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SOCIAL
RETURN 

the building blocks of 
thriving COMMUNITIES

NATURAL
RETURN 

healthy and resilient

reviving NATURE

FINANCIAL
RETURN 

to each landscape

RETURN OF
INSPIRATION

giving PEOPLE a sense 
of purpose

than against, natural systems. 

restore the water cycle, and enhance ecosystem 

climate change by drawing carbon back down 
into the soil, increases resilience to climate 
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NATURAL RETURN

healthy and resilient

reviving NATURE

SOCIAL RETURN

the building blocks of 
thriving COMMUNITIES

FINANCIAL RETURN

to each landscape

NATURAL RETURNS
N1  

N2  

N3  
 food packaging

N4  

N5  
 farms through a carbon farming project

N4  

N6 Four Soil Organic Carbon assessments completed   

RETURN OF INSPIRATION
I1  

 

I2  >30,000 followers on social media platforms with   

I3  

I4  
 events and presented the 4 Returns Framework

I5  

SOCIAL RETURNS
S1

S2 Growing partnership with Noongar Land Enterprise  

S3

S4 41% of employees born outside Australia

S5 18 languages spoken by the team

S6  

S7  

FINANCIAL RETURNS
F1

F2  Over $8m paid to suppliers across Perth and the   
 SouthWest of WA

F3 FY22 sales increased by over 100% year-on-year

F4 Successfully deployed a research and development  

F5 Engaged with more than 20 Australian and  

F6  

RETURN OF INSPIRATION

giving PEOPLE a sense 
of purpose
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41% 
STAFF BORN OUTSIDE AUSTRALIA

18 LANGUAGES  
SPOKEN BY STAFF AT WOA

DIFFERENT  
SUPPLIERS> 80

hectares under influence

> 26,000

Social Returns

$10.8M
64%

$11.3M
CY2022 REVENUE

CY INCREASE IN  
SALES VS PY

CASH ON HAND  
DECEMBER 2022

Financial Returns

REGEN FARMERS  
IN OUR NETWORK14

EMPLOYEES AT  
DECEMBER 202275

Return of Inspiration
Sponsored Port to Pub swim to Rottnest Island 

 1,200 PARTICIPANTS
FIRST 

ELECTRIC  
VEHICLES 
ARRIVING 

SOON  

New packaging saving  

3 TONNES 
 of plastic per year  

260 
CUSTOMERS ATTENDED OUR  

FIRST EVER WAREHOUSE SALE  

OF CARDBOARD RECYCLED
16.5 TONNES

 CUSTOMERS MET OUR EGG FARMER 
 AT THE RUNNYMEDE FARM OPEN DAY

social media followers

> 30,000
240

Natural Returns
 100,000  

SEEDLINGS TO BE PLANTED 

OF CO2  

OFFSET100% 
CARBON NEUTRAL CERTIFICATION 
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This has been a very strong period for our  

produce grew by over 100% in FY 2022 and  
have grown across Australia and Asia.  

what our passionate team does to create impact in everything we do.  

 We set goals that are hard to reach. We use data and 

business is focused on answering the needs of millions of conscious 

make a statement with every meal.  The food we buy, how we feed our 
families, is a true channel for expression.  That’s why we’re focused on food, 
and why our business will succeed.  

 At WOA, we measure impact through the lens of ‘4 Returns’.  We 

impact on the food and farming system. 

And so does our planet.

 An investment in WOA is about building a business that 

with choices we make on what to purchase, how we treat each other, and where we invest.

All the Best,

 

 
 
 
Jay Albany CEO 
Wide Open Agriculture

the global food and agriculture sector.
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WOA'S APPROACH TO ADDRESSING CLIMATE CHANGE

Food, agriculture and land use contribute approximately 24% of global greenhouse gases and up to 80% of 
1. We need to cut these emissions and also look for ways to capture (or sequester) carbon into 

of the 'sink'.
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COMPANY HISTORY  

traded on a public exchange.

farmers to conscious consumers.  

disrupted the food industry in Perth and Western Australia, providing a globally relevant proof 

impact.

consistent with our 4 Returns vision.

2015–2018 2018–2020 2020–2022

WOWOWOWOWOWOWOWOWOWOWOWOWW AA AA A A AA AAAAAAA PaPaPaPaPaPaPaPPPPP gegegegegegegegeeegeeeg     | | | | ||||||   1111111111111111111111

BUSINESS MODEL (CONT)

• 
• 
• Sold in Australia’s top retailers and restaurants
• 

Grow Dirty, Eat Clean!
ONLY THE HEALTHIEST ‘Dirty’ SOIL

...produces the best ‘clean’ food

WE GROW FAST...

