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PIF Foundation 

 
 

 

 

The PIF Foundation, Inc. is a recognized 501(c)(3) non-profit organization that exists to educate and equip exempt 

organizations and the public with tools, resources, and information for more sustainable and effective charitable 

giving, awareness, and program impact.  

Our mission is to positively impact the most desperate causes by connecting passionate individuals to the most 

effective charitable organizations in the world. 

PIF was built on the idea that individuals can collectively change the world for the better. We are advocates of 

altruism, therefore we promote an unselfish regard for the welfare of others. We believe in leading by example, and 

that helping others should be intentional and proactive. 
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IM>POSSIBLE IMPACT 
Your impact with a $100 investment into each of  our programs. 

18 
 

33 & 165 
 

243 

Save A Life Join the fight against malaria. Killing more than 700 

children each day, malaria is also the #1 cause of death for pregnant women. 

With an investment of $100 to the Save A Life program you will provide 18 

Long Lasting Insecticide Nets (LLINs) to individuals at high risk for contracting 

the disease. These nets provide a cheap and effective way to combat malaria 

and save lives.  Based on our own research, as well as that of larger third 

party organizations, it takes approximately 534 nets ($2,838) to conservatively 

credit intervention as having saved a life from certain death. Learn more on 

page 8.  

Fight Poverty More than 780 million people lack access to clean 

water causing an estimated 3.4 million deaths per year. Over 600 million 

children are at risk of contracting a parasitic worm, yet they are left untreated. 

When contracted, worms create serious health threats that negatively impact 

communities that are often already severely impoverished. Thanks to 

extremely efficient distribution and low cost interventions, an investment of 

$100 will provide 33 people with clean drinking water for one year and 165 

children with deworming vaccines. Learn more on page 9.  

Save A Soul There are millions of Internet searches relating to 

God and salvation each day. Thanks to modern technology and a vast network 

of online missionaries, it is now possible to bring a person to accept Jesus 

Christ as their Lord and Savior for just $0.41. Our own research, as well as 

that of two larger independent research firms (ROI Ministry and Calvin 

Edwards and Company) have evaluated this program’s effectiveness.  An 

investment of $100 into this program will mean 243 souls saved. Learn more 

on page 10.  

The numbers that you see above include the administrative and operational expenses required to deliver each 

intervention. When evaluating programs we focus on outcomes rather than the cost of just the intervention. To give 

an example, a malaria net only costs an average of $5.31 to deliver, however a single net can not be credited with 

preventing a death. We must consider the fact that the person receiving the intervention may have survived without 

it. To determine the true cost to save a life we have to look at what percentage of the population receiving the 

intervention would have statistically been impacted to have caused a single death. This additional analysis gives us 

the ability to articulate the true cost of the intended outcome for each program. Just like evaluating traditional 

investments, significant progress can be made by deploying charitable resources more strategically.  

http://www.roiministry.org/
http://www.calvinedwardscompany.com/
http://www.calvinedwardscompany.com/
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Pay It Forward Birthday Challenge 
Make your birthday about more than just a number. 

What did you get for your last birthday? If you can even 

remember, try to put a value on the gift/s you received. 

As meaningful as many of the thoughtful  gifts that I have 

received over the years have been, I would trade every last 

one to save the life of another person—not many people 

that I have asked would do any different. This is one of 

the reasons that we created the PIF Birthday Challenge.  

The challenge goes beyond just the experience of selflessly 

sharing our birthday to impact positive change, it is 

actually one of the most rewarding gifts that you, and 

your supporters can give. The only thing better than 

receiving the gift of life may be the opportunity to give the 

gift of life.  

Elizabeth Dunn of the University of British Columbia and 

several others conducted a study of 632 Americans to try 

to determine how their spending habits impacted their 

level of happiness. The results debunked the longtime 

maxim “Money can’t buy happiness”. It turns out that 

money can actually buy happiness depending on how it is 

used.  

The study found that people that used money to purchase 

material items for themselves experienced only temporary 

happiness. However, the individuals that chose to spend 

money on others, specifically in the form of a gift or 

charitable donation, were significantly and predictably 

happier...even months later! 

If this study interests you, pick up the book that 

Elizabeth Dunn and Michael Norton published that 

highlights their study, Happy Money: The Science of 

Smarter Spending. 

