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Welcome to the thirteenth edition of our 
client magazine!  Whilst we are still in 

the midst of a global pandemic, the roll out of 
vaccinations and easing of restrictions is helping 
create an atmosphere of positivity and progress.

Service delivery to our clients is our primary 
motivation balanced with the wellbeing of our 
staff and helping to reduce our environmental 
impact. Since 21st June 2021, Blue Horizons 
have adopted a hybrid model of working – a 
mixture of office and home-based working for 
the team with Thursdays being the day of the 
week where everyone is in the office together. 

In this issue we look at how you can build 
your business back better and stronger, how 
to grow your average order value in Shopify, 
feature a case study on HAM (a great excuse 
to show the very cute antics of Rabbit), run 
through the latest updates in Shopify, provide 
a glossary of terms as well as feature some of 
our top app recommendations.

The whole team here would like to offer a 
heart-felt ‘thank you’ to all of our clients for 
your continued support. Our raison d’être 
is to help our clients succeed. Integrity is of 
paramount importance to us, and we want 
our clients to feel safe in our hands knowing 
that we will always do the right thing. We are 
so grateful to those clients who have taken 
the time to submit a review to Shopify Experts 
– head over to page 16 to read some of our 
recent reviews. Likewise, if you feel there are 
things that we haven’t done so well or we 
could improve on, please do let us know. We 
very much embrace a growth-mindset and 
want to continually improve on our offering.

Here’s to us all helping create a sustainable, 
healthier future for ourselves, our businesses 
and the planet.”

Zoe Davitt
M A N A G I N G  D I R E C T O R

EDITOR’S 
NOTE
EDITOR’S 
NOTE
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WELCOME TO OUR 
NEW CLIENTS

SEO 
PACKAGES

•  Site structure, content 
and meta data review 
(in month one)

• Quarterly content strategy

•  Optimisation of chosen 
keywords including 
updating citations

•  Content creation x 1: One blog 
post per month

• Monthly reporting

• Email and Telephone support

•  Site structure, content 
and meta data review 
(in month one)

•  Quarterly content strategy

•  Optimisation of chosen 
keywords including 
updating citations

•  Content creation x 2 from: 
blog post, referral content, 
PR or content amplification

•  Weekly updates on Facebook 
and Twitter or Instagram

•  Monthly Facebook promotion

•  Monthly reporting

•  Email and Telephone support

•  Site structure, content 
and meta data review 
(in month one)

•  Quarterly content strategy

•  Optimisation of chosen 
keywords including 
updating citations

•  Content creation x 3 from: 
blog post, referral content, 
PR or content amplification

•  Thrice weekly updates on 
Facebook and Twitter or 
Instagram

•  Monthly Facebook promotion

•  Monthly reporting

•  Email and Telephone support

•  Blogger outreach –sponsored 
content on external websites*

PER MONTHPER MONTHPER MONTH

Silver Gold Platinum

£  265 +VAT £  395 +VAT £  625 +VAT

We offer a range of packages to increase traffic to your 
website, grow your brand visibility online and help you 
reach out to new customers and potential markets.

We can help you grow your audience
Get in touch to find out how we can help your website.

*Minimum 3 month contract

Take a look at our latest work
www.bluehorizonsmarketing.co.uk
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BACKGROUND:

HAM is the brainchild of artist and illustrator 
Joanna Ham. Set up in 2011, it follows the life of 
Rabbit – capturing his daily adventures, sporting 
escapades and social outings - in silhouette 
form on a range of thoughtfully crafted cards, 
mugs, prints and other gifts.

HAM’s debut homeware collection of ceramics 
and fabrics were first picked up by Liberty and 
have since been exhibited in London, New York 
and Paris, featured on the pages of international 
magazines and resided on the shelves of 
leading retailers in over thirty countries around 
the world, including Colette, Topshop, Conran, 
Centre Pompidou and West Elm.