Q1
FY23

$2.7M

Q2
FY23

$2.8M

Q3
FY23

$2.9M

Q4
FY22

$2.7M

Q3
FY22

$2.6M

Q2
FY22

$2.3M

Q1
FY22

$1.7M

Q4
FY21

$1.4M

Q3
FY21

$1.1M

Q2
FY21

$1.0M

Q1
FY21

$0.8M

Q4
FY20

$0.6M

Q3
FY20

$0.4M

Q2
FY20

Q1
FY20

$0.3M
$0.2M

$10.8M

64%

$11.3M

CY2022 REVENUE

CASH AT DECEMBER 2022

INCREASE OVER 
PRIOR YEAR SALES

Our purpose is to reinvent the way the world grows, thinks about and buys food to 
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Put  
 Saving 
  the  
   Planet  
    on the 
     Menu
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BUSINESS MODEL (CONT)

We’ve seen rapid growth at home and launched our product in key Asian markets like Singapore 

healthier choice. That means no sugar, no chemicals, no fungicides and no GMO ingredients. 

BUSINESS MODEL (CONT) 

• 
cream, sauces and more.

• 
• 

• 
• Can be used as a base for Health & Wellness shake blends and snack foods.
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BUSINESS MODEL

 

• 
• 
• A new lupin-based plant protein to global food and ingredient companies

WE CREATE CONNECTION

Wijnand Pon, and is recognised and supported by a wide range of partners. Commonland 

 

business outcomes.
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SUPPORTING LARGE-SCALE UPTAKE OF
REGENERATIVE FARMING PRACTICES

INCREASING ACCESS TO PLANT 
BASED FOODS & DRINKS

REDUCING CO2 EMISSIONS FROM 
VEHICLES & REFRIGERATIONELIMINATING FOOD WASTE

Hectares under 

suppliers)

suppliers

DEC 19

DEC 20

DEC 21

3,300

9,259

16,769

DEC 22 26,199

14

DEC 19

Ensuring full 
utilisation of 
beef and lamb

Using local 
manufacturing 
for oat rolling

Onboarding local 
FODCF* suppliers

DEC 20

DEC 21

DEC 22

3

6

13

DEC 19 DEC 20 DEC 21 DEC 22

250

16

35

2,522

27

75

3,384

45

88

11,000+

151

247

0 0 150+ 1,500

WOA Corporate carbon
neutral certification

Oat milk carbon
neutral certification 

Moving into our own 
warehouse space

DEC 19 DEC 20 DEC 21 DEC 22

Launch of 
oat milk

Lupin protein 
breakthroughs

Onboarding local 
FODCF* suppliers 
incl Veggie Box

DEC 19 DEC 20 DEC 21 DEC 22

Online Customers

Supermarkets

Restaurants & Meal Kits

DEC 19 DEC 20 DEC 21

Oat milk retail customers

DEC 22

*FODCF: Friends of Dirty Clean Food
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INSPIRATION

INSPIRED & CONNECT PEOPLE  

food and farm system to make a healthier world.

 
 

• 247 food service customers  
• 11,000+ online customers  
• 151 retail customers, 1,500 Oat milk retail customers
• 

SOCIAL CAPITAL

STRONG COMMUNITIES & NETWORKS (SOCIAL CAPITAL) 

Network partners has grown to six and includes Perth NRM, Noongar Land 

Beanstalk. 

 
connected to each other and to our food and farming system through our 

• 

• 

• 
• 
• 
• 

causes
• 
• 
• 

enterprise
• 

skills and knowledge

NATURAL CAPITAL

IMPROVED HOLISTIC LAND MANAGEMENT (NATURAL CAPITAL) 

the landscape.

 
 

 

FINANCIAL CAPITAL

LOCAL ECONOMY (FINANCIAL CAPITAL)

 

•  

• 
• Progressed towards a pilot plant to create a unique plant-based  

protein made from Australian Sweet Lupin

year, marking a more than 60% increase over the previous calendar year.
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A SELECTION OF OUR OUTREACH AND COMMUNITY ENGAGEMENT ACTIVITIES

Taste Great Southern 
 

 

 
wide network of food enthusiasts.

 
 

 
 

Food Hotel Asia 
 

 

 
 

 
 

 
present and interact directly with some of Singapore's best  

 
 

 

 
 

and chefs and learn more about regen agriculture. 

