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18 February 2022 | Packaging News (YouTube Channel)
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https://www.youtube.com/watch?v=aVKIcOPnPvE

08 April 2022 | all-about-london.com

ECO CONSCIOUS CELEBS PARTY TO SAVE THE
OCEAN

London’s eco-conscious celebrities turned up in force at fustralia House, horme of the Sustralian High Cornmission,

lazt night ata party thrown by ocean-zaving wine, The Hidden Sea.

Starzand influencers—includin g Strictly Star Katyalones, Qlyrnpian Airmee Fuller, Made in Chelzes icons Ollie Locke and
SophieHerrann and Love Islander Laura Crane partied in the Great Hall, an incredible, glarmorous and cavernous
room notusually opened to the public thatfound fam e as the location for the inside of Gringotts Bank in the Harry

Fotter movies.

The tunes were provided courtesy of NHS doc-turned superstar O, DR D1 Bodalia, while an intim ate gig from

Australian singer-songwriter and TikTok star Celina Sharma commanded the room.

Theparty was thrown tohighlight the plight of plasticin the ocean- 3 growing eco concern- and one which The
Hidden Sea takes a vested interestin. The Aussie wine rermoves 10 single use plastic bottlesfor every wine bottle sald
and has recently marked taking over 10 million cutfor recycling. The wine already has an army of farmousfans,
including Love Izlander and free surfer, Lucie Rose Donlan and Good Morning Britain weather presenter LauraTobin-

and fellow eco warriors can pick up their wines on the high streetin Co-op, Sainsburys and Asda.

Alzo spotted partying 2t the event was fashion influencer Azante, Or Emeka Okorocha, model Jena Gaoldsack and

forrmer GB Kayaker and ocean plastic activist Tornmy Brady.

Guests on the red carpet were imrmersed upon entry in The Hidden Ses's story by the eco wine's co-founder Justin
Maoran, whio—along with retired AFL star Richie WYandenberg- kick started the wine brand to take 1 billion plastic
bottles out of the ocean by 2030,

Theincredible hall also boasted a live graffiti wall which demonstrated that smallindividual changes can make abig

difference when it comes to the plastic problem.
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https://www.all-about-london.com/2022/04/eco-conscious-celebs-party-to-save-ocean.html

08 April 2022 | Essex Magazine

London's eco-conscious celebrities turned up in force at Australia House, home of the
Australian High Commission, last night at & party thrown by ocean-saving wine, The Hidden

Sea.

Stars and influencers - including Strictly Star Katya Jones, Olympian Aimee Fuller, Made in
Chelsea icons Ollie Locke and Sophie Hermann and Love Islander Laura Crane partied in the
Great Hall, an incredible, glamorous and cavernous room not usually opened to the public that

found fame as the location for the inside of Gringotts Bank in the Harry Potter movies,

Thetunes were provided courtesy of MHS doc-turned superstar OU, DR O Eodalia, while an
intimate gig from Australian singer-songwriter and TikTok star Celina Sharma commanded the

room.

The party was thrown to highlight the plight of plastic in the ocean - a growing eco concern -
and onewhich The Hidden Sea takes & vested interest in. The Aussie wine removes 10 single use
plastic bottles for every wine bottle sold and has recently marked taking over 10 million out for
recycling. The wine already has an army of famous fans, including Love Islander and free
surfer, Lucie Rose Donlan and Good Morning Britain weather presenter Laura Tobin - and

fellow eco warriors can pick up their wines on the high street in Co-op, Sainsburys and Asda.

Klso spotted partying at the event was fashion influencer &sante, Or Emeka Okorocha, model

Jena Goldsack and former GE Kayaker and ocean plastic activist Tommy Brady.
Guests on the red carpet were immersed upon entry in The Hidden Sea'’s story by the eco wine's
co-founder Justin Moran, who - along with retired AFL star Richie Vandenberg - kick started

thewine brand to take 1 billion plastic bottles out of the ocean by 2030,

Theincredible hall also boasted a live graffiti wall which demonstrated that small individual

changes can make a big difference when it comes to the plastic problem.
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https://www.essexmagazine.co.uk/2022/04/eco-conscious-celebs-party-to-save-the-ocean/

09 April 2022 | HelloMagazine.com

HELLO!

