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PRIMARY LOGO

LOGO VARIENTS

This is the primary logo for Old Trapper 

Smoked Products, Inc . This is a refresh of the 

previous logo and retains all the key design 

elements and presents them in a fresh 

manner . When used on any background 

other than white, this should include the 

white stroke completely surrounding the logo 

to create separation from the background 

color or image .

Additionally all logo varients below should 

likewise include the surrounding white stroke 

when not on a white background .

SINCE 1969

SINCE 1969 SINCE 1969 SINCE 1969

SINCE 1969

FULL COLOR LOGO W/HALO  
(used on product packaging & when used 

over image or graphic background)

2-COLOR LOGO  
(black and red)

ANY NON-WHITE  
BACKGROUND

1-COLOR LOGO - LT BACKGROUND  
(flat)

1-COLOR LOGO - DK BACKGROUND  
(flat)

GRAYSCALE LOGO  
(black only)

FULL COLOR LOGO - REVERSE  
(white stroke surround)
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SINCE 1969

LOGO CLEAR SPACE

SINCE 1969

= X

X

.83” / 60 px

X

1.125” / 81 px

In order to maintain the integrity of the logo, 

it's important that no other logos, type, or 

graphic elements infringe on it's space .

In order to maintain the recognition and 

readability of the logo, it should not be used 

in print or digital media in a size smaller than 

1 .125"w x  .83"h (approx . 81 pixels x 60 pixels) .

MINIMUM SIZE
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LOGO VIOLATIONS

SINCE 1969

SINCE 1969

SINCE 1969

SINCE 1969

SINCE 1969

SINCE 1969

In order to maintain the integrity of the logo, it 

must not be used in an altered form .

Do not alter the color of any part of the approved logo or its 
variations.

Do not rotate the approved logo or its variations clockwise so 
that the Old Trapper character is looking down. Do not rotate 
counter-clockwise beyond 15º.

Do not use the approved logo on any non-white background 
without the surrounding white stroke.

Do not distort or skew the approved logo or its variations.

Do not alter individual elements of the approved logo or its 
variations.

Do not use the approved logo or its variations in conjunction 
with additional brand assets in order to create a logo variant.
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ANY NON-WHITE  
BACKGROUND
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SECONDARY LOGO

LOGO VARIENTS

This is the secondary logo for Old Trapper 

Smoked Products, Inc . and should be used 

when the addition of "BEEF JERKY" is 

necessary to communicate more specific 

brand context . When used on any background 

other than white, this and "BEEF JERKY" 

should include the white stroke completely 

surrounding them to create separation from 

the background color or image .

Additionally all logo varients below should 

likewise include the surrounding white stroke 

when not on a white background .

SINCE 1969

SINCE 1969

SINCE 1969

2-COLOR LOGO  
(black and red)

GRAYSCALE LOGO  
(black only w/gradients)

FULL COLOR LOGO - REVERSE   
(white stroke surround)

FULL COLOR LOGO W/HALO  
(used on product packaging & when used 

over image or graphic background)

SINCE 1969

1-COLOR LOGO - LT BACKGROUND  
(flat)

1-COLOR LOGO - DK BACKGROUND  
(flat)
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SINCE 1969

LOGO CLEAR SPACE

SINCE 1969

= X

X

1.125” / 81 px

X

1.125” / 81 px

In order to maintain the integrity of the logo, 

it's important that no other logos, type, or 

graphic elements infringe on it's space .

In order to maintain the recognition and 

readability of the logo, it should not be used 

in print or digital media in a size smaller than 

1 .125"w x 1 .125"h (approx . 81 pixels x 81 pixels) .

MINIMUM SIZE
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LOGO VIOLATIONS

In order to maintain the integrity of the logo, it 

must not be used in an altered form .
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SINCE 1969

SINCE 1969

SINCE 1969

SINCE 1969

SINCE 1969

SINCE 1969

Do not alter the color of any part of the approved logo or its 
variations.

Do not use the approved logo on any non-white background 
without the surrounding white stroke.

Do not distort or skew the approved logo or its variations.

Do not alter individual elements of the approved logo or its 
variations.

Do not use the approved logo or its variations in conjunction 
with additional brand assets in order to create a logo variant.

Do not rotate the approved logo or its variations clockwise so 
that the Old Trapper character is looking down. Do not rotate 
counter-clockwise beyond 15º.



