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QUR INAUGURAL ESG REPORT

Today, we continue to harness the power of
pure, potent and proven herbs to bring their
healing power to millions of pe{:P|e across
the world thmugh a devoted network of
independent consultants, many of whem are

naturopaths within their local communities.
Pa

Our ESG report highlights some of our efforts to
care for huth our pianet and the pecple who eall

it heme. Fer the mest part, it covers the peried

AS THE FIRST COMPANY
TO ENCAPSULATE HERBS,
WE TRANSFORMED THE
WELLNESS INDUSTRY.
FOR DECADES, WE HAVE

COMBINED HERBAL
WISDOM WITH MODERN
SCIENCE TO CREATE
BREAKTHROUGHS IN
HEALTH AND WELLNESS.

OUR INAUGURAL ESG REPORT

frem January 1, 2021 to December 31, 2021,

along with seme relevant histerical infermatien.

This repert includes details en our ewned
manufacturing, major nen-manufacturing facilities,
and 100% of cur workforce in all countries in
which we eperate — including Mature's Sunshine
eperations and our subsidiary, Synergy WerldWide,
It also features information about sur glol:\ai

supply chain and sourcing of raw materials.



A MESSAGE FROM OUR CEO

Feel the Power

2022 IS AN IMPORTANT YEAR
FOR OUR COMPANY, AS WE
CELEBRATE OUR 50-YEAR
ANNIVERSARY!

That’s impressive, but in many ways, 2022 is both a
milestone and a crossroads for Nature’s Sunshine. On the
one hand, it’s an important milestone that allows us te look
back and celebrate our rich history and the greundbreaking
legacy that curfounders, Gene and Kristine Hughes,
created by dedicating themselves to sharing the healing

power of nature with pecple all aver the world.

Of course, legacy isn’t about the past, it's about the future.
It’s about planting seeds that take root in the hearts and
minds of a new generation, for a future that we may never
see, but that will leave an indelible mark an the world. The
challenge that lies before us is to reimagine our business, and

ourindustry, for the future,

You can start to see why 2022 is not only an important
milestone, it's alse anincredibly exciting crossroad, and our
opportunity to lock ahead and reimagine Nature’s Sunshine
for the next 50 years, and write the next exciting chapter of

our company’s StOf’y.

To share the healing power of nature, we must actively
suppert and protect the people and plants that make our
work possible. At Nature's Sunshine we have a long history
of connecting pecple with our planet by harnessing the
power of nature to improve their lives. Our leadership in
sourcing, testing and manufacturing is unsurpassed, and now
we are strengthening our commitment to creating a more
inclusive and sustainable business by establishing a Global
Sustainability and Transparency erganization that will drive

improvements across the company.

As adventurous pieneers, it’s up to us to reimagine our
business, revive the adventurous spirit of cur founders, and
redefine what it means to be the nutritional supplement

company of the future!

Here’s to celebrating the next 50 years of sharing the

healing power of nature.

Regards,

—ﬂ""'—_—.——_

Vermse— e ko

TERRENCE MOOREHEAD
Prestdent & Cheef Executive Officer

“LEGACY ISN’'T ABOUT THE
PAST, ITS ABOUFTHE FUTURE.

IT'S ABOUT PLANTING SEEDS
THAT TAKE ROOT IN THE
HEARTS AND MINDS OF A
NEW GENERATION.”




2021 ES5G REPORT

OUR SOCIAL RESPONSIBILITY

We are committed te living sur cede of conduct and ensuring ethical labor
practices thrnughnut our business and supply chain. We are committed to
weorking with ethers whe share our values within their businesses, providing jobs
and economic growth across the world. We are also determined to give back to

communities E|a|:n:|||:,r thrnugh the lmpact Foundation.

We show our commitment to social respnna-ll:ui“t}r by atrcngthoning and

supperting our peeple and sur communities. This includes:

+  Diversity, equity and inclusion (DE&I)
Emp|u}«'ec~ culture, training and de-m|n|::mc~nt

. Wc\rkphce aafety and product qu.:lht:,r

+ Ecenomic empowerment across our value chain

. ph'||ant|'1rnp:,r and community engagement

To stre ngthen our support of
both planet and pecple, in 2021
we Engag.r:u:l the B |mpact Lab to
prepare for B-Corp Certification,

B-Corp Certification desi
/ a business as meeting high
- : standards of verihed performance,
O U F\) E NV' RO N M E N TAL STE WA R DS H | P = _ = a-:-:aunt.:nl::-”lt)r: and transparency
F an factors frem -zrr|p|n}rc-a benefits
Shnring nature's healing power means preserving it for future generations, so caring and charitab '=‘i“"i""E. to T"“'F'F'l':'"

. ' Ei s and i aterials
for the environment is central to what we do. That's why we prieritize reducing the and input materials.

environmental Fnetpr'lnt of our manu\cacturing facilities, working with farmers to rward to reporting

support erganic and regenerative agricultural practices, and choosing suppliers whe on our progress to achieve

share our values.

