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Quiz 1

1. What’s the right sequence of levels in the marketing funnel?

a. MOFU, TOFU, BOFU

b. TOFU, MOFU, BOFU

c. BOFU, MOFU, TUFU

d. TOFU, BOFU, MOFU

Answer: TOFU, MOFU, BOFU

2. _________ is a stage where targeted prospects are already part 
of the marketing funnel, but still they haven’t decided on 
purchasing the products.

a. Top of the Funnel (TOFU)

b. Middle of the Funnel (MOFU)

c. Bottom of the Funnel (BOFU)

Answer: Middle of the Funnel (MOFU)
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3. Consistent ____________ on your website, as a digital 
marketing objective, will create long-lasting online visibility 
and decrease the cost per acquisition. 

a. Facebook ads

b. Google ads

c. Organic traffic

d. Lead Magnets

Answer: Organic traffic

4. We can classify lead generation in digital marketing as three 
sets of marketing activities which one is not?

a. Conversion of traffic to a business

b. Conversion of the websites visitor into leads

c. Conversion of leads into customer

d. Conversion of prospects into influencers

Answer: Conversion of prospects into influencers
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5. All the four Ps are important in digital marketing, which P, is 
digital marketing more dependent on?

a. Price

b. Product 

c. Promotion

d. Place

Answer: Promotion

6. What is the true difference between traditional and digital 
marketing?

a. Digital Marketing is efficient for lead generation and sales

b. Digital and traditional marketing have the same efficiency

c. Traditional marketing can be a better approach to boost 
sales and ROI

Answer:  Digital Marketing is efficient for lead generation and 
sales.
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7. Because of the rapid Growth of Search Engine Optimization, 
SEO marketing needs to be an aspect of your digital strategy.

a. Yes, it’s should be the primary aspect

b. Yes, it should be in the digital strategy, but it’s not that 
important

c. Yes, it all depends on the company’s goals and objectives

Answer: Yes, it should be the primary aspect.

8. Which of the one is the odd one out?

a. Digital Advertisements

b. Billboards

c. Blogging

d. Search Engine Optimization

Answer: Billboards
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9. __________ is the process of executing and planning the 
pricing, promotion, distribution of goods and service, and 
idea to create an exchange that satisfies the individual, and 
organization objectives. 

a. Search Engine Optimization

b. Digital Strategies

c. Marketing

d. Cost Per Mile

Answer: Marketing

10.  An organization isn’t sure if digital marketing will work for 
them. Which of the following questions will help them make 
sound decisions?

a. Are their staff present on the internet?

b. Are their prospects, influencers, and customers on the 
internet?

c. Are they receiving any leads and sales from their current 
method of marketing?

d. Are their competitors using digital marketing?

Answer:  Are their prospects, influencers, and customer on the 
internet?
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Quiz 2

1. Three of the following are features of a complete marketing 
strategy. Which one is the odd one out?

a. Awareness

b. Conversion

c. Solution

d. Engagement

Answer: Solution is not a feature of a complete marketing 
strategy.

2. Top of the funnel content marketing.....................

a. Expedite evaluation

b. Facilitate awareness

c. Lead to conversion

Answer: Facilitate awareness.
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3. Which one of the following best describes the content 
management system?

a. allows you to store all the captured information when 
prospects fill in their contact information and convert

b. allows easy creation, editing, management, and tracking of 
the success of your content on your site, whether it’s a blog 
post, site page, e-mail campaign, or landing page.  

c. allows you to automate specific marketing activities.

Answer: Allows easy creation, editing, management, and 
tracking of the success of your content on your site, whether it’s a 
blog post, site page, e-mail campaign, or landing page.

4. The main goal of ………………. is to get leads and convert 
them, and you won’t achieve that by nudging them 
throughout the digital marketing funnel.

a. A Digital marketer

b. Content marketing

c. Content creation

d. Funneling

Answer:  Content Marketing.
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5. The bottom of the funnel content marketing is achieved 
through three of the following four ways. Which one is not?

a. Free trial

b. Comparisons

c. Webinars

d. Podcasts

Answer:  Podcasts

6. What does a Content Management System do?

a. Allows the automation of specific marketing activities.

b. Allows the creation, editing, management, and tracking of 
content on a website.

c. It allows marketers to insert specific keywords into their 
content to attract the right traffic to their website.

