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1 Introduction 

Globalisation is “the process of increasing interconnectedness between societies 
such that events in one part of the world more and more have effects on peoples 
and societies far away” (Smith & Baylis, 2001:8). Considering global 
companies and products, the World Wide Web and the expansion of the English 
language, many would quickly agree with this statement. However, it also raises 
further questions: What made our world “increasingly interconnected”? What is 
shaping this “process”? Is the interconnection a purposeless consequence of 
technological advance or are other forces behind it?  

The purpose of this work is to explore and reveal important processes of 
globalisation in the context of political, economical and cultural 
internationalisation. Therefore, it will focus on the role of the media, in 
particularly television, as well as media policies in the USA and Western Europe 
and their implications for the process of globalisation. As the media is intensely 
fuelling “the process of increasing interconnectedness” it plays a key role in the 
globalisation movement (Smith & Baylis, 2001:8). The internationalisation of 
cultural business and cultural texts, as well as the remarkable worldwide 
proliferation of new communications technologies has undeniably influenced 
the global culture (Hesmondhalgh, 2007:2).1 Media unifies the global character 
of media policies, promotes economic marketisation and, arguably, drives 
cultural homogenisation. 

While this work refers to the undeniable fact that a vast internationalisation and 
concentration in the media sector took place and that this most likely contributed 
to a globalisation of cultural policies (or vice versa) as well as the economy and 
culture, it will not examine whether globalisation is entirely in the “service of 
American capitalism” resulting in the homogenisation of global culture or if this 
assumption is wrong and globalisation is rather causing positive results such as 
fragmentations and hybridism (Barker, 1999:38) .  

                                                        
1   Hesmondhalgh defines texts as “the best collective name for ‘cultural works’ of all kinds: the 

programmes, films, records, books, comics, images, magazines, newspapers and so on produced by the 
cultural industries.” (2007:2) 
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1.1 Field of exploration 

By focusing on the United States and Western Europe in general and Germany 
in particular, this thesis aims to reveal the interrelations between neoliberalism, 
the internationalisation of media, especially television as well as those of more 
international cultural texts (including genres and technologies), and the 
subsequent development of globalisation: What made Western states move to 
neoliberalism? What impacts did the newly emerged political viewpoint have on 
the media industries? What impact do the media have on globalisation? How did 
cultural policies develop in a particular country (Germany) during the 1980s? 
How are political, economical and cultural developments in the context of 
globalisation connected? Is the internationalisation of the media industry 
reversible?2  

1.2 Structure 

Chapter two focuses on the term (neo) liberalism, its inherent ideas, and its re-
emergence in the 1970s with its implications on the global media sector. In this 
context, it will also define the word deregulation, an important political tool for 
neoliberal policies not only in the media but also in various other fields. In 
addition, a closer look at the field of media policy is needed as this work is 
based on the assumption of a globalisation of cultural policies. The final focus is 
on the term globalisation itself.  

Chapter three draws a more precise picture of the emergence of liberal policies 
in the Western world in the 1970s and 1980s. What triggered the political 
change from a Fordist model of society to a post-Fordist model, implying a 
retreat of the state in favour of more freedom for international markets? 
Moreover, it explores what role the media sector played in the shift to an 
information society and how the media sector developed under the new ideology 
in the United States and in Western Europe. The chapter then concludes that the 
international media market became more and more interconnected and 
interrelated which led to a large movement towards media concentration in a 
global context. 

                                                        
2   The notion of ‘Western’ countries in this work will generally refer to nations which have experienced a 

history  of  democracy  and  economic  liberalisation  in  recent  decades;  generally  the  North  American 
countries and the members of the European Union (excluding the former communist countries).  
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Chapter four narrows the focus on the liberalisation of the media sector in the 
Western world to one particular example. Referencing Western Germany’s 
broadcasting policy in the mid-1980s, it will have a closer look at the forces that 
triggered the liberalisation of Germany’s broadcasting sector. To put those 
developments in a broader context, the chapter will also refer to the history of 
Germany’s broadcasting and its particular characteristics.  

Furthermore, the chapter will specify the political implications of the “media 
revolution” (Humphreys, 1994:239). How did the political tools for liberalising 
the broadcasting sector emerge? What impacts did those policies have on 
Germany’s broadcasting sector? Why did the political change of the 
broadcasting policies lead to an increase in globalisation?  

The conclusion will sum up the implications of global media on cultural 
globalisation. Moreover, it points out the main characteristics and ideas of the 
cultural policies of Western countries in the 1980s and their implications for the 
globalisation of cultural politics. It will also refer to the main characteristics of 
the media policy of Western nations. However prior to this, I will have a look at 
how (cultural) policies might change due to what Gordon Brown calls “the first 
financial crisis in the global age” (Brown, 2008:82). 

.