We demonstrate our commitment to responsible envirenmental ﬂtm'.r.:lrdship lj}"
strengthening and supperting our efferts to reduce envirenmental harm teo the
p|anet.T|‘ui.=inc|udm:

. Dperatinna| efficiencies: waste, water, and energy reduction
+  Respensible sourcing
»  Sustainable packaging

+  Greenhouse gas emissions and elimate action



2021 ESG REPORT

THE POWER OF PLANTS MATTERS

Mature's Sunshing’s story I:uogan half a century ago when the Hughns encapsulated cayenne

pepper by hand around their kitchen table, From humble beginnings to a glebal enterprise, we've

helped millions discever nature’s healing pewer for themselves,

While we're not farmers, grewers or harvesters, we understand the discipline and dedication it

takes to consciously and sustainably cultivate exceptional herbs and botanicals. And each day we

want to make a difference in the lives of these whe help us bring nature’s power to the weorld,

BECOMING THE
NUTRITIONAL
SUPPLEMENT COMPANY
OF THE FUTURE

It you're serious abeut nutritional supplements and dedicated
to improving lives through the healing power of nature,

then you have to make your ewn supplements, And we've
done that from day one. Through artisanal, small-batch
manufacturing, we blend the purest botanicals to expertly

craft the most potent natural supplements available.

But we didn’t come this F.:lr,_]u:t to come this far. Thrnugh
technological advancements, scientific d-lacevcvry and
sustainable practices, we're simplifying health journeys while
r'n.:ulc:ing them more personal and pcw.rc*rfuL Chur Ec\a| s to
reimagine the wellness industry and redefine what it means to

be a nutritional ﬁupph:rnent company.

WE HARNESS
THE POWER OF
PURE, POTENT
AND PROVEN
HERBS TO BRING

THEIR HEALING
POWER TO
MILLIONS OF
PEOPLE ACROSS
THE WORLD.

2021 ESG REPORT

WHAT WE VALUE

\ PROTECTING MATURE

Sharing nature’s power means preserving

that power through sustainable, eco Frinndh"

operations.

MINIMIZING WASTE TO LANDFILL

Reducing sur envirenmental impact by

reducing waste throughout eur manufacturing,

ELEVATING EMPLOYEE WELLMESS

Living eur values and helping each of our

(‘I"l"lplﬂ:f'ﬂ'(“- to prosper in CVETY Way,

SUPPORTING OUR FARMERS

Partnering with these whe care for sur planet

and the plants that help us thrive.

MURTURING NATURAL HEALERS

Grewing the community of helistic healers,

naturapaths and traditional health enthusiasts.

EMBERACING DIVERSITY

Champiening diversity, inclusion and equity

throughout our company and community.




QLR GOALS

Setting Goals
for the Future

ENVIRONMENTAL WELLNESS

TAKING CONTROL OF OUR EMISSIONS

50% REDUCTION OF
GREENHOUSE GAS EMISSIONS
BY 2025 (SCOPE 1 & 2)

While we take responsibility for all greenhouse gas (GHG) emissions related to
our business, we directly control ':\capcv 1and Scc\pc 2 emissions. These emissions

represent 6% of our total GHG emissions,

As our efforts te track and manage GHG emissions evelve, we will include and set
goals for emissions from other categories, including e-commerce logistics, F-_:gitivo

emissions from refrigerant leakage and additional material Scope 3 emissions.




SOCIAL WELLMNESS OUR GOALS

NCE NATURE'S POWER PROMOTING TEAM EXCELLENCE

-g‘ SHARE THE HEALING POWER OF CONTINUE TO BE AN
NATURE WITH 1,000,000 WOMEN, y EMPLOYER OF CHOICE
AND CHILDREN BY 2025

Qwur talented employees are our greatest asset, and ensuring we have a culture that
attracts and retains top talent is among our top pr 1orities. an{m h eur St ronger og_tthcr
E'-.rc-r\l,-'-:-nc- deserves the chance to live |'|-:-.:||t|'|-||':,-'. and we feel an al‘:-|i_gat-|ar| to, A program, we are creating a c ulture that welcomes understanding and inclusiveness te I'-'“'":_l
provide that eppertunity, especi ose who are ortunate. Many greater diversity, experience and strength to our team.
wormnen and children throu - world struggle to get the nourishment
With Comparably, our employees themselves let us know if we're succeeding by helping

they need to live o3 h the Impact Feundation we are
us maintain our high Culture Score and Cheice Employer status

'-'a'ur'ku"ug_ risk v @n a en better health and a better life

by sharing the healing power of nature with those who need it most.




2021 AT A GLANCE

Create more than Serve more than T
1.200 4 O Annlh
: \\ 14

PRODUCTS COUNTRIES "<4UP»

on five continents: North America,

including herbal supplements, essential oils,
South America, Europe, Asia, Australia

prt::tciﬁ products and probiotics

Utilize more than

300 UNIQUE

botanical ingredients

85%

products

NON
GMO

OUR COMMUNITY

More than

mPacT | §733K &P

Donated since 2020

@ Established in

2019

a 5013 organization

400,000+

have been positive|}r impacted through
‘ the foundation's work

20

OUR FOOTPRINT

2e= 850
OVER

RAW INGREDIENTS

g]c‘-ba”y 'FFI'_II'I'I more than 15':' F.-L.IPF-“I'_‘FF- il'l

more than 30 countries

45 |locations

5@

IN 20 COUNTRIES

260,000 &
SQ.FT. ¢°®

Utah Manufacturing Facility

OUR PEOPLE

[N

independent managers, distributors and customers

RENEWABLE
ENERGY

207% Hydro at Utah Facility
50% Solar at Lehi HQ

Partner with more than

500,000

EMPLOYEES

(as of end of 2021)