Katya Jones

The Hidden Sea party at Australia House

Cn 7 April, London's eco-conscious celebrities turned up in force at Australia
House, home of the Australian High Commizsion, at a party thrown by ocean-
saving wine, The Hidden Sea. Stars and influencers — including Strictly’s Katva
Jones - partied in the Great Hall, an incredible, glamorous and cavernous room not
usually opened to the public that found fame as the location for the inside of
Gringotts Bank in the Harry Potter movies.
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https://www.hellomagazine.com/celebrities/gallery/20220409136897/april-2022-celebrity-parties/1/

30 April 2022 | lllawarra Mercury
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https://www.northweststar.com.au/story/7718246/mothers-day-gift-guide-trending/

02 May 2022 | Sydney Unleashed
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https://www.sydneyunleashed.com/mothers-day-gift-ideas/

April 2022 | GQ print Lifestyle essentials(UK)
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04 April 2022 | drinksretailingnews.co.uk(UK)

Did you always strive to wark in the wine industry?

Well no unfartunately. but | always knewr what | didrt want to do living inthe
suburbs. driving a <ar ta an affice and working for samaone. and then repsating
that all aver again. day inand day out. was the definition of what not ta da far me.
Id lowe ta say | had 2 well thought-aut plan. but the fact is. | just maved away
fram what | didnt want ta da. | first got inta the wine industry when an appartunity
came up by chance in S5outh Australia. Far me. it didnt matter whether it was
boaze, ar samething totally diferent - 1 just had 2 strang desire ta build a brand
with purpase And lucky far me. my ca-faunder Richie Wandenberg is 3 third-
generatian grape grawer.

W hats your favourite part of the winemaking process?

The drinking part! But | think all elerments of wine making hawve beauty inthem. |
relate making wine ta coaking. which | love. | get =0 excited abaut gaing ta a
market and seeing samething which is just in seasan. organic and is 50 autstanding
that you <an put it inyour mouth straight away without cooking it Its the same
with wwire — grovw premium fruit and yau dont need ta manipulate it too muchta
make great wine.

Zhat inspired your mission to remove plastic from the ocean?

| grewr up. like mast Aussies. near the beach. but when | started travelling. | saw
parts of Sautheast Asia and Sauth America in particular where they didnt have the
sarne pristire environment. Seeing the physical destruction. the deterioration of
whale ecasysterms. | was like. | reed ta be 3 part of solving this problem. The
WOWF reparts that the average persancansumes 57kg of plastic ewvery year
through coffes cups. packaging. blah. blah. blah. and unfartunately. sbaut 3%
{approximately 2kg of plastic per persanl of that ends up in the water. Richie and |
decided ta use our caommercial expertise ta try ta battle this by both raising
awsarensss and making 2 tangible diference ta the health of aur oc2ans.

Does The Hidden Sea have any plans on the harizon?

We are expecting certification fram the Australisn gowvernment to be one of anly
faur certified carbon neutral businesses fram vineyard ta port. Dur goal ta remave
a billkon battles fram the s=a cames from accauntability — we've s=t a goal that
everyane understands. and we can be held accountable far it While we do that
wee will bring consurmers alang far the journey.

IT yau were & wine, what would you be and why?

Eecause my persanality is pretty high energy. | think | need to be carbanated -
something sparkling. The Hidden Sea sparkling magnum rose, Maybe together we
just imvent=d a new The Hidden Sea SkL - watch this space.
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https://drinksretailingnews.co.uk/news/fullstory.php/aid/20927/Meet_the_maker_-_interview_with_Justin_Moran,_co-founder_of_The_Hidden_Sea_wine.html

05 April 2022 | The Drinks Business(UK)

The deal, which expands the Australian eco-wine brand's alobal footprint and will upweight its
presence across the Maordic marketplace and is setto propel it towards itz goal to take 1 billion plastic
hottles out ofthe ocean by 2030,

Spivi, which is also partly owned by Scandinavia's biggest hospitality group Rekom, intends to help The
Hidden Sea to effectively take plastic bottles out ofthe ocean and recycle them as well as boost brand
awareness via its connections.

