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Welcome te- Consumer Wise

Welcome to Consumer Wise, the second Youth Activity Guide written
to help you become a savvy consumer. You will be a consumer of
goods and services your entire life. Wise consumers look for opportu-
nities to improve their ability and become savvy shoppers. By com-
pleting the activities in this guide you will practice new consumer
skills as well as life skills including problem solving, critical thinking,
and self-responsibility.

It is possible for you to complete this project by yourself. But you
will enjoy being part of a group working together with a helper to
complete the activities. If you aren’t in a group, we hope you will ask
an adult to be your helper, and to discuss with you the Check This

Out! and Savvy Challenges sections.

O Loshs ats Parts sty Gach AWy

The Real Deal =
What you will be able e
to do after completing ' "

the activity.
Contains information that

Attention S /lapper s! will be useful to you.

Where you begin each activity.

Savvy
Challenges

Offers you more ways to
help you understand and
practice the skills you
learned in the activity.

0

'C’/leck This Out!

£0 Questions to help you think
N7, about what you learn and how

to apply the knowledge to other
parts of your life. Discuss the questions in
your group, with your helper, or with another
adult. Write your answers to questions where
lines are provided.

CLEAN UP ON Aisle Achievement

Program

Record the activities you
complete on page two.
Your helper will initial
them after the two of you
discuss them.

Words you need to know. These
words are in boldface type the
first time they are used in an
activity. A complete list of
these words and their definitions are
on page 35. Spend time learning the mean-
ing of these words as you will use them

Notes to Helper
Thank you for volunteering your
time and experience to assist one or
more young people with this pro-
ject. These activities will provide
opportunities for them to develop
good consumer skills that they will
use their entire lives. Your involve-
ment will make a real difference in
the quality of their learning. You
play a valuable role in helping them
understand the subject matter and
practice the important life skills.
With your guidance and support
youth will set goals and work to
achieve success in becoming savvy
shoppers. Consumer Savvy includes
three levels of youth activity guides
and a Helper’s Guide with addition-
al activities and information to
assist you in your role as a Helper.
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For more on Consumer Education,
look for other guides in this series.
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Consumer Spending
Where Has My Money Gone?
How to Get What I Want
Bargain Shopping
What is the Best Buy?
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Consumer Service
What Can I Give?
That Interest is Simple
Why is Compound Complex?
Time is Money
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Consumer Wise

Achievement Program

Achievement Program Requirements

My Consumer Sawy

Goals

What are some things you would like to learn about being
a savvy consumer? These are your personal goals. Write
them below before you begin doing the activities.

What I want to do and learn
in this project’

7|
2|

Date and list the most fun and interesting things you
do in this project.

1. Complete at least five (5) Consumer
Wise activities and three (3) Savvy
Challenges each project year.

2. Complete at least 21 activities within
three years to complete the Consumer
Wise Achievement Program.

3. Have your project helper date and
initial each activity as you complete it.

Date

Consumer Savvy Activities Completed

Are You a Savvy Consumer?
The Ideal Consumer

What is Important?

What Should I Do?
Decisions! Decisions! Decide!
I Have Ethics, Don’t I?
What Price Do I Pay?
Media and the Marketplace
I Saw it Advertised

Who’s Under Pressure?

You Can Say No!

Being a Good Cyber Consumer
Safe on the Internet

Shop Safe, Shop Smart

Helper’s

Initial

Savvy
Challenges

Complete at least three (3) optional
Savvy Challenges each year.
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Activity Completed

Helper’s
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ACHIEVEMENT PROGRAM
CERTIFICATE

has successfully completed all requirements of the

c onsumer Wise Achievement Program

in the Consumer Savvy Series.

_____________________________________________________________

_____________________________________________________________
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| * When do you most often make decisions? * Do you make decisions quickly or think about them
I for a while?
|
|
P
I * What information do you want to have before you > Wiz Tt 6l om TRmE Ly |52 o et ons
: make a decision?
|
: * How often do you consider the consequences of your
A o
1 * Do you consider suggestions from your friends or CEERNS SIS YOl © (1o
I someone in your family when making a big decision?
: Erypllatn, * How satisfied are you with the decisions you make?
|
|
' e
l Fm———— =g ——— --
L How I can improve my decision-making habits?

