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W
e work hard every day to make beautiful, well-fit-
ting dental prosthetics for our patients. But what 
are the patients doing to take care of their new 
teeth? Making the denture is just the beginning 
for treating the edentulous. The key to long-term 

happiness with the new teeth, and maintaining their oral health, is how 
well they take care of the denture when they leave.

 I started my career as a denture technician when I was still in High 
School over 40 years ago. Dentures were my inspiration for going to 
dental school and were on my mind the entire time I was practicing. 
In that time, I’ve seen people have great experiences for many years 
with their dentures, and I’ve also seen patients start to have prob-
lems almost right away. In this article, I’ll explain what I believe to be 
the crucial step that every dental professional should take, which can 
have a dramatic effect on the longevity of the prosthetic, and ensure 
the health and satisfaction of the patient. Equipping patients with the 
knowledge and tools they need to take good care of their dentures can 
make an extraordinary difference in the overall denture experience. 
The more we can do to help our patients, the more they will do to 
make our practice grow. And what shows you care more than giving 
them the special products that have no competition and can only be 
purchased at your practice?

Once a patient receives a denture, no matter how well made it is, that 
person will face a number of risks which can significantly impact their 
denture experience and their health. Pathogens like Candida Albicans, 
Streptococcus, Staphylococcus, Actinomyces & E. Coli are highly preva-
lent on oral appliances, and these are the leading causes of serious 
illnesses like Oral Thrush, Stomatitis, Cheilitis and Pneumonia. I’ve seen 
multiple clinical reports where over 80% of the denture patients test-
ed suffered from Oral Thrush. For most denture wearers the chronic 
symptoms of low grade Thrush- loss of taste and smell, bad breath, 
fatigue, indigestion, and cardiopulmonary issues- become the new nor-
mal. This is why the majority of oral infections often go unreported. 
Millions of people suffer from chronic oral appliance related infections, 
because  doctors and pharmacists had nothing to recommend to pa-
tients to prevent these infections. They  could only treat them with 
powerful medications only after they get sick. Unfortunately, when 
denture patients have a problem with their dentures, they tend to go 
to a drugb store not a dentist, and many infections get left untreated. 
Or once treated, the infections reoccur due to the infected denture.

Dry Mouth is another major issue affecting the daily lives of denture-
wearers. Saliva helps create suction between the denture and gum tis-
sue, which helps stabilize and retain the denture in place. It also acts as 
a lubricant to prevent abrasion. Reduced saliva production can lead to 
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soreness and irritation where the gums have contact with the prosthetic, 
and dry mouth has also been associated with halitosis , commonly known 
as “denture breath.” Saliva’s role in oral comfort aside, it is also essential 
for the body’s normal regulation of oral flora which can help control the 
risk of contracting the infections mentioned above.  

Poor oral hygiene may have led the patient to require dentures in the 
first place, but once they get the prosthetic, the stakes are even higher for 
taking good care of the appliance. Oral health is intimately linked to the 
patient’s overall health. Denture discomfort impacts the patient’s ability 
to eat and get proper nutrition, and an untreated infection can spread to 
the rest of the body. This can even lead to digestive and respiratory issues. 
With Pneumonia being one of the main causes of death for senior citizens, 
proper hygiene can be a life or death decision for many denture-wearers.

That is why it is essential for Denturists to have an honest conversation 
with their patients about the risks they face if they don’t follow a highly 
effective denture hygiene routine with the right products. Unfortunately, 
until recently there wasn’t anything that dental professionals could rec-
ommend to their patients even if they did have these conversations with 
patients. Major brand denture cleansers only claim to kill “odor-causing” 
bacteria, and do nothing against the disease causing pathogens that lead 
to Oral Thrush, Stomatitis and Pneumonia. Typical denture adhesives might 
slightly improve retention, but they dry out the mouth so the benefits are 
outweighed by further discomfort. In my practice I always included free 
products and cleaning instructions with every denture case, but conven-
tional products rarely seemed to help.

