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C O N N E C T .  I N S P I R E .  E X P L O R E .

We’ve been in the digital marketing industry for over three 

decades, and in that time I’ve come to realize how powerful 

tapping into our community can be!  

  

The secret to running an amazing event is providing the best 

speakers, creating an intimate environment, and allowing 

people to do what they do best… make meaningful connections! 

  

We simply provide the stage!

A FEW WORDS FROM 
OUR FOUNDERS



A LITTLE BIT 
OF HISTORY

I T  B E G A N  I N  2 0 1 5

O u r  s t o r y  b e g i n s  f r o m  a  co n ce p t  t h a t  b i g g e r  

i s n ’ t  a l w a y s  b e t t e r .  We  s a t  d ow n  a n d  p u l l e d  

o u t  t h e  b e s t  p a r t  o f  eve r y  i n d u s t r y  eve n t  

we ’ d  eve r  a t t e n d e d  a n d  f o c u s e d  o n  w h a t  

wo r k s .  W h a t  d eve l o p e d  w a s  a n  e l e g a n t  

a p p r o a c h  t o  h i g h e r  l e a r n i n g  w i t h o u t  

co m p r o m i s i n g  o n  q u a l i t y ,  l o ca t i o n ,  o r  

co n t e n t .   

We  d i l i g e n t l y  s e l e c t  exo t i c  ve n u e s  t h a t  ke e p  

a t t e n d e e s  e n g a g e d  a n d  co m i n g  b a c k  ye a r  

a f t e r  ye a r .  F r o m  a n  a u t h e n t i c  I t a l i a n  ca s t l e  

t o  t h e  o l d e s t  w i n e r y  i n  N a p a  Va l l ey  we  

a l w a y s  ke e p  t h e  e d u ca t i o n  &  e n t e r t a i n m e n t  

f i r s t - c l a s s !

L E A R N  M O R E

http://www.advancedsearchsummit.com/napa/
http://www.advancedsearchsummit.com/napa/


NAPA TIMELINE
W H E R E  W E ’ V E  B E E N

2 0 2 3  W I L L  M A R K  T H E  7 t h  I N S TA L L M E N T  O F  O U R  E X T R A O R D I N A R Y  N A PA  C O N F E R E N C E .  E A C H  Y E A R 

O U R  F O C U S  H A S  B E E N  O N  G R O W I N G  AT T E N D A N C E  A N D  S E L L I N G  O U T  B E F O R E  T H E  C O N F E R E N C E  

DAT  E  .   

2016
Attendees: 65 

Speakers:13

2018
Attendees: 115 

Speakers:16

2017
Attendees: 85 

Speakers:14

2019
Attendees: 140 

Speakers: 23 

2021
Attendees: 138 

Speakers: 33 

2022 
Attendees: 135 

Speakers: 21 

2023 
Est. Attendees: 100+ 

Speakers: 20 
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Our diverse portfolio of attendees 

come from both enterprise & mid-

market sized companies. These VP’s, 

director’s, managers, and analysts 

are looking for tools and ideas to 

advance their professional careers!

1 0 0 +  AT T E N D E E S
We’ve gathered the brightest 

thought leaders in the industry to 

join us for Napa 2023! Each speaker 

will get 40 minutes to present their 

discoveries and give the audience 

multiple takeaways!

2 0 +  S P E A K E R S
For 2023 we’ve expanded the 

conference to offer two days of 

learning and excitement! Speakers, 

sponsors, and attendees will have 

more time to network and learn 

from the best in our industry!

2  D AY S

OCTOBER, 24-26th 2023 - NAPA VALLEY, CA
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OUR ICONIC BRANDS
M A Y B E  Y O U ’ V E  H E A R D  A B O U T



WHO YOU CAN EXPECT TO SEE
O U R  P A S T  S P E A K E R S  A T  A  G L A N C E

SEO ’S
P A S S I O N A T E

SEM’S
S T E A D F A S T

SOCIAL  NINJAS
E N T H U S I A S T I C

DATA GEEKS
D E V O T E D



2023  
ATTENDEE 
LOCATIONS

G L O B A L  P R E S E N C E  &  L O C A L  F L A R E

D U E  TO  T H E  P R O X I M I T Y  TO  S I L I C O N  VA L L E Y  O U R  S U M M I T  AT T R AC T S  S O M E

O F  T H E  M O S T  I C O N I C  B R A N D S  I N  T H E  W O R L D .  W E  A L S O  AT T R AC T  G L O B A L  

B R A N D S  T H AT  H AV E  A  P R E S E N C E  I N  T H E  E U R O P E A N  U N I O N  A N D  B E Y O N D !



