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As | reflect back on the past 12 months and
our first year of operation at The Baby
Gifting Company, | feel a great sense of
gratitude and pride, knowing that we have
p|c1cec| sus’roinobih’ry at the core of our

business since the very beginning.

| feel prouo| of our initial range of produc’rs
made from high quality and sustainable
sources, with a premium ‘rouch, and strict
standards in health and sofe’ry since our
ultimate end users are not able to
communicate their discomfort the way that
the rest of us do. Yet my dream for the
company goes beyond this. To be
successful, The Baby Gifting Company
would need to be more than just sourcing
sustainable goods, we need to be a
sustainable company Toking info account
the best interest of our customers, investors,
environment, community, feam, and supp|y
chain. It was taken for gron’red that our
produc’rs would have to be of the highes’r
quality.

You will soon read in this report that our
business model, by nature, requires us to
consider the interest of many stakeholders.
This includes procuring produds that are
safe for our ultimate users who are bobies,
vulnerable and unable to speak for

themselves.
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Then we have parents who are receiving
gif’rs and want to feel the joy of receiving
giHs, and would require them to be
practical and durable enough to help them
take care of their babies at early stages.
First time parents typically do not know
what exocﬂy ’rhey will need the most until
they start using them. When | had my first
child, I was fortunate to receive many lovely
giHs from friends and Fomi|y. Of course,
toys and cute bclby clothes were p|en’rifu|,
but very few lasted the test of time or
provided the practicalities of dressing a
precious newborn. Super soft and
comfortable choices won over the pretty
but uncomfortable outfits. Several pair of
mittens were never used before our first
child grew ouft of them. That brings us fo
our other s’rokeho|o|er, the beloved friends,
colleagues and families that want to give

someone unique, beautiful for the occasion.



Most of them visit boby stores and believe
that every’rhing in the boby store must be
useful, and you already know from my story

that it seldom turned out to be the case.

That is why the Baby Gifting Company was
born. To make it memorable, |ong-|osfing,

and proc’rico|.

Sustainability
will be key to our

Success.

In the short to medium term, our vision is to
validate the impact areas that we have
identified so far, and improve the way we
measure our environmental impact, social
impact and strengthen our company’s

governance.

This report and the data behind it is going
to be our north star so that we can stay
focused on what appears to be our most
signiﬁconf impact areas. During this
process of assessing moferio|i’ry, one of the
most intferesting topics we came across was
trade-offs.

My procurement princip|es led me to
several main suppliers that | was familiar
with as a mofher, manufactured
environmentally conscious and socially
responsib|e boby produc’rs. | knew ‘rhey
were reputable and had robust quality
management systems and all the righ’r
certifications. However, H'wey had to travel a
long way to the UK. So we had to make
decisions and we decided to look for ways
to reduce our impact by setting up a
supplier's code of conduct which | am
actively sharing with my suppliers to ask
them to he|p us look for fransportations
modes that emit |ess; of course this means
we have to have better inventory p|orming
so that we account for the additional time

it mithr take when we need to restock.
2

We also decided to offset everything that
we cannot reduce, and | hope fo put these
actions in place during the next reporting

period.

Giving back to
our community is

also education.

Apart from that, | have also wanted to give
back to our local community here in
London to mothers that are not receiving
our products as a gift. Over the years, |
have seen the need for families to be more
educated in how to make purchase
decisions for their Fomihes, know what and
why certain products are potentially
harmful, and empower mothers and other
women to be more active in confribufing
towards the environment and community

around them.



| finally decided that the Women's
Environment Network is a great p|oce fo
start. Through joining 1% for the p|one’r, we
formalise our commitment to give 1% of our
total revenue to WEN to support the work
that ’rhey do. In the next year, we also want
to expand our impact further and integrate
support to GOSH to bring relief and joy to
children that are less fortunate than others

and need frequen’r medical attention.

It is a great time for a business like us to
start nowodoys. We find ourselves
completely aligned with several of the UN
Sustainable Development Goals and our
actions to source responsib|y, reduce
emissions, improve the health and We||being
of our community will have a magnified
impact because we are joining a much
greater force of businesses that are doing

good.
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In the |ong run, my dream is to have a
carbon neutral supp|y chain with the least
offset possible and a more circular business
model where we can extend the longevity
of each produc’r. U|’rimo’re|y, we would like
our gif’rs and all our programs fo have a
lifetime impact on families. As a small
business, our main cho”enges ahead of us
are tremendous. We want to grow but
grow sus’roinob|y. For the next year or so,
we must first achieve the above short to
medium term goc1|s. | have the ambition to
line up our values and efforts with
businesses alike and give a stamp of
confidence to our customers ensuring them
that we are serious about our commitments
to the community, fo our environment, to
our emp|oyees and customers. | know it is
going to be a longer journey, but it shall be
worth it.