0.8

EMOD

Safety Rating

i |



COUR ENVIRONMENTAL STEWARDS

SUSTAINABILITY IS IN OUR NATURE

cluding

-

w materials and

;. Beiﬁo Force.. =
ef*Nature

it remedies continues to attract now a |_.'|_‘.|I-:_'-r'|( 05,

+ and -::'-t}'ll-:: ._'|| sQurcing I:::IF l‘_: otanic -.'ll

demand for nature-derived health and wellness

“SUSTAINABILITY AND
TRANSPARENCY WILL BE
AT THE FOREFRONT OF

OUR COMPANY’S NEXT

50 YEARS.”

—TRENT MCCAUSLAND
Vice President, Sustainability and Transparency

Ll



OUR ENVIRONMENTAL STEWARDSHIP

MEASURING OUR FOOTPRINT

We have a duty to operate respensibly by minimizing These locations represent 95% of our owned/operated
our environmental footprint. By deing so, we can mave locations. Lecations with less than 5 employess were not
toward a lower carben and climate-resilient future—cne included in cur envirenmental measurements. |ntotal,
that safeguards ocur communities as well as our planet. we operate from 45 lecations in 20 countries, with an

overall headcount of 850 employees.
Guided by that vision, we have programs to minimize our

envirenmental impacts, achieve greater energy efficiency,

increase recycling, and limit waste. These actions LANDEILL TONS
B "TH ERaaL exTRACTS - will ensure that we can centinue to make the healing
;‘:L::ﬁirf:::?;fti-:f 5 : {‘ ' ' '. - potential of herbs accessible to future generations. 9 3 8 to ns
m?f.“é’f.':;‘;"‘ a k : N AR i \ _- } _ 3 A In 2021, we conducted a comprehensive envirenmental

assessment to look at where and how our operations

HERBAL EXPERTS #2¢¢ !

are having the largest impacts on the envirenment. This DIVERSION RATE

assessment will be updated regularly to guide us as we 2 O 0/
O

continue our sustainability journey.

Qur environmental footprint assessment reviewed 29

facilities around the globe, including 20 office lecations in R Ik o

the LLS., Asia, Europe and Latin America, five distribution

centers in the LS. and Latin American, and twe owned 1 6 5M
. ga ons

manufacturing centers in the LS. and Asia.

HALF A CENTURY OF EXCEPTIONAL
CRAFTSMANSHIP




OUR ENVIROMMENTAL STEWARDSHIP

GREENHOUSE GAS (GHG) EMISSIONS

Below is our first Greenhouse Gas (GHG) inventory. This inventory, conducted I:uya third party environmental
firm using GHG pretecels, includes all of Mature's Sunshine's ewned/operated locations with mere than 5
employees. This inventory sets the baseline for cur Climate Goals. Scc\pn 1and 2 emissions—thaose directhr

within sur control —account for 6% of sur GHG |nv~c~ntory.

SCOPE 1 EMISSIONS: Direct emissions from company awned and contralled

resources, such as vehicles and onsite manufacturing processes,

SCOPE 2 EMISSIONS: |ndirect emissions from purchased energy, such as

electricity, steam and heat.

2 B, SCOPE 3 EMISSIONS: Indirect emissions that occur dur'lng the value chain,
including travel, cormuting, generated waste, and purchased goods and services.

SCOPE1GHG EMISSIONS

CO2 EMISSIONS % OF TOTAL
(METRIC TONS) EMISSIONS

CATEGORY

Matural Gas
Transpertation
Refri gerants

TOTAL

SCOPE 2 GHG EMISSIONS

CO2 EMISSIONS % OF TOTAL

CATEGORY (METRIC TONS) EMISSIONS

Electrici ty

28

CUR ENVIROMNMENTAL STEWARDSHIP

SCOPE 3 GHG EMISSIONS

Owur initial Envirenmental Wellness Goals focus on Sc'DP‘-:-1 and 2 emissions s are activities full:,r under
eur contrel and an make an immediate impact. We are a edicated to reducing our indirect Scope 3 emissions
within our supply chain. These indirect emissions are primaril ated to the transportation of aur F-r-:n:lu-'.:t:a and

production of purchased goods. They nt for four GHG lnventory.

uniti educe emissions related to the production
5. We are will preduce r|1-:.:|r1ing’r-u| results, as our

vard to sharin

=

regress in future reperts,

P I e
@ Product Transport

® Employee Commuting (1

Operation ste (S08) - 1%
@ Purchases Product Tr.:ln:apc-rt (504) - 0.9%
® Upstream Fuel Emissions/Transmission & Distribution Le

Business Travel (115) - 0.2%

% OF TOTAL
EMISSIONS

94%
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OUR ENVIROMNMENTAL STEWARDSHIP GU”R'Eh:?.l...Rb.N.MENTAL STEWARDSHIP