Armed with this information, we have decided to give 

every individual that visits our website the ability to 

experience the joy of dedicating their birthday to raising 

money and awareness for their favorite cause.  

Individuals that accept the PIF 

Birthday Challenge dedicate their 

birthday to one of our three 

featured programs; Save A Life, 

Fight Poverty, or Save A Soul at 

no cost. For those individuals 

with a different passion, we have 

created the Go Rogue program 

which allows advocates to deviate 

from our featured programs for a 

donation fee of just $25.  

Whether you decide to Go Rogue or support one of our 

programs, 100%* of every donation will go to the cause 

that you choose. Sign up, or learn more at online at 

www.PayItForward.Foundation  

(*minus standard transaction fees)  
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Time CAN. 

Talent CAN. 

Treasure CAN. 

Influence CAN. 
 

Change Agent Network 
You CAN be the difference. 

Learn more on page 14 
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Home or Away? 
Deciding where to invest, and other moral dilemmas. 

Why should I send support to another country when there 

are so many people in my area that need help?  

This is a common question that we often face when asking 

for support from donors, and it makes perfect sense to 

ask.  

When we were first building the PIF model this dilemma 

was one of many that we had to seriously consider. First, 

it is important to know that our decision to focus our 

programs primarily overseas has nothing to do with our 

lack of empathy for those suffering closer to home. Our 

decision is really a matter of impact.  

Our belief as an organization is that all lives were created 

with equal value. Whether you are lucky enough to have 

been born in the U.S., or are growing up Sudan, the value 

of your soul is the same. Neither has any greater or lesser 

right to be alive. When it comes to philanthropy our goal 

is to help as many people as we feasibly can with the 

limited resources that we have. Because the cost of saving 

a person in a third world country is often a fraction of the 

cost of saving a person in the U.S., we choose to direct 

our funding were our dollar can go the furthest.  

The map that you see printed below shows the economic 

status of the various countries throughout the world. As 

you can see countries like the U.S., Canada, Australia, 

and many European countries thrive economically. Places 

like Africa, India, Central America, and parts of Asia 

where income is the lowest are also the same places where 

preventable diseases go untreated, people lack access to 

clean water and sanitation, and poverty suppresses entire 

communities choking out education systems and 

removing hope for families that just want a better 

opportunity for the next generation.  

There is no arguing that we have some very serious 

problems here in the U.S. and other first-world nations. 

However, when we are faced with a decision to save one 

life in the U.S. vs. 100 lives in Africa, the choice is clear.  

Doing good doesn't always feel good. This concept of 

intentionally choosing not to give money to Charity A so 

that we can better support the more effective Charity B 

means that we have to turn down the work of really... 
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great people. It also means that we are choosing to not 

participate in the work of some really great organizations.  

We are willing to admit that the solutions that we provide 

through our three primary programs may not be the right  

answer for every donor looking to make an impact. Our 

platform was intentionally designed with a focus on 

equipping people with a way to more effectively make a 

difference for the things that they are most passionate 

about; whether that means supporting one of our 

programs or opting for more local causes.  

Other Moral Dilemmas  

When we were going through the hiring process to bring 

on the first paid staff person for PIF we had a somewhat 

unique question that we asked each candidate. Here is 

the exact scenario: 

A train is running out of control down a track. In its path 

are five children playing who will 

definitely be hit by the train. You 

could flip a switch, which will lead the 

train down a different track where 

there is just one child standing. Would 

you flip the switch or do nothing? 

This a variation of the classic “Trolley 

Problem” experiment created by 

philosophers to determine how 

people would respond to a moral dilemma. Around 90% of 

people would flip the switch to save the lives of the five 

children. Our candidates were no different in their 

responses.  

However, some experiments pose an alternative scenario: 

A train is running out of control down a track. In its path 

are five children playing who will definitely be hit by the 

train. However, you are standing next to a man that is 

portly enough to stop the train if pushed onto the track. 

Would you push the man to stop the train, or do nothing? 

What would you do? If you are like the majority of people, 

you would choose to not act. However, the two possible 

outcomes of the push or don’t push scenario are no 

different from the one where you had the option of flipping 

the switch to spare five lives. People generally consider the 

act of physically touching the portly man as less ethical 

than flipping a switch. The reality is that both scenarios 

put you into a position where your decision to act or just 

standby will directly impact the lives of six people.  Flip or 

not, push or don’t? 