Consumer Rights and Responsibilities

Are You
a Savvy
Consumer?

| can only

choose one.

How much money do you have to spend? Is it enough to
buy everything you need and want? Most consumers would
have to say, “No!” But there are ways to make the most
of your money, and get the best deal that you can. This is
called resource management, being responsible for the
money you have, and using it for what is most important.
Money is one of the resources available. When making a
decision, consider all of the resources you have, including
time, materials, and information.

Attention Shoppers!

Have you ever thought about how you make a decision? Consumers
often have to decide which goods and services to buy. To help you
become a savvier consumer, answer these questions about your
decision making style.

]

Now that you know a little about
yourself as a decision-making
consumer, think about some changes
you would like to make to improve
your decision-making habits. Write
down the changes you would make.

.|




Check This Out!

- Afier completing the activity, discuss
the following guestions with your
helper or other aduly

\!
Consumer VIEW ! \.
* How does it feel to make your own decisions? c p [
* Why do you like to make decisions for yourself? I /') » 't
I Evaluating
Alternatives

Consumer THINKING
* What do you think you do best when making a decision?

* What fact i : . it
OIS are important to you in making decisions? Before a decision is made it is important to

I consider the alternatives. What are the possible

I choices you could make and what would be the

consequences of each? After the decision is

I made and has taken effect, evaluate the outcome.
| S

Was it the best decision you could have made?
Why or why not?

Consumer USE

* When have you made a decision that i
il you wished later you had

. : I I S S B B B S .
What would you do 70w, 1f you could make the decision again?

Consumer ACTION

* What kind of information about a]
to have before making a decision?

* What is one thing you will do di i
o differently the next ti
a consumer decision? 1 e

ternatives is most important

1. Think about 2 decision you

made 1

ast week. Describe why

ou made the decision, what
4 es or alternatives ):ou

choic
considered, and how sa-u-sﬁ:d
you were with your decision

Discuss it with your group
helper or another adult.

CLEAN UP ON disle

* alternatives e evaluate
* consequences e resources
e decision making ° resource management

Acknowledgements: Activity written by Patricia A. Hendricks and Rebecca J. Travnichek. 5



The ldeal
Consumer

Think about how you act when you are shopping alone. Does
your behavior change when you are with family members?
Is it different when you are hanging out with your friends?
How do you know what behavior is acceptable when you are
In a store, a restaurant, a movie theater, or other situations
when you are a consumer? Do you use the same social skills
in all situations? How do you know the expectations society
has for the way people are to behave in consumer situations?
In this activity you’ll consider how society expects you to act.

Trec!iag Store

Attention Shoppers! merchandise carefyy

‘s an important

Complete the chart below. For each situation describe some unwritten unwritten pyfe,

rules for consumer behavior and why you agree or not agree?

Situation What are some unwritten rules Why do you agree

for consumer behavior? or not agree?

Seeing a movie at the
theater with a friend

Hanging out with
friends playing video
games

With your family
at a local restaurant

Trying on clothes at
a store with a friend

Using a computer
at the library

Trying to return a
CD to a music store
by yourself

Trying to return a
CD to a music store
with friends

Calling a store to
see whether the item
you want is in stock

Making a complaint
while returning a
defective item to

a store

Add a situation
6 | of your own here:




57 :
77| Check This Out!
Afier completing the activiyy, discuss

V the following guestions wirh your
helper or other aduly
Consumer VIEW

* What did you learn about

Vhat your consumer behavior in diff
Situations? .

* What unwritten rules do you “just know”
ow
You are a customer? ! AL
* Where do you learn unwritten rules?
Consumer THINKIN G

* Why do unwritten rules exist in society?

* Why might unwritten rules and
cultures?

* What happens if you break the unwritten rules?

social expectations vary among

Consumer USE

* How do you learn unwritten rules to hel
at a new school? elp you get along

* How are societal norms different from laws and policies?

Consumer ACTION

* Where will you learn unwritten rules?