THE PROBLEM:

HAM’s previous website was built on a custom 
platform with a completely bespoke design and 
CMS. It was cumbersome to update, expensive 
to maintain and tricky to scale. They were 
considering moving to Shopify in order to have 
a much easier to manage store, enable new 
features to be added, such as gift cards and 
customer accounts, and to allow them to take 
control of scaling their online business.

They were looking for help and support in 
migrating across all content and customers/
orders, plus support in building a custom store 
to match the current one or recreating a similar 
look/feel on an off the shelf theme.

WHAT WE DID:

+   Redeveloped the existing commerce 
site on the Shopify platform

+   Replicated the design with an ‘off the 
shelf’ theme

+    Made considerable customisations to the 
code to ensure this met the key aesthetic 
and functionality elements of the brand

+   Migrated across all products, orders 
and customers

+   Ensured the site was easily updated 
and editable

+   Created redirects from the existing site 
to ensure retention of SEO value

+   Provided overview training for the HAM 
team to help them manage the site

+    Assisted in the domain migration 
and relaunch of HAM on Shopify!

HAM CASE STUDY THE RESULT:

A delighted client and a brand that could really 
fly now they were on Shopify. Since the launch 
Jo has developed additional ranges for HAM 
and has been able to to adapt the homepage 
to reflect the new products and create timely 
launches, selling directly on Instagram and 
Facebook and growing her online sales through 
both wholesale and retail internationally.

“Blue Horizons have been fantastic from the 
moment we picked up the phone. So impressed 
with their approach, skill level and attitude. Have 
loved working with Marcus and his team and 
would absolutely recommend them to anyone 
wanting to reinvent their web presence. So 
pleased with our new site!”

Joanna Ham – HAM



The past year has been testing to say 
the least. The global pandemic has 

completely changed our world and in 
order to not only survive but strive, we’ve 
realised that we must adapt and pivot.

Although Covid-19 forced many to move their businesses 
online and work from home, it has actually bought about 
a more humanistic perspective to how businesses can 
operate. Work-life balance, mental wellbeing and integrity 
have come to the forefront and there has been a noticeable 
shift to conscious consumption – supporting small, local 
businesses whose values align with our own.

BUILDING YOUR BUSINESS 
BACK BETTER AND STRONGER

DRIVE YOURSELF 
FORWARD WITH 
PURPOSE

It can be so easy when running 
a business to be in a constant 
state of reaction; dealing with 
what’s right in front of you 
and feeling as though you’re 
battling through day by day in 
survival mode. This can lead to 
burnout and exhaustion; when 
we feel that our business is in 
control of us and not the other 
way around.

In order to progress and 
achieve our goals we need to 
have purpose and we need to 
have a plan.

“Strength is not the 
absence of struggles. It is 

what you build due to 
your struggles.”

 
A D A M  G R A N T

•  What is your passion?
•  What is the driving force 

behind your business?
•  What is important to you?
•  What do you want 

to achieve?

Answering these ‘what’ 
questions offers you the 
‘why’ – that sense of purpose 
that provides the context for 
everything else that you do.

DEFINE WHAT 
SUCCESS LOOKS 
LIKE FOR YOU

By definition success is the 
accomplishment of an aim 

or purpose. It isn’t about 
comparing ourselves to 
others and it isn’t just about 
money. Success is what you 
want it to be so use a more 
holistic approach to planning 
your business - basing your 
strategy in line with your core 
values will help you build a 
more sustainable business.

Click here to see our previous 
post - planning for your 
business in 5 easy steps
Start where you are, use 
what you’ve got!

Often in times of crisis, genius 
strikes. When resources are 
limited or circumstances 
outside of our control take 
hold it can actually force us 
to innovate and come up with 
new ideas, concepts and ways 
of doing things differently.

It can be very easy to feel 
completely overwhelmed 
and always start plans for 
pushing our business forward 
‘tomorrow’ or when x happens 
or y stops. But the old adage 
‘The best time to start was 
yesterday - the next best time 
is NOW’ - is so true!

