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H
ave you ever suffered from mommy anxiety? If you 

have, you’re not alone. Most mothers, especially first-

time mothers, worry about whether they are doing 

things “right.” Sonal Gerten is no different. 

When Sonal’s son, Deven, was born, she found 

herself worrying about whether she was feeding him the right foods and 

the right amounts, whether he was receiving the type of stimulation he 

needed for his age, and whether she was meeting the host of shoulds and 

should nots that the child-rearing experts have declared important. “As a 

new mom, I found it incredibly difficult to enjoy the moment and be play-

ful,” Sonal remembered. “I felt like there was almost a rule book you had 

to follow.”

Even in the clothing she found for her little boy, she was disappoint-

ed. Walking through the baby sections of department stores, she couldn’t 

find the colorful and cozy outfits she had imagined for her little boy. Every-

thing seemed to emulate the styles of older boys and men with dull greys 

and browns. They weren’t designed for comfort and didn’t offer the bright 

colors you associate with childhood fun.

Sonal has had a passion for kids and education ever since college. 

While working as a tutor following graduation from college in Baltimore, 

she first became excited about the life-changing power of education in the 

lives of individuals, regardless of their age. When she moved to Arizona 

from Washington, D.C., she had the opportunity to be involved in the 

establishment of a series of charter schools. “I’ll never forget the experi-

ence of watching kids fill the halls with joy and laughter on that first day of 

school,” Sonal reminisced.

Sonal continued her move across the continent and ended up on 

the west coast when she enrolled in graduate school at the University of 

California Los Angeles in the marketing department. Sonal found that she 

could easily pair her love for education with her marketing skills when she 

accepted a position with the Head Start Program in Los Angeles. She 

enjoyed learning and sharing the stories of how the Head Start Program 

was impacting the lives of children, as part of the marketing programs she 

developed with the program directors.

It was at UCLA that Sonal met her husband, Allen, who eventually 

brought her to the Twin Cities, where he had grown up. They had both 

received their master’s degrees in marketing and accepted positions work-

ing in the General Mills marketing department. Sonal worked at General 

Mills for three years before leaving to take a position with the nonprofit 
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Teach For America. “I absolutely loved working at General Mills,” Sonal 

shared. “But I was missing the education field.”

At Teach For America, Sonal led a team that sought out some of the 

best teachers, in order to match them with schools in need of teachers 

skilled in empowering kids for success. She was once again in sync with 

her passion for improving education and the lives of children.

Becoming a mother brought Sonal’s passion into a whole new realm. 

As she took a second look at her parenting style, she also began research-

ing the play deficit in our communities in general. Her research uncovered 

several newer studies that showed the decline in unstructured play over 

the last few decades and also cited the value that children are losing with 

this change. She found that much of the decline has developed due to 

transition in society in general. Safety concerns have denied families the 

freedom to simply send their children outside to play, in many cases. The 

busy lifestyles of parents have also taken away from spontaneous playtime 

with their children. She began sharing tidbits with her friends about easy 

ways she was learning to add more playtime into her days.

Sonal’s passion for children and her love for marketing came together 

in a creative spark as she was making the journey through her first few 

years of motherhood with Deven. The desire to transform her parent-

ing style into one that was less rigid and more playful became the final 

element to ignite that spark into full flame. After lots of brainstorming 

sessions with her husband and receiving his full support for the project, 

Sonal began working toward creating a play-friendly kids’ clothing concept 

called Tumblewalla.

The name, Tumblewalla, has a Hindi origin that means “one who 

tumbles.” It captures the unrestricted playfulness of young children that 

Sonal wanted her brand to represent. “I wanted Tumblewalla to stand for 

something more than just clothing,” Sonal offered. “We wanted to help 

families live more in the moment and to celebrate the joyfulness of being a 

parent.”

Sonal chose bright colors for the clothing line—colors designed for 

the pleasure of little kids, rather than the fashion tastes of their parents. 

The clothing designs were patterned for maximum movement and 

comfort. There are no tags in the clothing, no hoods or footed clothing 

that might seem confining to a rambunctious toddler, and no stiff fabrics. 

Images of animals on the move are included on many of the pieces of 

clothing.

A mindful approach was taken toward each step involved in the 

process. One hundred percent organic cotton is used for all the clothing to 

help preserve our environment. A team of Minnesota designers was hired 

for the creative side of the clothing line in support of our local economy. 