5 :
Give examples of unwritten rules you will follow as a consumer.

Acknowledgements: Activity written by Lisa Hertzberg.

CLEAN UP ON Aisle
e responsibilities e social norms
° rights e unwritten rules

1
: C\/': P it lln;v;;’:;en

You play many roles in your life—you are a
student, a son or daughter, and a friend. Maybe
you are also a sports star, a babysitter and a
volunteer. You are also a citizen and a consumer,
though you may not think about these roles very
often. You have rights and responsibilities that
go along with each of the roles you play in the
various areas of your life. Sometimes these are
formal rules such as school policies or state
laws. More often than not, you will run into
informal or “unwritten” rules that you have
simply learned along the way.

Where did these unwritten rules come from? If
they aren’t written anywhere, why do so many
people follow these rules? Unwritten rules or
norms have evolved to become guidelines for
expected behavior in many different situations.
If you “just know it,” that is a cultural norm in
your group, society or culture.

i er
Consider one of the following consum
scenarios. Describe how you WO!

i rm
ond, and list at Jeast one socletale lill(l) e
tr::fwoéd influence how you behav

situation. -
1. You buy something through.an oit et
! tion. When the item arrives, |
a‘lllc t you wanted at all. You are :'leg \j
(‘lvis:p;’o' ted and you feel cheated DY
l’
the seller. what do you do? o
2. You receive gr ing cards In thz;‘n.lz at.ion
- didn’t order them, but thew(iylll‘gs -
that sent them hop%swyl:?do o 07
i nation.
financial do .

wer your ho b
. zorel:l;arketing pitch. You are :::1:;1: :
because your family stgned \‘llvlil .
federal do not call registry.

do you do?

me phone only




Consumer Decisions

. \\ ‘.’Cﬂ/
Dealt ues: ;
d{ 's e REX Qeﬁsoﬁ\a\ e . cis'xoﬂ'mam“%
1dent of value® i
Cons‘““.et. ne 101 o \
e‘e((m“ ons q\)eﬂc )
e sider ©
1ife S\u:)\(\ making cor
DeClS\

What is important to you? Is it family, friends, honesty,
success, or good grades? These are some of the things
that are important to people. They are called values.
Throughout history, a unique shield or coat of arms
was used by some people to distinguish themselves
and their property from others. Sometimes it
Talking over what's represented acts of valor or bravery. Other times it
important with a et stood for a family’s important accomplishments or
roduce
”,',zepideas. status. These shields, or family crests, had symbols
and colors similar to a flag.

4 { t eI)! i on Value ‘ Symbol
ﬂ Shoppers! Example: fanity —

Enlarge the image of the shield 1.
on this page or download a
larger version from Consumer

Savvy Project Online. First, list 2.
four things you value that you

want others to know about you. 3.
Then think of a symbol for each

of those values. An example is 4
provided. '

My Value Shield

shield will be a collection of items that represent
your personal values. Build your design by using
words, drawings, symbols, or pictures cut out of
magazines. Add your favorite colors. Write your Think fo,-
last name on the banner below the shield to take a moment.
ownership of your values.

o What things are

important to you?
Present your value shield to your group or helper * What do you value?
and explain how you make decisions based upon * Do your values

i include such
what is important to you. .
things as honesty,

responsibility,
respect,
recognition,
success, faith, and
Samily?

a Enlarge the image of the shield on this page. Your




Check This Out!

Afier comg/etzhg the activiry, discuss I
the following guestions with your I
helper or other aduly

Consumer VIEW

* How did you decide what values to include on your shield?
* What was the greatest surprise in learning what you value?

Consumer THINKIN G
* Why is it important to know what you value?

* How do you believe your values determi i
and act the way you do? Tp e

* How do your values differ from th
o o ose of other members

a o Ll e IR

Consumer US E

* How has knowing what you value helped you understand yourself? I
* How does knowing your values help you make decisions?

Consumer ACTION

* How will you apply your values to choosing your friends?
* How will you apply your values to how you act?

