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ewelry
Heritage with a heart of gold

Modern machinery is allowing brands to expand on traditional handcrafted methods

Current customs
The goldsmithing
tradition in Vicenza,

VICENZA, ITALY

BY VICTORIA GOMELSKY

Earlier this year, the Italian gold jeweler
Fope introduced its new collection of

ensto region, a UN-

World_Heritage site about 50
miles westof Venice.

To highlight the flexibility of its pat-

roscarch, kil prodisin, techcuty.
uld say the same thing at
the |ewelrv industry around Vieenza.
8154 pokcenniing radiuntar
g back o e i
Iionate nown nmnamurhhf\n
wration of buildin
15m<cmmymmm nkesPoldio
not o mention its jewelry museum, lo-
cated i he palaia Basilca Palidiana
that dominates the central piazza. Italso

their packagny isa hub for jewelry companies that con-
phaseimmedistely  tinue to promote traditional handicrafts
after tumbling. even as they experiment with cutting-

printing, or
it e iy sads s e
facturing,

i the kindf advancement that will
allow jewelers 1o execute designs that
aro impossibletoachieve through tradi
tional casting methods, ensuring both
quality and consistent results.
“Vicenza is, without any doubt, the

saglio, the chiel operation officer at
n«m. s supplealpiaing eqipment
mical solutions for the jewelry
dhstry bsed in nearby Pads, weoce
in an email. “The center has grown
thanks to close collaboration between
Jeusiry companies s technology sup-

liers,

e pandemic, which saw d
el Taly” jewels soar in
step with demand for fine jewelry in
general

In2022, exports of [talian gold and sil-
ver jewelry reached 0.8 billion euros
(about S103 billion), a 22.5 percent
crease over 2021,and

seen is (mmnmn\w o the mmpnnms

v
duction for the gold sector,” Giovanni

oot N,w,.m_V true now, in the

a 40.8 percent increase over the same
period in 2019, according to Confindus-
tria Federorafi, a national association

representing companies in Halys jew-
clry manufacturing secto

Damiano Zito, the chief executive of
Progold, which designs and manufac-
tures jewelry in Trissino, a small town
about 15 miles west of Viconza, said the
pandemie highlighted an issue that has
plagued the ltalian industry for the bet
ter partof the past decade: its dwindling
number of skilled workers.

“After Covid, the demand for jewelry

A Cut Above

production in Ialy totally exploded and
now the biggest issue is to find peopl
and goldsmiths that can help you make
theorders,” said Mr. Zito, who is consid-
ered a pionoer in additive manufactar-
ing. “This has ot happened in ltaly
since the early 2000s:

WE STAYED'
nza s one of three cities in Italy
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CREATIVE MIND

MANUFACTURING

Heritage with a heart of gold

HERITAGE, FROM PAGE 51
famed for jewslry manufacturing.
Valenza, in the Piedmont region south-
west of Milan, is home to a eluster of
highend makers who specialize ingem-
set jowels (including Bulgari and
Cartier, both of Which operate multi-

alenzaand in nearby Turin
eastarn Tuscany,is best known for its
mass-produced gold and silver chains,
many bound for the Middie East
separates Vicenza from the
her two centers is the number of ma-
Crimeyan cepaprocnt seppliers e
in and around the city, promoting
Hriate 4 Smmangy o
that has helped bomegrown companics
survive dlmdes of globalization.
5. thore wore 5o many peo-
ple— notjust injowels, it everywhere
who decided it was cheaper to
procuce in the Far East or Eastern Eve
rope” said Ms. Bertold of Fape, which
has \lsﬁﬁvr‘llmt two miles west of Vi-
cr\\mt central Piazza dei Slgﬂor\
bt we

the moment.”he said. “We have lawyers
blocking Instagram sites on 4 daly ba-
sis. 1 don't need them to know how the
jewelry is made”

But without technology, producing
jowelry in volumes at a consistent qual-
ity level would be all but inpossible, he

aid
Howover, he also emphasized thatthe
beand still inishes all of Its pioces by
hand. “Technology can be boring and
cold?” M Coln sai. “We wantcur -
ol ohavelied
ik ofaovation e e
ey 1 the continuing success of ltjon-
made jewels, said Marco Carniello, the
siobal einktion diector o the Jow
cllery & Fashion Division of the Italian
Exhytion Group. The business orga
izes Vicenzaoro, a twico-yearly ovent
that is ltalys largest gold and jewelry
fain by the pumber of buth exbibiors
and atten
Now i Itiy we have 7100 compa-
nies in the gwelry industry” Mr.
Casnillosaid during aninterview s tho

ayed she added. "And o ving —
. r)dnrnmy basalweys beenhere crats-

v double 10 1o 5 years Ago. Sonow
¥ conselidatinga o b the anes who
are full of cre

verything devel-

O

er of metal alloys based in the small
town of Bressanvido, northeast of Vi-
cenza.