Answer: Allows the creation, editing, management, and 
tracking of content on a website.
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7. Ways of measuring content marketing success entail the 
following except?

a. Traffic by channel

b. Conversion rate

c. Net new sales-qualified leads (SQLs)

d. Content-type

Answer:  Content type isn’t a metric but part of the content 
marketing plan

8. When done right, _________will not only attract potential 
leads into your digital marketing funnel, but it will nurture 
those leads through the marketing funnel until they’re 
converted into new customers and boost the overall growth 
of your business.

a. Content marketing

b. Blogging

c. Digital marketing

d. Content development

Answer: Content Marketing
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9. The following are components of a Content Marketing Plan, 
which one is not

a. Marketing

b. Avatar 

c. Analytic tools

d. Channels

e. Call –to-Action

Answer: Analytic Tools

10.  Content marketing is_________

a. Intent-based

b. Credible

c. Complete

Answer: Intent-based
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Quiz 3

1. Which one is not a metric to measure a company’s Digital 
Advertising Campaign?

a. CPM

b. CPA

c. CPV

d. CPM

Answer: Cost Per Visitor(CPV) measure the profitability 
of each marketing channel and not the digital Advertising 
Campaign.

2. According to business insider Facebook and Google site 
generates what percentage of referral traffic?

a. 100%

b. 50%

c. 80% 

d. 90%

Answer: Business insider says that Google site and Facebook 
Generate 80% of referral traffics.
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3. The following are stages of the customer journey, which one 
is not?

a. Evaluation

b. Intent

c. Awareness 

d. Conversion

Answer:   The three important stages of the customer journey 
are Awareness, Evaluation, and conversion.

4.  At what traffic temperature does the audience show interest 
in what the company is offering?

a. Cold Traffic 

b. Hot Traffic 

c. Warm Traffic

Answer: At warm traffic the audience shows interest in the 
company’s product by clicking and visiting the company’s official 
website.
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5. A company wants to implement a digital advertising 
campaign which element would you suggest with?

a. The Creative

b. An offer

c. An Ad Copy 

d. Targeting

Answer:  An offer is the starting point of any ad campaign.

6. ___________ building credibility and trust by sharing 
valuable information for free.

a. Retargeting

b. Segmentation

c. Indoctrination

Answer: Indoctrination is building credibility and trust by 
freely sharing valuable content.
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7. Which statement better describes hot traffic?

a. Prospects that are interested in your product but haven’t 
purchase anything.

b. The audience that has been converted to long term 
customers.

c. Visitors that are just showing interest in your product. 

Answer: Hot traffic is better defined as the audience that has 
been converted to long term customers.

8. Paid traffic is a powerful marketing tool that grants small and 
medium business direction and control over their marketing 
efforts. Which of the following is not a benefit of Paid Traffic? 

a. Let’s you choose what to spend to derive paid traffic to 
your site. 

b. Increases your website bounce rate.

c. It allows you to easily set the amount of money you want to 
spend on various forms of advertising.

d. It allows you to use keyword optimization to strategically 
drive your targeted audience to your website.

Answer: Increase in your website bounce rate is one of PPC’s 
disadvantages if not properly implemented.
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9. Which statement is right about Digital Advertising?

a. It allows companies to use data to target certain groups of 
people.

b. It takes advantage of mediums like mobile apps, websites, 
search engines, etc.

c. It’s highly data-driven therefore resulting in results in a 
matter of minutes.

d. All the above

Answer: All the above statements are true about digital 
marketing.

10.    _________ is a perfect system for creating campaigns that 
align perfectly with the interests and temperature of your 
targeted audience.

a. Ad copy

b. Ad creatives

c. Ad Grid

Answer: Ad Grid is a perfect system for creating campaigns 
that align perfectly with the interests and temperature of your 
targeted audience.
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Quiz 4

1. A company wants to know if its influence growing.  Which of 
the following is a significant influence growth?

a. Increase in the number of people leaving your website.

b. Increases follower engagements.

c. Employing a new customer support team

d. Increase in the number of company influencers.

