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"I understand how life works. I'm the Lone Ranger.” - 

Donald Trump- 

Donald Trump to Bob Woodward in an April 2016 interview. 

Lest you think the Lone Ranger has no relevance in modern 

times, I bring you the above quote from one of the 

2016 Presidential Candidates. I find references to 

TLR all the time, both in the news and in personal 

conversations. How else to describe a heroic 

comeback against all odds by doing only the right things? In-

voking The Lone Ranger conjures up pictures of a crusader 

fighting for the common man, whether properly applied or 

not. To those of us who feel TLR is the epitome of a hero, it 

may be somewhat disconcerting to see it applied in a politi-

cal manner, but TLR rises above that sort of thing and when 

applied, should only inspire the one to which it’s applied to 

live up to the moniker. The following pages are dedicated to 

those who understand the importance of keeping 

The Lone Ranger meme alive.                                                

Memorial Day 2016                                        - B. Shaffer, Editor- 
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One of  last summer’s biggest mis-

fires, The Lone Ranger was green-

lighted in 2008, began shooting in 

2011, came in with a $250 million 

budget, and cost about $150 million 

to market. For all of that effort and 

money, it has yet to break 

$100,000,000, according to the IMDB. 

While promoting the movie, star Armie Hammer revealed the problems the cast and 

crew experienced during production. Just before principle photography began in New 

Mexico, Disney shut down the movie to force producer Jerry Bruckheimer and director 

Gore Verbinski to wheedle down the budget from $260 million to $215 million. When 

the ball finally began rolling, Mother Nature interfered via severe rainstorms with 70 

mph winds, a snowstorm, and even wildfires, edging the budget closer to the original 

costs. During the summer, the temperatures soared passed 100 degrees, slowing 

down productivity. Sadly, a stuntman was killed during production, casting a pall over 

the shoot. When, the crew suffered from an outbreak of chicken pox, some joked 

that The Lone Ranger seemed to be cursed. 

 

SPILSBURY AND SILVER IN AN ICONIC IMAGE FROM ALL 

VERSIONS OF ‘THE LONE RANGER.’ 

Thirty years earlier, rumors of a curse swirled around the pro-

duction The Legend of the Lone Ranger, another attempt 

to update the story of the Masked Man. Released in 1981 by 

Universal, Legend cost about $18 million to produce but 

grossed only $12.6 million. Unknown actor Klinton Spilsbury 

starred in the title role, which turned out to be the sole big-

There Must be a Lone Ranger  -Susan Doll-  (2013) 
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screen appearance of his “career.” Apparently, Spilsbury fought with everyone during 

the production of the film—from crew members to residents of New Mexico and 

Utah, where the film was shot on location. He also clashed with costar Michael 

Horse, who played Tonto. When Horse was asked to help keep Spilsbury stable and 

on track, he snorted, “This faithful companion stuff is only in the movie.” 

After production was completed, Spilsbury became a public relations nightmare 

while doing his part to promote the film. A feature on Spilsbury and the movie in 

Andy Warhol’s notoriousInterview magazine claimed the actor was drunk while 

speaking to Warhol. During the interview, he revealed that he had fathered a child 

with a wealthy woman, but they lived apart because he needed time to be alone. He 

also claimed “to be in love with” actors Dennis Christopher and Bud Cort and that he 

had had a sexual tryst with clothing designer Halston.  (Spilsbury is now a photogra-

pher in Los Angeles, according to Variety.) 

IF Spilsbury’s behind-the-scene behavior was the post-production scandal for The 

Legend of the Lone Ranger, then the pre-production outrage was the treatment of 

Clayton Moore, who had starred as the Masked Man on television during the 1950s. 

Oil magnate and television mogul Jack Wrather owned the rights to all things Lone 

Ranger, and he had been allowing Moore to travel around the country and make 

personal appearances in costume. When the film was announced, Wrather request-

ed Moore to stop touring as the Lone Ranger, but the 64-year-old actor felt proprie-

tary toward the role and refused. Wrather sued, which led to a 1979 verdict in which 

a judge ordered Moore to remove the mask if he continued to appear in public. 

While Wrather did indeed own the rights to the character, his decision to sue a be-

loved America n icon was short-sighted. Not only were Moore’s personal appearanc-

es a kind of free publicity for the film, but he could have been part of a clever publici-

ty campaign. Wrather’s hardball tactics were recounted in the press, and the court of 

public opinion was against him. It wasn’t hard to decide who made the better Lone 

Ranger: Clayton Moore, who believed in his character as a positive role  model, or 



Klinton Spilsbury, a promiscuous pretty boy. According to Variety, Wrather released the 

mask to Moore in 1984, and 

the actor continued to make 

appearances for several 

years. I wonder if the bad kar-

ma generated over denying 

Moore the mask—and there-

fore the identity—of the Lone 

Ranger has cursed all future 

interpretations of the story. 

However, Clayton Moore was 

not the original Lone Ranger. 

