That “70s Show: Cozy hues and
welcoming frames take furniture’s
center stage at Premarket
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HIGH POINT — A new generation of furniture buyers is about to
experience a fresh interpretation of a retro-inspired aesthetic.

In numerous showrooms open for High Point Premarket, the wraparound
comfort of plush fabrics and curvaceous frames highlighted a palette of
terracotta tones, dusty blue hues, and soft-glow golds, a nod to vintage
designs updates for 21st-century consumers.

At Sunpan, indoor and outdoor styles showcased similar trending
aesthetics. Roland Maddrey, key account manager for the company, said
that Sunpan’s strategy is to “furnish any room in the house, floor to
ceiling.”

“Outdoor has become extremely important,” he said. “Think about the
people you know and how much more is spent on ‘externals.’ People
spend more money on things other people see, and many consumers who
might not want to spend $599 on an indoor sofa won't hesitate to spend
$1,299 for an outdoor sofa.”



Whether indoors or for the outside space, product trends at Sunpan
include comfortable frames, warm color tones and multifunctionality.
Sculptural forms are also prevalent for fall, as are chairs described by
Maddrey as “eclectic”.
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