
Paper Greeting Cards Remain Essential

The case for paper cards in the face of technology…

● 8 out of 10 people agree that greeting cards cannot be replaced by social media.

● Most people now acknowledge many more birthdays than ever before because of social
media, but they aren’t necessarily sending fewer cards as a result.

● Those relationships that are “card worthy” continue to generate card-sending.

● E-cards and M-cards (via mobile) count for only a very small percentage of overall greeting
card sales, and consumers prefer a card over a text with the same message.

● Younger card buyers and those who are technology savvy are currently the ones most
engaged in buying paper greeting cards online.

● Beyoutifully Brown collections meet the popular trends in greeting cards such as interesting
lettering and type designs; watercolor; new and innovative textures, and ornamentation; digital
technologies; and more traditional artwork techniques.

Greeting card purchasers are a loyal and evolving customer base…

● Seven out of 10 card buyers surveyed consider greeting cards “absolutely” or “almost”
essential to them. Eight out of 10 of these buyers expect their purchases to remain the same
going forward, while also using social media.

● Of the balance, twice as many card buyers say they will "increase" their purchasing as say
they will "decrease" their purchasing in the coming year.

● The tradition of giving greeting cards as a meaningful expression of personal affection for
another person is still being deeply ingrained in today’s youth, and this tradition will likely
continue as they become adults and become responsible for managing their own important
relationships. For example, more than 2 million marriages occur in the United States each
year, and two-thirds of wedding cards are hand delivered by family and friends.

● People send and receive cards for a variety of special occasions. But according to research,
getting a card “just because” is more meaningful because an unexpected card carries an
additional element of surprise and delight, giving paper cards added value over digital nods.



● In a time where so much information is fleeting,  paper cards allow people to connect in an
authentic, meaningful, and lasting way. They offer a more impactful and meaningful touchpoint
in relationships.

● Selective consumers increasingly look for the perfect card that appears to have been
produced just for them or their loved ones, making greeting card companies that feature
people of color a MUST.

● Millennials now spend more dollars on greeting cards in the US on an annual basis than Baby
Boomers, averaging $6 per card which is in-line with Beyoutifully Brown price ranges.

● Although Baby Boomers still purchase more units, the dollars spent and units purchased by
Millennials has been growing steadily for years as that age group enters the kin-keeping
phase of their lives (purchasing a house, getting married, and having children).

● 65% of consumers agree that receiving cards and letters in the mail lifts their spirits, and 61%
agree that receiving cards and letters in the mail is extra special.

● 60% say that receiving cards and letters in the mail “means more to me” than an email.
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