The character came to life as 

the protagonist of a radio dra-

ma. George Washington Trendle, owner of radio station WXYZ in Detroit, conceived of 

a dramatic series about a heroic protagonist that would appeal to children.  He and his 

staff decided it should be a masked man who traveled the Old West crusading for jus-

tice. At this point, he brought in writer Francis Striker to work on the series, which de-

buted on January 31, 1933. Though the program struggled through a slow start, other 

stations picked it up by the end of the year, until over 400 stations were broadcasting 

it. The Lone Ranger ran on the radio until August 31, 1955. Several radio actors voiced 

the character over the years, including Earle Graser, who landed the job in April 1933. 

Eight years later, he was killed in a car accident. The program’s producers were con-

cerned that his highly recognizable voice would be missed by young fans, who might 

become confused if they replaced Graser too quickly. They rewrote the storyline so 

that a wounded Lone Ranger could not speak. For five weeks, he communicated via 

notes, grunted, and whispered, while Tonto took on the heavy lifting. By the time the 

booming voice of Brace Beemer took over the role, Graser’s higher-pitched voice was 

a vague memory. He received little recognition for playing one of America’s most popu-

lar characters, and, in retrospect, few know his name. Perhaps that nasty Lone Ranger 
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curse actually preceded Clayton Moore. Moore has become the actor most associated 

with role. He costarred with Jay Silverheels in the television series from 1949 to 1957. 

I recently watched the first episodes of the series, which have been packaged onto a 

DVD titled Enter the Lone Ranger. Though the acting and dialogue were exaggerated 

and superficial, I was 

charmed by the sim-

plicity of the premise 

and the earnestness 

of Moore and Silver-

heels in their roles. 

(However, Tonto’s 

English, in which 

he omits verbs and 

uses the wrong 

pronouns, is Holly-

wood stereotyping at its worse.) Enter the Lone Ranger made me nostalgic 

for stories in which the protagonist stands for ideals and values and does 

the right thing because it is the right thing to do. Disney stands to lose $190 

million on their bloated version of the Lone Ranger legend. Today’s studios 

and producers are convinced that the high costs of blockbusters are neces-

sary because they believe movie-goers want “eye-popping visuals and 

elaborate action set pieces they haven’t seen before,” according to Variety. 

I wonder if the film’s fortunes would have gone differently if Bruckheimer 

and Verbinski had approached the material with the simplicity of the televi-

sion series and its focus on the partnership of the two principle characters. 

HAMMER AND SILVER 

Though Bruckheimer and Verbinski’s Lone Ranger is flawed and over-

blown, it was not nearly as bad as the scathing reviews suggested. I liked 

the opening sequence in which a little boy wanders through a carnival 
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against the backdrop of 1930s San Francisco, which is depicted as an eco-

nomically and morally bankrupt modern era—not unlike our own. In a tent with 

run-down exhibits, he discovers an elderly Tonto on display. The old Indian re-

counts his adventures in the Old West, so the story becomes Tonto’s tale to 

tell. This perspective suggests to the viewer that the story of the Lone Ranger 

is a legendary hero’s journey handed down from one generation to another—

not unlike Verbinski’s movie. And, I was pleased that the film used the origin 

story from the first season of the television series. Texas Ranger John Reid 

rides with five other Rangers, including his brother, to capture notorious outlaw 

Butch Cavendish. But, Reid and the others have been betrayed by an old 

scout whom they had trusted. The 

Rangers are ambushed by Cavendish 

and his ruthless gang, who leave no sur-

vivors. Or, so they think. John Reid sur-

vives because he is discovered and 

nursed back to health by the Indian 

Tonto. Tonto actually gives Reid his 

identity in the film and the series. As he 

reasons in the first episode of the series, 

“You all alone now. You a lone Ranger.” I 

also appreciated the key role that trains 

play in the film. Trains are a kind of su-

per-symbol in the western genre be-

cause they bring Easterners, who are 

the representatives of encroaching civili-

zation. Whether they represent progress 

or corruption, these characters spread the values or ideas that will tame the 

West, thereby killing it. Unfortunately, there are two elaborate, noisy, frenetic 

train sequences in The Lone Ranger, and they neutralize each other dramati-
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cally. Finally, like Verbinski’s animated western Rango, The Lone Ranger pays 

homage to the western genre by referencing scenes from classic movies, such 

as the slaughter of the pioneer family in The Searchers and the elaborate train 

in Once Upon a Time in the West. Verbinski appreciates the western genre and 

its legacy as America’s origin story, and I appreciated his efforts to make it 

come alive for a new generation. 

