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For over 25 years, we’ve made
nappies that are better for
babies, parents and our planet.

Now, we're leading a

to free the world of single-use
nappies, once and for all

and we need your help!
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Cut them out from

and share a selfie
with them, Photobomb with one,

stick them to your
fridge, pin them Up on your wall.
\\‘ !, Andof course,

\

your bundle box

take themon g march!

Use them Sporadically for maximum impact!
Use our hashtags and tq

g BM so that People can find
out more about our miss

ion.
Use them to getinon the conversation during focus
Moments such as Plastic Free July and Reusable
Nappy Week
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ﬂ events, or has worked on campaigns before?
Don’t be afraid to start with a small group = as
Greta Thunberg says...
«No=-one is too small to make a difference!”
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Extinction Rebellion
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Over the coursé of your first few meetings, you'll
need to decide what you want to campaign about
and develop a plan of action. Take a look at the two
campaign templates in this Activism Kit for some
inspiration!

A good tip is to go where the energy is! If people

are enthusiastic to do a particular thing it’s usually
more productive to do that than to try and focus on
something that no-one is particularly excited about.
Make your plans achieveble! It’s much better to start
with something you know is possible than to get too

ambitious and finish disheatened.

Build alliances
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https://extinctionrebellion.uk/act-now/local-groups/ 

https://friendsoftheearth.uk/take-action/join-group-near-you
https://www.greenpeace.org.uk/volunteering/join-a-local-volunteer-group/ 

http://www.mothers-can.org/meet 

http://www.sas.org.uk/take-action/regions/ 


https://www.thewi.org.uk/wis-a-z

http://www.uknappynetwork.org/find-a-library.html
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It’s really important that people love being part of
your group, As that’'s what will
keep them coming back and offering their time and
skills. So, mix up the format of meetings and events
to keep things interesting. You could invite a guest
speakef, have brainstorming sessions or hold family-

friendly meetings at a soft play centre.

Organise purely social events like an evening at the
pub or group trips to relevant films or local talks.

Always celebrate the group’s successes, big of small.
As Emma Goldman actually didn’t say

«|f | can’t dance, then it’s not my revolution”

We think you're awesome!

Welcome to the

Please keep us up-to-date with how
you get on & share photos and stories
from your Reusable Revolutionaries
group on social media with the
hashtags



During pregnancy, expectant parents have a minimum of 8
interactions with healthcare providers - more if their pregnancy is

high risk or they

experience complications.

In addition, many parents sign up for dedicated antenatal

education classes provi

providers such as NCT.

Each of these touchpoints

ded by their maternity team or independent

is an opportunity for education on

nappy choices at a time when parents are highly receptive to new

information.
information at all

This campaign

other qntenatal education

they need to:

BUT we know that the vast majority do not receive any
about reusable nappies!

aims to address this by giving midwives,

NCT and
providers the information and support

- feel confident explaining to new pqrents-to-be the benefits of
reusable nappies and demonstrating how to use them

- promote the use of re

organisation

Top tip
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https://www.nct.org.uk/courses-workshops
https://www.england.nhs.uk/greenernhs/national-ambition/
https://www.sd-commission.org.uk/data/files/publications/Real-Nappy-Campaign.pdf
https://www.wired.com/story/midwives-climate-change-reproductive-health/

BAM CAMPAIGN IDEA:
" @ NEXT -GEN
NURSERIES

The Early Years Alliance estimates that the average nursery with
52 children open for 50 weeks per year will get through 12,500
nappies, 5,000 nappy sacks, and 45,300 wet wipes every year!

That’s a lot of plastic, @ lot of waste!

Not to mention the extra expense for nurseries to fund collection
and disposal.

Reusable nappies are the answer, however many nurseries currently
refuse to accept children in reusable nappies, and there aré onlya
handful of nurseries around the country that use reusable nappies
exclusively.

The main barriers aré logistical (how will the nursery wash and dry
all the nqppies?) and misunderstood hygiene issues.

This campaign aims to address this by giving nurseries the
information and support they need to:

_ confidently welcome children who useé reusable nappies;

- make the switch to using reusables full time in their setting.

Resources

Check out our own blog The Changing R
for useful tips and advice -

. GECCO’s PRy paig
To tl rt?usable ha campaign i
p p collaboration with Tops Day Nu?;e:i::s

Th ’ i o] o]
e Nappy Guru’s advice on reusable nappies

The most i . i
important factor is to and childcare includes a printable guide

choose a nurser
y that one of .
group already has li e A childminder’s view i
nk iew on us .
the nursery is far moresli‘::: :: b on the Professional Associrfi’;: ::?g:$|gqpples
e ildcare &

receptive to input and fi Early Year
e s (PACEY
from parents and staff sdback : ) blog

Avid i
A o| yi:rfrom Little Lamb with tips about talkin
nursery about using reusable nappiesg



http://www.bambinomio.com
https://gecco.org.uk/reusable-nappy-campaign/reusable-nappies-the-tops-project/
https://www.thenappygurus.com/cloth-nappies-for-childcare.html
https://www.thenappygurus.com/cloth-nappies-for-childcare.html
https://www.pacey.org.uk/news-and-views/pacey-blog/2019/july-2019/reusable-nappies-%E2%80%93-a-childminder%E2%80%99s-perspective/
https://www.youtube.com/watch?v=DIPpZLUKQM4

