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 Breaking out this past year as one of the art world’s most innovative and dynamic 

watercolor artists, self-taught painter Geoff Pascual grew up as one of those kids who was 

always getting in trouble for drawing in class when he should have been paying attention. When 

he started drawing “pen tattoos” on himself during class every day, his classmates encouraged 

him to buy a real tattoo kit and he set up shop in his house and began tattooing his friends. 

 Passionate about getting good and then better at every endeavor he tried – even his 

recreational activities, including ping-pong, billiards, video games and fishing – the Orange 

County, California native got into acrylics at seventeen and began working on paintings with his 

older sister, who was a role model for his creative aspirations. In his first art class at Irvine 

Valley College he tried oil painting, but he quickly realized that it did not suit him and in 2012 

he switched to watercolors. 

 “When I’m creating a new piece,” Pascual says, “I run off a combination of feelings, 

intuition, emotion and inspiration. If the painting in progress or the medium I’m working in is 

not speaking to me or helping my mold my personality as an artist, I’m going to lose interest fast 

in it. The reason I shifted gears is that I find watercolors more challenging. That’s just me in 

general. I’ve always been the guy who takes up the most challenging thing. Like playing the flute 

in elementary school – I did it because everyone said it was the hardest thing to do. Another 

reason is I like to keep things interesting and fresh, and the only way I can do that is by creating 

works relatively quickly. A great oil painting can take a few years, but I can finish up a 

substantial watercolor painting in a day.” 

 Pascual thought he would have to take a desk job after he graduated from college to pay the 

bills, but his plans took a favorable turn in the summer of 2014 when he got invited to showcase 

his work at the legendary 626 Night Market, the largest market of its kind in the United States. 

Encouraged by the positive response he received, he started attending more and more 

conventions to promote and sell his artwork. From there his career started to gain traction. The 

number of followers on his Instagram page and his sales on Etsy both increased. In 2015 he 

opened his new website and began to market there. By then, he was supporting himself solely 

through his art sales, a full year before earning his Business and Entrepreneurship degree.  



 On his website pascualproductions.com, Pascual states his mission “to continuously bring 

one-of-a-kind watercolor creations to art and pop culture fans worldwide” and to have his 

artwork recognized across the globe. He is off to a great start, having exhibited over forty times 

in 2016 alone at anime and comic conventions (including the Los Angeles Anime Expo and the 

San Diego and Salt Lake City Comic-Cons), numerous art and street fairs, galleries, the Guan Yu 

Art Show in downtown L.A. and the nearby 626 Night Market. 

Pascual recently scored a big commercial breakthrough, being commissioned to produce 

twenty Marvel-based sketch cards for the world-renowned collectible-card company Upper 

Deck. Although details of the project are being kept under wraps for now, the company openly 

welcomes Pascual’s involvement. Says Zak Bezdeka, Entertainment Relations Coordinator at 

Upper Deck: "We are excited to be working with Geoff for one of our projects. Geoff is a young, 

talented and brilliant artist." 

 It might come as no surprise that the biggest market for the young artist’s work is the 18-to-

24 age demographic. John Bradley Jackson, Director of the Center for Entrepreneurship at Cal 

State Fullerton and author of several books on marketing, explains its appeal: “Geoff Pascual 

creates art that reflects the sensibilities of the millennial generation: bold yet introspective.” 

What has been surprising, and what excites Pascual, is that so many of the parents of those 

millennials are connecting to his eclectic paintings and prints. 

Nowhere is this as evident as at events where he exhibits. Pascual’s work makes an immediate 

emotional connection with people who pass by his booth. Pascual and his girlfriend, Jana 

Arcinas – who also serves as business-manager and marketing-director – think that the reason 

casual passersby stop in their tracks when they see Pascual’s images is that his work is so kinetic, 

so effective at capturing motion. Says Pascual, “They find that more interesting than some static 

image, because it’s like what they’re seeing is leaping off the page and is so expressive. I’m 

excited to say that’s only going to become more so because I’m always improving my craft and 

experimenting with different media. I’m also starting to use more patterned washi tape, 

incorporating cuts of that into my paintings, as well as epoxy resin and pen and pencil transition 

to mixed media. I feel like I’m a traveler on an art journey, being pulled in different directions to 

experience new elements and works of other artists who can inspire me to try new things and 

incorporate fresh ideas into my own style.” 