Many Internet reviewers “previewed” The Lone Ranger rather than reviewing it, 

damning it before it was released. Writers created negative expectations for the 

film, with reviewers lying in wait for it to flop so they engage in the snarky blath-

er that passes for film reviewing these days. In this climate, a film has to be 

spectacular to avoid the gauntlet of half-

baked jokes and one-liners hurled at most 

movies. One of the most offensive pieces 

that I came across on The Lone Rang-

er not only revealed that the writer had not 

watched the film he was condemning but 

that he 

was proud 

of the fact 

that he had no intention of seeing it. Most dis-

heartening was his criticism of Bruckheimer and 

Verbinski for making a movie based on a char-

acter who, according to the writer, was last rele-

vant in 1962. I couldn’t disagree more.  Though I 

enjoy watching films with anti-heroes and cor-

rupted protagonists, there must be room for sto-

ries about characters who do the right thing be-

cause it is the right thing to do. There must be a 

Lone Ranger.  
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From the 

Collections 

Clayton Moore’s Saddle 

BLBs or Big Little Books 

were popular in the 30’s 

and 40’s . They commonly 

had an illustration on one 

page and text on the facing 

page. Kids enjoyed them 

and developed strong imagi-

nations putting the words 

into the illustrations. 

A series of novels started in 

1933 with “The Lone Ranger”  

followed by 18 more. Fran Strik-

er wrote all but one. 
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A very useful refer-

ence and a must for 

the serious collector. 

ISBN 1-57432-022-x 

Silver Bullets 
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TLR Book Nook 

The Lone ranger and Tonto  Fistfight in Heaven, by 

Sherman Alexie, was used as the basis for the movie 

“Smoke Signals”. It follows the mind of a native Ameri-

can boy from a Spokane tribe with a series of short sto-

ries that give insight into growing up “on the rez”. There 

is really no big tie in to TLR in book or movie, but TLR is used as a 

metaphor for white men as Tonto is used for an Indian metaphor. 

The fact that they may have been “kemo sabe” on earth might not 

hold up so well in heaven, where collective racial tensions might 

come to a head. Perhaps not the best use of our favorite masked 

man, but still used as an educational point. The movie was as funny 

as the book, although the title was lost. 

Comic books are a great way to 

start off youngsters. While not pub-

lished currently, these stories were 

done by various artists and authors 

over the years and live up to the 

Creed. They can be found on line 

and at local Mile-Hi Comics stores. 
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-Web Site of the Day -  

    www.loneranger.wikia.com 

A very useful wiki to keep track of TLR in all time-

lines and events. 

Available at The Lone Ranger Fan Club website... 

www.thelonerangerfanclub.com 



T H E  S I L V E R  B U L L E T  Page 12 

Disclaimer from The Lone Ranger Fan Club: 

Please note that no part of this publication may be disseminated, copied, or shared through public 

media avenues without the expressed consent from The Lone Ranger Fan Club.  Many items are ex-

clusively provided here to our members for your enjoyment and information. 

Members may forfeit their membership for doing so.  Thank you. 

S. Calif -"Sean" Cunningham #692 seancunningham2003@yahoo.com 

N. Calif - Thomas Reed #451 thomasereed@cox.net  

Colorado - Bo Shaffer #243   bo@icinstitute.us 

Delaware - Doug Briggs #110   drbriggs@gmail.com 

Indiana - Randy Johnson #208  rjohns65@sbcglobal.net 

Ohio - John Contini  #656   tonicontini1905@gmail.com  

N. Carolina - Matthew McNally #572  mcnallypsych9@yahoo.com 

Western Pennsylvania - William Sipe #219  whsipe@lhtot.com 

West Virginia - Roy Vanater #426  royvanater@suddenlink.net 

    TLRFC State Directors 

If you are interested in becoming a State Director, send email to  

info@thelonerangerfanclub.com 

“Give me knowledge, that I may 

have kindness for all” 

T H E  S I L V E R  B U L L E T  



We recommend and endorse Nutramax as a daily supplement for better health for you and your pets. 

Helps reduce joint pain and stop the enzymes in the joints that breakdown cartilage. 

Click on the boxes below for more information  
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               Adios from…….. 

The Lone Ranger Fan Club        The Lone Ranger TV       

The Silver Bullet is published four times a year (March, June, September, December) for the Fan Club 

Website since 2011 by Circle C Enterprise, a non-profit organization based in Salisbury, Maryland and 

is owned by Garry Cherricks.  

 

The editor in charge of The Silver Bullet is Bo Shaffer, LRFC member #243. If you have a story or arti-

cle for submission that you feel would interest the members email him - bo@icinstitute.us 

 

TLRFC was established and published by Terry and Kay Klepey from 1988 to 2002.  

In 2002 it was published by Joe and Sandy Southern until 2011.  

During this time from 1988 to 2010 it was postal mailed to the membership. 

 

The Lone Ranger and Tonto and all related characters and materials are Trade Mark and Copyright of 

Classic Media, Inc., in New York, NY. This Fan club is in no way connected with Classic Media. 

 

The Silver Bullet is a fan publication of the official International Lone Ranger Fan Club website ex-

pressly for Lone Ranger enthusiasts and collectors. 

  

             Hi-Yo Silver Awaaay!!! 

http://media.nutramaxlabs.com/player/?file=Dr-Bob-Solving-Problems.flv
http://www.nutramaxlabs.com/your-health
http://www.nutramaxlabs.com/cat
http://www.nutramaxlabs.com/dog
http://www.nutramaxlabs.com/horse
http://www.LoneRangerFanClub.com
http://www.theloneranger.tv/

