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What is a Lone Ranger? What should he look like and what is the desirable costume? Is it blue, black, red, 

green and should the shirt and pants match? Does he wear one double holster gun belt or does he wear two gun 

belts. Should his white horse be dressed with a saddle, martingale and bridle of silver? Should his mask be 

larger or smaller? 

 



 

 

All of the above are some of the questions and comments we have received in emails from members and non-

members.  

 

The picture is of Lee Powell as The Lone Ranger with Chief Thunder-Cloud as Tonto. This was a 15 episode 

serial which is now on DVD. 

 

Over the years The Lone Ranger has appeared in several costumes. From its inception in 1933 from radio to 

television to the big screen we have seen the actors and directors give their impression of how The Lone Ranger 

should appear. 

 

Is the Lone Ranger a particular or a standardized person in a costume or is he an image of certain morals and 

creed for everyone young and for those in their Golden Years to respect and admire. 

 

It is true that all of us over the age of 50 remember the person who brought The Lone Ranger image into our 

living rooms and to the big screen with two movies that were in color. Yes, to those people Clayton Moore will 

be The Lone Ranger. 

 

But does the image created by George Trendel give us a broader spectrum for the character? Isn’t it really about 

the values, morals, The Lone Ranger Creed, respect for one another, honesty and the right to freedom, just to 

name a few, is what we all really appreciate? 

 

So many emails have been received from people all around the world about the new Lone Ranger movie, stating  

how upset they are about Johnny Depp’s, new Tonto costume and Armie Hammer as The Lone Ranger. 

 

All of us at TLRFC are not enthused about the bird on Johnny Depp’s head along with the stripped face paint, 

as it does not coincide with the look of a normal Indian as we remember them in the old westerns. But that is 

Hollywood. 

 

It is our feeling, at TLRFC, that if the honor, integrity, morals, non-violence and The Lone Ranger Creed, as 

given to us by George Trendel is maintained as the basic foundation of The Lone Ranger and Tonto, then the 

character can take on a somewhat difference appearance or costume.  

 

We must remember that the character is folklore. While Clayton Moore did an excellent job in upholding the 

image, it is that folklore image that must be preserved by anyone who portrays The Lone Ranger and Tonto 

today and in the future.  

 

So the final acceptance or rejection of the new Disney Lone Ranger movie is up to you, the public. It is your 

money to spend as you desire, to see it or not to see it. You have the final say. 

 

Commentary by  

Garry Cherricks 

TLRFC President 

 

 
The Lone Ranger is much more about trains than you're probably imagining. Disney snuck a brief trailer for 

their upcoming, huge-budget action film at the very end of today's (7-12-2012) Hall H panel, and for about a 

solid minute the entire focus was on railroads-- the laborers who built them, the businessmen who profited off 

them, and a man in voiceover explaining that "Whoever controls this, controls the future." Finally Tonto 



 

 

(Johnny Depp) and the Lone Ranger (Armie Hammer) appear, but while it's not entirely clear what they're 

doing with the railroads, we do get to see Depp clinging to the underside of a moving train-- so there's 

something you don't see every day. 

 

The glimpses at both characters were incredibly brief-- the big money shot of the two of them together was 

essentially just a moving version of their promo image, and at the tail end of the trailer we see the two of them 

trying to take over a train, but entirely in quick cuts. Depp's look as Tonto is just as strange as you have seen, 

and in one line of voiceover dialogue-- "There comes a time, kemosabe, when good man must wear mask"-- 

he's speaking in a kind of broken English that surely has already made Native American groups furious. But 

Hammer looks every bit the classic, square-jawed hero as the ranger, riding horses and holding a gun and 

wearing a mask that, somehow, doesn't look ridiculous during the span of the two-minute trailer. 

 

 

 
 

 
 

DreamWorks Animation has made a major acquisition by acquiring Classic Media and its stable of properties. Classic 

Media owns such titles as Casper the Friendly Ghost, Where’s Waldo?, Lassie, The Lone Ranger, George of 

the Jungle, Voltron, and Rocky & Bullwinkle. While The Lone Ranger is already in development at Disney, and this 

acquisition clearly doesn’t supersede previous deals regarding other properties set up other studios, it still gives 

DreamWorks Animation a large number of titles to draw from. DreamWorks Animation could now expand to making 

movies based on Rocky & Bullwinkle, George of the Jungle, Casper, etc. The studio is already working on an 

adaptation of Mr. Peabody & Sherman, which is due out next Christmas. 

Here’s the press release: 

Glendale, CA – July 23, 2012 – DreamWorks Animation SKG, Inc. (Nasdaq: DWA) today announced that it has 

entered into an agreement to acquire Classic Media, owner of one of the most extensive portfolios featuring many of 

the best-known and most-enduring franchises in all of family entertainment, for $155 million in cash from Boomerang 

Media Holdings I LLC, a portfolio company of Chicago-based private equity firm GTCR. 