Justin Moran, co-founder of The Hidden Sea, said: "The partnership with Spivi is a massive move
towards our goal to take 1 billion plastic bottles out ofthe ocean by 2030, Spivi's vast distribution
netwoark, ahility to track consumers across various routes to market and activate at a multitude of
touchpaoints makes the company a powerful partner to The Hidden Sea. [t's an epic oppartunity to offer
even more retailers, aperators and consumers the chance to make more socially conscious,
meaningful choices thraugh our brand pramise.”

The Hidden Sea, which is produced on the Limestone Coast inAustralia, removes and recycles the
enuivalent of 10 single-use plastic bottles for every hottle sold, enahling trade customers and
consumers to make a direct positive impact on alobal ocean health.

Danty Maordberg, CEO of Spivi, added: "The Hidden Sea joins the Spivi portfolio because — like the rest
of our hrands — it has the ahility to create a genuine connection with consumers. We share much
camman ground with The Hidden Sea, not least how we challenge how things are done to make
progress. We welcome The Hidden Seato Spivi and hawe confidence it'll succeed across our customer
hasze aswe build the hrand even more and stride towards our goal to take plastic out ofthe ocean.”

Spivi will take the entire The Hidden Sea range into its portfalio including the brand's Sauvignon Blanc,
Chardonnay, Rosé, Shiraz, Pinot Grigio, Red Blend, Pinot Moir and GSM,
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https://www.thedrinksbusiness.com/2022/04/the-hidden-sea-signs-spivi-deal-gaining-big-nordic-presence/

08 April 2022 | harpers.co.uk(UK)

Hidden Sea celebrates removing 10 million plastic bottles
from the ocean

By James Bayley
Publizhed: 08 April, 2022

Sustainahbility iz mare of a strateqic priority in the drinks industry than ever befare. According ta the
2022 Footprint Orinks Industry repart, 53% of consumers seek information on their Favourite drinks
brand= and venues regarding environmental and social responsibility.

Fanz of ethically sourced, premium wine will like what they hear from eco Aussie Brand The Hidden Sea.

"Far every hattle of wine we sell, we remove and recycle 10 plastic bottles from oceans and rivers " said
Paul Braydon, head of buying st Kingsland Drinks, the UK distribution partner of The Hidden Sea.

He continued: "The vineyards are located on the Limestone Coast in South Australis and were once covered
by the ocean leaving the area with various marine relics, including a whale fossil"

That fo=zil lends its image to the company logo and contributes to the rich, fedile =oil in the vineyard. it also
provides a natural and unigue fitration system —ideal for grovwing grapes.

« READ MORE: Footprint launches drinks sustainability report

The Hidden Zea recently achieved a major sustainability milestone by removing the equivalent of more than
10 million single-use plastic bottles from the ocean.

To celebrate this, the South Australian Tourizm Commizzion and The Hidden Sea hosted a drinks recegption in
the hiztoric Australia House in Londaon last night (7 &pril), to an array of industry professionals and special
guests.

The environmental drive was undertaken in collaboration wwith ReSea Project, a Danish organization
committed to removing ocean waste plastic and recycling it, while alzo improving communities most directly
affected by ocean waste and creating awareness about responsible waste handling. t currently operates
in Southeast Asia, which iz a majar recipient of plastic waste from countries around the world, including the
(1]

Justin Moran, co-founder of The Hidden Sea, zaid. "Reaching this milestone is a fantastic achievement, and
we're grateful to retailers inthe UK for getting behind us. Thiz moment demonstrates that consumers —when
given the opportunity — will make more socially conscious meaningful choices if they place them at the heart
of & mavemnent.

"But the job is not done. We're on a mizsion to remove one billion by 2030, To achieve this goal, more support
iz wital. We'll be investing heavily to zound the alarm, drive awareneszs, get the support of futher retailers,
and drive consumers to store

Marine biologist, Madeline =t Clair, added: "The Hidden Sea's 10 milion battle milestone is & wonderful
example of how buzinesses can affect change when they put the planet at the centre of their focus. The
warld's oceans are vital ta the health of the planet and the simple truth is that plastic, of any kind, does not
belong in the world's waters "
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https://harpers.co.uk/news/fullstory.php/aid/30148/Hidden_Sea_celebrates_removing_10_million_plastic_bottles_from_the_ocean_.html

12 April 2022 | The Sun(UK)

After spending hundreds of thousands of pounds on IVF
and suffering devastating miscarriages, Ollie and Gareth
refuse to give up.