If you struggle with 
procrastination, you’ll  
find our blog useful.

PROGRESS NOT 
PERFECTION

The global pandemic has 
taught us that we need to be 
flexible. We need to pivot and 
we need to adapt. We can 
still work towards our bigger 
picture goals just perhaps not 
in the same way as before.

Key competencies to help us 
build back stronger include:

•  Resourcefulness – even 
though we may have less 
money and less staff we 
need to push forward with 
what we’ve got.

•  Judgement – the ability to 
focus on what is important 
and what we have control 
over in order to reach the 
right decisions.

•  Tenacity – making a 
commitment to stick 
it out, be persistent, 
be determined.

THE HUMAN TOUCH

Ironically, our lack of social 
contact during this past year 
has created a deep desire for 
human connection. Not just 
in terms of physically seeing 
people but also creating 
connections that have 
integrity, intent and purpose.

A positive to come about is 
the support for local, small 
businesses whose values 
align with our own.

FOCUS ON 
YOUR BRAND

Your brand is the translation 
of your purpose and values, 
setting you apart from the 
competition, instilling trust 
and helping you build lasting 
relationships with your 
customers. Be honest and 
authentic in communicating 
what your brand is all about 
and customers will not 
only come but will keep 
coming back.

BLUE HORIZONS MARKETING
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It is always easier to sell more to people who have already 
purchased from you, rather than acquiring new customers. 

However, you can get caught up in acquisition metrics as a 
key indicator of success, often resulting in neglecting retention 
metrics such as AOV – average order value.

Quick reminder of averages:

HOW TO GROW YOUR AVERAGE 
ORDER VALUE IN SHOPIFY

OUR 
RECOMMENDATIONS 
OF THE BEST APPS 
TO HELP

All apps listed to the right are 
hyperlinked so click on them to 
find out more. 

Cross & up selling 
apps

> Zipify one click upsell

>  Superbump post 
purchase upsell

> Bold upsell

> Incart upsell & cross sell

> Ultimate special offers

Subscription apps

> Bold Bundles

> Recharge

Loyalty scheme apps

> LoyaltyLion rewards & referrals

Live chat apps

> Tidio Live chat

> Tawk to live chat

If you would like any help with 
your Shopify Store give us a 
call on 01242 236600 or drop 
us an email.

MEAN
the average value of 

all orders

MEDIAN
the middle value of 

all orders

MODE
the most frequently 

occurring order value

IDEAS TO HELP GROW YOUR AOV

1.  Create an order minimum for free shipping 
and other gifts – this gently nudges 
customers to spend more

2.  Bundle products or create packages – offers 
value to the customer that costs less than 
purchasing the items separately - you can 
create an all-in-one solution – for example a 
skincare set or complete clothing outfits

3.  Upsell or cross sell complementary 
products – would you like a pastry with your 
coffee? – It is easy and appealing to offer 
low value upsells, but be careful to not upsell 
too much. Instead, be helpful rather than 
pushy. Consider recommending products 
like a friend would. Perhaps test with post-
purchase upsells to see what effect this has.

4.  Set up a customer loyalty 
programme, especially if you sell frequently 
repurchased items. Evolve your loyalty 
programme and/or subscriptions in line with 
customer preferences

5.  Provide live chat support for quick 
questions – this is particularly useful 
for those high ticket price items such 
as furniture. 

KNOW YOUR NUMBERS AND WHERE TO FIND THEM

From your Shopify Admin 
area head over to > Analytics. 
Within the > Dashboard are 
standard reports such as 
AOV (average order value), 
but you can even build your 
own reports to track the 
data specific to your needs* 
(please note that some report 
options might be dependent 
on your monthly plan).

