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Welcome to

MON

No matter what you choose to do with your life, you will have to

learn to manage money to be successful. Money Fun-damentals will

help you discover and apply sound money management principles

while at the same time helping you learn more about yourself.

Knowing your money personality is the basis for learning to distinguish
between needs and wants. Knowing what motivates you will help you
be smart about money. Knowing how to talk about money will help

you set goals. Before you know it, you'll have your own budget and a

course to follow that will lead you to success with your goals.

This book will help you learn to make sound decisions related
to spending and saving your money. You will learn a lot about
yourself. In learning about your strengths and limitations, you
will identify areas needing improvement relating to money and
personal finance.

Part of being a good financial manager is to take responsibility for
your own behaviors and actions. The activities in this project will
help you think about goals, how to gather information, how to
assess risks and consequences and how to evaluate your progress
towards financial goals. Doing activities in Money Fun-damentals
will give you the opportunity to practice communicating with
others and solving problems. The two life skills you will most
practice are decision-making and managing yourself.

Money Fun-damentals will help you think about money as a
“tool” to use in achieving your goals. You will use what you have
(money, time, talents, etc.) to get what you need or want (goals).

An adult helper may guide you through the activities in this book
or you can explore them on your own. Internet resources may
help you learn more about a concept. Use the Achievement
Program on page 26 to record the activities you complete.

EY

amentals!

Each activity ends with questions to help you think about what
you learn, and how to apply the knowledge to other parts of
your life. Here are the question categories:

Talking Money with the Champions (Share)

@ Champions Maneuvering Money (Process)

@ Making Cents with the Champions (Generalize)

Financial Champions: Heroes for Life (Apply)

Champions’ Challenge will offer you more ways to deepen your
understanding of the activity.

You'll see glossary words at the end of the activities. The
glossary words are in boldface type in the activities.

Phrases and quotes about personal finance are scattered
throughout the book under the heading of “Pocket Change”
There also are jokes, quotes or proverbs to make you think
about money and its implications to your life.
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YOUR MONEY PERSONALITY

YOUR BOTTOM LINE: You'll better understand what motivates your money decisions.

UNDERSTANDING YOU AND MONEY

Money is just a tool to help you reach your goals. By itself money  following activity. Money managers think through their decisions

has no value. It is only when you use money that it assumes and recognize they may need to ask questions or communicate
meaning. How you use money is influenced by your personality. with others in their decision-making process.

Each person is unique in how he or she makes decisions about Even experienced money managers can make mistakes. However,
money. What's important to you, how and where you grow they learn from their mistakes, just as you will. You may gain

up, your values, how your parents communicate about money new insight about how you value money, but don't stereotype
and make financial decisions can all influence your money yourself or others into a single category. The following quiz will
personality. Most people are a mixture of different attitudes, help you determine your money motivators.

values and beliefs.

Money managers understand money is a tool. They are
interested in learning how to use money effectively and how to

balance the money-personality profiles you'll learn about in the

How to Complete Your
Money Personality Profile

Read all the statements carefully in each category and then rank  Example: Shopping

them from 1 (least like you) to 6 (most like you). Try to use each a._____ lknow areal deal when | see one because | shop
number just once in a category. If you read a statement that you around.
feel is absolutely not like you, place a “0” next to the statement. b.  |like everything | try on; it’s hard not to buy it all.
You can use the “0” option more than once in each category. c.____ Name brands fill my closets and drawers.
d._Ilike to make my own fashion statements.
Fuinawnclal dectstons are based on e. ____ When| go shopping, | buy something that will help me

, , , lish s;1'b ith .
ava Ybﬁtg D'f‘ mwotwvators or bCLLC‘fS. GCCOMPYISH My Fogts, 1 DUy WIth & pUrpose

f. | go shopping to make myself feel good.

SNASS NANSNANN A AN ASAOMOAVNINNANARORIOV NI TN IS IO O OSSN TN
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PERSONALITY PROFILE

GENERAL
a. Watching my savings grow gives me great pleasure.
b. Wandering around stores puts me in a good mood.

Making my own financial decisions makes me happy.

d. Being free of rules and stereotypes is my dream.

e. The more money | have, the more I'll be able to do
what | want.

f. I work hard and | want to be valued for the work | do.

SHOPPING

a. I know a real deal when | see one because | shop around.

b. I like everything | try on; it’s hard not to buy it all.

C. Name brands fill my closets and drawers.

d. I like to make my own fashion statements.

e. When | go shopping, | buy something that will help me
accomplish my goals; | buy with a purpose.

f. | go shopping to make myself feel good.

EATING OUT

a. When | eat out with others, everybody pays for their
own food.

b. | order whatever | want and like to leave big tips.

C. I like to buy food for others because | have the money.

d. | prefer paying my own way.

I like to pay for others to impress them.

f. Paying for others helps me feel good about myself.