As dramatic as these scenarios are, and as uncomfortable 

as they may make you feel, they are not a far cry from the 

life or death decisions that we make on a daily basis. 

Every day thousands of people in third world countries 

die because they lack access to life’s basis necessities. 

Others die from causes that are completely preventable. 

So how does our train scenario relate to the decision that 

we each have to help...or not help...those in need? 

For those that have not yet begun a journey of intentional 

generosity by contributing to life saving organizations, the 

decision to start giving will have little to no adverse effect. 

In other words, if people that currently do not give to 

charity all of the sudden started giving, it is really like 

flipping a magical third switch and 

completely stopping the train before 

it hits anyone because the this 

person is choosing between doing 

nothing and doing something.  

For those that currently give their 

time, talent, treasure, or influence to 

support life saving charities—the 

train dilemma hits a bit closer to 

home. You see, part of our mission is to challenge all 

donors to give more effectively. This often means giving to 

a different organization altogether, or focusing giving on 

fewer areas so that the impact being made goes further 

than it otherwise would. In these cases, our organization 

often provides donors with a dilemma that challenges 

them to flip a switch.  

Doing good does not always feel good when you have to 

make a decision between two great causes, or two great 

charities, or two worthy locations. However, we find that 

donors that are more intentional about deploying their 

resources more effectively find peace in the fact that they 

are one step closer to doing good...better.  

In order to help donors with the decision about when, 

where, why, and how to give, we have developed what we 

call the Impact Report. You can learn more about this 

process on page 15. 

Doing good 

does not always 

feel good… 
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Save A Life 
Combat Malaria. 

The Save A Life program is designed to find the most 

effective solutions for saving individuals from certain 

death. Because the PIF Foundation supports our 

programs exclusively by providing funds and raising 

awareness, we are able to quickly pivot our resources if a 

program loses effectiveness over time.  

For the Save A Life program we use our resources to help 

fight the malaria epidemic.  

Scope of the Issue1  

 Malaria kills more than 1,000,000 people each year, 

that’s over 2,700 people per day.  

 70% of the malaria-related deaths are children under 

the age of 5. 

 Malaria is the single largest killer of 

pregnant women. 

In order to fight the Malaria epidemic, our 

Save A Life program has chosen to provide 

Long-Lasting Insecticidal Nets (LLINs) to 

protect people from contracting malaria. 

Because the desired outcome for this 

program is to save lives, we do not measure 

success by the number of nets being 

distributed, but by the statistical estimate of the number 

of deaths avoided based on how many people would have 

died without this intervention.  

Impact: By the Numbers 

 $5.31 = 1 LLIN  

 534 LLINs = 1 life saved 

At an average cost of $5.31 per net2 it would take around 

534 nets, costing approximately $2,838, to credit LLINs 

with having intervened enough to have statistically saved 

the life of one person.  

These figures also factor in the cost of distribution, as well 

as operational and administrative expenses necessary to 

deliver LLINs. Below are some additional facts a figures 

we have taken from this programs federal tax filings.  

 Percentage of public donations spent on LLINs for 

2015: 100% 

 Administrative costs as a percentage of revenue 

received: 0.99% 

Is there hope?  

Yes. In fact, interventions have already successfully 

eradicated malaria in the Netherlands, and reduced 

malaria infections by more than 95% in Vietnam4. The 

expertise, distribution channels, and plans for eradicating 

malaria worldwide exist, but lack of funding has 

prevented us from making more progress.  

Consider this, charitable giving by sector 

for the past three years (2013-2015) shows 

that U.S. international giving has averaged 

approximately 5% of all giving.4 This is 

roughly the same level of giving as the arts 

during the same time period. Considering 

that total giving for 2014 was 

approximately $358 billion5, imagine what 

progress could have been made if we 

simply increased our international giving efforts to 10%!  

Moral Dilemma  

How much would you spare to save the life of another 

human being? There is no question that many of us 

would do anything we could to save the life of a family 

member, close friend, or colleague. But what about a 

complete stranger? 

The reality surrounding the Save A Life program is that 

donors are committing to help save someone that they will 

likely never meet in person. However, just because 

malaria is not a significant issue for Americans does not 

make it in any less relevant for the 700,000+ children that 

die from the disease each year.  
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Fight Poverty 
Provide Clean Water and Vaccines to Children. 