SUPPORTING ENVIRONMENTAL IMPACT
THROUGH OUR PARTNERSHIPS

A SUSTAINABLE HARVEST FOR NOVA SCOTIA'S KELP

Sea kelp is full of natural antioxidants and has Te prevent rect extraction and keep the kelp
c|ean5ing properties in the kidneys and bladder. pc\pu|at-|nr1 thr-lving, our ﬂupp“erﬁ use a bladed
Mature's Sunshine seurces much of its sea kelp rake to cut the kelp above its reots, removing
from Yarmouth, Mova Scotia, a region known for approximately 17% of the plants’ biomass and
its clean, high-quality kelp. leaving a certain amount of length te promote
- ) _ regrowth.
Hlﬁtﬂf!caﬂ}f EIGI'IE' b}' I‘\and, I"Iﬂr\l'f_‘ﬁtlng L1 =h] kElP 15
labor-intensive and envirenmentally challenging. The team rotates the timing and location of
When harvested |:i':,r hand, it's often ]mpassibh’: to harve:t-lng to prevent growth disturbance,
aveid pulling up the kelp's reots along with the resulting in healthier, meore abundant kelp
p!ants. Onee the roots are removed, it can take harvests in recent years.

years for themn to re-establish.

BARKING UP THE RIGHT TREES

The Pacific Morthwest is farnc\uah,r home to forests 5upp|iera work {:a“abnrntivdy with the collectors to
of conifer trees that are used to make paper pulp. harvest and strip the bark during the late spring and
Oince conifers are harvested, Cascara trees summertime, employing best practices on how and
regarded by some as “weed trees” net suitable for where to strip the bark for minimal envirenmental
making paper—sprout up in their place. impact. In addition te powering natural health

preducts, this practice makes for high-quality raw

These trees are far more than weeds to the i
material, reduces wildfre risks and enables conifer

generational cellecters whose families harvest the :
_ . forests to thrive

trees' bark. The bark from these wilderafted trees,

Cascara Sagrada (or sacred bark), is enc of the

powerful, plant-based materials Nature's Sunshine

uses in its herbal laxative products,




OUR SOCIAL RESPORNSIBILITY

INVESTING IN PEOPLE

Our respect and passion for health and wellness shows through our products and the culture
and policies we build. Our employees give their all to sur company and our customers, and

our Total Rewards program reflects our efforts te give our all back to them.

We want everyone to live active, healthy lifestyles, so, we try to set the example within our
company by providing programs that incentivize healthy behaviors. Through our Wellness

Rewards program we encourage employees to get out in nature, werk out and eat healthy.

o H " i Al
| I b e
-’ B B AR .
X i i —— v
| | Mature's Sunshine alse invests in empewering our empleyees and our communities through
e. ; Owe ' 0 : learning programs that help create tomorrow’s leaders. Through our ED'GE leadership
E ™) ' develepment and Champions of Excellence programs we provide employees with learning

opportunities that help them and their employees reach their potential. And through our

“:Jn, | newly implemented scholarship and internship programs, we're helping diverse students
! earn a college degree and prepare for a successful future,
,II:. . %
i

“PEOPLE ARE OUR
GREATEST ASSET. WE
HAVE ADUTY TO INVEST
IN THEIR FUTURE AND

WELL-BEING.”

—TRACEE COMSTOCK

Vice President, Human Resources




QUR 50CIAL RESPONSIBILITY

MAKING AN IMPACT

Established in 2019, The Impact Feundation, a 5013
organization created by MNature's Sunshine and Synergy
Worldwide, directs funding, products and volunteer
resources to the Company's mission to share the healing
power of nature. The Impact Foundation aims to build
awareness of nature’s healing pewer through ereating
meaningful service opportunities and engaging with

charitable organizations that align closely with cur cause.

Funding primarily eriginates from employee and customer
denations; and projects are often ]nﬁpired, p|anned and
carried out directly by our employees and distributers en

the grﬂund who identhcy aneed in a local community.

WORLD HUNGER STATISTICS

« World hunger is on the rise, aFFectin,g
9.9% of people globally in 2020

»  As many as BN rmillion |::E-0|::-|e

worldwide go to bed hungry each night

+  An estimated 14 million children
under the age of 5 suffer from acute

malnutrition

«  Only 25% of acutely malnourished
children have access to |'|Fesaving

treatment

SHARING I

HEALING

POWEI
%ENATURE

HERE ARE A FEW

PROVIDING VITAMINS TO MALMOURISHED
MOTHERS AND CHILDREN

0, the Impact Foundation began partnering

SUPPORTING LOCAL COMMURNITIES AND
WELLNESS ARQUND THE WORLD

DOMATING FINANCIAL AID AMD HEALTH
SUPPLEMENTS TO INDOMNESIAN
VOLCANC VICTIMS

in funds

es, directly

IMmMePacT

— FOUNDATION—



QUR S50CIAL RESPOMNSIBILITY

CREATING A CULTURE OF
EXCELLENCE

We are dedicated to creating a great place to work because
our people make a difference. Attracting and retaining top
talent is essential to our SUCCEss, and our Total Rewards
program is built around eur unparalleled investment in our
pecple’s financial security, well-being, and future. Our
company culture is centered around engaging a diverse
commumity of people that work tng@thor to treat everyone

with mutual respect and acceptance.

Our eommunity welcomes diverse talent and believes that
our diversity is what makes us better, stronger, and happier
in work and life. We intentionally build a werkforce of people
with viewpoints and background as diverse as the customers

wWe serve amund tl'ID wor|d.