*If the type of report you need 
isn’t available, then there are 
various apps available to help 
extend reporting functionality.
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https://apps.shopify.com/zipify-oneclickupsell?surface_detail=Zipify+one+click+upsell&surface_inter_position=1&surface_intra_position=1&surface_type=search
https://apps.shopify.com/upsell-after-checkout?surface_detail=%07Superbump+post+purchase%C2%A0upsell&surface_inter_position=1&surface_intra_position=6&surface_type=search
https://apps.shopify.com/upsell-after-checkout?surface_detail=%07Superbump+post+purchase%C2%A0upsell&surface_inter_position=1&surface_intra_position=6&surface_type=search
https://apps.shopify.com/product-upsell?surface_detail=Bold+upsell&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/in-cart-upsell?surface_detail=Incart+upsell+%26+cross+sell&surface_inter_position=1&surface_intra_position=8&surface_type=search
https://apps.shopify.com/special-offers?surface_detail=Ultimate+special+offers&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/product-bundles?surface_detail=Bold+Bundles&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/subscription-payments?surface_detail=Recharge&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/loyaltylion?surface_detail=LoyaltyLion+rewards+%26+referrals&surface_inter_position=1&surface_intra_position=2&surface_type=search
https://apps.shopify.com/tidio-chat?surface_detail=Tidio+Live+chat&surface_inter_position=1&surface_intra_position=1&surface_type=search
https://apps.shopify.com/tawk-to?surface_detail=Tawk+to+live+chat&surface_inter_position=1&surface_intra_position=4&surface_type=search


BOOK RECOMMENDATIONS

#1 Bulk Product Editor

As the name suggests, this app 
enables you to perform various 
edits to products ‘in bulk’ thereby 
saving you so much time.  It also 
allows you to schedule changes; 
for instance, if you are running 
a temporary sale, set recurring 
edits, create products from a 
CSV, upload a CSV or Excel to 
keep prices or stock levels in 
sync and so much more!

“THERE’S AN APP FOR THAT!” OUR 
ALL -TIME TOP 10 FAVOURITE APPS

We come across so many apps when helping our clients with 
their Shopify stores, many not so good, so we thought we’d 

share with you our favourite tried and tested top 10. As well as the 
functionality of the apps, we also rate those app developers who 
offer great support.

#2 Advanced Product Options  
New version just released

This app enables you to create 
limitless product options and 
variant options. The ability to set 
conditional logic and dependent 
options helps you tailor your 
store and provide excellent 
customer experience.

#3 Tapcart

Build and design your own 
mobile app easily.

#4 Stamped Product Reviews

Built specifically for Shopify, this 
customer marketing platform not 
only showcases customers reviews 
but offers 7 types of UGC (user 
generated content) so you can 
build trust utilising social proof.

#5 EasySlide Accordian Tabs 
& FAQ

Particularly useful if you have 
a lot of detail for your product 
descriptions or FAQs, this app 
improves customer experience by 
organising content with tabs.

#6 Locksmith

This app enables you to lock/
protect content, or indeed your 
entire store, behind a passcode.

#7 Orderly emails

Pimp up your Shopify 
notifications! Customise and 
brand the emails such as order 
confirmations which get sent 
through Shopify.

#8 Order Printer Templates

An easy to use app allowing you 
to style your invoices, receipts 
and packing slips.

#9 Form builder with file upload

Build conditional logic forms 
and accept files for free with 
this niffy app.

#10 Tidio Livechat

In our opinion, free livechat 
done right!

“The Grid: the master model 
behind business success” – 
Matt Watkinson

“The organised mind: 
thinking straight in the age of 
information overload” – Daniel 
Levitin, Luke Daniels et al.

“Surrounded by Idiots: The four 
types of human behaviour  
(or how to understand those 
who cannot be understood)” 
– Thomas Erikson, David 
John et al.

