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Mr.  Sr idhar Srinivasan 

I  wish you al l  a  warm welcome to the 13 t h  Annual General  Meeting of  our Company.  

India’s  economic growth was 7 .2% in FY 2022-23. India emerged as  the second fastest-
growing G20 economy in FY  2022-23 to  become the f i fth largest  global economy. 

Over the span of nine years, per capita income nearly doubled to  reach Rs.  1.72 Lakhs, 
exhibit ing a 15.8% increase from the preceding year.  India's  GDP per capita stood at 2,320 
USD as of  March 2023,  inching close to the pivotal  threshold of  $2500, often associated 
with increased consumption trends g lobally.  Despite the  presence of  headl ine  inflat ion, 
pr ivate consumption in India displayed sustained v igor,  with an est imated growth of 7.3% 
dur ing the f iscal  year 2022-23.  

India stands on the verge of  substant ial  investments across diverse sectors, posi t ioning 
itself  as a viable industr ia l  counterpart  to China.  The country is on track to  surpass both 
Germany and Japan,  so lid ifying its  posi t ion  as the world's third- largest economy by the 
decade 's conclusion. Notably,  the  prospects for  private business investment remain 
opt imistic ,  even in the face of  r is ing interest  rates.  

The domestic text i le and apparel industry  in India holds  s ignif icant  importance,  
contribut ing near ly  2.3% to the country’s  GDP. It a lso accounts for 14% of industr ial  
production, 27% of foreign exchange inflows and 13% of export  earnings.  In FY 2022-23, the 
Indian appare l market experienced a 15% expansion,  while revenue growth has crossed pre-
Covid levels,  the segment i s expected to  witness  a s ignif icant  demand recovery only  by  the 
second half  of FY24.  

During FY 2023,  the sales growth in the apparel market  was predominant ly propel led by 
price  increases,  as there was a 3% decl ine in the volume of products  purchased by 
consumers.  However the apparel  market is  projected to observe a substant ial  volume 
growth,  reaching approximately  38.93 bi l l ion pieces by 2027, exhibit ing a volume growth 
rate  of  3.8%.  

The women’s bottom wear business is  expected to  grow to Rs.  24,300 crores by FY25, 
representing a 35% increase.  This  growth is  fuel led by increasing fashion awareness  and 
higher disposable  income.  

The Labour Force Part icipat ion Rate (LFPR)  for women aged 15 years and o lder in India 
showcased a r is ing trend,  recording pe rcentages of  30.0%, 32.5%, and 32.8% during 2019-
20,  2020-21,  and 2021-22,  respect ively,  which signals an increas ing presence of women in 
the labour force.  This surge in LFPR is contr ibut ing to notable gro wth in the formal  women's 
bottom wear segment ,  dr iven by the expanding number of  women in the corporate  realm 
and their  growing economic autonomy. Urban professional  women are embrac ing concepts 
l ike 'boardroom dressing ' and 'business dressing, '  propel l ing the demand for formal bottom 
wear. Moreover,  a  shift  toward favouring dist inct tops and bottomwear over tradit ional  suit  
sets underscores the s ignif icance of well -designed standalone products.  
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The ant ic ipated increase in India's  urban populat ion, projected to r ise from 35.39% in 2021 
to 43.2% by 2035, is  set to play a pivotal role in propel l ing the nation's women's apparel 
sector. Urbanisation brings  higher disposable incomes,  fashion awareness and access  to 
online shopping platforms,  boost ing demand for fashionable c lothing.  

The aspirat ional  mindset of the youth,  inclined towards branded products and improved 
shopping experiences, propels demand across d if ferent segments  and price ranges, 
mirroring consumption trends obse rved in the West.  

With the r ise of social media and fashion influencers , there has bee n an upswing in women's 
fashion awareness. This  he ightened awareness of current  trends, styles,  and brands has 
resulted in a greater desire for  a diverse  range of fashionable clothing choices.  

The r ise of  sustainabi l i ty  in fashion is  dr iving growth in the industry . With a shift  away from 
fast fashion’s  throwaway culture, sustainable fashion embraces s low product ion and 
organic pract ices.   

With this,  I  would l ike  to handover to our CEO,  Mr.  Gautam Saraogi for his  thoughts.  

Thank you al l .   


