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The North American Total Equipment Rental Market is a highly fragmented and competitive space with a handful of larger 
public rental firms and many smaller independent players. Demand for rental equipment and, specifically, aerial equipment is 
strongly correlated with economic cyclicality and commercial construction trends. The aerial equipment market is projected to 
experience a steady growth rate during the next seven years. Growth is expected to be driven by demand from construction, as 
well as industrial/retail end-user markets, a shift towards rental, and a response to labor and skills shortages. This study aims to 
provide a detailed analysis of the North American Aerial Rental Market with competitive analysis.  

The market numbers included in this study represent revenues generated from the rental of equipment. 
The base year for the study is 2018 and the forecast period is from 2018 until 2025.  

This study captures the following information:  
 
•  Market Size, Growth Rate, Revenue Forecasts (2018- 2025) 
•  Growth Drivers and Restraints 
•  Market Data 
•  Quotes by Key Industry Participants 
•  Market Share Analysis 
•  Market Trends  
 
		
 
 
 

Aerial access is required to lift people and materials to complete jobs 
and organize operations in a myriad of industries such as construction, 
industrial, utilities, and warehouse storage. This equipment is built in a 
wide variety of heights, load capacities, and degrees of maneuverability 
to fit specific needs. Aerial equipment is an efficient alternative to 
scaffolding and is transportable. The rental penetration of aerial 
equipment is relatively high as users want to avoid carrying costs and 
benefit from rent-as-you-need-it to adjust to job site requirements.  



Business Model 
How do aerial equipment rental firms make money? 
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•  The total equipment rental market is relatively straight forward – firms purchase an asset, rent it out to 
customers, and generate a revenue stream each year owned. Used equipment is then sold on the 
secondary market. The short-term rental of equipment is used for a wide variety of applications across 
construction, industrial, entertainment/events, infrastructure, and retail markets.  

•  Aerial equipment typically represents a quarter to a third of the total rentable fleet for major rental firms. 

•  Aerial equipment is rented out using a network (of varying sizes from one to 1,000+) of brick and mortar 
locations, national account managers, and online. Online rental is becoming more common as end-users 
become increasingly accustomed to website access. 

•  Equipment is leased daily, weekly, monthly or longer. Rental rates are charged accordingly based on 
duration, type of equipment, order size, and location. Parts and service are also typically offered. 

•  In this report, we discuss “total revenue” (including all sources) and “rental revenue” (which includes only 
revenue generated by leasing equipment). 

•  Some of the major expenses for rental firms are the purchase of equipment, employee salaries, location 
related costs, and any debt-related costs. 

 

 

 



Aerial Fleet Segmentation 
Boom lifts 
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The two main types of boom lifts are: 

 

1. Articulating (knuckle) boom – An articulating boom is named 
for “articulate” — a series of segments united by joints. This 
type of boom is sometimes called an up-and-over or knuckle 
boom. These can be used in tighter spaces where it is placed 
below a work site to reach out and/or around as needed. This 
type is best for tough-to-reach jobs. 

 

2. Telescopic (straight-mast) boom –  A telescopic boom 
changes length using sections that slide inside one another. 
The (un)fold is similar to the cylindrical sections of a telescope 
or retractable antenna. These are considered ideal for work 
that requires extended horizontal and vertical reach. The 
straight 60 ft. size is considered by many a stalwart product, 
followed by the 45 ft. size.  



Aerial Fleet Segmentation 
Scissor lifts 

 Page 7 

The two main types of scissor lifts are:  

 

1.  Electric – Typically used for indoor applications, these come in 
varying widths and are usually at the smaller-end of the aerial 
equipment spectrum. This type is  also used in exterior 
applications. They are environmentally-friendly, have low noise 
levels and no emissions, and can be moved across smooth and 
slab surfaces. 

2.  Rough Terrain – Typically used for outdoor applications to navigate 
uneven or unstable terrain. This type is used where heavy lifting 
and ability to work in various traction, speed, and gradeability 
conditions are required. 