Sonal’s heritage has roots in India, so she has a natural affinity toward the 

women of India and their struggle to make a living. Because of this, the 

actual production of the clothing is sourced to a manufacturing facility in 

India that provides a safe environment and living wage for the women who 

work there. In addition to all of this, 5 percent of the sales from Tumblewal-

la are contributed to select nonprofits that provide hope for needy children 
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around the world. 

Two of the current nonprofit organizations receiving donations through 

Tumblewalla are The Priyanka Foundation and Many Hopes. The Priyanka 

Foundation provides ways for kids with chronic or terminal diseases in 

selected countries to play, laugh and enjoy playtime with certified child life 

practitioners while undergoing their long-term medical treatment. Many 

Hopes operates in Mtwapa, Kenya, where it rescues young girls who have 

been orphaned or abandoned. It provides them a home and an education 

to equip them for a positive future in their community.

Through Tumblewalla, Sonal has found a vehicle for encouraging 

a return to simple playtimes between parents and their children. It has 

expanded her reach far beyond her own circle of friends and family, and is 

making a difference on a more global scale. Each customer who purchases 

clothing from Tumblewalla becomes a partner with Sonal in bringing more 

tumbles and tickles into the lives of children.

Sonal also shares her passion for play with other moms in the Twin 

Cities by hosting workshops and seminars about the importance of play. 

She gives moms creative ideas and tips for easy ways to build more play-

time into their days. 

Playtime doesn’t have to be complicated, Sonal emphasizes. It can be 

as simple as going for a walk and doing a visual scavenger hunt, or letting 

your toddler help you make pancakes for breakfast. Sonal has found that 

taking time to play with her son doesn’t just make him happier; it makes her 

a happier mom, too. And happy moms will always be better moms. Deven 

is now an active, wonderfully spirited 3-and-a-half-year-old. Sonal says that 

he is her biggest inspiration. “He keeps me in check and reminds me to 

slow down and appreciate each moment.” ■

Tumblewalla products may be purchased in Pacifier and Shoe 

Zoo stores, at Sage Education and Therapy Center in the Twin Cit-

ies or online at Tumblewalla.com. HERLIFE Magazine readers can 

receive 20 percent off their online purchase at Tumblewalla.com 

with code: HERLIFE20 through November 30, 2013.
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Sonal's 
Favorite 

Play Ideas

Indoor treasure hunt: Wrap snacks (always a good incen-

tive for participation) in bags or clean socks and hide them 

throughout the house. It’s a great way for kids to pretend they 

are a pirate or treasure hunter on a super important mission.

Flashlight games: A fun and easy “toy” that I often forget 

about is a flashlight. Shining a flashlight on objects or the ceil-

ing and walls develops great hand-eye coordination, or use 

it to read books in a blanket/pillow fort. Try the light stomp 

game; shine the light on a spot on the floor and have your 

child try to jump on it before it moves. We also love creating 

flashlight shadows. We like The Game of Light by Herve Tul-

let, containing fantastic cutouts of stars, ships, flowers, etc., 

that make all sorts of patterns on the ceiling and walls. 

Lunch bag puppets: From playing “guess what’s inside” 

to collecting all sorts of stuff to making puppets, the brown 

lunch bag rocks! For puppets, all you need are markers, some 

construction paper, scissors and glue (as every puppet has to 

have eyes and ears) and violá — a new friend!

The Statue Game: Spin your kiddo around. They need to 

freeze in a character or animal of their choice until you cor-

rectly guess what they are. Repeat. 

Dress-up box: Troll garage sales for old prom dresses, suit 

coats, ties and jewelry and create a dress-up box for kids 

to pretend play whenever they want. Bonus: use the box to 

make new Halloween costumes!

Play-acting storybooks: I like reading open-ended books 

that allow for us to act out the characters and stories and 

make up different endings. One of my favorites is The Mitten.

Recommended Books on Play and Child Development

The Hurried Child by David Elkind

Einstein Never Used Flashcards by Roberta Michnick Go-

linkoff, Kathy Hirsh-Pasek and Diane Eyer

Last Child in the Woods by Richard Louv

http://www.amazon.com/Kathy-Hirsh-Pasek/e/B001IQXPBQ/ref=sr_ntt_srch_lnk_1?qid=1375907890&sr=8-1