2023  
COMPANY 
PROFILES

B U S I N E S S  Y O U  C A N  E X P E C T

O U R  F OC U S  I S  TO  AT T R AC T  G L O B A L  E N T E R P R I S E  B R A N D S  T H AT  A R E  

L OO K I N G  TO  S TAY  O N  T H E  B L E E D I N G  E DG E  O F  S E A R C H .  O U R  A P P R OAC H  I S  

TO  C R E AT E  A N  E N V I R O N M E N T  C O N D U C I V E  TO  E D U C AT I O N  A N D  

P R O F E S S I O N A L  G R O W T H  W I T H O U T  T H E  T Y P I C A L  S A L E S  P I TC H  O R  H I D D E N  

AG E N DA .  



ATTENDANCE BREAKDOWN BY POSITION
A T T E N D A N C E  E X P E C T A T I O N S

O U R  AU D I E N C E  I S  C O M P R I S E D  O F  P R O F E S S I O N A L S  L OO K I N G  TO  A D VA N C E  T H E I R  C A R E E R S  A N D  

G E T  T H E  L AT E S T  I N F O R M AT I O N  O N  TOO L S  A N D  S E R V I C E S  T H AT  P O W E R  O U R  I N D U S T R Y .  Y O U  C A N  

E X P E C T  C O M PA N I E S  TO  S E N D  T H E I R  TO P  TA L E N T  A N D  D E C I S I O N  M A K E R S  TO  O U R  S U M M I T.

C - L E V E L  

2 2 %
V P ’ S  

1 3 %

D I R E C T O R S  

2 2 %
M A N A G E R S  

1 8 %

S P E C I A L I S T S  

8 %
O T H E R  

1 7 %
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CAPSTONE
DINNER 

(LOCATION TBD)
J O I N  U S  F O R  O U R  E XC L U S I V E  H A P P Y

H O U R  &  C A P S TO N E  D I N N E R  AT  O N E

O F  N A P A  V A L L E Y ’ S  P R E M I U M

V I N E Y A R D S !  W E ’ L L  P R O V I D E  A N

U N F O R G E T TA B L E  E X P E R I E N C E  F O R

A T T E N D E E S ,  S P E A K E R S ,  A N D

S P O N S O R S .

MARRIOTT
NAPA

O U R  2 0 2 3  V E N U E S

D I S C O V E R  T H E  C H A R M  A N D  B E AU T Y

O F  M A R R I O T T ’ S  N A P A  V A L L E Y

H O T E L .  N E W L Y  R E S T Y L E D  G U E S T

R O O M S ,  L U X U R I O U S  S W I M M I N G

P OO L ,  O N - S I T E  R E S TAU R A N T  A N D  A

F U L L - S E R V I C E  S P A ,  T H E  N A P A

VA L L E Y  M A R R I O T T  H O T E L  &  S PA  I S

T H E  P L AC E  TO  B E .

WINERY TOUR
(LOCATION TBD)

T H E  D M O  S P O N S O R S  I N I T I A T I V E S

T H AT  D R I V E  TOG E T H E R N E S S  A N D  A

S E N S E  O F  A  E X P L O R AT I O N  F O R  O U R

A T T E N D E E S ,  S P E A K E R S ,  A N D  T H E

G R E A T E R  C O M M U N I T Y . E V E R Y O N E

W I L L  S P E N D  A  H A L F  D A Y

N E T W O R K I N G  AT  A  L OC A L  W I N E R Y .