We aim to be a place where all employees feel they

I:\E‘lﬂng.. 'Fc‘ﬂ'l hﬂﬂrd; +-EE‘| 'ﬁ'f_“” -ﬂnd bﬂlﬂncE‘d; al‘ld can gm'\'ﬂ'
professionally and persenally. By creating a positive culture
and nmp|o}«'@e experience, we believe we are better &q uipped
to make an impact and channel good into the world, through

our work, products, and philanthropy.

“OUR PEOPLE ARE OUR
LIFELINE, AND OUR
PRODUCTS REFLECT
THE STRENGTH OF

THE COMMUNITY WE
GROW AT NATURE’S
SUNSHINE.”

nd was r-:-:agnizc-& with the Best

ward l‘l‘r Compara hl.:'ll-

Embracing a di global workforce
aucasian, 3
2 i IEpanic
Other. Additionally, ou

is 55.4% Female and 4

" virtual speaker series for our

US-based employees.

Launching a $300,000 annual
scholarship program for multicultural

students at the University of Utah.

Fostering a culture of safety as

QUR S0OCIAL RESPONSIBILITY

GROWING STRONGER TOGETHER

We are deeply committed te making each member of
our community feel a sense of |:u:~|ang'|ng and support
from cach persen within our company. In recent years,
we ve pmv'lded new initiatives and internal training and

dovo]apmnnt focused on diw_-rﬁ'lty, equity and inclusion

(DEED.

In 2020, we presented a six-part speaker and
training series called "Stronger Tagntl‘\er’ﬂ to educate
employees on different aspects of DE&I. Guest
speakers ]nc]ud]ng Utah Governor Sp@ncer J. Cox,
former Utah Jazz player Thurl Bailey, Utah Attorney
General Sean Reyes, and Co- Chair of the Governor's
Multicultural Cormmission, Byron Russell —shared

personal steries to help employees understand and

GIVING EMPLOYEES
AN EDGE

We believe anyone can become a great leader with the
right teols and access to development epportunities,
After asking leaders about desired opportunities for
learning and career growth, we ereated sur EDGE

leadershi = devela pment program.

This three year program is dea]gned to |'|c~||:: leaders
progressively develop leadership skills. Guided by their
business unit leader, participants create a permna“md
development plan to help define a desired carcer path,
goals and a tailered set of leadership courses. Each
year the program focuses on differant dev@|apment
areas, including leadership fundamentals, advanced

skills and executive coaching,

walk in the shoes of peaple whe have experienced
discrimination. Traln-lng sessions led I:W.r external experts
on tepics including uncenscious bias and getting
comfortable ta”cing about race were des-lgned to hnrp

E'I'I'IPlD':r"EEﬁ I:ilJIlEI awareness EIFICI |E|:IFI'| to act.

In 2021, we also created and launched the Mature's
Sunshine Schelarship, a program pledging 5200,000
owver four years to multicultural student recipients at
the University of Utah, many of whom are the firstin
their families to go to college. The University matched
our contributions by S0%, which provides $300,000
in total to help deserving diverse students achieve their

dream of a college degree.
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POMNSIBILITY

LEARNING FROM NATURE

I}

many of whom are n.:;turop.:;thn within their local communities. These consultants

are health and wellness enthusiasts and experts, committed to helping people

discover greater health and vitality,

LaDonna Frantz, a Mature's Sunshine consultant for more than 30 years, is a
pharmacist, board-certified doctor of naturopathy and ewner of Harmony &
Health Wellness Center in ':er}-'dnn. Indiana. Her own experience beneﬁttlng from

Mature's Sunshine's products more than three decades ago led her to pursue a

career in natural health.

LaDenna has since turned te Mature's Sunshine's preducts again and again as she has trained dozens of health coaches,

We market our products primarily through our network of independent consultants,

|'u:~|pc~c others build businesses and assisted thousands of clients. We are proud to be part of the success of local

naturepaths like LaDenna whe share the healing power of nature with their clients and communities.

“The mere I've learned, the mere confident 've grown in the quality of Mature’s Sunshine's products and in their

environmental business practices. | rest easy knowing that when | recommend their products, my clients are getting

the purest natural supplements, sourced in such a way that protects nature.”

LADONMNAF,

SPEAKING UP & BEING HEARD

“From da}-' ane, Mature's Sunshine's stary, culture and

reputation was the main reasen | wanted to have a
career here. The best thing about working here has been
the opportunity to add value and be a leader, If you have
:0mc~ti‘:in5 to offer, you can make a difference without

waiting to be asked.”

™
o

A
Al

X M.
]

Director of Sales, North America

Bart Pulsipher, the facilities manager of the
Spaniih Fork manufac turing site, also used his
ideas and veice for good. After routinely assessing
the ||g|'|ting on the site floor and c|1an§in§ out
the bulbs, Bart saw an oppertunity for reduced
energy consumption, His ebservation inspired

the company's lighting conversion at the facility.
External LED lighting was completed in 2019,
resulting in 23% less energy consumption at the

site. Internal retrnl:lttlng 15 under'.\'aw_.,' now.

“My managers listened and |'n:~ipcc| me put a
pregram inte actien to retrofit our facilities, It
eels pood to work for an orpanization that prizes
feels good ¢t kf o hat |

empleyee input and sustainability,”

BART P.

- .
Mana ger of Facilities

“WE HAVE AN
ENVIRONMENT OF
MUTUAL RESPECT
AND LEARNING,
AND THE
COLLABORATIVE
ATMOSPHERE

HAS HELPED ME
GROW.”