In fact, they've sold their apartment in Fulham to buy a
family home with a garden for when their baby arrives.

In an exclusive interview with The Sun at The Hidden Sea
event last week, Ollie said: "Everyone has been so
unbelievable.
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https://www.thesun.co.uk/tv/18241226/surrogater-miscarriages-made-in-chelsea-ollie/

26 April 2022 | The Buyer (UK)

Manchester’s Stoller Hall was the venue for the 2022 People’s
Choice Wine Awards and once again the chance to see which
wines entered by producers, brand owners, importers and
retailers caught the attention of this event’s unigque judging
process that involves both everyday wine drinkers and
professional wine trade judges in determining the finalists and
and overall winners. These are the wines that consumers want
to buy and drink. The Buyer is the official media pariner for

the awards and sponsor of the video category.

WINNER Reserve Wines, Manchester The Hidden Bea Shiraz, Limestons Coast Winery, zozo
) Submitted by: Crata PR
The Story Behind the Label
S d by The B
ponsored by The Buyer Bronze
La Riojana The Hidden Sea Shiraz, Limestona Coast Winery, zozo
Most Wanted Subrmnitted by: Crate PR
The Hidden Sea
c°a
‘X
Ty
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http://www.the-buyer.net/awards/peoples-choice-wine-awards-announces-its-2022-winners-and-finalists/

26 April 2022 | Evening Standard(UK)

.
Evening:-Standard
o CULTURE INSIDER THE ESTAPIET THE REVELLER THEQFTIMIET COMMENT
TECH HOME & GARDEN KIDS BOOKS DEALS

SHOPFIMNG ) ES BEST HOME ) FOOD & DRIMK 3 WINEANDSFIRTS ) REDWINE

Best supermarket red wines 2022 from
Malbec to Rioja

Full bodied rich flavour at a price that won't make you blush

The Evening Smndard's jsmalinn & sappered by mar maders When yoa gurchazs throagh ks on mar sie, we r=y sam an affilias commisim,

The Hidden Sea

With a eult following amongst eco warriors, The Hidden Sea is an Aussie
label to love for its ethics alone, as they remove 10 single-use plastic
bottles from the ocean for every single bottle sold. Fast fact: they've

already removed 10 million bottles thanks, in large part, to the stamina of
UK drinkers.

It's guite the incentive to get involved. Sustainability aside, the Red Blend
is a spicy combination of shiraz, cabernet sauvignon and malbec, fizzing
with aromas of blackberry, plum, cherry and oak. Rich and smooth, it'sa
deep and dramatic erimson in colour for a luxurious and lipsmacking
swirl in the glass, with a snazzy label to boot that hipsters will love.

But the best hit? The wine is the first red from the brand to be available
nationwide, and it's not a moment too soon
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https://www.standard.co.uk/shopping/esbest/food-drink/wine-spirits/red-wine/best-supermarket-red-wine-b996332.html

30 April 2022 | Bendigo Advertiser (ONLINE) & 83 X Publications
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02 May 2022 | Sydney Unleashed

Rosé for mum

Treat the special woman in your life this Mother’s Day with a bottle of rosé
from Australian wine brand with a conscience, The Hidden Sea. Light yet
luscious, with an aroma of strawberries and cream and hints of blueberries and
ground spice, it’s the perfect celebratory drink. And to top it off, with every
bottle of wine sold, The Hidden Sea works with ReSea Project to remove and
recycle 10 x plastic bottles from the ocean. So you can drink wine and help
save the ocean at the same time! To date, The Hidden Sea has removed over 10
million plastic bottles from the ocean since July 2020. The Hidden Sea wines
are available to purchase via the website and select BWS, IGA Liquor and
Thirsty Camel retailers across the country (RE.P: $19.99).
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https://www.sydneyunleashed.com/mothers-day-gift-ideas/