The Fight Poverty program focuses on finding the most 

cost effective ways to fight poverty. In our effort to do the 

most good possible, and encourage others to do the same, 

we often have to make the difficult decision to not promote 

causes that we really admire. Joining the fight against 

poverty was initially difficult because we acknowledge that 

$1 raised for poverty is $1 that could have been used 

to save someone's life. Making a conscious choice to 

spend money to increase the quality of a person's life is 

difficult to do when the alternative is saving a person's 

life. However, we have concluded that effectively fighting 

poverty could actually have a multiplier effect on saving a 

life. 

If we save a person's life only to bring them into an 

environment of extreme poverty, then we have to discount 

the good we have done. Using a 

measurement such as QALY, or quality-

adjusted life-year, we can begin to 

approximate the appropriate discount of 

saving someone’s life into an environment 

of extreme poverty where they could 

potentially spend all or part of their life 

suffering. 

While these calculations certainly vary 

depending upon the direct impact of poverty on an 

individuals life, we cannot ignore the fact that poverty 

results in a net-loss of quality-adjusted life years for 

potential lives saved. This program helps us positively 

impact the lives of people living in extreme poverty, some 

of whom may have been saved by the Save A Life 

program.  

Scope of the Issues 

 More than 780 million people lack access to clean 

drinking water 

 Unsafe drinking water is the leading cause for 

diarrheal disease, causing more than 760,000 deaths 

per year for children under 5 years old 

 More than 600 million children remain untreated from 

form parasitic worm infections, causing 

malnourishment, impaired mental and physical 

development and causing a sever loss of education.  

In a strategic effort to Fight Poverty, we use our resources 

to support programs that provide choline dispensers for 

clean water and  vaccinations to deworm children.  

Impact: By the Numbers 

 $100 = 33 people with clean water for one year and 

165 children dewormed  

 $1.50 = One person with clean water for one year6 

 $0.30-$0.81 = One child dewormed for one year7,8 

The range in cost for the deworm program is a result of 

the various locations where this initiative 

takes place. In India, where the program 

infrastructure is vast, the cost is on the 

lower end of $0.30. For places where the 

program is newer or distribution is not as 

readily available (Kenya) the cost can be 

closer to the $0.81 range.  

100% of all donations raised through the 

PIF Foundation are directed into program 

restricted funds, 50% for each of the aforementioned 

initiatives.  

Moral Dilemma  

Is fighting poverty a worthy cause? We believe so. 

Considering that poverty is so widespread and that 

interventions to fight poverty can be executed for such a 

reasonable cost, even donors on a budget can impact the 

lives of hundreds of people in need.   

Do you want to learn more about how you can join the 

fight against poverty? Visit us on the web at 

www.PayItForward.Foundation to learn more about how 

you can use your time, talent, treasure, and influence to 

become a part of the solution.   
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Save A Soul 
Invest in eternity. 

The Save A Soul program focuses on supporting the most 

effective methods for discipling Christians. Unlike some of 

our other programs which can be more complicated to 

quantify, the cost to save a soul is very straight forward. 

We define a soul as saved when an individual takes a step 

to personally acknowledge Jesus Christ as Lord and 

Savior.  

This program uses the power of the Internet to reach 

millions of people, many of whom have never been 

adequately exposed to Jesus or His teachings.  

Through online missionaries, bible studies, and a network 

of churches, this program is able to reach individuals in 

every country in the world and connect them to like-

minded believers as they continue their faith journey.  

About 2 million people per 

day search for God on the 

Internet.  

Impact: By the Numbers 

 $0.41 = cost to save a soul 

2015 Program Results9  

 283,327,072 Gospel Visits  

 23,885,638 Indicated Decisions  

6 Month Program Follow Up10 

 81% of individuals claim to be "very certain of 

salvation" 

 79% claim to be affected daily by the Holy Spirit 

 70% read the Bible daily or weekly 

 73% attend church or meet with other Christians 

weekly 

 85% spend at least 10 minutes in prayer each day 

 88% have shared their faith with others 3 or more 

times 
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Go Rogue 
Blaze your trail. 

The PIF model is built to connect passionate individuals 

to the most effective charities in the world. We have done 

extensive research and followed the guidance of many 

effective altruist to provide you three of the most highly 

effective programs through Save A Life, Fight Poverty, 

and Save A Soul. We believe that an individual’s choice to 

support a charity with time, talent, treasure, and 

influence should be based on evidence that the charity is 

doing the most good possible with the resources that they 

are entrusted with.  

