
BE
HI
ND

 T
HE

 S
CE

NE
S

S e e  h o w  w e  p u t  o u r  h e a r t ,
s o u l ,  &  t a s t e b u d s  i n t o  e a c h
o f  o u r  p r o m o  p a r t n e r s h i p s .  

P R O M O T I O N  P A R T N E R S H I P S



With a passion for sharing Black History, the lives of everyday people,

and businesses like your own's stories through Cocktail Culture.

In this PDF, we answer the most frequently asked questions about our

business and services by taking you behind the scenes at D.I.F.T.C.C.

WE DRINK, SLEEP, &
BREATHE STORIES.

WE ARE NATURALLY-BORN STORYTELLERS

D O  I T  F O R  T H E  C O C K T A I L  C U L T U R E



Our "Cocktales" and "Mocktales" are designed to honor a specific

person or story, be it in the ingredient selection and garnish, or in the

design and flavor. The Inspiration Breakdown at the end of each

"Cocktale" Hour eBook gives you a window into the intentional choices

we made to create the drink.
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1. DON’T YOU JUST PUT SOME
STUFF TOGETHER TO MAKE A
DRINK AND CALL IT A DAY?



D O  I T  F O R  T H E  C O C K T A I L  C U L T U R E

If you haven't already, note that our “Cocktales” are spelled

c.o.c.k.t.a.l.e. This is intentional! We select each ingredient with care

to tell an aspect of our subject’s story. We spend a great deal of time

sifting through research, brainstorming uniquely personal cocktail

ingredients, experimenting with recipes, and executing the final results

to create a delicious and one-of-a-kind drink. 

We present the inspiration behind these thoughtful drinks in a

"Cocktale" Hour eBook, making for an entertaining and educational

experience. If you purchase a custom "Cocktale" or "Mocktale" 

This "Cocktale" was inspired by bootlegger Birdie Brown and Black-owned tribute brand Birdie Brown Plain Hooch.



D O  I T  F O R  T H E  C O C K T A I L  C U L T U R E

2. YOUR SERVICES    
SEEM EXPENSIVE.

creation, reading this portion out loud while everyone has their drink in

hand acts as a tribute and teaching moment you can raise a glass to

and toast with. Want to know more about our process?

We at D.I.F.T.C.C. are detailed

and thorough when creating

content, products, and

experiences for our clients.

Whether it's an Instagram post

or an entire event curation

and production, we are

meticulously invested in

ensuring our work is impactful,

innovative, and fun. As we

work hard with diligence to

create content that is both

relevant and eye-opening, we

hope that the nuances are

something you can appreciate,

too.

 WATCH THIS VIDEO TO LEARN MORE.

CLICK HERE TO VIEW THE FULL POST.

https://www.instagram.com/tv/COLJQw4j0zc/?utm_source=ig_web_copy_link
https://www.instagram.com/tv/COLJQw4j0zc/?utm_source=ig_web_copy_link
https://www.instagram.com/tv/COLJQw4j0zc/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CNkjJZeLIBj/


It can be daunting to come up with entertaining, effective ways to promote

your product or service. Let us take care of that for you by crafting a

memorable and show-stopping drink, event, or social media campaign

concept while you go about your busy schedule. We are a well-seasoned

team of writers, mixologists, and creatives with the refined eye and vital

level of skill needed to create these flavorful pieces of poetry in motion. 

From D.I.F.T.C.C.’s inception in June 2020, we have learned how to grow

our community from 0 to almost 10K followers in only one year. Our social

media post formats, concepts, and strategies garner thousands of likes,

hundreds of shares, and a multitude of saves. If you choose to work with us,

you’ll gain exposure to our audience and access uniquely creative ways to

promote your business and tell your brand’s story. 
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3. I LIKE THE CONCEPT,
BUT THIS SEEMS LIKE
A LOT OF WORK.

This "Cocktale" includes Black-owned beverage brand Avec Drinks and was featured on culinary website The Spruce Eats.



NOW IS THE TIME TO
PARTNER WITH US &
PROMOTE YOUR BRAND.

D O  I T  F O R  T H E  C O C K T A I L  C U L T U R E

Whether through a custom social

media campaign, “Cocktale,” or

“Cocktale” Hour Experience, our

services are the perfect way to

connect with your audience on a

deeper level. 

We do more than just make drinks.

We put our heart and soul into

every "Cocktale" creation,

experience, and social media

campaign we create. As a plus, we

take payment plans and are willing

to work together to build a

structure that works for you.

Through the art of storytelling, we

infuse meaning into your products

by emphasizing your mission and

showing off innovative uses for

your product, allowing your

audience to receive a greater

understanding of your brand

purpose and identity as a whole.
This "Cocktale" includes Josephine Baker tribute brand Sephina

Spirits and Black-owned brands Avec Drinks and HH Bespoke spirits.