21 May 2022 | Newcastle Herald & 14 X Publications
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28 April 2022 | Evening Standard (UK) & uk.news.yahoo.com
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https://www.standard.co.uk/shopping/esbest/food-drink/wine-spirits/red-wine/best-supermarket-red-wine-b996332.html
https://uk.news.yahoo.com/best-supermarket-red-wines-2022-091336574.html?guccounter=1&guce_referrer=aHR0cDovL21lZGlhcGxhdGZvcm1wbHVzLnByZWNpc2UuY28udWsvcmV2aWV3LmFzcHg&guce_referrer_sig=AQAAAEptjyc3_Qou4W1PbK0digJOKF7AlCfYsnINw2kqePSI2ZHu1CQQeq3a6g-I0VIc6tc9kA6xSLl2DaGbK1d4GR6jj0rbbTsaH_Ap8k0qxDaRfOIHuo1Y-oT0R1p_HVK5zO6cR17RDfZ-OUA8wuIy5nZrkEkrAyJMqlFigFz3c-tJ

04 May 2022 | Time Well Spent Mag

"We are proud to have so many incredible atists whe share our passion - many of whom have captured its incredible natural
wonders up close and provided them for this show, and cthers who have seen the devastating impact humans have had on
the planet, and explore that in the exhibition and - more impertantly - what we can do to help it heal.”

The exhibition will launch with a WVIP Private View at Koppel Project on 2 June with sustainable drinks sponsars Bullards Gin
and The Hidden Sea, and will open to the public on 3 Jure, before moving to Zebra One Gallery's virtual exhibition, with key
pieces available to view in persen at the Hampstead gallery until 16 Jure.
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https://www.timewellspentmag.com/post/leah-wood-s-mission-to-heal-the-planet-with-mayfair-exhibition

05 May 2022 | Ocean Culture Life (UK)

‘The Hidden

the first paragraph. Just pure, unadult

delicious wine, and clean beaches Their sacially

than themsel

imagine ch
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CONTRIBUTIONS
TO THE PLANET

+ Their winery is salar poversd and is on track to be carban
neatral by 2022

+ They are 3 mernber of Sustainable Winesrowing Anstraliz®
and are HACCT accredited

+ Winery waste is composted & wastewater is recycled

+ Glass wine bottles are infinitely recyclable without compromise
an quality

+ Labels are laser-printed using orpanic water-based inks, and
the calaur is burned off in the recyeling process

+ Cartons are cardboard, and sourced throngh manofactures:
that only nse sustainable and recyclable materials. They alo
don't add any waxing or varnishing 1o their cartons, o they
rernain 100% recyclable

+ Bulk shipping (for bottles to be filled at their destination)
incwolves their wine being sent in 100% recyclable Flewi Bag—
with no landfill inwolvwed at all—and the ships are made from
recycled bulltheads

+ Carbon is reduced ar 2 rerult of their ocean cleanup efforts


https://www.oceanculture.life/guardian/the-hidden-sea

20 May 2022 | Pauseher.com (UK)
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http://pauseher.com/lifestyle/pause-her-summer-drinks-guide-2/

20 May 2022 | Sunday Post (UK)
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24 May 2022 | The Drinks Business (UK)

Consumer Campaign of the Year:
The Hidden Sea forit's ocean clean-up

Casillero del Diablo for "WWorld's Greatest Thief
FinaotFinot for its Toni & Guy initiative
Beefsteak for 'Beef up your BRGQ!

Fhipps Relations for Majestic Wine's Matiomwide Cork Recyeling
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https://www.thedrinksbusiness.com/2022/05/the-drinks-business-awards-2022-shortlist-revealed/

08 June 2022 | Female

Celebrate and help save the ocean at the same time thanks to The
Hidden Sea

Treat the special peopleinyour life with abottle of rosé from Australian
wine brandwith a conscience, The Hidden Sea.

Light yet luscious, with an aroma of strawherries and cream and hints of
blueberries and ground spice, it's the perfect celebratory drink. And to
top it off, with every bottle of wine sold, The Hidden Sea works

with ReSea Project to remove and recycle 10x plastic hottles from the
ocean.