A. Add up all the numbers you put next to the “a” statements, and put the total here

LIFESTYLE

a.

SAVING
a.

to determine your tendency toward being like Frank and Frances Frugal

B. Add up all the numbers you put next to the “b” statements, and put the total here

to determine your tendency toward being like Patricia and Paul Pleasure

C. Add up all the numbers you put next to the “c” statements, and put the total here

to determine your tendency toward being like Sergio and Sasha Success

D. Add up all the numbers you put next to the “d” statements, and put the total here
to determine your tendency toward being like Nicole and Ned Not Important

E. Add up all the numbers you put next to the “e” statements, and put the total here

to determine your tendency toward being like Pedro and Pamela Powerful

F. Add up all the numbers you put next to the “f” statements, and put the total here

to determine your tendency toward being like Sharise and Steven Self-Worth

This content is not authorized for distributing,
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| spend money when | need something rather than when |
want it.

Spending now is definitely more important than saving for
the future.

Having things that | want is my goal.
Possessions tend to drag me down so | don't own much.

Saving money gives me the freedom to do things that
cost money in the future.

Having things helps people know who I am.

| have a secret stash of money just in case | need it.

Saving money is hard for me. | always have something |
want to buy.

When | take charge of my money, | feel in control.

Saving money is easy because I'd rather be doing things that
don’t cost a lot.

The more money | have saved, the more options | have
open to me.

Having a large amount of savings makes me feel valuable.

It's easier to give gifts to others than to buy them for myself.
I love buying the perfect gift for someone.
| buy expensive gifts because it means more.

Handcrafted or homemade gifts have more meaning for
me and people think they are special.

The gifts | give others say | like them or that | want them
to like me.

The price of my gift earns me respect for being able to
afford it.

Your scores will show which personality
profiles you favor. The higher the number
for each profile, the more this tendency may
motivate your money behavior. It's okay to
be high in several profile areas. It just shows
that your financial decisions are based on a
variety of motivators or beliefs. The closer
together in number the totals are, the more
“balanced” you may be in your motivators. If
you have one or two profiles that have high
numbers, it may mean that your financial
decisions are more strongly influenced by
those motivators.




FINANCIAL FAMILIES

Match your high scores to the descriptions of characters and see if they are true to your personality. List two strengths and two
weaknesses by each profile. Remember, money personality profiles reflect your money beliefs, your understanding of yourself, of
others and the world in which you live. Money beliefs can influence how people spend, save and use money. The same motivators
often extend beyond money to include how a person may deal with other issues and resources. As you read through these profiles,
you may learn something new about yourself, friends or family members.

MONEY IS SECURITY

Frank and Frances Frugal love to holdand ~ STRENGTHS
save their money. They have a hard time
spending money on luxury items or even

on necessities. They save money because
they believe money will offer protection

from life’s uncertainties; money makes
them feel more secure. This pair is good
at budgeting, prioritizing and waiting until
later to buy things. They buy used goods

WEAKNESSES

whenever possible, and always search for
low prices. They track their spending and

they maintain a modest lifestyle.

MONEY

Patricia and Paul Pleasure love to spend STRENGTHS
money on whatever will make them happy.
They can't keep money in their pockets.

They have a hard time understanding there

are limits on how much they can spend.
Paul and Patricia don't like saving. They
often borrow money from friends and
family to spend now. They are generous to
themselves and others and they enjoy life

WEAKNESSES

in the moment. They shop at prestigious
stores. They tend not to track expenses

and they buy on impulse.

MONEY IS HAPPINESS

Sergio and Sasha Success are devoted STRENGTHS
to looking good and buying the highest

quality available. This couple thinks that
having money and brand name “things”
bring them happiness and contentment.

They always wish they had a little more
money or a few more things because then
they'll be happier. They assume people
can’t be happy or successful without

WEAKNESSES

possessions. Sasha and Sergio are often
the first to try new goods or services.

MONEY IS UNPLEASANT

Nicole and Ned Not Important avoid STRENGTHS
money like the plague. Although they
know money is a tool to use in the
world, they would rather not place

a lot of importance on money. They
sometimes feel nervous about money.
They would much rather be spending
time and resources on doing other things
such as hobbies they enjoy, sports,
theater or being outdoors.

WEAKNESSES

MONEY IS POWER

Pedro and Pamela Powerful aspire to STRENGTHS
make things happen. They view money
as power and believe the most powerful
people in the world are rich. The more
money they have, the more they will be
able to do anything they want. Money
makes them feel in control of their lives.
They will take risks to have more money.
They will work hard to make money so
they can enjoy power.

WEAKNESSES

MONEY

Sharise and Steven Self-Worth measure their ~ STRENGTHS
self-worth by how much money they have.
They think that people judge them on the
amount of money they have. Sometimes
they feel guilty if they have more money than
other people. They spend time calculating
how much they should be paid for work or
chores. They feel better about themselves
if they are doing something to make more
money. They value how much they have
accumulated, not their relationships or
contributions to the lives of others.