Commenting on Pascual’s flair for unique and exciting movement, Arcinas says, “Most artists 

that work with watercolors use them to portray calm, peaceful and soft images. When people see 

Geoff’s work, they’re drawn in by all the action and energy. He changes the perception and 

possibilities of what can be done with watercolors. Most people say they’ve never seen anyone 

use them in this way, and it catches the eye immediately.” 

  Pascual’s process from inspiration to finished product involves numerous steps, including 

laying the groundwork with sketches and some use of Photoshop. “Everything starts with these 

urges of creativity, where I go off of one feeling or state of mind in which I feel driven to create 

a painting,” he says. 

“It can come from anywhere, from an experience or even a TV show I’m watching, and then 

the journey begins. The original idea I have will go through different iterations, starting with 

sketching a skeleton outline of a figure. I will layer over that with different proportions and edit 

and Photoshop them. The groundwork for the painting needs to be spot on before you paint over 

that. I used Photoshop to make all the sketches perfect, then print them out and trace over 

watercolor paper. If you start directly on watercolor paper, it can get messy with erase marks. 

The groundwork takes 80 percent of the time to create artwork. Only the last 20 percent is spent 

http://www.pascualproductions.com/


doing the actual painting. So for every ten hours of work, eight is getting the concept down and 

two hours are spent actually putting the watercolors to the paper.” 

Although Pascual originally chose business and entrepreneurship at Cal State Fullerton as a 

major – a practical one that would allow him to secure a stable job while pursuing his art career – 

he discovered that the things he learned about business and marketing were a lot more directly 

applicable than he ever thought they would be. Every time he works a convention show, he sees 

dozens of talented artists – but he believes that without the proper marketing strategies, many of 

them are more-or-less consigning themselves simply to jobs in the animation industry, as 

opposed to establishing careers for themselves as fully independent artists. 

“It’s really hard to know where to start sometimes, but having this extensive background and 

having Jana, a marketing major, helping me has been important in carving a path to sustained 

success,” he says. “When I’m not painting, I’m all about focusing my energies on marketing. 

You really have to portray to the viewers what your message is and what you really want them to 

know. It’s hard for those without this knowledge to see things through these eyes. For me and 

Jana, it makes business decisions a lot easier. I had a chance to experience this with immediate 

results when my art started taking off while I was still in school. I’d learn things about website 

management or marketing techniques and then try it out the next week and see what kind of 

results I’d get. 

“In this digital internet age,” Pascual adds, “you’ve really got to find ways to portray your 

message and target the right people who you think will respond to what you’re doing. Even if it 

has nothing to do with the art itself, artists really need to know about user interfaces, key words 

and SEO to succeed. Because art is such a visual, visceral medium driven by immediate 

emotional responses, it’s hard for some artists to transition to this online mentality. But I think 

you’ve got to give the person visiting your website the same experience as you give them on the 

convention floors. That’s what Jana and I are always trying to do.” 

 “I love doing the shows because it’s fun meeting people who are passionate like I am about 

art,” he says. “Yet the most liberating and fun thing is that time I spend in the painting mode. I 

have a watch that beeps every hour, and when I’m immersed in a new work, it seems to go off 

every ten minutes because I’m so into what I’m doing. I’m consumed by this process and the 

feeling it gives me. 

“The real joy comes later at the shows, however,” Pascual adds. “When you’ve finished a 

painting and then spend the next forty-eight hours looking back at it, you lose all objectivity and 

you start seeing tiny mistakes and things get kind of dull to me after a while, which is why I’m 

always excited to move onto the next work. Yet when people come up on the floor and react to 

that same work for the first time, I get a different perspective and I feel the excitement of having 

it seen through fresh eyes. That in turn inspires me to keep creating more. It reminds me of the 

spark I felt that first made me want to do this!” 
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