Answer:  Increased follower engagement as more and more 
people are responding and sharing posts.

2. Which once isn’t an objective of Social Influencing?

a. Boost engagement with your content and products

b. Increase web traffic 

c. Track your brand growth

d. Grow your re-targeting list

Answer: Track your brand growth.
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3. A new biscuit company is planning to adopt social listening. 
Which things should they watch out for?

a. Influencers

b. Their Brand 

c. Topics relevant to their business

d. Competitors

e. All the above

Answer: All the above.

4. ________ should handle content complaints.

a. Product teams

b. Content care teams

c. Content teams

Answer: Content teams should handle content complaints.
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5. Which metric doesn’t measure Social Listening efforts?

a. Refund Rate

b. Product Gaps

c. Description of Earned Media Mentions

d. Reputation

Answer: Description of Earned Media Mentions is a metric to 
measure Social Networking efforts.

6. ___________ is using social media to find, connect and convert 
leads.

a. Social Listening 

b. Social Network

c. Social Influence 

d. Social Selling

Answer: Social selling is using social media to find, connect, 
and convert leads.
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7. Why should an organization care for Social Selling?

a. Their competitors are already using social selling

b. To gain new customers and upsell existing customers

c. None of the above

d. All of the above

Answer:  All the above

8. Which Social Media metrics will help a company know 
where their traffic is coming from?

a. Direct Response Metrics

b. Traffic by channel

c. Offer Awareness 

d. Site engagement rates

Answer: Traffic by Channel will help a company determine 
where their traffic is coming from.
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9. Companies and organization use ____________ to boost 
brand visibility and encourage the use of devotion through 
authorities and marketers.

a. Search Engine Optimization

b. Social Engine Marketing

c. Social Networking

d. Social Media

Answer: Social Networking.

10.  Why is it so important for companies to establish a social 
media presence?

a. To foresee the future of the company

b. To take advantage of their customer’s online presence

c. To create a goal and find a way to achieve them 

d. To increase their traffic, grow leads and increase sales

Answer: A Company’s social media presence will help increase 
traffic, grow leads, and increase sales.
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Quiz 5

1. When creating subject lines for email campaigns, what 
should be considered? 

a. Clear and Concise

b. Brand name and inclusion

c. Customer personalization 

d. All the above 

Answer: All the above

2. Why is it important to have a clear Call to Actions within 
your email message?

a. It provides clients direction on what to do as a result of 
receiving the email message.

b. A CTA is not an important component of an email message.

c. It provides clients with an overall view of your brand.

Answer: A CTA provides clients direction on what to do as a 
result of receiving and email message.
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3. What should your email message consist of?

a. Text only

b. Image only

c. A combination of images, text, and other tags.

Answer:  A combination of images, text, and other tags.

4. When writing messages for your email campaigns you need 
to ensure that?

a. That the email message addresses the needs of the 
recipient.

b. That it has a reference to your brand.

c. It doesn’t meet the interest of the recipient.

Answer:  That the email message addresses the needs of the 
recipients.
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5. Every email message you send to your recipients should….

a. Should not contain a reference to your brand

b. Should contain a physical Address and an Unsubscribe 
link. 

c. It should make it impossible for someone to unsubscribe for 
future messages.

Answer: Should contain a physical address and unsubscribe 
link.

6. Which marketing emails types can help you build 
relationships with clients by adding value to your products? 

a. Promotional Emails

b. Relation Emails

c. Transaction Emails 

Answer: Relation Emails.



Digital Marketing Essentials You Always Wanted To Know28

facebook.com/vibrantpublishers

7. What is the true purpose of Email Marketing?

a. To increase sales and overall growth of the business. 

b. To accelerate customer movement through the customer 
value journey.

c. All the above 

Answer: The true purpose of email marketing is to accelerate 
the movement of customers through the customer value chain.

8. The goal of an email message subject should….

a. Encourage prospects to open your email messages

b. Tempt prospect to go through your email messages

c. Tempt high-value targeted-customer to open, read, and act 
on your email message

Answer:  Tempt high-value targeted customers to open, read, 
and act on your message.
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9. Which statement is wrong?

a. Re-Engagement campaigns call out subscribers and get 
them to read emails

b. Re-Engagement campaigns get prospects interested in your 
brand

c. Re-Engagement boost deliverability and decrease 
complaints. 

d. Re-Engagement increases your Return to Investment

Answer: Re-Engagement increase your Return to Investment.

