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5Air Treatment Systems Market: Research Scope

The Chinese Air Treatment Systems Market growth is slowing down due to improving air quality. The market is
projected to experience a single-digit growth rate during the forecast period (2020-2027). The market will
likely be driven by rising disposable incomes, increasing indoor air quality awareness, and rising pollution
related illnesses. This study aims to provide a detailed analysis of the Chinese Air Treatment Systems Market
along with competitive intelligence for the year 2020.

The market numbers included in this report represent revenues generated from the sales of portable air
treatment systems and filters. The base year for the study is 2020 and the forecast period is from 2020 until
2027.

This study captures the following information on the Chinese Air Treatment
Systems Market:

• Market Size, Growth Rate, Revenue Forecasts (2020-2027)
• Growth Drivers & Restraints
• Market Data
• Quotes by Key Industry Participants
• Market Share Analysis
• Market Trends
• COVID-19 Impact
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Interviews with key market participants: The research methodology adopted while creating this research involved conducting
interviews with various key market participants, enabling Verify Markets to identify various trends in the Chinese air treatment systems
market. Furthermore, discussions with industry participants enabled us to provide a comprehensive country-level view of the overall
market. Next, the information was validated through our internal databases and market experts. The collected information was structured
and collated into this report.

Macro-economic factors and industry parameters: Various country level parameters including the GDP, population, disposable 
incomes, product prices, and other trends were taken into consideration in the forecasting model. An in-depth analysis of these factors 
enabled Verify Markets to size and forecast the air treatment systems market.

Air Treatment Systems Market: Methodology



Total Population: 1,397,897,720 (July 2021 est.)
Population growth rate: 0.26% (2021 est.)
Urban population: 61.4% of total population (2020) 
Major urban areas - population: 27.058 million Shanghai, 20.463 million BEIJING (capital), 15.872 million Chongqing, 
13.589 million Tianjin, 13.302 million Guangzhou, 12.357 million Shenzhen (2020) 
Languages: Standard Chinese or Mandarin (official; Putonghua, based on the Beijing dialect), Yue (Cantonese), Wu 
(Shanghainese), Minbei (Fuzhou), Minnan (Hokkien-Taiwanese), Xiang, Gan, Hakka dialects, minority languages 
Literacy rate: 96.8%
Exchange rate as of 2020 : Renminbi yuan (RMB) per US dollar - 6.54 (2020 est.)

Type of economy: China is the second-largest global economy, the largest exporter and has the largest exchange reserves in the world. It is 
one of the fastest growing GDPs in the world.* China staged an impressive recovery in 2020, exhibiting a 2.3 percent GDP growth, despite 
prolonged lockdowns and a nationwide economic lull in the first quarter. In 2021, the economy is expected to grow at 7.9 percent , as a 
result of expanding economic activity due to private investment and consumption, in response to improved consumer and business 
confidence and better labor market conditions.

While investment and exports rebounded relatively quickly, the recovery of domestic consumption lagged. Private consumption which is 
closely tied to disposable incomes along with people’s willingness to go out to eat, travel, shop; experienced a drop of 4.0 percent in 2020, 
while private investment was slow to recover and only presented a 1.0 percent growth in 2020. According to the 14th Five-Year-Plan and 
Central Economic Work Conference Report , China will stabilize the proportion of manufacturing while hastening the development of its 
digital and services economy in 2021. With investing in high-end manufacturing to build indigenous capacity in technology and innovation 
being at the top of the agenda.**

*Source: Nordea
**Source: China Briefing from Dezan Shira & Associates

Air Treatment Systems Market: Country profile, China
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2020 Market Size: $x million
2027 Market Size: $x million

Market concentration (percent of market 
share held by top 3 companies): x percent

Market Leader: x

Compound Annual Growth Rate 
(2020-2027): x percent

Air Treatment Systems Market: Executive Summary

• x

• Improving air quality in China has resulted in sluggish 
market growth. 

• The market is highly competitive with several domestic 
and global players offering air treatment systems at 
diverse price points.

• Companies are increasingly launching intelligent, 
connected products which are radically reshaping 
companies and competition. 

Market Dynamics
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China is going through a consumption revolution. In the past, function 
and price were important factors in the buying decision. Buying 
behavior is currently more complex, and Chinese consumers are 
taking several criteria into account when making purchases. 

Brand awareness is becoming increasingly important, and marketing 
is starting to play a key role in attracting Chinese consumers with 
advertising and research techniques. Chinese consumers believe that 
price is an indicator of the quality of a product, with price and sales 
services second. Certain aspects, such as reimbursement guarantees 
of a product, are less important. In general, the Chinese consumer 
inquires a lot before purchasing, the main source of information being 
word-of-mouth. 

Chinese consumers are curious about what is on offer, especially with 
respect to foreign products. With the improvement of living standards, 
people are increasingly focusing on high quality products (luxury 
goods manufacturers and service providers are experiencing 
significant growth in China). As a result, the price a consumer is willing 
to pay for a product has increased in recent years. Consumers are 
now looking for the highest quality products and services and often 
look to the big brands.*

*Source: Banco Santander, S.A
**Source: Verify Markets

In 2019, the premium segment 
of air treatment systems sales 

was x percent. 