 “Sustainable Marketing – how 
to drive profits with purpose” 
– Michelle Carvill, Gemma 
Butler, Geraint Evans

  PayPal is now available with Shopify Multi Currency - read more

  New ‘Plan’ area in Settings in the Shopify admin - to make it easier to view and manage your plan

  Show store pick up availability on product pages - available on newer themes

   Improved draft order details pages  - read more

  PayPal now available with Subscription apps

  Create shipping zones within the United Kingdom - split the UK into 5 areas without an app

  The Shop channel is now available in the UK - read more

ROUND UP
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https://apps.shopify.com/bulk-product-editor?surface_detail=bulk+product+editor&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/advanced-product-options?surface_detail=Advanced+Product+Options&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/advanced-product-options?surface_detail=Advanced+Product+Options&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/shopify-mobile-apps?surface_detail=tapcart&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/product-reviews-addon?surface_detail=Stamped+Product+Reviews&surface_inter_position=1&surface_intra_position=12&surface_type=search
https://apps.shopify.com/product-description-accordion?surface_detail=EasySlide+Accordian+Tabs+%26%C2%A0FAQ&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/product-description-accordion?surface_detail=EasySlide+Accordian+Tabs+%26%C2%A0FAQ&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/locksmith?surface_detail=%236+Locksmith&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/email-templates?surface_detail=Orderly+emails&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/order-printer-templates?surface_detail=Order+Printer+Templates&surface_inter_position=1&surface_intra_position=4&surface_type=search
https://apps.shopify.com/custom-forms?surface_detail=Form+builder+with+file+upload&surface_inter_position=1&surface_intra_position=5&surface_type=search
https://apps.shopify.com/tidio-chat?surface_detail=%2310+Tidio+Livechat&surface_inter_position=1&surface_intra_position=1&surface_type=search
https://help.shopify.com/en/manual/payments/shopify-payments/multi-currency/setup
https://help.shopify.com/en/manual/orders/create-orders
https://help.shopify.com/en/manual/online-sales-channels


HAPPY CLIENTS 
= HAPPY  US

You can see all our 
latest reviews on our 

instagram page.

Follow us 
@bluehorizonsmarketing

BLUE HORIZONS MARKETING
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We appreciate that it can be overwhelming when getting 
to grips with a new website platform. Part of the learning 

process is understanding the different terminologies, so we thought 
it would be useful to put together a quick reference guide for you.

This list by no means exhaustive, in fact, we have purposively stripped it down to include those 
terms that we feel confuse most people – without going too deep or getting too technical!

A QUICK REFERENCE GUIDE: GENERAL WEBSITE 
AND SPECIFIC SHOPIFY TERMINOLOGIES

IP addresses – this is like home 
addresses for websites, as well as 
devices connected to the internet. 
They enable the fast and efficient 
transfer of data between browsers 
and devices. An IP address will look 
something like this - 192.158.1.38.

URL - stands for Uniform 
Resource Locator. This would 
be the website address of a 
single page such as https://www.
bluehorizonsmarketing.co.uk/
pages/our-work

Domain name – Domain names 
were designed to make website 
addresses easier to identify – 
so rather than 192.158.1.38 you 
can type an easy to remember 
domain name in the browser 
address bar such as google.co.uk

Sub domain – a subdomain is 
a child domain under the main 

domain name, for example 
example.com, might use the 
subdomain shop.example.com. 
Once you register a domain, you 
have the permission to create 
subdomains for it by yourself.

Domain Registrar – this is the 
company who you purchased your 
domain from. When you enter a 
domain name in your web browser, 
it first sends a request to a global 
network of servers that form the 
Domain Name System (DNS).

These servers then look up the 
name servers associated with the 
domain and forward the request 
to those name servers.

These name servers are 
computers managed by your 
hosting company. Your hosting 
company will forward your 
request to the computer where 
your website is stored (this is 
called a web server). 

The web server now fetches 
the web page and pieces of 
information associated with it 
and then sends this data back to 
the browser.

Browser - also known as an 
internet browser or simply a 
browser, is a software application 
that lets people access the World 
Wide Web – for example Chrome, 
Safari, Firefox and Edge are 
all browsers.