10.  Which one of the following is not a metric to measure Email 
Marketing?

a. List Growth Rate

b. Conversion from search

c. Open Rate

d. Click-through rate 

Answer: Conversion from Search
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Quiz 6

1. ____________ is a digital marketing strategy that elevate 
websites by boosting ranking and visibility on search 
engines. 

a. Search Engine Optimization 

b. Search Marketing 

c. Search Engine Marketing

Answer:  Search Marketing is a strategy that elevates websites 
by boosting rankings and visibility on search engines.

2. Which one is not a search engine?

a. Bing 

b. Facebook

c. Google 

d. Dogpile

Answer: Facebook.
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3. Which one is not a search marketing stage?

a. Optimizations and Ascension

b. Intent and Context

c. Awareness and Conversion

d. Asset and Channel

Answer: Awareness and Conversion is not a part of search 
engine marketing.

4. The following are ways to optimize your page which one is 
not?

a. Inserting a CTA in the pages to lead your visitors to the 
next steps

b. Finding out the next logical steps for the traffic on your 
website pages

c. Adding coupons to your websites to entice customers.

d. Heading to Google analytics to find pages on your website 
that highest traffic

Answer: Adding coupons to your website to entice prospects.
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5. Which tool cannot be used by a company to check their 
backlinks?

a. Ahrefs

b. Google Analytics

c. Monitor Backlinks

d. Moz Open Site Explorer

Answer: Google Analytics can be used for checking traffics and 
how high a page is ranked but not quality backlinks.

6. ______ practices against search engine guidelines like 
cloaking, keyword stuffing, and using a private link network.

a. Black Hat SEO tactics

b. White Hat SEO tactics 

c. Grey Hat SEO tactics

Answer: White hat tactics
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7. Which statement is correct? 

a. SEO can have both a Technical and Content side

b. SEO is a constant process

c. SEO utilizes white hat tactics

d. All the above

Answer:  All the above statements about SEO are right.

8. Why are companies having a hard time rank higher in their 
SERPs? 

a. They lack the right marketing team.

b. Google Algorithms are constantly changing, and Google 
bots are complicated and smart

c. Their content isn’t interesting enough to the targeted 
prospects

Answer: Google Algorithms are constantly changing, and 
Google bots are complicated and smart.
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9. When should you run your reports to monitor how many 
sites are linked to your website?

a. Everyday

b. Monthly or Quarterly 

c. At the end of the year

Answer:  Always run your reports monthly or quarterly

10. Which one is not a metric to measure search marketing 
strategies?

a. Conversion from search

b. Keyword Ranking 

c. Click-through-rates

d. Quality Backlinks

Answer: Click-through- rates
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Quiz 7

1. How can you best define the term Metrics?

a. A benchmark 

b. A standard of measurement

c. Process of measuring

d. All the above

Answer:  Metrics in digital marketing is the process of 
measuring.

2. Channel Specific Traffic is a metric that determines on which 
channel traffic originates from.

a. True 

b. False

Answer: True.
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3. Which of the following best describes Key Metrics?

a. Are metrics that help you understand what’s happening in 
specific areas of your organization. 

b. Are the metric that evaluates the overall health of your 
business.

c. Are metrics that track and monitor how many visitors have 
visited your site. 

Answer: Key metrics are metrics that evaluate the overall 
health of your business. 

4. In the list below, which one is not among the most common 
metrics used to measure traffic?

a. Mobile traffic 

b. Cost per lead

c. Interaction per visit

d. New Visitors Vs Number of Return Visitors

Answer:  Cost Per Lead is a metric used to find the cost a 
company is spending to convert visitors to their website.
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5. Which of the following is the best way to measure 
conversion?

a. ROI

b. Time on site 

c. Interaction per visit

d. Total Conversion 

Answer: Total conversion is the best way to measure the 
conversion.

