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At Wellvita Group we provide our customers with health foods, supplements, 
and herbal remedies. In our daily work, we call this ”Health directly to you.” 

When working with health in our daily work, we naturally take our responsibil-
ity seriously, whether it is in terms of our products, our production or our em-
ployees. We focus on health in relation to our customers, our employees and 
the environment. We aim to provide our customers with products that benefit 
good health. We aim to be a responsible employer and provide our employ-
ees with a supportive work environment. We are aware of the footprint we 
have on the environment and aim to reduce our environmental impact of our 
operations and products. In this report we will give you insights into our work 
with sustainability. 

As for many others, 2020 was an extraordinary year for the Wellvita Group 
due to the Covid-19 pandemic. While our business has not been significantly 
impacted by the pandemic, it has impacted our employees. From the very 
beginning of the pandemic, protecting the health and wellbeing of our em-
ployees has been our main priority. 

In spring 2021, Wellvita became a signatory to the UN Global Compact. Our 
operations are governed by the Ten Principles of the UN Global Compact re-
lated to human rights, working life principles, the environment and prevention 
of corruption. 

This report constitutes our first annual Communication on 
Progress to be submitted to the UN Global Compact. We 
will continue to support and contribute to the develop-
ment of the principles of the UN Global Compact and 
report on our progress annually.

Jacob Lachmann 
CEO

CEO 
statement



3 CEOstatement Wellvita Group CSR report 2020

From the very beginning  
of the pandemic, protecting 
the health and wellbeing of 
our employees has been our 
main priority. 



Key facts 2020:

 ▶ +90.000 customers

 ▶ +600.000 deliveries

 ▶ 67 employees

 ▶ Offices in Denmark, Norway 
and Finland.
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Wellvita Group is a Danish company that has 
delivered health foods, supplements, and herbal 
remedies to consumers through the last 35 
years. The main activity of the Wellvita Group 
is development and sales of health foods, sup-
plements, and herbal remedies. Wellvita Group 
sells products under the two brands Mezina 
and Wellvita. 

Wellvita Group was founded in Denmark 
in 1983 as a small, family-owned business 
but has since grown across borders. Today  
Wellvita Group delivers products to consumers 
in Denmark, Norway, Sweden, Finland, Germa-
ny, Holland, and Belgium. Wellvita Group has 
offices in Denmark, Norway, and Finland. The 
Group currently has 67 employees. Most of our 
employees are located in Denmark and work in 
customer service, sales, marketing, logistics, 
group support, production, and distribution. In 

Norway and Finland, the employees work in cus-
tomer service, sales, marketing, and distribution.

Our mission is to sell products of high quality 
directly to the customers without unnecessary 
expenses. Easy, convenient and cheap. 

Many of our products are produced and pack-
aged at our facilities in Esbjerg. As we have 
considerable fluctuation in the demand of our 
products, we produce many products inhouse 
to ensure a high level of flexibility and con-
sistency in the supply of even small orders. 
Wellvita Group sources raw materials for tablets 
and other supplements primarily from suppliers 
in Denmark to ensure fast delivery and high 
levels of quality and safety. Raw materials for 
other products and packaging are sourced from 
suppliers all over the world.

Our products are sold either directly to our con-
sumers through our websites or engross to other 
customers. As part of our online sales, we also 
offer a subscription-based delivery of products. 

Our business 
model1
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Wellvita Group produces more than half a mil-
lion boxes, containers, and other packaging for 
products. Wellvita Group prepares more than 
600,000 packages for delivery to customers 
every year. We acknowledge that there are 
potential adverse effects to the environment 
and climate simply in the nature of our busi-
ness. The main impact of our business mod-
el is therefore the greenhouse gas emissions 
and other negative effects on the environment 
resulting from our production. It is therefore 
essential that Wellvita Group produces in a 
responsible and sustainable way, considering 
people, nature, and the environment. 