To the beginning of something great.

Shiba Babamiri
Founder & CEO, The Baby Gifting

Company



The Baby Gifting Company is an online
retail p|ohcorm that offers persono|ised
baby gift hampers in the United Kingdom
which includes infant clothing, toys and
accessories made with natural materials

(GRI Sector: Other services & light

manufacturing: Retail).

The company sources high quality, safe,
sus’roinob|y, and e’rhico”y produced
produc’rs from various manufacturers
around world including Turkey, Inner
Mongolia, China, Thailand and the United
Kingdom. Within the supply chain, the
company works direc’r|y with some of the
monufocfurers, whilst others are tier 2
supp|iers where their produc’rs are sourced
through reputable wholesalers. On demand,
the customer can request for
personalisation of the products which are
performed in-house at the company's
premises and dispo’rched via ground

transportation using DPD courier services.

We trade under the legal entity of The
Baby Gifting Company Limited, which is a

privo’re|y owned incorporo’red enfity

headquartered in London, United Kingdom.

The highest governance body in the
organization is our Board of Directors,
whom are responsib|e for decision—moking
and overseeing the management of The
Baby Gifting Company's impact. We also
have a non-Fiduciory odvisory board which
is a committee that provides guidonce on
the day-to-day operations and subject
matter expert support. The operations is
solely managed by our CEO and founder
of the company, Shiba Babamiri.

The Baby Gifting Company is a member of

the 1% for the Planet community.
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We welcome all types of suggestions to
con’rinuous|y learn and improve our design
and operations. During this reporting
period there were no fines issued against
the company concerning non-comp|ionce

with any law and regu|o’rions.

We are constantly looking for ways to
reduce our negative impact and bring
positive impact ’rhrough our produc’rs. The
Baby Gifting Company is committed to
provide for and/or cooperate in the
remediation of negative impacts that the
organization identifies it has caused or
contributed to. For any external
stakeholders that wish to seek clarification
or raise any concerns fo us, ’rhey can do so
using the contact details on the contact
page on our website, or directly using the
chat and contact form functionalities. These
concerns will be reviewed direc’r|y by Shiba
fo investigate and provide stakeholders
with feedback according to the outcomes of

the investigation.

For questions about The Baby Gifting
Company or this report, p|eose use the

fo||owing contact details.

Contact Name: Shiba Babamiri

Address: London North Studios, The Ridgeway,
NW?7 1RP, London, UK

Telephone: +44 (020) 3026 7338

Website: https://www.babygifting.com/

Email: info@babygifting.com
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Acknow|eo|ging that this is our first year
preparing a voluntary sustainability report
fo provide our stakeholders with more
transparency, we wanted to do it right. This
report was prepored in collaboration with a
certified GRI Sustainability Professional. It
is prepared with reference to GRI
standards so that it would be based on

internationally recognized standards.

Our CEO Shiba Babamiri has been

instrumental in reviewing and vo|io|o’ring
the accuracy of this report. In the spirit of
odop’ring a multi-stakeholder opprooch, the
Board of Directors and odvisory board of
The Baby Gifting Company has overseen
the materiality analysis, and the content of
this report. The Board of Directors and
CEO of the company has approved for this
report to be pub|isheo| and validates that
all of the content is a truthful reflection of

The Baby Gifting Company’s operations.

As GRI Standards do not yet have a set of
Sector Standards for our sector, we have
conducted our materiality analysis using the
GRI Topics Standards and UN Sustainable
Development Goals (SDG) to help us map
how each area that would contribute
(posiﬂve|y or negoﬂve|y) towards our

g|obo| targets.

By cross-referencing the relevant areas
back to the GRI Topic Standards, the
following Topic Standards were shortlisted
as potentially being material to the

company'’s operations.

Other Topic Standards that are deemed
relevant to our operations and potentially
material are disclosed in the Content Index

with relevant exp|ono’rions.

Environmental
GRI 301: Materials 2016

GRI 305: Emissions 2016

GRI 308: Supplier Environmental Assessment
2016

Social

GRI 204: Procurement Practices 2016

GRI 414: Supplier Social Assessment 2016

Reporting Entity
Reporting Frequency Annual
Publication Date

Reporting Period

31-July-2023
3 April 2022 - 30 April 2023 (First year reporting only.