 
 
 

WOA Facebook 3,150 
 

 
 

 

 
Junior Mountain Bike Champion Abbey 

how things are going!"
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PACKAGING, WASTE & RECYCLING

• 

• 

• 79% return of recyclable cardboard boxes 

16.5 tonnes of  
cardboard

THATS NEARLY THE WEIGHT OF

RECYCLED 9 CARS

ELECTRIC VEHICLES
WOA signed an agreement to take delivery of two EV’s in 2023, which will help reduce emissions 
from deliveries.

a range of 200-300km (based on load), these vans will be perfect for Perth metro deliveries.

GET DELICIOUS NUTRITIOUS  
REGENERATIVE FOOD 
DELIVERED TO  YOUR DOOR 
DIRTYCLEANFOOD.COM.AU
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FOOD NUTRIENT TESTING 

 DCF Beef

Omega-3 1.63% 0.48% 1.37% 1.68%

Omega-6 4.93% 2.56% 7.45% 5.04%

Omega-9 42.20% 30% 44.60% 30%

HOW WE DRIVE VALUE

Blackwood Valley (beef)  
Runnymede Farm (eggs)  
Green Range (lamb)  
Fordco (oats) 
Glenorchy Grazing (oats)  
Rosa’s Ridge (chicken)  
Southampton Homestead (chicken)  
Yanmah (pastured pork) 
Colin Thexton (beef)  
McAlpine Farms (lupins)  

 
Bullant (beef)  
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3

6

13
14

2022202120202019

2022202120202019

26,199

16,769

9,259

3,300

DIRTY CLEAN FOOD SUPPORTS LOCAL WA FAMILY FARMS

As well as the 14 farmers who produce our meat proteins, oats, lupins and chickpeas, we have over 60 

 

 
 

 

range of delicious frozen desserts. 
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EMPLOYMENT
We are a passionate bunch, and we know it's people that make the business special. We’ve increased from 23 to 

manufacturing sector through training over eight engineers and plant operators.

Jan 2022 23 11 43

45 7 21 2 75 increase the likelihood of diverse opinions on candidates.

 

 

economic outcomes.

35%

0%

Mandarin is the second most 5%

10%

15%

20%

30%

25%

55+

65%

GEOGRAPHY

LANGUAGE

AGE

GENDER

41%
24

BORN
OUTSIDE
AUSTRALIA

60%
14

BORN OUTSIDE 
WESTERN AUSTRALIA

COUNTRIES 
OF BIRTH

18 LANGUAGES 
SPOKEN

ETHNIC
IDENTITIES

45% 40% EXECUTIVE AND  
LEADERSHIP TEAM

BOARD LEVEL

FEMALE
REPRESENTATION
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HEALTH AND SAFETY

 (Phillip Ewen, HSEQ Consultant) and 

• 
• 
• 

• 
• 
• Formalising an Emergency Response Plan
• 
• 
• 
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natural capital

Regen

Plan N
CA

SOC
D

at
a

GHG

PROGRESS AND GOALS 

2018 The successful 

launch of WOA food 

brand.

2020 Launched 

world’s first carbon 

neutral oat milk.

2017 Launch of WOA’s 

business including the 

construction and operation 

of vegetable production in 

a shade house at Wagin.

2019 WOA scaled up 

sourcing products 

from Regenerative WA 

farmers.

2021 Commenced 

pilot scale production 

of Australian sweet 

lupins into Buntine 

Protein.®

2022 Commenced first 28ha 

registered reforestation carbon 

farming.

2020 Achieved 

net zero for the 

WOA Organisation.

2021 Partner in the 

WA Carbon Neutral 

Grain pilot program.

Full organisation and product 

carbon neutral status achieved by 

supply chain offsets and insets.

Energy and Waste recycling carbon 
neutral water emissions by 2030

2030

REGENERATIVE FARM PLAN

KEY REGENERATIVE AGRICULTURE PRINCIPLES

Minimise soil disturbance

Maintain living roots year round

Feed the soil food web (not the plant)

Nurture the water cycle

Commit to a learning journey

natural capital

 AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA
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NATURAL CAPITAL ACCOUNTING

support from Commonland and the State NRM (Natural Resource Management) Program through 
Perth NRM.

• 
natural capital on their farm.

• 
environmental outcomes.

• 
natural capital and farm performance.

natural capital

Natural capital is the natural resources like 

generate ecosystem services.

MULTI SPECIES 
CROPPING = 
INCREASING SOIL 
ORGANIC MATTER

natural capital
Farms rely on natural capital to generate 

growing food. 

of the land. 