* How will your values help

' you accept the consequences
of your actions? -

CLEAN UP ON Aisle

e values

Acknowledgements: Activity adapted with permission by Rebecca J.
Travnichek from: Gerring on the Road: “"An Introduction to Money
Management: Money Action Plan curriculum, Module /. Columbia, MO:
University of Missouri Outreach & Extension, updated 2003.

C\ /'7 p it Your

\

Values

Values are your guiding principles. They direct
your behavior. Your values are those things that
are important to you. Not everyone considers the
same things important. You have a unique set of
values that may make you think and feel
differently from the person next to you.

Values are developed over time because of life
experiences. These meaningful experiences may
be with family, friends, teachers, or others with
whom you are close. There may be famous
people or characters in a book or movie that you
admire because of something they said or did.
Values develop out of both good and bad
experiences. You may see someone do or say
something you don’t agree with and you make
up your mind never to be that way. Values can
seldom be traced back to being told what should
be important to you. Rather, your values develop
because of what has happened in your life.

Savvy
challenges

i ith others,
e your shield Wi .
esxliﬁrains';ng to them Wl-lat the ecgl(;asngn
eans and how you discover -
ot rtant to you. If you a

what 18 lmpohis on your owm, share

i ith your adult help"er.
ur values determine

why you think and act th-e way you do-

By sharing your

Consider how YO

will gain an und

you .
that are imp

values




You are now more aware of what you personally
value. What would you do when one or more of
your values are not the same as those of one of
your friends? You usually don’t even think about
what you value, what is important to you, until
you experience a value conflict. This value may
take place within you as you struggle to do what
is right, or it may be a conflict with the values
held by someone else.

________________________ Here,
r hide this! -

Attention Shoppers!

Pretend that you are faced with the following situation in which your
values are in conflict with those of your friends.

You are with a friend at the mall. You have been having a really great time. Your friend decides it would
be fun to see if the two of you could get away with shoplifiing a CD at the music store. He wants you fo
pick up the CD while he stands watch so no one will see you do it.

What would you do?

What difference would it make if you thought someone might see you?

Would you want your parent or another family member to find out? Why or why not?

What would you tell a family member about it?

What can you do to change the view of your friend?

10
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77| Check This Out!

Afier completing the activiyy, discuss I

V the following guestions with Yyour

1 \
s Shaping
helper or other aduly I 7
Consumer VIEW 4 ; - l c‘/') ‘p 't ”y7”'
aiues

Values affect all aspects of your life, and are
the basis for the decisions you make. Your
values determine what you decide to do or
buy, what goals you set, how you go about
reaching those goals. Values connect all of
your decisions and actions.

* What was the value upon which you based your decision?
* How difficult was it to make a decision?

* What value do you think your friend was acting upon?
Consumer THINKIN G

* Why do you make decisions based upon your own values?
* What would h

e e appen if you made a decision based on someone

The decisions you make every day are based
upon what is most important to you. Your
values help you struggle to decide what is
right or wrong, and will determine your
character qualities and traits. People often
have different values even though society has
similar expectations of all. By making
decisions based on your own values you will
become clearer about, and confident in, the
values you hold.

Consumer US E

* Describe a situation where

ou identif .
based a decision. 7 ntify the value on which you

* How will making decisions b
11 ased on your own values strenethen
your ability to make such decisions next time? 4

Consumer ACTION

Apply the questions 1ro
the following situations: s
1. A friend wants both of you to Sné:

- movie without paying.
hase with

made a purc
have you more change than

* How can you disagree with a friend and still remain good friends?

* How will you disagree

appropriately and remai
e D y main true to your

2.You
clerk gave
have received.

3. Your friend will only bug; (ﬁ)
wants you t0 buy them,- (.m
enough money. What wﬂl-y )

nd? Discuss

CLEAN UP ON ﬂiﬁe you say to your frie

esigner jeans and
You don’t have
do? What will
with

your group or helper:

e value conflict

Acknowledgements: Activity adapted with permission by Rebecca J. Travnichek from: Gersing on the Road—An Introduction to Money 1 1
Management: Money Action Plan Curriculum, Module /. Columbia, MO: University of Missouri Outreach & Extension, updated 2003.
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