The Baby Gifting Company Limited

Normal Financial reporting period: 1 May - 30 April)

Financial Reporting Period

3 April 2022 - 30 April 2023 (First year reporting only.

Normal Financial reporting period: 1 May - 30 April)

Restatements for This
Reporting Period
Externally Assured No

None. First report



Our mission & values e ooyt

To preserve our environment and the joy of luxurious boby gif’ring - inclusive, personc1|, procfico|, |ong—|os’ring.

We he|p friends and fomi|y give meoningfu| high-quoh’ry produc’rs to become a sentimental part of a fomi|y's

heirloom, that gives back to communities in need at the same time.

To achieve our mission, we do the Fo||owing:




To ensure that we walk the talk, we have established several important po|icies that will guide

our actions.

SUPPLIER'S CODE OF CONDUCT

lays out our requirements and selection criteria for a supplier
in terms of |obour, human righ’rs, and environmental
management. We share our values and expectations c|ec1r|y

and expect fo on|y work with supp|iers that are o|igneo| with

those values or a ready to commit to them (link here).

ENVIRONMENTAL STEWARDSHIP
POLICY

isa |<ey internal document for emp|oyees. We call it
environment stewardship because we strongly believe that
everyone in our value chain should take up the responsibi|ify

and qccoun’robih’ry towards our environmental chcu“enges.

the baby gifting
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https://cdn.shopify.com/s/files/1/0636/1242/0344/files/Supplier_Code_of_Conduct.docx.pdf?v=1690800033

Our business model is an interesting one. Our customers are not our end users. By nature of our products and

services, we need to take a step back not just to focus on |o|easing the customer.

FRIENDS AND
FAMILY

HEAR ABOUT US
THROUGH GREAT
CUSTOMER
STORIES

Friends and families want
to commemorate a special
moment with new parents.

The convenience and
streamlined buying

experience are higHy
important nowodoys.

—

THE BABY
GIFTING
COMPANY

When making purchase
decisions, consumers are
increasmg|y aware of the
importance of
environmental sus’roinobi|i’ry
and social justice. They
want fo support companies
that have a positive impact
in both areas.

—>

NEWBORN
PARENTS

RECEIVING AN
EXCITING GIFT

Products must bring the joy
of unwrapping a
persono|izeo| giH that is
oesﬂ'\e’rico”y |o|eoscm’r and
memorable.

Products must have
pracfico| use for new born
parents to he||o them take
care of their chi|o|, and of
|'1ig|'1 quo|i’ry so that ’rhey
feel confident to use them.

—

BABIES

OUR END-USERS.
OUR PRODUCTS
SUPPORT THEIR
GROWTH AND
WELLBEING

Products must be gentle,
durable and safe for new
born babies to Jrouch,
Jrhrow, chew and be
inﬁmo’re|y Wrapped
around with.

Products such as toys
must be inclusive and aids
the eor|\/ stages
deve|opmen+ of babies to
he|p them deve|op their
senses ’rhrough |o|oying.

—

HAPPY AND
HEALTHY BABIES,
HAPPY PARENTS

Our end users and their
parents become advocates
of our producfs, and their
satisfaction drives
increased confidence to
future friends and families
that are seeking out for
gifts



The Baby Gifting Company won two Loved By Parents awards in
2023, proving that our journey is heading in the right direction.

bl v YIS
BEST BUY e

PLATINUM 2023 tried & ié§i’e_

2023
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Our ambition is to have excellent customer
stewardship. All feedback from our
customers is shared with the entire team
and our odvisory board on a regu|0r basis,
and our impact report is the vehicle to
further share this information with all
stakeholders.

Our objective for 2023:

Today we have implemented mechanisms for
our customers and other stakeholders to
interact with us ’rhrough email, on our website
and social media platforms. Whilst parents
can use them, it was primori|y designed fo
he|p our customers when ihey are |o|ocing

their orders.

In 2023 we are looking for ways to implement
a feedback mechanism that is designed to
encourage pdadrents to provide us with their
feedback on the products itself.



The Baby Gifting Company is owned by
Shiba and a business partner. Whilst Shiba is
curren’r|y the sole Working executive, she is
suppor’red by a diverse group of initial
investors that have also acted as a non-
fiduciory advisory board and our north star
for the first year of our operations. Half of
our investors are non-accredited investors
which allows us to think broader in how to

approach challenges.