HEALTHY SOIL = 
BUILDING  
NATURAL CAPITAL

HOLISTIC PLANNED 
GRAZING = 
INCREASING 
NATURAL CAPITAL
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natural capital
You can’t manage what you can’t measure. This 

agricultural natural capital, which farmers need to 
make management decisions.

mechanism to account for or measure the value of 
these natural assets. 

MEASURING AND 
RECORDING

STOCKTAKE OF 
YOUR FARMS’ 
NATURAL 
RESOURCES

natural capital

•  

• 
•  

•  

•  
assessments, soil sampling and ecosystem service measurements

Ridgetop 

Runnymede Farm 

Glenorchy Grazing 

Southampton Homestead 

FordCo 

We expect this project to complete in 2023.
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SOIL ORGANIC CARBON ASSESSMENTS

• Soil health
• 

• 

natural capital

Full analysis done from your desktop

  
 portfolio views at any scale

 5 + years of historical analysis every  

 

 Analysis of local climate impact on  
 land ecosystems

 Future modelling and scenario planning

What we measure

Soil health

Carbon

Erosion

natural capital
 

Clean Food farmers suppliers Stuart McAlpine 
(McAlpine Farms), Warren & Lori Pensini 
(Blackwood Valley Beef) and Glenorchy Grazing. 

Area analysed SOC tonnes/ha 0–30cm by year (whole farm)

Excluded areas

2017

50

35

SO
C

 (t
/h

a)

2018
YEAR

2020 2021

 To demonstrate the use 
case for digital twin technology to monitor 

the start of 2017. 

Clear improvements in SOC 
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natural capital

assessment of McAlpine Farms and cropping 
analysis.

changes in SOC stocks across McAlpine 
Farms between 2017 to 2022 

Lupins and Canola were found to generally 

formed the basis of many discussions that 

COP27 Egypt in 2022.

natural capital

Management at Blackwood Vally Beef were very keen to ascertain if there was any link 

assessment of Blackwood Valley Beef as part 
of a cost share cluster project in the Williams 
district.

wide SOC levels and unpack the impact of 

2017 and 2021, with a decline noted in 

seasonal rainfall compared to 2021.



Page   |   44 WOA WOA Page   |   45

Food farmer suppliers. This will be rolled out to the 

WOA ongoing monitoring of WOA’s producer portfolio 
for purposes of on farm decision making and possible 

by the portfolio wide  monitoring will contribute to 

and producer engagement strategies as well as net zero 

natural capital

Management at Glenorchy Grazing has previously evaluated soil carbon farming 
methodologies and were keen to understand what their baseline SOC level were.

assessment of Glenorchy grazing as part of 
a cost share cluster project in the Williams 
district.

wide SOC levels and unpack the impact of 

and to a lesser extent in 2022 compared 
with 2017 to 2020. This correlates to high 

average rainfall in 2022.

natural capital
GREENHOUSE GAS (GHG) EMISSIONS 

measure and track their total farm GHGs. 

WOA.

wheat, barley, canola, oats and lupins located in four port zones and the wheatbelt region. The project covered 
152,000 hectares and 417,000 tonnes of grain in total.

• 36 cropping data set
• 8 x 2020 farm cropping data sets (courtesy Boortmalt)
• 28 x 2021 farms cropping data sets
• 
• 
• 

DATASET  
STATS COUNT AREA (HA) GRAIN (T)

Wheat 35 66,279 211,678

Barley 31 25,402 82,662

Canola 27 35,669 63,974

Lupins 27 11,364 22,440

Oats 13 7,190 26,949

1 2.024 2,429

Malt Barley 4 896 2,702

Field Peas 4 1,396 1,805

Vetch 1 743 743

Beans 1 674 1,415

Hay 2 1,370 9,111

 



Page   |   46 WOA WOA Page   |   47

natural capital
The project produced baseline GHG emissions data for WA cropping enterprises and 

on-farm carbon footprint.

The average total GHGs emissions per cropping enterprise was found to be 3,692 tonnes 

The project found that more than 70% of all GHG emissions are from Scope 1 on-farm 

emissions. The other emissions come from Scope 3 pre-farm sources and 95% of these 

on-farm.

 
pilot project 

All emissions associated with producing inputs 

services etc.

natural capital

of oats produced.

A direct GHG emissions pilot will be undertaken in 2023 at one of our key farmer suppliers. This project will be 
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The Process
The 6 stages of a successful Carbon Farming project

C
O
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te
d

0-2 months

3-6 months

3-6 months

3-6 months

Carbon credit issuance

0-2 months

3-6 months

3-6 months

natural capital
CARBON FARMING PROJECT – AGGREGATED REFORESTATION PROJECT

with our farmer suppliers across the next three years. This will result in over 150,000 seedlings planted.

