
	  

 
Marketing Coordinator 

 
SUMMARY: Cutting edge energy & outdoors company is seeking a talented individual to join 
our marketing department to support the strategic content and brand visibility needs of the 
organization.  
 
TITLE: Marketing Coordinator 
LOCATION: Brooklyn, New York 
HOURS: Full-time 
REPORTS TO: Director of Marketing 
START DATE: ASAP 
COMPENSATION: Salary is competitive with other fast-growing startups plus company 
equity, a profit-based bonus plan, and generous benefits. 
 
BioLite is looking for a highly motivated self-starter who is excited to take the next step in his 
or her career at a fun, fast-paced, socially conscious startup environment. You have a unique 
combination of storytelling capabilities with an analytic mind to measure the impact and 
engagement of your content. Reporting to the Director of Marketing, this role will holistically 
manage three core areas: 
 
Content & Community Optimization 

• Social Media Management and Growth – Execute social media strategy set forth by 
Director of Marketing with a targeted focus on acquisition and engagement. Build 
out dashboards and report KPIs at weekly Sales & Marketing meeting. 

• Content Creation, Publishing, & Analysis – Own full-scale management and 
deployment of content calendar developed by marketing and ecommerce team. 
Produce compelling SEO-rich content packages for simultaneous publication across 
key channels (blog, email, social etc). Analyze engagement response and report 
insights and metrics back to Marketing/EComm team.  

• Website Management – Ensure that website is up to date on key content areas 
including blog, FAQs, press, and news. 

 
Events Management 

• Trade Show Coordination – Identify and manage all logistics including budget, 
registration, travel, materials/collateral organization, shipping, setup, etc for major 
Trade Shows including Outdoor Retailer, CES, etc. 

• BioLite Summer Series– Own full-scale execution of BioLite 2015 Summer Series, a 
collection of high-profile events BioLite participates in during high camping season. 
This includes overall budget management, building itinerary, recruiting and 
managing potential street team support, establishing key metrics for tracking impact, 
and working with the Director of Marketing to create a strong campaign message 
with supporting content to drive publicity and word of mouth. 

• Retail Clinics/Demo Days – Work with the Director of Marketing and Director of Sales 
to identify doors to support to strengthen retail partnerships with key accounts or to 
strengthen visibility in strong direct-to-consumer geographies 



	  

 
Marketing Administrative Support 

• Press Tracking – Keep BioLite Press Tracking document up to date with press hits, 
both print, digital, and high-traffic user generated content. 

• Media Seeding Management – Organize, ship, and track samples out to media 
outlets. Update Marketing inventory as needed. 

• Marketing/General Inbox Inquiries – Work with Customer Service associate to 
process marketing-related inquiries including sharing assets with press, uploading 
sample orders, evaluating sponsorship requests, and approving media rates. Report 
to/Engage Director of Marketing when relevant. 

 
REQUIRED QUALIFICATIONS AND EXPERIENCE: 

• 3-4 years experience in marketing, communications, or other related field. 
• Experience in social media management; awareness of both upcoming and existing 

popular platforms and the tools available within them  
• Strong project manager with ability to manage people and deadlines effectively 
• Experience in multimedia content creation across digital channels 
• Experience in partnership management (influencers, sponsorships, etc) 
• Experience in quantitative analysis and translating data into high-level reports. 

 
DESIRED SKILLS: 

• Basic knowledge of analytics platforms for tracking user engagement (ie HootSuite, 
Google Analytics, Contently, Mention, etc) 

• Experience with SEO, SEM, CPC, and email marketing. 
• Strong copywriting ability and ability to craft a story from conception through 

execution; multimedia experience (video, photography, etc) highly preferred. 
• Excellent time management; ability to prioritize among a number of live projects. 
• Enthusiasm for working collaboratively and brainstorming with a tight-knit, 

hardworking community of professionals. 
• Love for the outdoors a major plus 
• Sense of humor, proactive approach, and work ethic necessary to thrive in a fast- 

moving, team-oriented company. 
 

ABOUT BIOLITE: 
BioLite is a dynamic, rapidly growing, and profitable social enterprise that develops, 
manufactures, and markets consumer energy products for off-grid communities around the 
world. Over the last three years, our team has tripled, and sales have doubled each year. 
Our business serves two distinct markets: 1) developing world families living in energy 
poverty, and 2) outdoor enthusiasts seeking fuel-independent cooking and power. We 
address these markets simultaneously through parallel innovation: by incubating core 
technologies that can serve users in both markets, we are able to re-invest near-term 
revenue to solve long-term, high-impact problems. 
 
Please submit your resume and cover letter to jobs@biolitestove.com and include 
“Marketing Coordinator” in the subject line. 
Company is not accepting candidates via recruiters. 