SPONSORSHIP PACKAGES
2 0 2 3  E X C L U S I V E  P A C K A G E S

Th e  D i g i t a l  M a r ke t e r s  O r g a n i z a t i o n  h a s  a l w a y s  s o u g h t  o u t  i m p r ove m e n t s  &  e n h a n ce m e n t s  f o r  o u r  eve n t s .  F o r  2 0 2 3  

a  l a r g e  f o c u s  h a s  b e e n  p l a ce d  o n  i n c r e a s i n g  t h e  v a l u e  a n d  i m p a c t  o f  o u r  s p o n s o r s h i p  o p p o r t u n i t i e s .  We  wo r k  w i t h

o u r  s p o n s o r s  t o  c r e a t e  a  t a i l o r e d  ex p e r i e n ce  t h a t  e n g a g e s  &  i n f l u e n ce s  o u r  a t t e n d e e s .  

DIAMOND

PLATINUM GOLD

SILVER BRONZE
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DIAMOND SPONSOR
O U R  T I T L E  S P O N S O R S H I P

S E R V I C E S  I N C L U D E D

Branded Winery Excursion (All Attendees) 

50 Min. Headline Keynote (Day 1) 

Red Carpet Branding 

Premium Sponsored Table 

Branded Gift Bag Item Provided ($10-12) 

(3) Tickets to DMO Advanced

Complete Attendee List

Website Promo

Social Media Mentions

On-site Banner Placement

Branded Discount Code

Logo/Link on DigitalMarketers.org

$20,000

http://DigitalMarketers.org
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PLATINUM SPONSOR
B E C O M E  A  S H O W  S T O P P E R !

S E R V I C E S  I N C L U D E D

50 Min. Keynote Presentation 

Snacks & Facts Sponsorship 

Red Carpet Branding  

Premium Sponsor Table 

Branded Gift Bag Item Provided ($7-10) 

(2) Tickets to DMO Advanced 

Complete Attendee List 

Website Promo 

Social Media Mentions 

On-site Banner Placement 

Branded Discount Code 

Logo/Link on DigitalMarketers.org

$16,000

http://DigitalMarketers.org
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GOLD SPONSOR
C O N N E C T  W I T H  A T T E N D E E S

S E R V I C E S  I N C L U D E D

40 Min. Speaking Solution 

Premium Sponsored Table 

Branded Gift Bag Item Provided ($5-7) 

(2) Tickets to DMO Advanced

Complete Attendee List

Website Promo

Social Media Mentions

On-site Banner Placement

Branded Discount Code

Logo/Link on DigitalMarketers.org

$12,000

http://DigitalMarketers.org
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SILVER SPONSOR
C R E A T E  A N  I M P A C T !

S E R V I C E S  I N C L U D E D

40 Min. Speaking Solution  

Branded Gift Bag Item Provided ($3-5) 

(1) Ticket to DMO Advanced

Complete Attendee List

Website Promo

Social Media Mentions

Logo/Link on DigitalMarketers.org

$6,000

http://DigitalMarketers.org
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BRONZE SPONSOR
G E T  R E A D Y  T O  B R A N D

S E R V I C E S  I N C L U D E D

Premium Sponsored Table Location 

Pre-Event Email to Attendees 

Demo Calendar Link in Email 

Gift Bag Item Provided $2-3 

(1) Ticket to DMO Advanced

Social Media Mentions

Logo/Link on DigitalMarketers.org

$2,500

http://DigitalMarketers.org


SOCIAL EVENT 
SPONSORSHIPS



CAPSTONE DINNER
D I N N E R  J U S T  G O T  I N T E R E S T I N G !

S E R V I C E S  I N C L U D E D

40 Min. Speaking Solution 

Welcoming Champagne Toast 

Cocktail Hour 

3-course Dinner 

Best Dressed Contest  

(2) Tickets to DMO Advanced 

10 Min. Solution Spotlight 

Branded Agenda Item 

Website Promo 

Social Media Mentions 

Branded Item (Napkins & Menu) 

Red Carpet Branding 

Complete Attendee List 

Logo/Link on DigitalMarketers.org

$16,000

http://DigitalMarketers.org


COCKTAILS & 
CONVERSATIONS

P O U R  E V E R Y O N E  A  G L A S S !