—BHARGAVI M.
RE&D Scientist




QLR S0OCIAL RESPONSIBILITY

L

ADDING VALUE GLOBALLY

Reliable, pure ingredients—and the processes through
which ingredients are harvested —help set our
praducts and business apart. That's why we choose
5upp|}r partners who make a positive impact in the

envirenments and economies in which they werk.

L

We place enormous emphasis on {:{:“ab{:rating

with growers and supp“ers that protect the natural

resources they farm and harvest along with
the economic and secial interests of their local

communities.

PLANTS BRING JOBS TO APPALACHIA

Many of our ingredients are grown in the arcas
iurrnunr:ling the Appalachian Mountains in West
Virginia and Eastern Kentucky — a region that has
experienced economic hardship as demand for coal, the

region's most prominent natural rescurce, has declined.

Chur suppliers have helped hundreds of pcnp|e
in this region gain a steady income threugheut
the year. They commission local residents to
harvest and collect indigenous plants from the
forests at different times of the year, Cince

plants are collected, other local residents, many

D'FWI"IOI‘I'I are I"I-CItL.IrDP-CITl‘IS, dl":," tl‘l{‘ FIlJI"It‘--

The mutual economic benehits aren't the onby

value of these partnerships. Many of these local
collectars have families who have lived in the region
for generations, and through the years have passed

down a tradition of belng connected to the land.

F g i

-
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HARMESSIMNG THE POWER OF MISSOURI'S
BLACK WALNUTS

Missouri is home te more than 41 million black walnut
trees that det lawns and forests througheout the state.
Black walnuts power a variety of our intestinal health

.

products as well as local economies.

Each fall, local farmers, families and individuals, as f
-
well as community erganizations such as religious -

groups and Bay Scouts troops looking to fundraise,

collect black walnuts from their lawns, farms and
local forests to sell te our suppliers, These suppliers
separate each part of the walnut to sell as raw

materials for diverse preducts.

HELPIMNG EASTERN ASIAN FARMS THRIVE

Red beet reot is a natural source of energy and
increased bload flow and a key ingrodient in Mature's

Sunshine's H’@juvcnai:l.

Our ‘\UPPllc"rﬁ aource r'Dd I:H:"Dt root an'l 'Faﬂ'lil}" 'Farr'l'm
in China and Mongelia. Histerically, these family
owned farms have focused on farming a low-cost
commedity —often corn, wheat, or cotton—limiting

their income patential.

Partnering with these farmers, our suppliers teach

them how to integrate more praFll:aHr_- crops such as
beets, cabbage, and broccoli. They alse teach farmers
to rotate crops and reduce plant waste by using
unsold parts of the p|ant5 for amimal feed, enabling

farmers to grow their income and their farms,
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OUR GOVERMING PRINCIPLES

LIVING OUR CODE OF CONDUCT

Chur Corporate Code of Conduct serves as the baseling for how sur employess are expacted

r wrl v K renss A
r ] .--.',_,-..’,I’,_l..‘._‘:i =g &l

to conduct themselves and covers sech areas a3 creatin haraszment and

i =

and financial integrity. We alse mamtain

serimination, satepuarding information and data privacy

an anti-corruption policy that prohibits, ameng other things, our employess from engaging in, or

offering, bribes to sovernment officuls,

Cur Code of Conduct iz part of a broader compliance program that includes, appropriate policies,

| ¥ F o oA bl &
awareness campaigns and regular training programs conducted at least annually. All employees are

Doin o

% : F i > e required te comply with the! nd our pelicies, and we believe the right tene has

' N : 5 ; ol te beset at the top of our erganization. Empleyees in leadership roles must model ethical behavier
- . : . Ll 2 X '.j sttt : £ i at all times, ensuring employees who rep understand the Code of Conduct and ou
e 3. : . "‘l:;f o : - L o v S policies, a nd ma ntaining a positive, open-door environment in which employees feel protected i
Rl 1 t T l 1 l I said il ! ; R & they need to report unethical behaviar,
: , . : i . - - Wealse maintain a confidential silent eport system through which emple
. o - it : anonymously reporl any concermng aclivity = wiolate ou fuch or
our pohicies, Dur silent yitem is operated by anindeper arid wi

have a strict no retalatien pehey for any reperts submitted in pood faith,

Thé Right Way *

“THROUGH PROPER
CORPORATE GOVERNANCE,
WE REMAIN CENTERED

ON THE CORE VALUES

THAT MADE THIS
COMPANY GREAT.”

—MATHAM BROWER

Executive Vice Presedent, General Counsel & Board Secretary




OUR GOVERMNING PRINCIPLES
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PROMOTING BEST PRACTICES

AND COMPLIANCE

Chur distributors are the face of the Cnmpanfs brand
in countries around the world as they interact with
consumers every day. The integrity of their business
conduct is a direct reflection of the integrity of our

company.

We partner with distributors by providing proper,
consistent, and clear guidelines and instruction to
prevent confusion and protect them and us from harm.
We work closely with distributers to suppert respensible
and ethical business activities by coaching and educating

themn about our rules and business practices,

We previde descriptive and educational material for
our distributars mg_urding our gu]de“nnﬁ and pn“c-les
te mitigate regulatery risks and premete compliant
consultant business practices. Training is delivered

through various channels including, but not limited to,

online videos and gUHEﬁ: company events, and ane-on

one coaching.