We strive to limit our greenhouse gas emis-
sions as much as possible and continuously 
work on implementing new solutions for in-
creased energy efficiency and decrease the 
emissions related to the production of our 
packaging. We try to limit our amount of waste 
in all ways possible and make sure to manage 
our waste in responsible ways.  

Wellvita Group is of the belief that the well-
being and engagement of our employees is a 
key factor to be a successful company. We aim 
to conduct our business in a way where our 
employees and their health and wellbeing are 
prioritized. 

Wellvita Group’s main suppliers of tablets are 
in Denmark, where labor rights are governed 
by national legislation, and bribery and cor-

ruption are considered less prevalent. Howev-
er, as Wellvita Group also has suppliers of cer-
tain raw materials outside Denmark, we work 
to ensure that we never engage in unethical 
behavior or human rights violations. 

Our sustainability  
strategy2
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Sustainable Development Goal 12.5
- Responsible Consumption and Production
Our largest impact on the environment comes from our production of pack-
aging material. Excess use of materials is not only where we have the largest 
impact, it is also where we have the highest amount of control. We can con-
trol the input for our packaging material and thus what the consumer buys 
and receives. Therefore, we continuously work on improving the sustainabili-
ty of our packaging material and limit the excess use of materials. 

Sustainable Development Goal 8.8
- Decent Work and Economic Growth 
In Wellvita Group we are continuously focusing on improving the health and 
wellbeing of our employees. This is done by arranging various social events, 
holding yearly development conversations, and most recently by the offering 
of individual People Development Plans for all employees in Wellvita. Fur-
thermore, we conduct audits of our suppliers to ensure acceptable and fair 
working conditions throughout our supply chain.

Sustainable Development Goal 3.4
- Good Health and Wellbeing
Wellvita Group develops and distributes medicines, herbal medicines, and di-
etary supplements with the aim of promoting the health of people with more 
or less serious health problems. Wellvita Group aims to improve the overall 
health of the public and more specifically to improve the musculoskeletal 
system, the circulation and the mental health of the users of the products. 
Wellvita’s products help to ensure an optimal supply of important nutrients to 
users. Wellvita’s products should be seen as a supplement to a healthy life-
style in general, which includes a healthy diet and adequate exercise.

As part of our strategy we have assessed the positive and negative impacts of our business 
against the UN Sustainable Development Goals (SDG). Within the three targets identified, we 
have assessed what our contribution towards achieving this target is. Furthermore, we have 
identified certain KPIs that can be used to measure our progress within the Sustainable Devel-
opment Goals. 



12.5
By 2030, substantially reduce 
waste generation through pre-
vention, reduction, recycling and 
reuse.

Wellvita Group works on mini-
mizing the negative effects on 
the environment due to our gen-
eration of waste from packaging 
materials. To minimize the waste 
we continuously work on devel-
oping our packaging to ensure 
recyclability.

Share of industrial 
waste recycled: In 
2020 98% of our 
industrial waste is 
recycled.

8.8
Protect labour rights and pro-
mote safe and secure working 
environments for all workers, 
including migrant workers, in 
particular women migrants, and 
those in precarious employment.

Wellvita Group continuously 
works to ensure a positive work-
ing environment and a high level 
of wellbeing for our employees.

Number of lost time 
incidents: In 2020 we 
had zero lost time 
incidents. 

Sick absence: In 2020 
we had 2,6% sick 
absence.

3.4
By 2030, reduce by one third 
premature mortality from 
non-communicable diseases 
through prevention and treat-
ment and promote mental health 
and well-being.

Wellvita Group is aiming to con-
tribute to promoting health and 
wellbeing through our products. 
Our products help to ensure 
an optimal supply of important 
nutrients to users and should 
be seen as a supplement to a 
healthy lifestyle.