The reason that we offer the Go Rogue program is because 

we are willing to admit that even with all of the research 

that has been done to find the best of the best programs, 

it is possible that a great organization went overlooked. If 

this is the case, we believe that the passionate community 

of individuals that we work with will bring these underdog 

charities to the top through our Go Rogue program.  

By going rogue, individuals can support causes or 

charities that may not be highlighted through our 

featured programs. Charitable giving is a very personal 

decision—our goal is to be your resource to make sure 

that you get the most out of your generosity, regardless of 

where you decide to give.  

If you find yourself wanting to make a difference but do 

not completely aligning with one of our programs, we 

encourage you to contact us to see how we can help you 

start your own Pay It Forward movement.  

Quotes that Inspire… 
 

“Philanthropy is not about money, it is about feeling the pain of others and caring enough about their needs to help.”  

- Timothy Pina 

 

“Work for a cause, not for applause. Live life to express, not to impress. Don’t strive to make your presence noticed, 

just make your absence felt.” - Unknown 

 

“It is not because things are difficult that we do not dare, it is because we do not dare that things are difficult.”  

-Seneca 

 

“Never look down on someone unless you are helping them up” - Jesse Jackson 

 

“Risk more than others think is safe. Care more than others think is wise. Dream more than others think is practical. 

Expect more than others think is possible.” - Cadet Maxim 

 

“The worst people on earth are not only those who commit evil, but those who stand by and turn a blind eye.”  

- Emmanuel Jal  



12 

1% Companies 
Small sacrifice, big change.  

1% Companies are for-profit businesses that partner with 

PIF to develop an opt-out donation system for employees. 

This process allows employees to automatically defer 1% 

of their income to charities that they are passionate 

about. In some cases the company even offers to match 

these donations for employees!  

Philosopher Peter Singer, in his work The Life You Can 

Save argues for this type of near-compulsory donation: 

"If major corporations, universities, and other employers 

were to deduct 1 percent of each 

employees salary and donate the money 

to organizations fighting global poverty, 

unless the employee opted out of the 

scheme, that would nudge employees to 

be more generous and would yield 

billions more for combating poverty." (p. 

73) 

In Germany, where people must opt-in 

to organ donation, only a mere 12% of 

the population is registered to donate 

organs. In contrast, in Austria the role is 

reversed--people must opt-out of organ 

donation. The amount of organ donors 

in Austria is 99.98%.  

When something so simple is put in front of someone, 

such as directing 1% of their income to a worthy cause, it 

subconsciously lowers the commitment—but the impact is 

still phenomenal.  

How PIF Helps 

Part of our mission is to educate and equip individuals 

with tools, resources, and information for more 

sustainable and effective charitable giving. When a new 

company starts this program, we offer introductory 

training meetings that teach employees how to choose 

their charitable beneficiaries more effectively. These 

trainings are customized for each company and we even 

offer annual reports to show the impact that the 

employees have made each year. Each employee can 

direct their donations individually to the cause that is 

most important to them. Employees are also able to 

change the organization that they support at any point in 

time.  

Nearly $10 billion of corporate matching donations are left 

on the table annually. By partnering with PIF to integrate 

an opt-out program, your employees will be more likely to 

participate. Our focus on more effective 

giving also means that your employees 

will be able to increase their impact 

without increasing the amount they 

give.  

Why Should A Company Match 

Employee Donations? 

Companies do not have to match 

employee donations to become a 1% 

Company, but we certainly encourage 

them to. Here are just three simple 

reasons why we encourage companies to 

participate.  

1) First, it gives the company a way to make a support 

the values of their employees in an intimate way.  

2) Studies show that employee engagement and 

retention is higher for companies that offer donation 

matching programs. 

3) It reflects excellent corporate stewardship and values! 

Learn more at www.PayItForward.Foundation 

Nearly $10 billion of  corporate 

matching dollars are left on the 

table each year.  

 

1% 
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The 10X Plan 
Our path to impacting positive change. 

The PIF Foundation aims to become a 10X organization by the year 2020. That is, for every $100,000 that we 

allocate to growing the PIF Movement we will allocate at least $1M for the world’s most effective programs. Below 

is an overview of how some of our programs contribute to helping us reach this goal. 

