
CASE STUDY

Package Kornuit
Kornuit beer stands out from the crowd with a sustainable 
crate made from post-consumer waste and a clear eco message.

Grolsch is an international brewery which attaches great importance  
to sustainability. To further expand their sustainable image, the brewery 
wanted a crate made from 100% post-consumer waste with a strong eco 
message for its pils brand Kornuit.

The 
Result

In store, or online, consumers are increasing-
ly looking for zero waste packaging options 
to reduce the environmental impact. By 
using a sustainable crate made from 
post-consumer material, the brewery sends 
a clear message of their commitment to 
their shoppers. The crate that carries the 
message ‘This crate was made from waste 
that you and I produce every day’ is noticed 
by consumers and boosted the brand’s 
sales. 

The  
Challenge

As an expert in the manufacturing of reusable 
beverage crates DW Reusables possesses a 
huge amount of experience and knowledge re-
garding the production of crates made entirely 
from recycled material. However, manufacturing 
a crate made from 100% consumer waste went 
a step further. Despite the developments in the 
field of recycling it was challenging to produce 
a new strong, long-lasting product from this 
‘Plastic Soup’. Reusable beverage crates are in-
tensively used in the entire supply chain during 
decades and are also taken home by the end 
consumer. This means that a crate made from 
recycled material, just as a crate made from 
virgin material, has to comply with all require-
ments stipulated in the technical specifications 
manual.

The  
Approach

DW Reusables has done major efforts to realize 
this project. Extensive testing was done with 
material from different suppliers and the crate 
was submitted to a series of specific tests in the 
inhouse beverage crates test center. Because 
this was still uncharted territory for DW Reus-
ables, the production process had to be adjust-
ed several times to achieve the desired result.


