
Performance Marketing Coordinator 
 
The Vitruvi team is looking for someone who is passionate about performance marketing, 
eCommerce, and digital marketing and is excited to work in a fast-paced, performance driven 
team. As a performance marketing coordinator, you will be running paid digital media campaigns 
across channels such as search, display, native, social and video, with a focus on targeting 
strategies, bid management, content optimization and lead generation. You will also assist in all 
aspects of vitruvi’s digital strategy and will be working directly in shopify, our ESP, affiliate 
network, and any other eCommerce related tools. This role will report directly to the VP of 
Online. 
 
Core Responsibilities  

● Build and create ad campaigns within Google Ads, Facebook Ads Manager, and other 
ad platforms such as Pinterest Ads. 

● Maintain ad budgets, ensuring monthly and quarterly budgets are being met while 
optimizing campaigns for given KPI’s. 

● Update and maintain vitruvi’s Shopify storefront, merchandising the site for events, 
sales, and seasonal opportunities, as well as finding conversion optimization 
improvements throughout the site. 

● Assist in email marketing where necessary. 
● Assist in keyword research and help implement tactics to provide a tailored web experience. 
● Assist in affiliate marketing efforts to research, source, and filter potential opportunities 

through our affiliate network. 
● Utilize a data driven approach to decision making within the digital team as well as other 

functions of the business. 
 
Required Skills/Experience 

● 2-3 years experience in an eCommerce, Digital marketing or performance marketing 
related role. 

● Experience working directly in Google Ads and Facebook Ads Manager, managing 
budgets and building ad campaigns. 

● Experience working in Shopify or other related eCommerce platforms. 
● Highly organized and exceptional attention to detail, with ability to work in 

cross-functional teams. 
● Experience in affiliate marketing, SEO, email marketing, and alternative ad platforms 

such as Pinterest or TikTok would be an asset. 
● BA in Business Administration or Marketing would be an asset. 

 