SDG 
Target Description of Target Wellvita’s contribution Related KPIs
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Our chosen targets, our contribution and the related KPIs are presented in the table below. Below 
the table we have described in further detail our contribution to and work with the chosen SDGs. 
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In 2020 we produced more than half a million 
packages for our customers. These consisted 
of cardboard, plastic and aluminum. Since pro-
duction of packaging and logistics constitute 
a significant amount of environmental impact, 
we are especially focused on sustainability in 
these areas. While we are working on reducing 
the environmental impact from our own offices 
and production facilities, our main focus relat-
ed to climate and the environment is reduction 
of greenhouse gas emissions and recycling of 
packaging. 

In 2020 we identified the extra air/waste 
space in our plastic packaging as an impor-
tant project to focus on in 2021/2022. In the 
past we have been challenged in reducing the 
size of the packages as we have not been able 
to fit the required text on smaller labels. New 
technologies are, however, presenting them-
selves as a major advantage for succeeding 
with fitting more text on smaller containers. 
These technologies will allow us to print text 
on the glue side of labels using a digital solu-
tion. Using this solution will, in some cases, 
allow us to use plastic containers half the size 
of our currently used containers. Combined, 
this solution will decrease our use of materials 
for the almost 2.000.000 labels and the use of 
plastic in the 6-7.000.000 containers we use 
every year. This solution will reduce our use 
of plastic by up to 40%. We expect this to be 
launched in the end of 2021. 

Reducing the size of our containers will not 
only allow us to use less plastic but will also 
decrease the greenhouse gas emissions from 
logistics. Our chosen logistics provider is fur-
thermore engaging in various initiatives to de-
crease the emissions of transportation, such 
as the possibility of using electric trucks. 

In 2020, we have also started the process of 
exchanging all fossil based plastic packag-
ing with bio-based plastic. Bio-based plastic 
is made of either sugar cane or FSC certified 
waste wood and is 100% biodegradable under 
the correct circumstances. Using bio-based 
plastic would enable us to reduce the green-
house gas emissions related to our plastic 
packaging by 27%.  

While we can control the input and production 
of our packaging materials, we cannot fully 
control how our customers and consumers 
dispose of the packaging. To ensure that we 
are doing our part in ensuring the responsible 
disposal and recycling of materials, we will in-
clude information on all packaging about the 
correct sorting of the waste. From 2021, we 
will therefore have waste sorting information 
on the bottom of all packaging. 

Environment3
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Using bio-based plastic 
would enable us to reduce 
the greenhouse gas 
emissions related to our 
plastic packaging by 27%.



Type  
of risk

Sub- 
category

Description  
of risk

Materiality 
level

Time  
horizon

Describe current 
mitigation activities

Transi-
tional

Market/ 
reputation

Risk of Wellvita 
not being able to 
provide sustain-
able packaging 
solutions for the 
changing expecta-
tions of customers, 
leading to a risk of 
loss of customers 
or negative reputa-
tional impact.

Medium Short 

1-5 years

We are in the 
process of looking 
into a complete 
change of all our 
packaging. Using 
packaging, con-
tainers, and labels 
with more sustain-
able prints.

Transi-
tional

Policy and 
legal

Risk of future 
taxes, e.g. carbon 
taxations related 
to emissions in 
the value chain if 
Wellvita does not 
work to reduce 
impact.

Low Medium- 
Long

10-15+ 
years

We are in the 
process of chang-
ing our largest 
environmental 
footprint, in the 
form of changing 
our packaging / 
cans to biodegrad-
able products. We 
expect to be ready 
with this new 
setup by the end 
of 2021.
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Task Force on Climate-related  
Financial Disclosures risk assessment 
To better understand, manage, and disclose the impacts of climate change on our business, we 
have conducted a risk assessment based on the Task Force on Climate-related Financial Disclo-
sures (TCFD). Conducting this assessment allows us to not only identify the risks related to our 
business, but also the time horizon in which the risk is expected to occur. Knowing the expected 
future risks and the time horizon for their occurrence allows us to prepare mitigating activities to 
limit the negative effects and potentially turn the risks into opportunities. 