The odvisory board has been ex’rreme|y
important to ensure that The Baby Gifting
Company has been approaching issues on all
fronts with the princip|e of o|woys considering
the expertise and experience from a wider
perspective. Our advisory board encapsulates
expertise from strategy setting and corporate
governance, IT, marketing, communication, to
finance. To ’rru|\/ ensure that we are on the
right path towards a sustainable business
mode|, we have also solicited advice and
support from an independen’r susfoinobih’ry

consultant to he||o us refine our roodmop.

In addition to our informal governance, we
established a Board in 2023, chaired by our
CEQ. The Board plans to meet at least twice
a year, and more frequenﬂy if needed to he|p
guide the key steps of The Baby Gifting
Company.

During the nomination our objective was to
ensure that there were independem
individuals (non-executives) from The Baby
Gifting Company, with the right competency
to provide us strategic guidonce. Cultural and
gender diversity was also an important factor
so that formal decisions are Weighed in by a
diverse perspective. Our Board of Directors
composes of one executive (our CEO) and
three non-executive members. As we grow our
community, we will continue to take a Wide,
multi-stakeholder opprooch and strive to
improve the collective knowledge of the
Board in the topics of sustainability and
impact. To avoid conflict of interest, it is
intended to rotate the choirperson within the

bOO FCI room every yedr.

Until recenﬂy, the deisory board and
consultants have worked in the capacity of
supporting the CEO to developing our
vo|ues, mission statement, strategies, and
po|icies. Since the board has been
es’rob|ished, this responsibimy has been
shifted to the board to con’rinuous|y updoTe
and approve any changes as required.
Additionally, the Board will also be
responsib|e in overseeing our comp|ionce
towards our company policies, and review
any grievance or complaints during its bi-
annual meetings. In the reporting period,
these had not been any critical concerns

brough‘r up thus far.



As we are still a small company, we have two
permanent emp|oyees in which one of them is
the CEQ. To get the company off the
ground, the CEO has taken a pay sacrifice
and as such it doesn't allow us to report any
data related to compensation ratios in this

report. In the future as the company grows.

We have committed to providing for descent
jobs that will allow our staff to feel secure
with their continuity and committed to what
they do. As such, our employees benefit from
proper insurance, healthcare, pcrren’rc1| leave,
retirement provisions and pension p|c1ns. In
our first year, we have not had any
unexp|oined absents or work-related injuries
or emp|oyee dissatisfaction. We look forward
fo continuing this Through as we grow our
team, ’rhrough proper onboording fraining

and ongoing |ecrrning.

In our first year we have also collaborated
with 4 contractors to he|p us get our
business off the ground. Many of the tasks
were one-off tasks to he|p set-up the
company and required specific skillsets that
are not genero||y needed in our doy-’ro-doy

operations.

Female

Board of Directors
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We thought it would be best to seek
support from skilled experts on a
contractual basis. The type of work includes
content creation, graphic design and

sustainable business consu|’ring.

All data are expressed by headcount as per
the end of the reporting period.

Non-fiduciary Advisory Board Permanent Full-time Employees* Working Directors

*The Baby Gifting Company currently does not hire and part-time employees.
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We are grateful to be based in the UK, where we have a melting pot of rich and diverse culture. Whilst the entire

team is based out of London, we are rich in ethnic diversier.

Middle Eastern European
50% 50%
BOARD OF
DIRECTORS
Middle Eastern
12.5% European
25%
PERMANENT
FULL-TIME* Middle Eastern
NON_ 100%
FIDUCIARY
ADVISORY
BOARD Asian
62.5%
WORKING
DIRECTORS
Middle Eastern
100%
*The Baby Gifting Company currently does not hire and part-time employees.




Our impact and goals

MATERIALITY ANALYSIS

To better understand where our most
material impact could be, we hosted several
working sessions to go ’rhrough our supp|y
chain to iden’rify areas of environment and
social impact our activities have an impact on
together with a GRI Certified Professionall.

We wanted to link both all our positive and
negative impact to the UN Sustainable
Development Goals because no matter how
big or smo||, we believe that our actions have
an impact to our world’s sustainable

deve|opmen’r.

This section was mopped based on the
documentation “Linking the SDGs and the
GRI Standards May 20292".