 



Aerial Fleet Segmentation 
Power types 
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The three main power types are:  

1. Diesel lifts – Diesel lifts are usually the most powerful/largest lifts that are 
prepared to tackle rough terrain and increased weight capacity or reach. 
Although they are the noisiest and produce emissions, they can be used on job 
sites with no power source. Diesel represents the majority of the largest aerial 
equipment types. 

2. Electric lifts – Electric lifts are considered the most environmentally-friendly 
aerial equipment. Newer pieces are quieter and run longer, allowing for increased 
uptime from older versions and no emissions. In addition, some North American 
municipalities are requiring “green” building for construction projects. Electric 
represents the majority of the smallest equipment types. 

3. Gas/LP (dual-fuel) lifts – These lifts can burn either propane or gasoline, 
operated by a switch. This enables cross-over between indoor and outdoor 
applications (electric indoors and gasoline outdoors). If a project is expected to be 
short in duration, propane power may be selected as a user can easily transport 
or store tanks to refuel and minimize downtime. This source is an increasing 
proportion of the aerial fleet as the technology becomes more reliable. 
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Interviews with Key Market Participants: Interviews with various key market participants were conducted to 
enable Verify Markets to identify various trends in the North American Aerial Equipment Rental Market. These 
discussions with industry participants included demand by product type, industry/end-user and outlook among 
other topics. Next, the information was validated through our internal databases and market experts. The collected 
information was structured and collated into this report. 

Macro-economic Factors and Industry Parameters: Various country level and rental industry parameters 
including GDP, Architecture Billing Index, American Rental Association (ARA), Rental Equipment Register (RER), 
Associated Builders and Contractors, and public information from rental firms, among others, were taken into 
consideration in our forecasting model. An in-depth analysis of such factors enabled Verify Markets to estimate the 
size and forecast the North American Aerial Equipment Rental Market. 



About Verify Markets 



Verify Markets is a Research Firm specializing in 
Industrial, Environmental, Energy and Water markets. 
Our Research & Consulting practice provides global 
industry analysis, custom engagements, end-user 
analysis, strategy consulting, strategic market 
intelligence, and forecasts that are designed to 
facilitate strategic decision-making. Our team of 
consultants, industry experts and analysts continually 
monitor and evaluate information to create insights for 
your business needs. We are comprised of a group of 
analysts that have been tracking their respective 
markets for a number of years. 
 
Our goal is to help you reach yours. 

VERIFY MARKETS

Expert Advice and Strategy Consulting 

About us 

Page 11 



The methodology when 
formulating market trend 
projection is outlined below.  
Historical trends were 
determined through secondary 
research and Verify Markets in-
house database. 
•  Secondary research was  
conducted. A list of key industry 
participants was put together. 
•  Telephonic interviews were  
conducted. Most of the leading 
participants across all countries 
were contacted.  
•  Bottom up methodology was 
used to calculate the market size.  
•  Market drivers and restraints 
were built into the forecasting 
model to estimate the revenue 
growth and market size figures. 
 

Profiles of Interviewees: Vice 
President, Marketing Manager, 
Business Development Manager,  
Brand Manager, CEO (for smaller 
companies).  

methodology

Most of the primary interview 
data was captured through 
telephonic interviews. Pictures, 
company contacts, preliminary 
data was captured through 
secondary research. Images are 
derived from company websites 
and other web sources. 
 

methodology

Verify Markets identifies 
companies that are leaders  
within a respective industry. 
These companies are given 
awards, which are selected by the 
consultant writing the report. 
Companies can promote their 
award publicly to boost brand 
awareness and confidence. 

awards

Verified Leader 
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Water & Wastewater Treatment 
 
Air Treatment 
 
Environmental Technologies 
 
Energy & Power Equipment 
 
Power Supplies & Batteries 
 
Oil & Gas 
 
Building Technologies & Efficiency 
 
Consumer Products 
 
Healthcare IT 
 
 

Competitive Intelligence 
 

Market Research 
 

Custom Consulting 
 

Strategic Planning 
 

White Papers 
 

Verified Leader Awards 
 

Claim Validation 
 

Strategy Workshops 
 

Customized Monthly Newsletters 
 
  

Capabilities & Market Coverage 
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Global Presence 

Locations 
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ANY QUESTIONS?
Contact us and set up a time to 

speak with our analysts.
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