Classic Media’s library of intellectual property, which is focused on family characters and brands, features a vast 

collection of filmed entertainment with over 450 titles and more than 6,100 episodes of animated and live-action 

programming. Classic Media owns one of the world’s largest comic book archives and media rights to the titles in the 

http://collider.com/tag/the-lone-ranger


 

 

Golden Books library, which have sold over two billion copies worldwide. Their properties have been distributed in over 

170 territories around the globe. 

With well-established titles such as Casper the Friendly Ghost, Where’s Waldo?, Lassie, The Lone Ranger, George of 

the Jungle and Rocky & Bullwinkle, Classic Media’s properties have been a fixture in mainstream entertainment for 

decades. The Christmas Classics – Frosty the Snowman, Rudolph the Red-Nosed Reindeer and Santa Claus is Comin’ 

to Town – are the longest-running, highest-rated holiday specials in television history. Classic Media counts among its 

holdings contemporary bestsellers such as VeggieTales and the beloved Olivia property, as well as hits Postman Pat 

and Noddy in international markets. 

“Classic Media brings a large and diverse collection of characters and branded assets that is extremely complementary 

to DreamWorks Animation’s franchise business, and we plan to leverage it across our motion picture, television, home 

entertainment, consumer products, digital, theme park and live entertainment channels,” said Jeffrey Katzenberg, 

Chief Executive Officer of DreamWorks Animation. “Founders and co-CEOs Eric Ellenbogen and John Engelman – 

seasoned executives with over 20 years of industry experience and a proven track record of success in managing 

high-quality content – have built an amazing team at Classic Media and are a welcome addition to the DreamWorks 

Animation family.” 

Classic Media has approximately 80 employees and is headquartered in New York City, with offices in the UK and a 

division, Big Idea Entertainment, in Nashville, TN. 

“No company knows the family entertainment business better than DreamWorks Animation and we are excited to join 

their family in a natural extension of our long-standing relationship that began years ago on Mr. Peabody & Sherman,” 

said Eric Ellenbogen, co-CEO of Classic Media. “Classic Media brings to the table extensive rights to some of the most 

beloved family entertainment brands in the world. Our combination with DreamWorks Animation will expand the 

opportunities for us and for our content and distribution partners around the globe.” 

Classic Media’s joint venture with Jay Ward Productions, a legend in animation, manages the rights to the entire Jay 

Ward animated catalog, which includes Rocky & Bullwinkle and Mr. Peabody & Sherman. DreamWorks Animation’s 3D 

feature film Mr. Peabody & Sherman is scheduled for release on December 25, 2013. 

“For over 75 years, Classic Media’s iconic properties have entertained kids and families around the world with a 

unique, cross-generational appeal that is also a defining characteristic of DreamWorks Animation’s films,” added Bill 

Damaschke, Chief Creative Officer at DreamWorks Animation. “We believe their characters and brands will continue to 

serve as a creative magnet for the industry’s top directors, producers and artists.” 

For the 12 months ended February 29, 2012, Classic Media earned net revenue of $82.2 million and operating profit of 

$19.2 million. The acquisition of Classic Media will be financed through a combination of cash and borrowings under 

DreamWorks Animation’s revolving credit facility. The purchase price of $155 million includes amounts required to 

retire indebtedness. 

“As part of DreamWorks Animation’s ongoing diversification strategy, this acquisition combines our hit-driven business 

with Classic Media’s extensive and sustainable library revenue stream,” added Lew Coleman, DreamWorks Animation’s 

President and Chief Financial Officer. “We expect the transaction to be accretive to our earnings in the first full year 

following the completion of the acquisition.” 



 

 

The transaction is subject to customary closing conditions, including the expiration or termination of the required 

waiting period under the Hart-Scott-Rodino Antitrust Improvements Act of 1976. DreamWorks Animation expects that 

the transaction will be completed during the quarter ended September 30, 2012. 

J.P. Morgan Chase & Co. acted as financial advisor and Cravath, Swaine & Moore LLP and O’Melveny & Myers LLP 

served as legal advisors to DreamWorks Animation in connection with the transaction. Jefferies & Company, Inc. acted 

as financial advisor and Kirkland & Ellis LLP served as legal advisor to Classic Media in connection with the transaction. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

   
 

 

Ernest Borgnine – He was featured in many western films 

Date of Birth 

24 January 1917, Hamden, Connecticut, USA  

 

Date of Death 

8 July 2012, Los Angeles, California, USA (renal failure) 

 

A great actor, gone but hopefully not forgotten. 

 

 

 

Keeping the future of the Character and Image alive   
My Lone Ranger costuming began as my outfit for my Cowboy Action Shooting 'alias', "That Masked Man". 

 Cowboy Action Shooting is a competitive firearms sport sponsored by the Single Action Shooting Society 

(SASS), that employs old-time firearms.  This first photo is from the Georgia State Championship match, I'm in 

jeans and a demin 'Lone Ranger' shirt, using a Dusty Johnson holster and a hat I made myself from an a plain 

open-crowned broad-brimmed hat.  

 

The second photo shows 

a frontal view of the 

Cowboy Action 

Shooting costume. 