Search Engines - allow users to 
search the internet for content 
using keywords.

Examples include Google, Bing, 
Yahoo! When a user enters a 
query into a search engine, a 
search engine results page (SERP) 
is returned, ranking the found 
pages in order of their relevance. 
How this ranking is done differs 
across search engines.

Search engines often change 
their algorithms (the programs 
that rank the results) to improve 
user experience. They aim to 
understand how users search 
and give them the best answer to 
their query. 

This means giving priority to 
the highest quality and most 
relevant pages.

There are three key steps to how 
most search engines work:

•  Crawling - search engines use 
programs, called spiders, bots or 
crawlers, to scour the internet. 
They may do this every few days, 
so it is possible for content to be 
out-of-date until they crawl your 
website again.

•  Indexing - the search engine will 
try to understand and categorise 
the content on a web page 
through ‘keywords’. Following SEO 
best practice will help the search 
engine understand your content 
so you can rank for the right 
search queries.

•  Ranking - search results are 
ranked based on a number 
of factors. These may include 
keyword density, speed and 
links. The search engine’s aim is 
to provide the user with the most 
relevant result.

Operating System - is the most 
important software that runs 
on a computer. It manages 
the computer’s memory and 

GENERAL WEBSITE TERMINOLOGIES

processes, as well as its software  
and hardware. 

Microsoft Windows and 
macOS are examples of 
operating systems.

Handle – online, this refers 
to the name of used for your  
account, for example for  
Instagram our handle would  
be @bluehorizonsmarketing

Render – To convert any coded 
content to the required format 
for display or printing. Although 
the term is typically used to refer 
to images, it may refer to any 
data. For example, an HTML page, 
which contains text and graphics, 
is said to be “rendered” when it 
is displayed.

Pixel - (pix = picture, el = element). 
A pixel is represented by a dot or 
square on a computer monitor 
display screen. Pixels are the 
basic building blocks of a digital 
image or display and are created 
using geometric coordinates. 
The physical size of a pixel varies, 
depending on the resolution of 
the display.

DPI (dots per inch) and PPI (pixels 
per inch) – used to measure the 
resolution of an image.

HTML - HyperText Markup 
Language - is the standard markup 
language for documents designed 
to be displayed in a web browser. 
It can be assisted by technologies 
such as Cascading Style Sheets 
and scripting languages such 
as JavaScript

CSS - Cascading Style Sheets is 
a style sheet language used for 
describing the presentation of a 
document written in a markup 
language such as HTML.

JavaScript, PHP, Liquid – types of 
programming language

Front end and Back end - The 
term front-end refers to the 
user interface, while back-end 
means the server, application and 
database that work behind the 
scenes to deliver information to 
the user.

BLUE HORIZONS MARKETING
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Your Shopify URL – Your Shopify 
store URL will be in the format 
[your-shop-name].myshopify.com

Theme – a template that 
determines the way that your 
online store looks and feels.

Theme editor – the tool for 
changing and previewing 
theme settings in real-time 
which you can access from 
your Shopify admin.

Collection – In Shopify a collection 
is a category used to organise 
your products. Collections can 
either be manual (where you 
manually select which products 
to add) or automated (where 
you select conditions and criteria 
for products to be automatically 
added to a collection).

Product Editor – this refers to 
the area in the admin section 
where you can edit individual 
product details.

Bulk Editor – this refers to the 
area in the admin section where 
you use the tick-box mechanism 
to edit several products ‘in bulk’ 
at the same time, similar to a 
spreadsheet type editor.

Product Status – there are three 
product status settings;

•  Active – This is a live product 
that is visible on one or more 
sales channels

•  Draft – useful if you are building 
up your inventory

•  Archived - If you no longer 
want to display a product in 
your online store, but you don’t 
want to permanently delete 
the product, then you can 
archive the product instead. If 
you archive a product, then the 
product is moved to the Archived 
tab of the Products page.