We ensure these educational opportunities are used

by requiring each distributer te complete online video
training before they can have access to the many toals
we PFD\-'-IEIE for them and b}r requiring such education to
be repeated annually. Frequent and effective distributer
education ensures that our distributors understand and

share sur commitment to ethics and compliance.

In additienal te educating our distributers, we ensure
cc\rnp“ance with our gu]de“nm and p{:ru: 1es I:".I"'
proactively menitoring distributer activity to identify
patentia| issues and trends early. Menitoring eccurs
acress multiple platforms including various digital and
social media channels as well as virtual and in-person

activities and live events.

PROTECTING PRIVACY AND DATA

We are committed to protecting all personal infermation
and to ensuring that it is collected, used and disclosed
only in accordance with applicable law. This commitment
15 EUPPDJ’tE"d by robust internal pc\hc-lr_-s and anchored

by the principles of compliance, transparency, cheice,
fairness and purpose, limitation, retention and d]ﬂpns.ﬂ,
disclosure, propertionality and quality, rights of individuals
and security. We pul:u|i:=.|‘1 our privacy pn“c:,r online, which
is representative of our global privacy standards that are

customized |:i':,r market as required by law.

Our privacy policies are overseen |'.'ﬂ:,r our |ega| and
compliance department, which is responsible for the

giol:\a! imp|@mentatinn and werﬁ-lght of our privacy

program. A dedicated legal staff member sits on our
internal Privacy and Cybersecurity Committee, along
with our Chief Financial Ofheer, Vice President of
HR and our Head of Glohal IT, and on aur Incident

Management Team.

We have a data protection officer under the General
Data Protection Regulation in the European Union.
Our Incident Management Team runs meck-tabletop
exercises regularly, so each member is familiar with their

role in the event of a data breach.

ENSURING CYBERSECURITY

Our Eic}l:uﬂ IT depnrtment app|ic~:=. a robust series of
controls to protect infermation and monitor data flows.
Our approach to security includes several effective layers

to meonitor and detect threats and PDT.EI'IT.-Ial data breaches.

Cur c':,rl:uersecur]t}-' functions are subject to regu|.:|r internal
and external audits, the results of which are shared

with the Risk Management Committec of sur Board of
Directors. ﬂdd]tinna”}r. the Cc\mpan}r rmaintains a privucy
and Cybersecurity Committee consisting of our Head of

Global IT, Vice President of HR, Chief Financial Offcer,

and a member of our legal team,

OUR GOVERMING PRINCIPLES

The pr-wac:,-' and '::*:.rk:-n:'rs.m:l..lrit}‘.I Committee meets
regularly te meniter the Company's privacy and
C}"IZ!ENE‘CUF-IT.}:’ related practices and to ensure all functional
teams are a|ign£~d and committed to appropr':ate Privacy

and eyberseeurity protections,

We actively maintain an incident respense team, and our
Privacy and Cybersecurity Committee oversees mock-
tab|etap exercise at least annua"}r to ensure that each
member of our Incident Management Team is familiar
with their rele in the event of a data breach. We did not

experience a data breach in 2021,

AG
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OUR GOVERNING PRINCIPLES
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OUR BOARD OF DIRECTORS & ESG OVERSIGHT

Chur Board's eversigi‘:t roleis a keystene to our overall
corporate gevernance pregram. Our Board consists of
ten members, nine of whom are ]ndependent directors.
The only member of the Board who is not an independent
director is our Chief Executive Offhicer, Additionally, we
|-|-|'.|'\|'E‘ mparale !'011'."5 fur Chairl‘nan O+- tl‘lE Bnnrd nnd Cl‘llEF
Executive Ofhicer, which we believe further protects the
independence of our Board and strengthenﬁ its

oversight al:ii“t':,r.

BOARD ASSESSMENT AND REFRESHMENT

Our Governance Guidelines pnmride for an assessment of
the Board and its committees to be conducted on at least
an annual basis. The Board uses the information obtained
through such assessments to maintain a succession plan

for committee members and cha-lrperm:\ns.

We believe reguiarh«' conducted, effective assessments
are key te maintaining a Board that properly fulfills its
oversight responsibilities. Additienally, the Gevernance
Guidelines prnvide for regu|ar refreshment of the Board
by setting forth a term and age limit for all directors,

Directors whe will reach either the age of 70 or 10 years
of service on the Board prior to the next annual meeting
of sharchelders will not be nominated for election te the

Board unless a ﬁPEEiHE wWalver is grnnted by the Board.

BOARD COMMITTEES

The Board has five committees: Audit, Cernpenﬁatien.
Governance, Risk ."n"lunagernent and Strutegy. Each

of these committees consists entirely of independent
directors. The Board can establish and maintain other
committees from time to time as it deems necessary and

appropriate.

Qur Board's Governance Committee provides oversight
and Fl‘-"}"" a pivet.:l| rolein gu-ld-lng the focus of our
strategy with regards to cerperate governance and
sustainabﬂity practices. The Cnmpanfs management
discusses our 5ustﬂina1::'1ﬁt}-' initiatives and progress toward

our goals in frequent discussions with the Gevernance

Committee. Over the past twelve menths, such

discussions have occurred on at least a quarterly basis.

