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Rebuy 
Overview
My go to for all things ecommerce 

personalization, increasing AOV, and 

improving customer retention!



Rebuy is an AI-powered ecommerce personalization and recommendations app that I utilize in the 3 main 

stages of a consumer’s journey with a brand:

1. Pre-checkout: increase conversion rate and AOV during the discovery process

2. During Checkout: increase AOV

3. Post-Purchase: boost AOV immediately post-checkout and to improve retention and increase LTV in the 

post-purchase experience

Rebuy has also built seamless integrations to empower omnichannel personalization through:

● Email & SMS

● Subscriptions

● Order tracking pages

● Reviews & loyalty initiatives 

Overview
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Rebuy’s Data Sources are the foundation of their 

app, allowing you to create rulesets with multiple 

conditions using OR and AND statements to 

choose who sees what and when.

Functionality includes:

● No code AI-powered or customizable rules

● Rule stacking capabilities to perfect offers

Various rules and endpoints for your strategy:

● AI recommendation endpoints

● Product and collection type rules

● Customer specific rules

● Cart subtotal and item count rules

Rule Builder
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Rebuy’s 
Personalization 

Solutions
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For almost every merchant I work with I like to 

implement Rebuy’s Smart Cart. The customizable cart 

drawer has numerous features to drive conversions:

● In-cart cross-sells

● Switch-to-Subscription CTAs

● Free shipping and gift with purchase dollar 

amount threshold incentives

● Buy More Save More (i.e. Buy 3 Get 25% Off) 

● Able to test up to 5 different variations!

Helps with:

● Boosting AOV and conversions

● Increase the # of subscription orders

● Improve ROAS

Smart Cart
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Rebuy offers a number of solutions for 

brands to create engaging shopping 

experiences on PDPs:

● Upsell and cross-sell pop-ups

● Cross-sell carousels

● Dynamic Bundles

● Complete the Look

● Product Add-Ons

Helps with:

● Increasing AOV

● Driving more conversions and 

sales

● New product discovery

Product Page Solutions
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Rebuy users can create custom URLs that auto-adds 

item(s) to the cart and redirects users to anywhere along 

the onsite customer journey. 

Add discounts and custom banner messaging with flexible 

link destinations to add to:

● Blog posts

● Links in bio

● Social media, paid ad, email & SMS campaigns

Helps with:

● Increasing AOV and conversion rates

● Driving more product discovery

● Improve ROAS

Smart Links - Marketing URLs
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Rebuy empowers brands to cross-sell last-minute items in the 

checkout flow, acting as the “candy aisle” of an ecommerce site. 

Surface cross-sells as:

● Easily understood, low price products

● Mystery items

● Subscription-eligible items

● Products that will bump customers above the free shipping 

threshold

Helps with:

● Increasing AOV

● Driving last-minute conversions 

● Improving ROAS

In-Checkout Cross-Sells
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Post-Purchase Offers
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This is literally free revenue for brands!!! My favorite is 

the immediate post-purchase 1-click cross/upsell. 

The order has already processed, so you have no risk of 

losing this customer, and on average I see about 10-12% 

of customers take advantage of the offer. Rebuy 

simply appends the item to the existing order. Say it 

with me, FREE REVENUE.

Helps with:

● Increasing AOV

● Driving conversions

● Improving customer LTV



Reorder Landing Pages
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Reducing friction is the name of the game when it 

comes to keeping your one-shot customers happy 

and ordering from your store. 

Rebuy will pull in all of the previous order data via 

the customers last Order ID, create a landing page 

with a pre-populated cart, GWP or free shipping 

threshold bar, and additional product 

recommendations!

Helps with:

● Improving customer retention

● Improving customer LTV

● Boosting subscription orders 💡 Pro-Tip: These are really powerful when the customer’s last 

order is larger with multiple different SKUs.



Rebuy 
Integrations
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Rebuy allows brands to surface personalized 

product recommendations on marketing emails 

and text messages. 

Include engaging product offers using an Order 

Placed trigger and seamless integrations with:

● Klaviyo

● Attentive

Helps with:

● Driving conversions

● Extending customer LTV

● Improving customer retention strategy

Email & SMS
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Subscriptions
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Brands can offer customers the chance to upgrade 1-time 

purchases to recurring subscriptions on:

● PDPs

● Post-Purchase Offers

● Reactivate Landing Pages

● And more

Rebuy supports subscription selling plans for all subscription 

apps that manage Shopify selling plans, including:

● Recharge

Helps with:

● Improving retention

● Increasing LTV



Order Tracking Pages
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Rebuy’s dynamic product recommendations can also 

be surfaced on shipping notification messages and 

order tracking pages. 

The platform integrates with other technology 

providers like:

● Malomo 

● Wonderment 

Helps with:

● Increasing LTV

● Driving additional conversions

● Additional product discovery



Reviews & Loyalty
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Rebuy has integrated with a number of loyalty 

platforms to drive social proof for product 

recommendations and provide authentic customer 

feedback in the form of ratings, reviews, and photos:

● Yotpo

● Okendo

● Stamped.io

● Reviews.io

Helps with:

● Creating engaging product offers

● Driving more conversions

● Building loyalty and trust with shoppers 



DOWNLOAD 
THE APP!
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https://rebuyengine.com/app-store/shopify?ref=596
https://rebuyengine.com/app-store/shopify?ref=596

