
Media Kit 2017      Ideas. Writing. Culture.



Essays, Interviews, 
Fiction, Art, Poetry.

Island is a quarterly magazine of ideas, 
writing and culture.
Founded in 1979, Island is one of Australia’s  
leading literary magazines, tracing the contours  
of our national, and international culture, while  
still retaining a uniquely Tasmanian perspective.

‘ … it is the art and literature of Australia 
that has the power to hold the Stephanos 
and Trinculos at bay. Their stories, pictures, 
poems and songs perform a similar feat of 
transmutation, turning base material “into 
something rich and strange”. They are each 
theatres – islands of attentiveness – which we 
visit and engage with for a moment before 
being ejected into ordinary daylight, our vision 
of the world hopefully reconfigured … ’ 

Geordie Williamson, Editorial, Island 146
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Island is interested in 
building partnerships 
with those who are 
pertinent to the Island 
culture and values.

Island is committed to high quality 
advertising and a low ratio of editorial-
advertising so Island partners can be 
sure that their brand will be seen and 
appreciated.

‘Island has been a valued partner of the 
TSO for several years. Sharing a common 
goal of promoting the arts in all their 
forms to the Tasmanian public, the 
partnership has developed naturally and 
continues to grow. We receive invaluable 
support from the staff at Island who 
promote our concerts and events through 
all their channels: print advertising, 
e-newsletters and social media. We look 
forward to expanding the partnership … ’
— Tasmanian Symphony Orchestra

‘We are pleased to be associated with Island 
magazine and its brand, as our partnership 
gives us access to a culturally savvy local 
audience.’
— Contemporary Art Tasmania
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Pure inspiration.
Exquisitely different.

Tasmania’s premium ciders

Tasmania has always been a little 
different. and so has pagan cider.

We’re a small boutique cider producer, 
bubbling with fresh ideas. 

respecting tradition, abandoning 
dogma. Honouring the seasons and 
celebrating the island’s loveliest fruits: 
apples, pears, cherries, quince. 

creating modern sparkling ciders 
of exquisite purity, as well as unique 

seasonal blends throughout the year 
— all available for sampling at our new 
cellar door, located in a cherry orchard 
at 7891 channel Highway in Tasmania’s 
picturesque Huon Valley.

Just one sip and you’ll see why pagan 
cider is the toast of the apple isle.

no added sugar, not pasteurised, 
nothing fake. Just lusciously 
natural beauties.

www.pagancider.com.au

Like us on facebook to find 
out about our latest news.

07
22

TSO.COM.AU | 1800 001 190
BOOKINGS

PREPARE TO BE 
SHAKEN AND 

STIRRED AT 
THIS TRIBUTE  

TO ALL  
THINGS 007.

THURSDAY  
21 MAY 7.30PM

FEDERATION 
CONCERT HALL

James
Bond
Licence to

Guy Noble conductor 
Mary Carewe vocals

Songs include “Goldfinger”, “Diamonds are Forever”, 
“Live and Let Die”, “Licence to Kill” and “Skyfall”.

Don’t miss Bond. James Bond: Licence to Thrill.

 Thrill

SATURDAY  
23 MAY 7.30PM

ALBERT HALL

TSO0722 James Bond_Island Magazine_A4_1.indd   1 16/02/2015   3:01 pm

Search

discovertasmania.com.au

Satisfy your inner search engine.

Use codeword ‘ISLAND’ when booking and save $25pp.

Tasmania has now produced one of the world’s great writers, in Richard Flanagan.
And in the same year, the world’s best whisky, in Sullivans Cove. 
Now we don’t know what’s next, but like Island Magazine, 
we’re sure you’ll discover great stories within.

Come visit us.

TASMANIANWHISKYTOURS.COM.AU
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Island readers seek to 
be challenged; they 
are compassionate and 
interested in national and 
international culture. 
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Island readers engage with Island as a 
source of their active interest in poetry, 
fiction, essays, commentary, art and 
culture. 

They are collectors of beautiful words. 

They seek to open their minds through 
ideas, writing and culture.

Island readers are interested in…*

Arts & Culture    

Literature   

Politics & Justice 

Sustainability & Environment

Music

Travel

Community

Education

Science

Food & Wine

92.6%

88.6%

60.9%

55.4%

51.4%

44.9%

37.4%

36.3%

34.0%

30.3%

23.7%
Health



Reader location*

67% are outside Tasmania.

Overseas

20%

4%

33%

23%

9%

5%
6%

The Island demographic

Employment*

75% of Island readers are employed,  
15% retired and 10% students. 
Most are employed across the creative, 
education, public and community sectors.