Channel or Sales Channel – This 
is a place where you can list and 
sell your products, including your 
online store, Facebook, Instagram 
and Google Shopping.

Product Availability - Products 
can be selected to be available 
or not available on the various 
sales channels you connect with 
options including: 

•   Unavailable on all channels – 
this would set your product as 
not showing/hidden on any of 
the sales channels connected 
on your store

•  Available on online store – 
your product will be visible on 
your website

•  Unavailable on online store – 
your product will be hidden on 
your website

Product Tags – in Shopify tags are 
used to keep things organised. 
You can use tags as labels to 
search and filter things like 
products, transfers, customers, 
orders, draft orders, and blog 
posts. As well as organising 
products into collections. Your 
online store search also uses tags 
to categorise products, organize 
search results for customers 
and as a way of filtering within 
a collection.

Product Variants - You add 
variants to a product that comes 
in more than one option, such as 
size or colour. Each combination of 
option values for a product can be 
a variant for that product.

Product Vendor – this can be 
used to organise products by 
particular brand. For example if 
you were selling trainers you could 
use Nike, Adidas, Asics.

Product Type – this is another 
method to organise your products, 
for example for Womens Clothing 
you may organise products by the 
following types – skirts, dresses, 
trousers, tshirts.

Filter – a filter enables users 
to narrow down a search with 
smaller sub-sets.

Import/Export – within Shopify you 
can import in and/or export out 
data such as customers, orders or 
products via a CSV file

Inventory – this refers to your 
stock – the quantities that you 
have available for your products

SKU – Stock Keeping Unit is a 
code that individual retailers use 
internally to track their inventory. 
A SKU can be anything that you 
choose – numbers, letters or a 
combination of both.

Barcode – a barcode is a way to 
encode information into a visual 
pattern (those black lines and 
white spaces) that a machine 
(a barcode scanner) can read. 
A barcode scanner will read this 
pattern of black and white bars 
and translate them into a line of 
text that your retail point of sale 
system can understand. Barcodes 
are more accurate as they do not 
rely on manual data entry which is 
prone to errors.

SHOPIFY SPECIFIC TERMINOLOGIES

Template – Creating an alternate 
template allows you to modify 
the way content is shown on your 
online store, for example you 
may wish to create a different 
template for a specific products 
or perhaps create a template for 
a specific page within your store 
that isn’t available within the 
theme editor.

Payment Gateway – A payment 
gateway is a merchant service 
provided by an e-commerce 
application service provider 
that authorises credit card or 
direct payments processing for 
ecommerce and/or retail. Shopify 
has its own payment gateway 
– ‘Shopify Payments’ however 
Shopify does integrate with over 
100 other third party payment 
gateways, in countries all over 
the world.

Shopify Payments – allows you to 
accept payments through various 
credit/debit card providers 
easily without the need for third 
party gateways. As it is built into 
your Shopify store you are able 
to view payments within your 
Shopify admin.

Apps – short for applications – are 
software programmes designed 
to perform specific functions. In 
the Shopify App Store you can find 
apps that integrate your Shopify 
store with external services such 
as accounting and emailing 
programmes and also apps 
that add features and functions 
to your store such as product 
reviews or subscriptions.
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CREATIVE 
BRANDING & 
PHOTOGRAPHY

+ Ecommerce

+ Branding & Design

+ Professional Photography

+ Printed Literature

+ Direct Mail

+ E-marketing

+ Promotional Items

+ Digital Presentations

+ Signage

+ SEO & SEM

Do get in touch if there is something that you’d like  
assistance with - we’d love to help.

Blue Horizons are here to help you make your 
business a success. As a full service agency 
we can help you with all of your creative 
and marketing requirements:



A :  Upper Floors, 
40B London Road, 
Gloucester, GL1 3NU

P :  01242 236600

E :  info@bluehorizonsmarketing.co.uk

W :  www.bluehorizonsmarketing.co.uk

Blue Horizons Ltd. Registered England Number 4555929