Type of 
opportunity

Sub- 
category

Description  
of risk

Materiality 
level

Time  
horizon

Describe current 
mitigation activities

Promotion Market If Wellvita works 
with sustainability, 
this might result 
in an opportunity 
to promote our 
products in rela-
tion to sustainable 
packaging and 
production leading 
to an increase of 
customers. 

Medium Medium

10-15 
years

We work towards 
updating our prod-
ucts and packag-
ing to more sus-
tainable solutions 
and communicat-
ing these impacts 
through sustaina-
bility reporting and 
marketing efforts.
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We are in the process 
of changing our largest 
environmental footprint, 
in the form of changing 
our packaging / cans to 
biodegradable products.



12 Social Wellvita Group CSR report 2020

In the Wellvita Group, one of our key priorities 
is ensuring the health and wellbeing of our 
employees. We are facing risks of work injuries 
to our employees and dissatisfaction among 
our employees. These risks could potential-
ly lead to lack of ability to attract and retain 
the best skills and talent. To ensure that we 
remain an attractive employer, we work with 
improving the gender diversity, ensuring the 
work safety, and ensuring the wellbeing of our 
employees. 

This is done by measuring the sick leave and 
employee turnover rates. Furthermore, we 
implement continuous initiatives to ensure 
the wellbeing of our employees. We host 
social events for our employees, where col-
leagues across departments are networking 
and improving relations. We have continuous 
development conversations with all our em-
ployees to ensure we support their individu-
al progress in the best way. In 2020 the new 
initiative “People Development Plans”, where 
employees are developing plans for their fu-
ture career development in collaboration with 
management was introduced in Wellvita ApS. 
In Mazina A/S this was only implemented on 
management level, as the employees in pro-
duction expressed their preference for a con-
tinuous dialogue with management in case of 
any problems or desires. 

Regarding work safety, the Wellvita Group 
continuously ensures that all employees, with 
a particular focus on employees in production, 
have the necessary training and knowledge to 
avoid injuries and accidents. As a result of our 
hard work we have accomplished having zero 
work related accident or injuries in 2020. This 
is a result that we are very proud of and aim 
to keep at a low level in the coming years. In 
2020 we also had a low level of sick absence, 
where our result was 2,6%. Our target is to re-
duce this to 2,5% over the coming years. 

In the late 2019 and beginning of 2020 we im-

Social4
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plemented various strategic changes. As a re-
sult of this, various changes and optimizations 
in the organization took place. The new strat-
egy has a higher focus on our online presence 
and online sales, leaving competencies earlier 
required for the success of Wellvita Group re-
dundant. Therefore, our employee turnover in 
2020 was higher than usually to ensure that 
the right competencies are present in the or-
ganization. 

As for many others, 2020 was an extraordinary 
year for the Wellvita Group. The Covid-19 pan-
demic naturally had an impact on our employ-
ees as we had to change our working habits 
due to many employees working from home 
part of the year. To ensure the wellbeing of our 
employees and ensure strong collaboration 
despite working from home, we had various 
initiatives in 2020. During the year, we hosted 
social events for all employees such as online 
wine tastings, Bingo Thursday and Social Fri-
day. 

Looking forward, Wellvita Group will work to 
promote the connection between our em-
ployees across the world. Enhancing the con-
nection between our offices in Denmark and 
abroad is aimed at increasing the wellbeing of 
our employees.

Wellvita Group has an ambition of being a di-
verse workplace on all levels. We do not toler-
ate discrimination based on religion, ethnicity, 
color, gender, disability, age nationality, sexual 
orientation, or political views. In Wellvita Group 
we, at all times strive to have an open, accept-
ing and including work environment. For the 
overall organization, we have an equal gen-
der distribution of 55% women and 45% men. 