WEAKNESSES

SNASS NANSNAN A AN S ASAOMOAOVNNRTNIAROIRIORO IR NI IO O OIS TSN TNISIN
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T I k \ Take the time to talk over these
a questions with your helper, parent
or friend. It’s a good way to finish

=
It Ove r the activity and to see how money

personalities affect your life.

LS L

| Talking Money with the Champions

How did you feel when you finished your profile and discovered
yourstyles?
What are the strengths and weaknesses of your major style? . Have a family member take the money

personality quiz. Talk to the person about
} Champions Maneuvering Money the similarities and differences between
your styles and how you make decisions.

How do you think characteristics of your money personality

. s
influence your behavior? 2. Have your best friend take the quiz and

How does thinking about the money personality styles of your talk with him or her about the similarities
family members or friends help you relate to that person better? and differences of your styles.

Making Cents with the Champions

How does knowing about your money style help you make

decisions in different situations? money motivators
personality profile
Financial Champions: Heroes for Life stereotypes

How does your money profile relate to other aspects of your life?

The highest use of capital Ls not to ﬁ
make more money, but to make money
oo wore for the betterment of Life.

—Henry Ford

REFERENCES:

Mellan, O. (1994). Money harmony: Resolving money conflicts in your life and
relationships. New York, NY: Walker Publishing Company.

University of Missouri Outreach and Extension. (1999). On the road to better money

management: Money action plan curriculum. MOV\&Cg Oﬁew costs too much.
Zimmerman, S. (1998). The money rascals: Changing troublesome habits from the inside

out. Apple Valley, MN: Arhymatherapy Press. - RalPh Waldo Emerson
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| REALLY NEED THAT

YOUR BOTTOM LINE: You'll learn how needs and wants affect financial decisions.
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| NEED IT, | WANT IT

Jeans, tennis shoes, pizza, soda, a bedroom of your own. Are these

needs or wants? Needs are generally the basics of staying alive.
Wants are things you would like to have, but could live without.
Sometimes you want something so badly it feels like a need. The
two can be confused when emotional issues come into play.

A Ranking of Needs
°cQ®

Self-
Actualization

Abraham Maslow defined
a hiemrohg, or a ranking
i mportance, of needs
and values. A Ladder Ls
tmolitiowaLLg used to

) Self-Esteem
e)cPLa L Maslow’s theorg.

The goals are rankeo )

from the bottom of the Safety

Ladder to the top. Physical
I. PHYSICAL

Physical needs are the basics that sustain life including food,
clothing and shelter. Generally, your family will supply your
physical needs. How much and the quality provided is a matter

of family values and resources.

Il. SAFETY

Safety means living without fear. Safety needs include a safe
place to live, work, play and learn. Examples of safety needs
being met might include deadbolt locks on the doors, smoke

alarms, medical insurance and an abuse-free life.

QRVz
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lll. SOCIAL

Many young teens are familiar with social needs. These

needs include having friends, acceptance, love and belonging.
Sometimes it is difficult to separate needs from wants in this
area. For instance, you might want to purchase name brand jeans
(want) to improve your feeling of belonging to a certain group

(social need).

IV. SELF-ESTEEM

Self-esteem involves self-respect, recognition by others and
status. Positive actions often help you achieve self-esteem.
Many people believe buying certain brands of products is a way
of increasing their self-esteem. Your self-image should ideally be

based on values instead of material items.

V. SELF-ACTUALIZATION

Self-actualization is the need to develop your greatest potential

by being creative and open to new, diverse experiences.

This content is not authorized for distributing, copying, modifying, or reprinting.




owne fa mLLg ’'s needs
may be another
fa mitg 'S WANLS.

Needs tend to be basic to everyone, but values are based on
cultures. Families usually define values that influence needs
and wants. A value is something that is important to you and
your family. A value is neither good nor bad. However, needs
tend to refer to those items you and your family must have to
survive, and should be met first before money goes to wants.
Wants tend to refer to those things that make our lives more
comfortable. Whether you define something as a need or
want depends on your set of values. How much money you
have can impact both needs and wants. Families define needs
such as food, clothing, shelter, safety and security differently.
One family’s needs may be another family’s wants. Making the
distinction between your needs and your wants will help you
determine how to spend money. Once basic needs are met,
you begin to think about wants. Wants can affect needs. For
example, eating a bologna sandwich will fill you up, but eating
steak may be what you want. Likewise, you can take an art class
at the community center, or at the Sorbonne in Paris. Everyone
will view needs and wants differently.

This content is not authorized for distributing, copying, modifying, or reprinting.
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The 4-H Pledge

| pledge

my Head to clearer thinking,
my Heart to greater loyalty,
my Hands to larger service,
and my Health to better living,
for my club, my community,

my country, and my world.