• 

• 
28,000 seedlings were planted in July 2022. A further 10ha will be planted in 2023.

• 

• 

• 

• 

• 
the Project.

(proposed)

The Carbon

Project

WYLOO PASTORAL
Warren & Lori 

Pensini

GOODIES FARM
Dale & Penny

GLENORCHY 
GRAZING

McALPINE FARMS
Stuart & Leanne

McAlpine

EAST KULINBAH
Wide Open Agriculture

Woodland
Servcies TBC

Project Name

Project Proponent
Wide Open
Agriculture

WOA
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project partners Boola Boornap nursery (fully owned by the 
Noongar Land Enterprise Group).

natural capital
DATA FRAMEWORK, BENCHMARKING & REPORTING

pilot project.

key beef farmers at Manypeaks Western Australia.

• 

• 
• 

A deployment of AxisStream data management platform would be 

• Create individual data stores
• 
• 

• 
individual data sets and all data ingested

• 
interrogate and analysis of any and all data sets

• 

• Provide a data driven model of the Global Farm Metric (GFM), 

• 
business and WOA requires
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CORPORATE GOVERNANCE 

To the extent applicable, the Company has adopted The Corporate Governance Principles 

• Board Charter 
• Corporate Code Of Conduct 
• 
• 
• 
• 
• Risk Management Policy 

• 
• Trading Policy 
• 
• Whistleblower Policy 
• 
• 

  

 
Company Secretary

 

   
Founder & Chairman

  

CORE FINANCIAL INFORMATION

15 QUARTERS OF 
REVENUE GROWTH

$2.9M

$8M

Q3 FY23 REVENUE

CASH AT QUARTER’S END

11%
INCREASE OVER 
Q3 FY22 SALES

Q1
FY23

$2.7M

Q2
FY23

$2.8M

Q3
FY23

$2.9M

Q4
FY22

$2.7M

Q3
FY22

$2.6M

Q2
FY22

$2.3M

Q1
FY22

$1.7M

Q4
FY21

$1.4M

Q3
FY21

$1.1M

Q2
FY21

$1.0M

Q1
FY21

$0.8M

Q4
FY20

$0.6M

Q3
FY20

$0.4M

Q2
FY20

Q1
FY20

$0.3M
$0.2M

THE BOARD EXECUTIVE TEAM 



Page   |   54 WOA WOA Page   |   55

 

THE IMPACT TEAM 

Therefore, we recognised the need to develop and deploy tools to 
measure this impact.

 

• 
•  

• 

•  

•  

• 
 

 

 

 

Q&A WITH CRAIG & CHRISTIE 

with WOA as a consultant. He 

current and future planning 

guiding WOA’s partnership 

implement across the farmer network. 

 
 

 
 

 

emissions and help address climate change.

 

framework they’ll receive out of the project will provide a full 

 

the story’ to our customers, shareholders and investors of our 
farmers' great work with data.

WOA since the beginning of 
2019. What started as a role 
managing WOA’s research and 
development projects, evolved 

This involves managing the 

through videos, photos and stories collected on farm. As 

based measurement, this role also involves the on ground 

 
 

return of hope to regenerate a degraded landscape, and in 

scale change in our landscapes across Western Australia. 

 

back in 2019, when we realised that there are already lots 

and conscious consumers, which has enabled the uptake 

improve ecosystem health and lower overall GHG emissions. 

 

to baseline the ecological assets on a farm and show how 

make this a valuable tool that will empower farmers to make 
future management decisions to improve their on farm natural 

 

discussion on what that means - depending on the person in 
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appendix

APPENDIX A

 

manufacturing from the farm gate to our Perth based warehouse are 
measured.

 

OFFSETS CANCELLED FOR CLIMATE ACTIVE CARBON NEUTRAL CERTIFICATION
Project Type of Registry Date  

to registry 

  
 

(tCO2

 
 

previous 

 
 
 

for future  
 

 
 
 

 
 

 

 

8,335,058,231- 
8,335,058,352

2021- 
22

122 0 33 51 
 

+38 
=

(product) = 
89 

7%

 

8,352,303,126- 
8,352,304,325

2021- 
22

122 0 0 1050 
 

+150 
=

(product) = 
1200 

93%

1289

33

came from a carbon project in Queensland managed by Paniri Ventures. 
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