After seeing my patients experience the same issues for decades, I devel-
oped a new line of products specifically designed to treat these common, 
yet serious problems affecting almost all denture-wearers. Since 2000, I 
have been creating the Dr. B Dental Solutions for denture and partial den-
ture wearers.
 
Cleanadent Liquid Crystals soak cleanser is the only cleanser that kills 
Candida, Strep, Staph, Actinomyces and E. Coli on all removables without 
the use of harsh chemicals like bleach, alcohol or chlorine. It is available 
both in Economy ( 45 Cleanings) and Mini Travel/Trial sizes.

I knew my patients all wanted to brush their dentures, but regular tooth 
paste is much too abrasive for oral appliances, so I created Cleanadent 
Denture & Gum Paste, the only cleansing paste gentle enough to safely 
brush oral appliances, and ideal for brushing the gums to remove debris as 
well as nasty biofilm as recommended by the ADA. The formula includes 

time-tested remedies like Vitamins A, D & E, Aloe Vera, Coconut Oil and 
Tea Tree Oil to moisturize the gums. Unlike other dry mouth products 
which only temporarily help dry mouth with artificial moisture, this paste 
actually promotes the body’s natural production of saliva.
 
The Adhesadent Denture Adhesive uses similar ingredients to make it the 
only adhesive that naturally moisturizes the gums while providing a power-
ful hold. 

Patients don’t care what you know. They want to know how much you 
care. And a Dr. B Denture care kit is a great way to show you care.
Giving away these products in a care package for every case, and providing 
clear instructions on how patients should use them to ensure their oral 
health and maintain their dentures, is an easy way to show that you care 
about your patients. It also shows them that this is a high-quality human 
body part replacement that must be treated properly and with respect. 
For many patients, getting a denture is a significant personal investment. 
And both the denture and the denture wearer  needs proper maintenance 
to keep performing optimally. Since introducing this denture care system, 
I’ve heard from many successful practices who have seen a dramatic de-
crease in denture-related complications due to dry mouth and infections. 

The best part is that when you introduce a highly specialized denture care 
system like this, you are keeping your patients engaged. Since the products 
aren’t available in most stores, this gives the denturist the opportunity to 
retail the products in the office. It works as an additional revenue stream, 
and it gets the patient stopping by the office on a regular basis. This is valu-
able time to reinforce good oral hygiene habits, check ups and oral cancer 
screenings. It will encourage patients to replace their dentures on a regu-
lar schedule, and they will recommend their friends see you. Patients can 
benefit from advances in denture technology, and the denturist benefits by 
remaining their denture professional long after that first denture. Since the 
products work so well, the patients may even begin bringing their friends 
to the office to purchase the denture care system from you too. 

When denturists include a denture care system with every case, they are 
providing “Lagniappe”, which means “more than they were expecting”. This 
is an excellent value-add on the first visit, and keeps the patient happy and 
healthy with your hard work. I can’t emphasize enough the benefit this 
philosophy had on growing my practice, and I have seen first-hand these 
results being replicated in other offices as well. This is a win-win situa-
tion, as the patients take better care of their dentures/oral health, and the 
denturists have an effective method of engaging their patients and growing 
their business.



Dr. B Dental Solutions

The Most Effective Denture Care System
These Aren’t Your Parents’ Denture Products!

Visit us at DrBDentalSolutions.com

Special Denturist Offers!
1-844-372-3368 (DRB-DENT)
Info@DrBDentalSolutions.com

Created by a dentist with over 40 years of experience Treating & Listening to Denture-Wearers. Dr. Berland started his career as a 
Denture Technician and was recognized by the AACD “For Outstanding Contributions to the Art & Science of Cosmetic Dentistry.”

Developed By 
Lorin Berland, DDS

Helps Prevent Oral Infections, Dry Mouth & Sore Spots
–  Get The Complete Denture Kit For Only $22.95!  –

Denture Kit Includes All Products. Perfect for Retail & Giveaways. All Prices in USD

I got the Denture Kit and love all the products. I am a new denture wearer and I was 
suffering from a very dry mouth. The products have helped tremendously!