Fundraising Impact 

on the PIF Movement 

Fundraising Impact 

for Effective Programs  
Impact Reports 

Pay It Forward and Birthday Challenges  

Change Agent Network (CAN) 

PIF Apparel 

 Low Impact: Fixed fees 

received for impact reports 

designed to increase donor 

impact by 100%+ 

 High Impact: Major 

donations for effective 

programs through planned 

giving  

 High Impact: 100% of all 

donations raised go to 

charity/program being 

featured  

 Low Impact: $25 fee 

collected for Go Rogue 

campaign set-up. No fees 

for Save A Life, Fight 

Poverty, or Save A Soul 

 Neutral Impact: Donations 

depend on donor 

discretion  

 Neutral Impact: Donations 

depend on donor 

discretion  

 High Impact: Revenues 

support PIF Foundation  

 Low Impact: No financial 

benefit for effective programs  

1% Companies 
 Low Impact: A small 

portion of donations 

directed to PIF Foundation 

for education and admin.  

 High Impact: Significant 

donations raised for 

effective programs from 

employee and matching 

contributions  
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Change Agent Network 
Join the movement.  

The Change Agent Network (CAN) is how we refer to the 

group of passionate individuals that get involved to help 

better the world through the PIF Foundation.  

One of the core beliefs at PIF is that every individual has 

the ability to better the world. Focusing on the four 

primary resources of time, talent, treasure, and influence, 

we have designed our platform so that you can leverage 

one or more of your resources to help make a difference. 

Joining CAN is simple, just choose how you want to make 

a difference and we give you the tools to succeed.  

Time  

Dedicate your time by accepting the Birthday Challenge—

our online fundraising platform that provides you with a 

personal fundraising campaign to raise money for the 

cause that you are most passionate about.  

Talent  

Join the exclusive network of the most effective 

philanthropist in the world. If you donate at least $1,000 

per year to charity, you qualify for our Impact Report.  

Treasure  

Join one of our monthly donor groups, where you control 

exactly how your donation is being spent.  

PIF Movement 

This group fuels our organization’s ability to further the 

Pay It Forward Movement.  

Program Impact 

This group donates directly to one of our three 

organizations; Save A Life, Fight Poverty, or Save A Soul. 

Hybrid  

This group splits donations evenly between the PIF 

Movement and a specific program of your choosing.  

Influence 

Become a PIF Ambassador and help spread the word 

about the Pay It Forward movement. Help share Pay It 

Forward content on social media, introduce our team to 

potential Change agents, and even get trained to educate 

others about the Pay It Forward movement on your own.  
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Impact Reports 
Take the guessing out of  giving. Guaranteed. 

Have you ever been skeptical about making a donation to 

a charity? With headlines about a few bad apples and new 

organizations constantly showing up, it can be difficult to 

know where your donation will make the biggest impact.  

Your Impact Report will chart the course for you to 

increase the effectiveness of your charitable giving by 

100%, guaranteed. Using the fundamental concepts 

of Effective Altruism, we take a pragmatic approach to 

evaluating your past giving, and helping you plan your 

future giving.  

Here is a peek at our process for developing each donors 

Impact Report: 

Why do you give? A discovery interview with one of our 

giving consultants allows us to get a deep understanding 

of the impact that you wish to make. This assessment 

acts as the cornerstone to the rest of our process.  

Where do you give? We provide you with an assessment of 

your past giving, turning your dollars into easy to 

understand impact metrics. 

How are you giving? Many donors underestimate the 

power of Planned Giving. We use our expertise to make 

recommendations on how your can structure your short 

and long term giving more effectively. This process will 

either increase your ability to give, or decrease the cost of 

your current and future gifts.  

Future Charitable Giving Plan. Similar to the way that 

your financial advisor makes recommendations for your 

retirement portfolio, we make recommendations for your 

charitable giving by evaluating and recommending the 

non-profit organizations that have a quantifiable track 

record of impacting the areas that you are most 

passionate about. 

Interested in learning more? Visit us online to sign up for 

a free consultation to discover how an Impact Report can 

increase the effectiveness of your generosity.  
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Contact our team: 

Executive Director: Nina Corder nina@payitforward.foundation 

Founder: Matthew Moses, CAP® matt@payitforward.foundation 

What do you want to see change? 

What are you doing to change it? 