BOARD DIVERSITY

Chur Board is committed to E:-u-lHinE and maintaining a
Board comprised of capable individuals whe cellectively
PFD‘\.I'-ICIE the experience, abi“ty and expertise to drive
shareholder value while reflecting our values of quality,
integrity, service, community, and innovation. Cur Board
strives to have a diverse memberﬁhip with an appropriate
mixture of experience and tenure to ensure continuity

of institutional knew|ec|ge while we|cem-|ng fresh

perspectives.

Board Diversity Matrix

Total Board Members 10
Male [
Fernale 4
Ethnicity
African American 1
Asian
Caucasian 8

urments

Corrupt Practices Act/Anti

Corru ption Palicy




AN AWARD-WINMNING TEAM

“WE'RE NOT
HERE TO BE
AVERAGE.”

—TERRENCE MOOREHEAD

2021 EMPLOYER OF CHOICE AWARDS

In 2021, Nature's Sunshine was recognized as an employer that goes abeve and beyeond to create a
thriving culture, business, and consumer experience. These awards recognize Mature's Sunshine's ongoing

commitment to create a great p|.:||:u:~ to work for its emp|nyees.

EMPLOYER OF THE YEAR
Health Products and Services

EMPLOYER OF THE YEAR

Manufacturing

Celebrating the talent and Recognizing the incredible dedication

contributions of teams across our of sur Supply Chain team to increase

organization that |'|e|ped make us one Pmdu{:t‘l‘v‘it}" in the faceof a g|a|:\a|

of the werld's best employers. pandemic.

2021 STEVIE AWARDS

The American Business Awards—or Stevie Awards—henor organizations and the people behind them, recognizing

Gutitanding peanrmancea in the wnrkphce worldwide. Mature's Sunshine received B Stevie Awards in 2021,

WEBSITE ACHIEVEMENT

Highlighting our digital evelution to
provide a simpler, mere modern and

consumer-friendl y experience.

BRAND REMOVATION OF THE
YEAR

Recogn'lz'l ng our compr chensive

rebranding to modernize our ]d@ntit}r

while highlighting eur S0-year heritage.

MOST VALUAEBLE CORPORATE
RESPONSE (COVID)

Highlighting eur many actions te
protect the health and saFDt}-' of aur

employees during the pandemic,

ACHIEVEMENT IN MANAGEMENT

":Elc\-l:irﬂting tl‘u:' ﬂUCCERE'FUl ||:|L|'|-IC|-I GF DL ey
business model and the cutreach made to

educate and prepare distributors to succeed.

ACHIEVEMENT IN ORGAMNIZATION
RECOVERY

ﬁ'xcknawhdging the massive transformation
reqmred ta relaunch the company and deliver

record-breaking results.

CUSTOMER SERVICE TEAM OF THE
YEAR

Celebrating our Custormner Service team
for shepher\d]ng our fheld thmughnut our

transfermation.

2021 COMPARABLY AWARDS

Rxﬂgnit]an from your own employees is the greatest recognition of all. {:arnparabh,r Bward winners

companies in core wnrkphce culture metrics on

frem over 15 million ratings across 70,000 companies.

are based on sentiment ratings provided by current employees whe anenymeusly rated their

a_.c:rnpar.:ll:uh,r.cnrn. The final data set was cnmpi[nd

Mature's Sunshine won 4 awards in 2021, placing in the top 100 Employers in each category and in

benehts, and satisfaction in the workplace,

« Best CEQ 2021
+ Best Companr Culture 2021
+ Best 'Companr Work-Life Balance 2021

= Best Company Happiness 2021

the top 19% D'Fcampanleﬁ their size. Our overall culture score, 84100 or A+, incorporates emp|n}ree
ratings on our leadership, office culture, happiness and mere, acknowledging sur efforts to create a

great P|:||:@ to work thrnugh DH‘IP'O':,"EL" engagement, Total and Wellness Rewards, cnmpet-ll:-we pay,



APPEMNDIX

ABOUT THIS REPORT

This repert has been prepared in reference with the
Global Report-lng Initiative (GRI) Standards: Core
Optlnn. The GRI S.LJs.t:nr'..:l|::.i|it':,r Repnrting Standards are
the first and meost widely adopted global standards for
ﬁustainabi“t}r reporting. T|‘|E‘}-‘ are devebpod with true
multi-stakeholder contributions and rooted in the public
interest. .ﬂu:ldit'lana”y, we obtained limited third party
assurance on our 2021 reperted greenhouse gas emissions
and operational waste and water data. Ga]ng forward we
will pul:u|i=|'| updates on our qu&tninabi“t}'jaurne}r annua"y
to repert progress against the goals disclosed herein and

those to come.

CONTACTS

Cady Slach,
G ¢ G

This repert contains “forward-lecking” statements within
the meaning of the federal securities laws. The forward
|Dak|ng statements include statements concerning our
outlock for the future as well as other statements of beliefs,
future p|an.= and strategies or anticipatﬂd events and similar
expressions concerning matters that are not historical
facts. Our forward |c\ak-|ng information and statements are
subject to risks and uncertainties that could cause actual
results to differ rnateri.:l”:,r from those expressed in, or
implied by, the forward-locking statements. Among such
risks and uncertainties are those set ferth in our reperts
filed with the Securities and Exchange Commission under

the caption “Risk Factors”