Age*

Baby Boomers 44%

Gen X 30%

Gen Y 19%

Silent Gen 7%

Education*

85% of Island readers have a 
university education, with 
50% holding a postgraduate degree.

66.5%

Gender*

33.5%

Average income*

$ $

$

$50,000+ per year

Island Media Kit 2017 Ideas. Writing. Culture. 



One third of Island 
readers live in 
Tasmania, and 

75% of those are 
located in Hobart 
and surrounds.* 

53% of Island’s 
mainland and 
international 

readers plan to 
visit Tasmania 

within the  
next year.*

Island will always remain 
uniquely Tasmanian, 
and acts as a platform to 
showcase the rich, diverse 
culture of our state.

Island has the ability to promote 
organisations to a Tasmanian audience, and 
to reach audiences on mainland Australia 
and overseas.

Island has strong support from the Tasmanian 
community; retail sales are highest in Tasmania, 
and Island has long-term partnerships with other 
Tasmanian organisations.  

Island is freely available to guests in high-end 
accommodation such as the Mona Pavilions and 
Islington Hotel, in the State Library and at various 
cafes throughout Tasmania. Island is stocked in 
bookstores, newsagencies, independent stores, and 
museums and galleries such as the Tasmanian Museum 
and Art Gallery, Contemporary Art Tasmania, and the 
Museum of Old and New Art.
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In 2015 Island made  
the bold move to print 
only, and increased the 
print run by 300%. 

Island now has an average print run of 
4000 with over 900 stockists nationally, 
and an overall readership of over 9000.*
Complementing the change to print only,  
Island increased its online presence strategically  
via social media and a new website. 

Followers of Island social media are increasing  
daily and subscribers have grown by 141% since 2015.

Figures as of June 2017

Twitter  
followers

7290

Instagram  
followers

1390

Facebook  
followers

3427

e-newsletter  
subscribers

3541

Av. monthly web 
page views

5464

Av. unique monthly
web page users

1837
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Island is collectable and the content 
timeless, which means an advertisement 
has a shelf life far longer than three 
months.
Island is not only stocked in newsagents, bookstores, 
galleries and museums, but can also be found in cafes, 
libraries, universities, hotels, and waiting rooms. 

Here is what some Island readers do with their  
copies of the magazine … *

I keep it and leave it out visible in the house for 
visitors to read too.

I love the magazine and often go back to articles I 
have read in previous issues.

I keep it and pass it around the family.

95% of Island readers 
keep their copies of the 
magazine or pass it on 
for others to read.*
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A partnership with 
Island is a mutually 
beneficial one, advertise 
in Island and your 
organisation will be 
a part of the growing 
Island community.

Island is a nonprofit arts organisation, 
and all advertising income goes towards 
covering print costs only.
All partnerships include mentions on social media 
(Facebook, Twitter and Instagram), features in the 
Island monthly e-newsletter, and complimentary 
copies of the magazine.

Island also offer other promotional options such as 
complimentary flyer inclusion in subscription mail-
outs as well as pull-up banners, posters and/or flyers 
at Island events.

Back cover: Add 25% loading per advertisement
Inside cover: Add 20% loading per advertisement

Please note that Island do not offer advertorials.

Schedule Island 148 Island 149 Island 150 Island 151

Booking Deadline 13 January 2017 19 April 2017 21 July 2017 20 October 2017

Material Deadline 25 January 2017 28 April 2017 28 July 2017 27 October 2017

Publication Date 27 February 2017 29 May 2017 28 August 2017 27 November 2017
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Print specifications.

Full page Half page

Four Issues Single Issue – Full Single – Half
Full page in 4 issues Full page in 1 issue Half page in 1 issue
12 month digital media 3 months digital media 3 months digital media
20% discount
Logo on website

$4000 +GST $1250 +GST $750  +GST

Island is perfect bound, printed on high 
quality carbon neutral uncoated 100% 
post consumer recycled paper.
Advertisements are to be supplied as finished 
artwork in PDF format, minimum 300 dpi,  
CMYK, 5mm bleed on each edge, with bleed  
and crop marks included. 

Full page: 210mm (W) x 297mm (H)
Half page: 210mm (W) x 150mm (H)

Please note that half page advertisements will be 
dependent on other bookings.
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Please contact us to discuss options outside 
of the listed packages so we can create a 
package that works for you.

Operations / Marketing Manager
Kate Harrison
kate@islandmag.com
0418 332 306

Island Magazine Inc
PO Box 4703
Hobart TAS 7000

Web   islandmag.com
Facebook  @islandmagtas
Instagram  @islandmagtas
Twitter  @islandmagtas
 
#islandmagtas

* Statistics gathered from 2015 Island survey
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