S E R V I C E S  I N C L U D E D

Cocktail Hour (Night 1) @ The Napa Marriott 

Food & Cheese Pairings 

(1) Ticket to DMO Advanced

10 Min. Solution Spot

Branded Agenda Item

Website Promo

Social Media Mentions

Branded Item (Napkins)

Red Carpet Branding

Complete Attendee List

Logo/Link on DigitalMarketers.org

$8,000

http://DigitalMarketers.org


A-LA-CARTE
SPONSOR SOLUTIONS
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FULL-STACK
BREAKFAST

B R E A K F A S T  A N Y O N E ?

S E R V I C E S  I N C L U D E D

Full Hearty Breakfast 

(1) Ticket to DMO Advanced

Branded Agenda Item

Website Promo

Social Media Mentions

Branded Item (Napkins & Menu)

Complete Attendee List

Logo/Link on DigitalMarketers.org

$4,000
Day 1 Day 2

http://DigitalMarketers.org


LUNCH SPONSOR
F O O D I E S  R E J O I C E !

S E R V I C E S  I N C L U D E D

Chef Prepared Lunch 

(1) Ticket to DMO Advanced

10 Minute Sponsored Solution

Branded Agenda Item

Website Promo

Social Media Mentions

Branded Item (Napkins & Menu)

Complete Attendee List

Logo/Link on DigitalMarketers.org

$4,000
Day 1 Day 2

http://DigitalMarketers.org
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DEMO TABLE
E N G A G E  W I T H  A T T E N D E E S !

S E R V I C E S  I N C L U D E D

Pre-Event Email to Attendees 

Demo Calendar Link in Email 

Single 6-8ft/ Demo Table (Breakout Area) 

(1) Ticket to DMO Advanced

Logo/Link on DigitalMarketers.org

$3,000

http://DigitalMarketers.org
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WI-FI SPONSOR
S T A Y  C O N N E C T E D !

Custom Sponsored SSID 

Sponsor Chosen Password 

(1) Ticket to DMO Advanced

Logo/Link on DigitalMarketers.org

S E R V I C E S  I N C L U D E D

$2,000

http://DigitalMarketers.org
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LANYARD SPONSOR
T R E N D Y  &  F A S H I O N A B L E

Your Supplied/Branded Lanyards 

(1) Ticket to DMO Advanced 

Logo/Link on DigitalMarketers.org

S E R V I C E S  I N C L U D E D

$3,000

http://DigitalMarketers.org
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SPONSORSHIP ADD-ON OPTIONS
T H O U G H T F U L  A D D - O N S  T O  C O N S I D E R

L o o k i n g  t o  a d d  v a l u e  a n d  c r e a t e  a  b i g g e r  i m p a c t ?  O u r  a - l a - ca r t e  s p o n s o r s h i p  o p p o r t u n i t i e s  

m i g h t  b e  t h e  r i g h t  o p t i o n  f o r  yo u r  b u s i n e s s !  

Be included with our platinum, 
gold, and silver sponsors by 
adding a branded gift to our 
incredible swag bag.

B R A N D E D  I T E M S  
$TBD

Our swag bags are filled with wine 
inspired goodies. Add your promotional 
materials to the mix!

S WA G  B A G  I N S E R T  
$500

Looking to bring a co-worker 
or sales rep? Buy an extra 
discounted ticket!

E X T R A  T I C K E T  
$1,399 - General Admission
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SUMMIT LAYOUT
T H E  M A R R I O T T  N A P A
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I f  you have any quest ions  or  comments  about  the event  or  i f  you 

have a  unique sponsorship idea please reach out  to  one of  us !   

We love br inging out-of - the box ideas  to  the summit !

J IM CHRISTIAN
P H O N E :  4 8 0 - 3 5 3 - 6 3 1 2  

E M A I L :  J I M @ D I G I TA L M A R K E T E R S . O R G  

TJ VAN DER WERF
P H O N E :  4 8 0 - 8 1 8 - 2 9 3 6  

E M A I L :  T J @ D I G I TA L M A R K E T E R S . O R G

mailto:JIM@DIGITALMARKETERS.ORG
mailto:TJ@DIGITALMARKETERS.ORG
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“It is better to fail 
in originality than 

to succeed in 
imitation.”

H e r m a n  M e l v i l l e