Connie, Happy Denture-Wearer

NDA052919

Cleanadent Denture & Gum Cleansing Wipes
On-The-Go Hygiene!
Coming Soon In June 2019!

Cleanadent Denture & Gum Paste
•  For a Clean, Fresh & Healthy Mouth
•  Designed to Safely Brush Dentures
•  Great at Removing Adhesive
•  Reduces Dry Mouth & Sore Spots with Aloe Vera, 

Coconut Oil, Tea Tree Oil and Vitamins A, D & E
•  ADA Seal of Acceptance

Dental $3.95  •  Retail $8.95

Adhesadent Denture Adhesive
•  Powerful, Long-Lasting Hold
•  Easy to Clean
•  Reduces Dry Mouth & Sore Spots 

with Aloe Vera and Vitamins A, D & E
•  ADA Seal of Acceptance

Dental $4.95  •  Retail $9.95

Sonic Cleaner Vibrating Bath
Helps Loosen Debris–Patients Love It!
Dental $7.95  •  Retail $15.95

Cleanadent Liquid Crystals Soak Cleanser
•  Instantly Kills Candida, Strep & Staph & Actinomyces
•  Removes Odor & Tough Stains
•  No Bleach, Chlorine or Alcohol
•  Helps Prevent Thrush, Stomatitis & Pneumonia

Economy Size (45 Cleanings): Dental $6.95 • Retail $12.95
Travel/Trial Size (10 Cleanings): Dental $2.65 • Retail $5.95
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The National Denturist, USA is dedicated to providing a publication that offers pertinent technical information, business news and support and 
introduces innovative state of the art products for its readership. This is possible by the support of our advertisers and sponsors. We encour-
age our readers to utilize their products and services. To make this easier we have provided their contact information.  Please consider these 
companies for all your denturist office and laboratory needs.

The National Denturist, USA, is the official publication of the National Denturist Association, USA, and is committed to providing up to 
date pertinent information as well as informative technical and professional articles. Our magazine is a communication avenue for both na-
tional and international news and is distributed throughout the United States and Canada. The Publisher considers The National Denturist, 
USA, a major source for introducing new innovative products to the readers.  EXTRA EXPOSURE ON THE WEB! Every issue of The National 
Denturist, USA, is published on the National Denturist Association, USA’s, website. This popular website gets several hundred sustained hits 
a month and interest continues to grow. This avenue allows our advertisers to be seen online FREE of additional charge!  Please visit our 
website:  www.nationaldenturist.com

INQUIRIES: 
E: Shawn@nationaldenturist.com
T: 360-232-4353 
F: 360-779-6879   
Executive Director Shawn Murray 
P.O. Box 2960 Florence OR 97439
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NAME				                          PAGE	       PHONE		             WEBSITE

American Denturist School			   IFC	 800-544-6267		  www.americandenturistschool.com

Aurum Ceramic Dental	 			   17	 800-661-1169		  www.aurumgroup.com

Chromework inc.					    22	 530-343-2278		  chromeworksinc.com

Dentsply					     10	 1-844-848-0137 		  www.dentsplysirona.com

DOMx - Specialized Office Systems Inc.	 	 19	 855-494-0057		  www.denturistsoftware.com

Dr. B Dental Solution				    23	 1-844-372-3368		  www.drbdentalsolutions.com

IVOCLAR VIVADENT				    7	 716-691-0010		  www.shopivoclarvivadent.com

PREAT CORPORATION	 			   OBC	 800-232-7732		  www.preat,com

Schutz Dental Group				    30	 866.922.9738		  www.gebdi-dental.com

Sebrite Agency		  			   9	 800-366-6466		  www.sebriteagency.com

Specialty Tooth Supply, LTD			   19	 800-661-2044		  www.specialtytoothsupply.com

SYNCA						      30	 888-582-8115	  	 www.fiberforcedental.com

Tokuyama					     3,11	 877-378-3548		  www.tokuyama-us.com

UHLER Dental Supply, Inc.				   ISBC	 1-800-937-3753		  www.uhlerdental.com

Yamahachi					     10	 1-877-320-2909		  www.ydp-usa.com	