SUSTAINABLE MATERIAL

1

RESPONSIBLE 1 CLIMATE I LIFE
CONSUMPTION ACTION ON LAND
AND PRODUCTION

O &© %

RESPONSIBLE SUPPLY CHAIN

1

RESPONSIBLE 1 CLIMATE
CONSUMPTION ACTION
AND PRODUCTION

CO &

GIVING BACK - LOCAL COMMUNITY

GOOD HEALTH GENDER 10 REDUCED 11 SUSTAINABLE CITIES
AND WELL-BEING EQUALITY INEQUALITIES AND COMMUNITIES

A
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In this section, we share with you some base
data with regords to our environmental
foo’rprin’r and some of the cho”enges we

faced in the process of getting this data.

We ocknow|eo|ge that our supp|y chain is not
very local, and that is a trade-off to make for
supporting great, sustainable, and responsible
wooden foy makers, and soft toys made with
recyc|eo| materials and high scnce’ry standards.
The safety of our end-users is of our highest

priority.

We compensate for our emissions released
’rhrough the tfransportation of our produc’rs
with a carbon offset program that offsets
more than our estimated emissions per

annum.

A
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The Baby Gifting Company does not
manufacture its produds and thus we do
not have any Scope 1 emissions. In this
report we report on our Scope 2 and 3

emissions.

We have followed the GHG protocol to
calculate the emissions and we hope to use
this year's data as our base year for future
benchmarking in GHG reductions. We have
used the 2014 IPCC Fifth Assessment as
reference for the Global Warming Potential
(GWP) values applied to convert the

emissions info CO2%e (tonnes).




The challenges we faced as a small business
is that we are a smalll part of a |C|rger
community, and it was not possib|e to obtain
information from our landlord with regords fo
our portion of the energy consumption or the
type of energy that is supp|ieo| to the
comp|e><. We have taken stock of our office
and daily activities to come up with the
closest estimate of our energy consumption in
the office, with the assumption that the
energy supp|ieo| is not from renewable
sources. We have estimated an annual

energy consumption of 2185kW.

As indicated in our mo’rericﬂi’ry ono|ysis, most
|ike|y the highes’r environmental impact in our
current processes are the scope 3 emissions
from our suppliers. However, we believe that
a few of our key supp|iers such as the wooden
foy producer in Thailand have very sfrong
environmental and social impact and their

values align with ours.

Going forward, we are committed to
continuously seek to regionalise our supply
chain wherever it makes sense to do so. From
2023 for instance, we will seek for packaging

alternatives in the UK or Europe.




All our sales are delivered by DPD within the
UK. In 2022 we had a couple of orders from

Asia as We||, those were delivered by air.

We chose DPD to support their pledge in
becoming the greenest couriers services in the
UK with their efforts to move towards a zero
emission fleet by the end of 2023. Currently
approximately 30% of their fleet are
electronic vehicles, and we keep track of their
progress, and also take that into account to
prorate our emissions during the year as the
transition continues. For this report, we
considered 29.58% being electric fleet and the

rest as normal fleet.

Our total emission to run our operations
in 2022 was 5.34 CO2e (tonnes).

*Note that this excludes any emission that
was incurred by our supp/iers to produce our
material as we could not find sufficient

information to he/p us estimate this.

As this is our first year measuring these
activities, we understand that the information
is not accurate nor comp|e’re, the data has
been collected to the best of our ability and
we have made assumptions along the way.
However, we believe that this forms a strong
basis for us to understand what areas we
should focus our efforts on in the future as we

scale up.

From June 2023 onwards, we have started to
offset our emissions through Carbon Neutral
Britain. We remove 60 Co%e tonnes of
emission per year to make sure that we cover
for the areas that we have not identified yet
or are unable to account for due to lack of
data, to avoid underplaying the potential
impact our business has. With that, we are
now a carbon neutral business. See our

certificate here.

Our objective for 2023:

To increase the percentage of local supp|iers
for products where we can find superior
quo|ier with strong sus’rqinobﬂi’ry credentials

to fry and minimize our carbon foofprin’r.

Continue to offset the same amount of
carbon emissions, with the expectations that

we will become a carbon positive company by
20925.

Total emission 2022
5.34 CO2e¢

(tonnes)


https://www.babygifting.com/pages/sustainability

All of our produc’rs have been selected
because ’rhey are made of natural materials
such as organic cotton, cashmere and wood.
From our sold products in 2022: 80% of the
materials are biodegradable, 77% are
renewable material, 23% are made of
recycled materials and 76% of the materials

are certified sustainable sourced materials.

