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MICROECONOMICS ESSENTIALS 
YOU ALWAYS WANTED TO KNOW

Microeconomics Essen�als You Always Wanted To Know has the answers to all your 

ques�ons. The book shows how the demand of consumers affects the market 

supply and how price is a major determinant of them. Next, the book goes on to 

explain consumer behavior with the help of cardinal and ordinal u�lity approaches. 

The book dives deep into the func�ons of markets and the roles that they play in a 

booming or receding economy. Lastly, it touches upon the topic of interna�onal 

trade and its advantages for a country. It contains plenty of examples that are 

relevant to the real world which will make it easier for you to grasp the concepts. 

Microeconomics Essen�als You Always Wanted To Know is a go-to guide for 

understanding all the crucial concepts that form the building blocks of 

microeconomics.

A�er reading this book, readers will:

ABOUT VIBRANT PUBLISHERS: 

Vibrant Publishers, USA is a leading publishing house with focus on high quality books for students, 
professionals & entrepreneurs. Vibrant Publishers has redefined the way in which rich content can be made 
available to today’s fast paced genera�on. Vibrant Publishers is commi�ed to publishing books that are 
content-rich, concise and approachable enabling more people to read and benefit from them.

• Understand the basic concepts of 

Microeconomics

• Learn the rela�onship between 

demand and supply

• Get to know the various types of 

markets

• Discover how prices of goods and 

services are determined

• Understand the theory of factor 

pricing

• Appreciate policy decisions related 

to taxa�on, interest rate, and 

interna�onal trade

• Have you wondered how companies decide the price of their 
products? 

• What factors do companies consider while alloca�ng their resources? 

• How does consumer behavior affect the factors of produc�on?
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ABOUT THE SERIES:
Microeconomics Essen�als You Always Wanted to 

Know is part of the Self-Learning Management Series 

that is designed to help students, new managers, 

career switchers and entrepreneurs learn essen�al 

management lessons. Scan this QR Code 

to know more about the series.
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