However, in the management positions we 
currently only have one female member out of 
the six total members, representing only 17% 
of the total. In the Board of Directors, we did 
not have any female members at the end of 
2020. 

To ensure that we 
remain an attractive 
employer, we work with 
improving the gender 
diversity, ensuring 
the work safety, and 
ensuring the wellbeing 
of our employees.
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The Wellvita Group strives to do business in an 
ethical manner and in compliance with appli-
cable laws and regulations in all aspects of the 
business. Therefore, we have a high focus on 
ensuring that no human rights violations and 
no acts of corruption or bribery occurs neither 
in our own business nor in our supply chain. 
While our own production and our main sup-
pliers of tablets and supplements are located 
in Denmark, where the risk of human rights 
violations and corruption is considered to be 

low, we do have suppliers around the world. 
The raw material for our production is sourced 
from suppliers on all continents, including 
parts of the world with a risk of potential viola-
tions of human rights and bribery. 

The Wellvita Group fully supports and respects 
the internationally recognized human rights as 
formulated in the UN Human Rights Declara-
tion and does not accept the use of child labor 
or forced labor. As a result of this policy, we 
require all partners and suppliers to comply 
with certain standards to ensure humane and 
fair working conditions. Furthermore, we have 
a zero-tolerance policy towards any forms of 
corruption, bribery or other types of unethical 
behavior.

Every second year, we audit all our suppli-
ers in Europe. These audits are done by our 
internal pharmacist. Where we are not able 
to audit the supplier ourselves, we arrange 
for other audit companies to develop reports 
for us. While these audits are quality audits, 
we also focus on pointing out our guidelines 
and the contractual obligations related to 
human rights, working conditions and ethi-
cal business standards that the suppliers are  
subject to. 

In 2020 no violations of human rights or cor-
ruption and bribery has come to the attention 
of the management.

Governance5
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... Therefore, we have a 
high focus on ensuring that 
no human rights violations 
and no acts of corruption 
or bribery occurs neither in 
our own business nor in our 
supply chain.



2025 targets 2020

Performance on KPI’s

Scope 1 emissions (ton CO2 e) Minus 10% 3,4

Scope 2 location-based emissions (ton CO2 e) Minus 10% 32,8

Scope 2 market-based emissions (ton CO2 e) Minus 10% 116,6

Total emissions location based (ton CO2 e) Minus 10% 36,3

Lost Time Injury Rate 0 injuries 0 injuries

Sick absence (%) 2,5% 2,6%

Employee Turnover (%) 10% 47,2%

Diversity in the organization (% women/%men) Equal distribution 55% / 45%

Diversity in management (% women/%men) 40% / 60% 17% / 83%

Diversity in the Board of Directors (% women/%men) 40% / 60% 0% / 100%
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In 2020 we have started to measure and report on key metrics within sustainability. In the table 
below we have reported on our performance in 2020 and presented our targets for 2025. In the 
future we will report on these KPI’s and our progress within these. 

Sustainability  
key metrics6



KPI
Accounting practice  
(scoping, definitions, calculation methods etc.)

Scope 1 emissions All direct GHG emissions from operations. Consisting of diesel from 
company cars. 

Emission factors  
(Source: Energistyrelsen 2019) Minus 10%

Scope 2 emissions 
Indirect GHG emissions from purchased electricity. Scope 2 is pre-
sented both as location-based and market-based. All locations in 
Denmark, Norway and Finland are included. 

Emission factors Location-based / 
Market-based (Source: Association  
of Issuing Bodies 2019)

Minus 10%

Sick absence Total sick days / total days worked. All employees, both part-time 
and full-time employees are included in this calculation. 

Employee turnover
Total number of voluntary and involuntary employee resignations 
within the reporting period / total number of employees within the 
reporting period.

Lost Time Injury Rate Amount of injuries of employees leading to a loss of at least one day 
off work / number of available working hours * 200,000
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We focus on health in 
relation to our customers, 
our employees and the 
environment.