Our packaging materials are all FSC
certified and recyclable. Due to the design of
our gif’r boxes, ini’rio||y we wanted to provide
a storage solution that could be reused and
the boxes have a magnetic closure. We do
odmow|edge that for consumers this makes it
confusing for recyding purposes. We have
produced tutorials to he||o them understand

how to correctly recycle their gif’r boxes.

Our suppliers were all screened under our
environmental and social criteria during the
year. Whilst we had only finished Formo|izing
our supplier's Code of Conduct later in the
year, we have been dpp|ying all the
requirements in our policies before moking
any purchase decisions. Our supplier's code of

COﬂdUCf can be ]EOUﬂd here.

A
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Our objective for 2023:
For our produc’rs sold in the coming reporting

year we wish to:

« Maintain the percentage of
biodegradable materials at 80%*

e Increase recycled materials to at least
40%

o Increase certified sustainable sourced
materials to 80%

o Switch to a fully biodegradable
pockoging solution once we have
dep|e+ed our origino| stock of gif’r boxes

« 100% of Suppliers to acknowledge their
o|ignmen’r to our values and sign the

code of conduct

*Note: Due to the quality and high safety standards
of our soft toy supp|ier, whilst the raw materials are
not biodegradable, all of their soft toys are made
of 100% recycled PET. Their ambition is to become
the most sustainable soft toy producer in the UK
and the percentage of recycled materials used for
their products has been increasing in the past year.
At the time we closed our reporting period the
manufacturer makes all of their products using
recycled PET. For that reason, until we find a more
sustainable solution, we intend to continue working

with this supplier.



The Baby Gifting Company exists to
celebrate families and the preservation of our
environment. Apart from doing SO ’rhrough
our produc’rs and services, we support
organizations that are actively doing the

same in our local community.

Education, awareness and empowerment to
mothers on environmental topics and how to
make educated consumption decisions and
improving the quo|i’ry of life for their families
(Member of 1% FTP, supporting Women'’s

Environment Network)

As a member of 1% For The Planet, we
commit fo give back 1% of our sales to our
local community to help families in the UK

live a heo|’rhier, more sustainable life.

The Women's Environment Network acts to
foster an environmen’ro”y sustainable world in
which we have achieved gender, racial and
social justice. They do so through connecting,
inspiring and mobilising women to take action
on issues that connect gender, health, equo|i‘ry

and the environment.

A few of the key areas that Wen is working

on include:

* Raising awareness towards toxic-free
|iving. Wen runs several projects that
aims to help women become more
educated on the po’ren’rio| harms to the
health of their families and the planet in
syn’rheﬁc chemicals found in everyo|oy
products. These include harmful paints
and plastics in children’s toys, waste
problem arising from disposable nappies
and menstrual produc’rs, amongst others.
Through infroducing alternative options
they strive to help families make more

educated choices.

A
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Creating a fairer, healthier and more
sustainable food system. Wen runs
several projects that raises the
awareness of the environmental and
health impact of industrial mass food
produc‘rion. They promotfe community
food growing projects to share food
growing skills, build community
gardens. They also run a local food hub
tfo empower the local community fo
cook, grow and eat in a way that is
heo|’rhy for peop|e and the p|cme’r.
These initiatives also promote positive
mental health and We||being Through
therapeutic gardening, food growing
and cooking.

Advocate for women to have a
stronger voice in climate issues. The
Climate Sisters ‘Local Women of the
World at the Climate Table’ project
aims to make systemic chonge by
omp|ifying morginohsed women's voices
in climate justice debates and in the

transition to a low-carbon economy.

Learn more about the Wen's work here (https://www.wen.org.uk/)



https://www.wen.org.uk/
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GRI Content Index

Explanation

A_"s.'_We are still a small company, we have
~two pérmonent emp|6yees in which one of

~themis the CEO.




GRI Content Index

Requirement(s) Omitted Reason Explanation

q-é Not applicable Only one staff member in reporting period.

p

Not applicable -

Nof appl ica ble

Not applicable




GRI Content Index

Requirement(s) Omitted Reason Explanation




Shiba Bab

Founder o

x Te?epho; -+
Website:

(CRL 21, 2mm

RACLE IS ON THE WAY!

OUR PREGNANCY/SCAN PICTURES

weeks

weeks

This report

Amber Wa
B Leader
GRI Certifie
Telephone: +
Instagram:

V/ebsﬁe:kﬁi

Email: awan



https://www.babygifting.com/
https://www.babayagaconsultancy.com/