6. Companies with the best way to track and measure their data 
outperform their competitors in which of the following.

a. Lead generation and sales growth

b. Profitability

c. Increased conversion rates

d. All the above

Answer:  All the above
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7. Which of the following statements better reflect the 
importance of digital marketing metrics? 

a. Gives marketers confidence in their marketing strategies 
and a way to measure the impact of digital marketing 
strategies.

b. Allow marketers to effectively count the results of 
campaigns

c. Allows marketers to better predict the outcome of their 
marketing strategies

Answer:  Gives marketers confidence in their marketing 
strategies and a way to measure the impact of digital marketing 
strategies.

8. Which of the following best defines Conversion Funnel 
Rates?

a. It’s the percentage of potential customers moving through 
each stage of the marketing funnel successfully.

b. It’s a metric that measures micro-conversion and 
conversions at the campaign level to ensure KPIs are 
accounting for the overall marketing strategy.

c. It tracks and measures the percentage of visitors who have 
left your website after exploring it multiple times. 

Answer: It’s the percentage of potential customers moving 
through each stage of the marketing funnel successfully.
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9. Which one is not part of the SMART goal?

a. Specific

b. Measurable

c. Achievable 

d. Re-targeting

e. Timely

Answer: Re-targeting is not part of SMART goals.

10.   ________   it provides you a detailed report about your 
website.

a. Time on site metric 

b. Interaction Per Visit Metric 

c. Mobile traffic

d. Bounce Rate

Answer: Interaction Per Visit Metric
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Quiz 8

1. Which of the following can be optimized when operating 
CRO?

a. The Website

b. Company Ads

c. The Lading page 

d. All the answers are correct.

Answer: All the answers are correct.

2. What Describes a landing page better?

a. A landing page is an image

b. A landing page is a page on social media

c. A landing page is a web page that appears by clicking on 
an online ad or a search engine search.

d. A landing page is a marketing brochure 

Answer:  A landing page is a web page that appears by clicking 
on online ads or search engines.
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3. How does increasing conversion rate affects an organization?

a. It helps an organization gain more leads

b. It helps the company’s social media

c. It reduces visitors

d. It helps an organization employ more efficient managers

Answer: Increasing conversations helps an organization gain 
more leads.

4. Which of the following formulas is used to calculate 
conversion rates?

a. Revenue by number of visitors

b. Number of visitors by revenue

c. Number of conversion divide by the total number of 
visitors

d. The number of visitors divided by the number of orders

Answer: The conversion rate is calculated as the number of 
conversions divided by the total number of visitors.
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5. Which of the following activities will you not perform when 
analyzing data?

a. Share lift or loses

b. Test name

c. Record data

d. Create a report

Answer:  Create a report is a step in the CRO loop.

6.  _____________is a mathematical way of proving if a test is 
relevant.

a. Conversion optimization rate

b. A/B testing

c. Statistical significance 

d. Conversion Range

Answer:  Statistical significance is a mathematical way of 
proving if a test is right.
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7.  Why is CRO important? 

a. It lets you direct your effort to the parts that matter a lot in 
your CRO.

b. Because your taking traffic that may or may not convert 
and turning them to actual revenue.

c. Because it’s cost-effective and lowers customer acquisition

d. All the above 

Answer: All the above the above answers explain the 
importance of CRO.

8. Which step is not part of the CRO loop?

a. Building Goals

b. Collection of Data 

c. Creating a hypothesis 

d. Scripting

Answer: Scripting is not part of the CRO loop.
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9. Which of the following defines the process of Conversion 
Optimization?

a. Making frequent changes to your website layout and see if 
sales improve.

b. Making many small changes to your site and see the results

c. Making small progressive variations in your website 
over time and seeing which variation has the highest 
performance. 

d. Making numerous big changes instantly to see which 
change has the fastest result.

Answer: Conversion optimizations is the process of making 
small progressive variations in your website over time and seeing 
which variation has the highest performance.

10.  Which two are the central pillars of business success for 
Conversion Optimization success?

a. Marketing and customer focus

b. User experience and sales

c. Continuous improvement and marketing 

d. Customer focus and continuous improvement

Answer:  Customer focus and continuous improvement are the 
two central pillars of business in conversion optimization.