In 2020, the premium segment 
of air treatment systems sales 

rose to x percent.**

Air Treatment Systems Market: Consumer Behaviour



10Air Treatment Systems Market: Trends

ONLINE SALES AND 
LIVE STREAMING

CONSUMER TO 
MANUFACTURER MODEL

DONATIONS

AIOT - CONNECTED 
APPLIANCES

OMNI-CHANNEL 
STRATEGY

PARTNERSHIPS 
WITH E-COMMERCE 

PLATFORMS

PERFORMANCE CLAIMS
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12Air Treatment Systems Market: Market Drivers & Impact

x

x

x

x

Market
Driver/Impact 1-3 Years 3-5 Years 5-7 Years

x HIGH HIGH HIGH

x MEDIUM HIGH HIGH

x MEDIUM MEDIUM LOW

x MEDIUM LOW LOW

Impact analysis of market driversMarket drivers



13Air Treatment Systems Market: Competitive Landscape 

Source: Verify Markets

Company name Products Price range ($) Room size (sq.ft) Filter life Positioning

Sharp x x – x x – x

Typically x years, select 
products have a x year 

lifetime, under ideal 
conditions

Multiple price points

Panasonic x x – x x – x Typically x years, under
ideal conditions Multiple price points

Philips x x – x x – x Typically x Multiple price points

Dyson x x – x x Carbon filter- x months; 
HEPA filter- x months Multiple price points

Xiaomi x x – x x – x Typically x months, under 
ideal conditions Multiple price points



14Air Treatment Systems Market: Technology by Brand

Ionizer HEPA Carbon Humidifying 
filters

x percent x percent x percent

x percent x percent x percent x percent

x percentx percent

Electrostatic 
charged 

media filters

x percent

x percent

x percentx percent

x percent x percent

x percent

Source: Verify Markets

Company



15Air Treatment Systems Market: Revenue Forecast, 
Total Market, China, 2020-2027

Source: Verify Markets
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Air Treatment Systems Market: Market Share,
by Revenues, Air Treatment Systems, China, 2020

Source: Verify MarketsNote: Market share includes air treatment systems only.

Ranking Company Market Share 
(%)

1 x 12.1

2 x 9.5

3 x 7.8

4 x 7.2

5 x 5.2

6 x 4.8

7 x 4.6

8 x 2.0

9 x 1.3

10 x 1.2

11 x 44.3

Total 100.0

Commentary
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Source: Verify Markets

Air Treatment Systems Market: Pricing Trends, by 
Revenues for Systems, China, 2020 

Ranking Price range Market share 
(%)

1 More than $700.0 x

2 $501.00 -$700.0 x

3 $170.00 - $500.00 x

4 Less than $170.00 x

Total 100.0

37.0% 34.0%

23.0%

6.0%
0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

In 2020, an estimated x percent of sales were for 
products priced above $700.
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19About Us: Expert Advice and Strategy Consulting

Verify Markets is a Research Firm specializing in 
Industrial, Environmental, Energy, Consumer Products 
and Water markets. Our Research & Consulting 
practice provides global industry analysis, custom 
engagements, end-user analysis, strategy consulting, 
strategic market intelligence, and forecasts that are 
designed to facilitate strategic decision-making. Our 
team of consultants, industry experts and analysts 
continually monitor and evaluate information to create 
insights for your business needs.  We are comprised of 
a group of analysts that have been tracking their 
respective markets for a number of years.

Our goal is to help you reach yours.
VERIFY MARKETS



20Methodology

The methodology when 
formulating market trend 
projection is outlined below. 
Historical trends were 
determined through secondary 
research and Verify Markets in-
house database.
• Secondary research was  
conducted. A list of key industry 
participants was put together.
• Telephonic interviews were 
conducted. Most of the leading 
participants across China were 
contacted. 
• Bottom up methodology was
used to calculate the market size. 
• Market drivers and restraints
were built into the forecasting 
model to estimate the revenue 
growth and market size figures.

Profiles of Interviewees: Vice 
President, Marketing Manager, 
Business Development Manager, 
Brand Manager, CEO (for smaller 
companies). 

methodology

Most of the primary interview 
data was captured through 
telephonic interviews. Pictures, 
company contacts, preliminary 
data was captured through 
secondary research. Images are 
derived from company websites 
and other web sources.

methodology



21Disclaimer 

Despite Verify Markets' best efforts, certain challenges were encountered and certain assumptions had to be 
made. The extremely competitive nature of the China air treatment systems market often results in an increased 
reluctance on the part of several competitors to discuss their market position, future plans, or market trends. 
Verify Markets used its skills and experience to extract the relevant data in order to complete the analysis.  

Verify Markets is not responsible for any incorrect information supplied to us by companies during our primary 
research process.
Verify Markets report is for customers’ internal use and not for general publication. This research cannot be given, 
disclosed, or sold to non-customers or third parties. Since most of the data is based on company personnel views, 
it is subject to fluctuation.

Verify markets



Market Coverage

Water & Wastewater Treatment

Air Treatment

Environmental Technologies

Energy & Power Equipment

Power Supplies & Batteries

Oil & Gas

Building Technologies & Efficiency

Consumer Products

Healthcare IT

Verify Markets
Services

Capabilities

Competitive Intelligence

Market Research

Custom Consulting

Strategic Planning

White Papers

Verified Leader Awards

Claim Validation

Strategy Workshops

Customized Monthly Newsletters
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ANY QUESTIONS?
Contact us and set up a time to 

speak with our analysts.
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