 Since eye protection is 

required in any shooting 

sport, I took to 

following the example 

Clayton Moore set in 

wearing large 

sunglasses when the 

courts banned him from 

wearing the mask :-) 

 



 

 

 

 

Around July of last year one of the organizers of a local SASS member club 

asked me if I would be willing to appear as The Lone Ranger as a surprise for 

the family of a young man who was interested in SASS.  The parents were every 

bit as shocked as the young man to see the movie hero "in the flesh", and I 

thoroughly enjoyed the experience.  The third picture is me with the family in 

my friend's basement. 

 

 

 

 

Shortly afterward, another of 

my SASS friends contacted 

me to see if I would be 

interested in making other 

appearances.  I realized that 

although my shooting 

costume looked good, it just 

wasn't projecting the true 

Lone Ranger image, and I 

set about getting another 

costume.   Using the 

resources at the Lone Ranger 

Fan Club's great web site, I 

got in touch with some of the 

costuming contacts and put 

together another outfit for 

"up close" personal 

appearances where a proper costume is a necessity.  The fourth picture is me in the new costume - the 

background is photoshopped for a more "Western" look, this image is my calling card. 

 

 

 

Even though I'm proud of what I've done - and I'm getting a lot of 

encouragement locally - I feel the presentation can be much improved.  In some 

of my more recent appearances I've joined other Old West enthusiasts and 

performers, and besides getting an improved costume, I'm working toward 

developing a short performance for "on stage" appearances. 

 

 



 

 

 

 

I've also recently been introduced 

to another cowboy (a real rodeo 

cowboy in this case) who has 

offered me the use of his big grey 

gelding for certain occasions - so I 

am busy taking riding lessons in 

my vanishing spare time.  The last 

photo is from my first time on the 

horse - I'm on a borrowed saddle 

that's not 'correct' for the Ranger. 

 I've since acquired an antique 

Ted Flowers saddle that I plan to 

use once it's checked over by a 

professional to ensure it's ready 

for use. 

 

I'm constantly trying to improve on what I'm doing, and working to offer a 

truly respectful portrayal of our favorite Old West hero.  Clayton never 

allowed himself to be seen in costume smoking or drinking; he never used 

foul language or improper grammar, and always strove to exemplify high 

standards in his conduct and appearance - and I aspire to that same high 

standard, to present The Lone Ranger as an example of good conduct and 

good citizenship to children and adults all across Georgia. 

 

Thanks and best regards, 

Troy Casey 

alias "That Masked Man", SASS # 88145 

TLRFC #112 

mailto:hoosierdaddy_1965@yahoo.com 

 
 

 

 
You can now renew your membership for next year. You are paid to December 31 and we hope that most of the  

members will renew early to help lessen the processing for us.  

 

So please think about going to the membership page on the website 

and renew for 2013. http://thelonerangerfanclub.com/membership.html complete both the payment and  

membership form with your membership number on the membership form.  
 

Joint Pain or Problems??? 
We recommend and endorse Nutramax as a daily supplement for better health for you and your pets. 

Helps reduce joint pain and stop the enzymes in the joints that breakdown cartilage. 

Click on the boxes below for more information 

mailto:hoosierdaddy_1965@yahoo.com
http://thelonerangerfanclub.com/membership.html


 

 

 

 
 

 
 

 

 
   

 

 
“When you come to fork in road, take it” 

 
 

We encourage member participation – got some historical information or something 

you feel might be of interest to other members? 

 

Contact us – we might be able to use it in future issues of the Silver Bullet – We like to 

feature pictures and articles about today’s  

younger generation of kids that are taking an interest in The Lone Ranger. It is they  

that will carry on the spirit of our treasured hero. 

 

Should you want to contact us please go to the website LoneRangerFanClub.com and 

click on the Silver Bullet located on the left side of the page which reads "Contact Us". 

((Please include your membership number in all correspondence.)) 

 

 
Adios from, 
The Lone Ranger Fan Club.com 
LoneRangerFanClub.com 
ClaytonMooreFanClub.com 
TheLoneRanger.tv 
TontoFanClub.com 
JaySilverheelsFanClub.com 

         Hi-Yo Silver Awaaay!! 

The Silver Bullet is published four times a year (March, June, September, December) for the Fan Club Website since 2011 by Circle C Enterprise, a non-profit 

organization based in Salisbury, Maryland and is owned by Garry Cherricks.  
 

TLRFC was established and published by Terry and Kay Klepey from 1988 to 2002. In 2002 it was published by Joe and Sandy Southern until 2011. During this time 

from 1988 to 2010 it was postal mailed to the membership. 
 

The Lone Ranger and Tonto and all related characters and materials are Trade Mark and Copyright of Classic Media, Inc., in New York, NY. This Fan club is in no way 

connected with Classic Media. 
 

The Silver Bullet is a fan publication of the official International Lone Ranger Fan Club website expressly for Lone Ranger enthusiasts and collectors. 

  
Deadline for submissions of letters, articles for printing and advertising is one month prior to the month of publication on the website. 
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