7

TRAPPER HEAD GRAPHIC

In order to maintain a consistant 

presentation of the brand, the Trapper Head 

graphic, which is a prominent component 

of the primary logo, may be used as a 

suplimental visual element .
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TRAPPER HEAD VARIENTS

SCREENED VERSION  
(10%)

REVERSE VERSION  
(on dark background)
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GRAPHIC CLEAR SPACE

.5” / 36 px minimum

.5” / 36 px minimum

In order to maintain the integrity of the 

Trapper Head graphic, it's important that 

no other logos, type, or graphic elements 

infringe on it's space . The clear space is 

equivalent to the distance between the top 

of nose between the eyes and the bottom 

of the mouth/lips .

In order to maintain the recognition and 

readability of the Trapper Head graphic, it 

should not be used in print or digital media 

in a size smaller than  .5"w x  .5"h (approx . 36 

pixels x 36 pixels) .

To be used where an "official" signature of the 

Old Trapper is appropriate . 

MINIMUM SIZE

T.O. TRAPPER SIGNATURE

BRANDING GUIDEO L D  T R A P P E R  B E E F  J E R K Y

= X

X

X
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COLOR PALETTE

In order to maintain a consistant presentation 

of the brand, use only these approved colors 

in all marketing materials whether print, web, 

or other electronic media . 
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OLD TRAPPER RED - PANTONE 186 C 
C12 M100 Y91 K3  |  R207 G16 B45  |  CF102D

OLD TRAPPER BLACK - PANTONE PROCESS BLACK
C50 M50 Y50 K100  |  R0 G0 B0  |  000000

OLD FASHIONED GOLD - PANTONE 871 C  
C44 M45 Y75 K17  |  R134 G117 B77  |  86754D

TERIYAKI YELLOW - PANTONE PROCESS YELLOW
C0 M0 Y100 K0  |  R255 G242 B0  |  FFF200

PEPPERED WHITE - PAPER WHITE
C0 M0 Y0 K0  |  R255 G255 B255  |  FFFFFF

HOT N SPICY RED - PANTONE 186 C 
C12 M100 Y91 K3  |  R207 G16 B45  |  CF102D

BARBECUE RED - PANTONE 1807 C 
C10 M93 Y71 K33  |  R168 G53 B58  |  A8353A

CHIPOTLE/ORIGINAL/BEEF STICK ORANGE - 
PANTONE 138 C
C0 M52 Y100 K0  |  R222 G124 B0  |  DE7C00

JALAPEÑO GREEN - PANTONE 355 C
C98 M12 Y100 K2  |  R0 G149 B58 |  00953B
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BRAND IMAGERY (STILL & VIDEO)

In order to maintain a consistent presentation 

of the brand beyond typography, the imagery 

selected and used should align appropriately 

with other brand visuals and with the brand 

voice outlined on the following page .

PRODUCT FOCUSED

CHARACTER FOCUSED

NATURAL / OUTDOOR SETTING CULTURAL CONTEXT SHARED WITH FRIENDS

ACTIVE & CONFIDENT WHIMSICAL BUT NOT SILLY ENGAGED WITH PEOPLE

PRODUCT & CHARACTER FOCUSED
MEETING NEEDS BACK TO NATURE BRAND PRIDE
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BRAND VOICE

In order to maintain a consistent presentation 

of the brand through written and verbal (video) 

communications it is necessary to "speak" in a 

consistant style and tone .

WRITTEN & VERBAL COMMUNICATION

VOICE DOS & DON’TS

When communicating as The Old Trapper character, approach his viewpoint as a man who 

is dislocated from his own time, but isn't frightened about it . Use old-fashioned vernacular 

whenever possible but not to the point where your message is compromised . The Trapper 

exudes confidence but not arrogance and his tone is always friendly and approachable . When 

writing more formal pieces (customer letters, PR quotes, etc) use the same tone, language, 

and sentence construction found in the letters in Ken Burns' "Civil War" documentary . Above 

all, remember the credo that the Trapper, in all things, is accidentally awesome!

• The Old Trapper doesn’t speak . 

• Brand should be humorous whenever possible

• The brand, and especially Trapper, isn't condescending, mean, or aggressive .

• No sexual humor

• No political humor

• The Trapper is apolitical
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