Fabio Di Falco, Legor's marketing
and customer support manager, said the
company established a strategic part-
nership with the printer manufacturer

P five years ago and is now experi-

metal was the costof the metal powders.
“These printers are really big and re-
quire a huge volume of povwders: about
140kilos,” or about 310 pounds, to oper-
ate, M. Di Falco said. “Imagine with
old, it not so chea

Despite the complex barriers, Mr.
ecutive of Progold, be-

the industry (T was born with a bar of

gold;” he said). His father, Giuseppe,

founded a wholesale jewelry conipany

in Trissino in 1938. In 2000, the younger

Mr. Bicego took the lessons that he had

learned working on a bench for hi fa-
o modernized the designs and
ded

Handerafted
Farleft. yet-to-be
engraved compo-
nents of a Marco
Bicego piece sitting
hext (0.2 finished
piece created with

50ld in upscale jewelry stores around
the United States and Europe.
re taking advantage of new
technologies fie 3-D machines to make
prototypes, laser machines to test
monds, but stil, 80 percent of our jew-
elry is made by hand,” Mr: Bicego sai
o daserioot a hacsbangraving tact
nique that relies on an ancient tool
kiow as the bulino, which resembles
an ice pick: “The artisan has to scratch
tho god and centa a o, and Jus to
cldace it takes easly 5000
i ot bandi?
ot many Itadian jewelers like Mr.
Bicego insist on emphasizing their de-
votion to the past seems (o suggest an
inherent tension with the possibilities of
the future.
But Claudia Piaserico, the product de-
velopment manager at Fope and presi-
ry manufacturers'asso-

s e ativit,they Survive meny shocks, thoy  menting witha FesoQypo version o s laves t I only & maiar of tiaa bojoce  ciaion Confinduttria. Fodkrora, dis
Roberto Coin, whose sponymous  have strong ownership and they ksep  new binder et 3-D printer turing becomes main- d that characterization,

brand produces its jewelry through a  innovating W o e okl ks e jowelry industry: 1ts not tenslon; t'sopportunity” M.

wholly owned subsidiary, LaQuintaSta- A an example, he cited the fair’s T jet but, instead of ink, we have a roller — whenthe  Piaserico said at the o0ro fair in
, took a similar approach. Its fac-  Gold_pavilion, a monm e, that sprn'\ds “motal powiors layer upon _ aircraR is taking o, therd s a.3pacda.  Janury -Because whenyou are bl 1o

tory, stablibed in Vicenza i 1996, bl that was hous arly 200 ex layer” Mr. Di Fako said. “This tec \.rml- e the plane ¥, youmake

adapts technalogies trom the autmo: Hors seling lmer weiders, -D prters. 0gy allows peopl ta create something  and has i fake o he sad. INow addl: _something very unlque.

tive industry for use in m'\kmg Jeveiry,  fot rosins and metat, and thaln-making _ difforent than with eviating technology, £ manufacturing il grow more and This is why Italian jewelry is differ-

Carlo Coin, Roberto's son and the
president and chief executive of La

that the company uses
“We're one of the mest copied brands at

machines, among other heavy ma-
chinery, “It’s the most powerful area we
have," Mr: Carniello said

One of the most prominent exhibitors
inT-Gold was the Legor Group, . suppli-

It helps them think in a different way
and create different shapes.”

- Di Falco said the biggest obstacle
for Italian companies intrigued by th
possibilities of 3-D printing directly in
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MADE BY HAN
Holdouts, however, remain. Marco
Bicego, a native of Vicenza, grew up in

ent) she added. “Bocauso we have our
heritage, we know what is really special
rom us, and we also have technoloy
perfect the quality. But the last touch is
always human.”

Near lef, this
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the gold by hand,
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