So you can drink wine and help savethe ocean at the same time! To date,
The Hidden Sea has removed over 10million plastic hottles from the
ocean since July 2020,

The Hidden Seawines are available to purchase via the website and
select BWS, IGA Liquor and Thirsty Camel retailers across the country.
RRP: $19.99

The Hidden Sea Rose, a sweet fruity finish, with most enjoyable delicate

flavours.

Page |26


https://www.female.com.au/the-hidden-sea-rose.htm

10 June 2022 | Essentials Magazine

The Hidden 52a Rosé

Aowine that 'saves the sea’ is the pitch. Removing and recycling ten plastic bottles per rose
bottle sald is the promise. Eut, considering this is such a feel-good purchase, does it also

deliver a feel-good drinking experience? The short answer is yes.

While this Caonawarra, South Australian wine, has good intentions, it's a touch less delicate
on the palate than other wines reviewed here. Instead, 8 depth of fruit aromas from a mix
of warietals slightly muddles its bouquet: sweet strawberries and cream, dried floral
elernents, and an almaost caramelised toffee backbone is heavier than expected. While this
might be attributed to warying ripeness of harvested fruit within the blend, the overall

balance in flavour is good.

Maybe nat the best wine of the bunch but a high-quality offering that's well designed to

pair with a pizza and good times.

3.5 stars
T5E {case of B)

Page |27


https://essentialsmagazine.com.au/food/aussie-wines-for-international-rose-day-saturday-june-12/

19 June 2022 | GlamAdelaide

South Australian wine brand The Hidden Seahas taken out top spot to win The Drinks
Business Awards 2022 ‘Consumer Campaign of the Year' for their ocean clean-up
efforts.

Held annually at the London Wine Fair, The Drinks Business Awards reccgnise and
reward top performers across the international drinks industry from the last 12 months,
in areas ranging from marketing and social media clout, to impactful launches and

exceptional individuals.

Beating global liquor brands such as Casillerc del Diablo, the win is a shining example of
how businesses can use their platform to effect tangible and meaningful change.

Co-Founder Justin Moran said: “Winning this award is a testament to our amazing team,
retailers, partners, ambassadors and |oyal customers who have gotten behind our mission
and are helping us work towards a commoen goal. We're humbled by this recognition, and
this award will only serve to motivate us further to continue cur crusade of cleaning up

the world's oceans.”
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https://glamadelaide.com.au/sa-wine-brand-recognised-on-global-scale-for-ocean-clean-up-campaign/

30 June 2022 | Packaging News

Wine brand The Hidden Sea, and purpose-led global racing championship,
SaillGP, have joined forces in an eight-year partnership to raise awareness of
climate change and ocean health, and to help remove plastic from the ocean.

The Australian wine company will drop into iconic coastal locations around the
Elobe a5 5ailGP's excusive, like-minded wine partner.

In partnership with Rebea Project, The Hidden Sea removes the equivalent of 10
single-use plastic bottles fraom the acean for every bottle of wine sold glabally. To
date, the company has already removed over 14 million plastic bottles, and aims to
remove ane billion by 2030

Together, 5allGP and The Hidden 5Sea will aim to remove over ane million single-use
plastic bottles from the ocean during their global, rulti-year partnership.

The Hidden 5ea will co-host hospitality experiences around the world with 5ailGP,
indluding sustainable branded bar areas, and VIP packages and wines for 53ilGP's
Adrenaline Lounge, Race Village, and Media Centre.

The company says that "incredible views of the races, plus specialist experiences,
will all work to create a better future for everyone, and engage attendees in The
Hidden Sea’s very clear purpase - One Wine. Cne Mission. To remaove plasticfram
the ocean”.

Additionally, at several events world-wide, The Hidden Sea has sponsared a
thought-provoking art installation - created by artist and activist Benjamin Won
Wong - which depicts a giant tap spewing out single-use plasticwaste.

“This is the coming together of two companies that are driven to affect redl change.
If we do not take drastic action, plastic waste will outnumber fish in the oceans by
2050,% s3id Justin Maran, co-founder of The Hidden Sea.

“There is no Plan B, we must act now to save the sea. Teaming up with an

organisation that shares the same ethos of inspiring people worldwide to take
action, will boost our mission and help save the sed.
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“hsthe official wine partner of 5ailGP, The Hidden Sea standsto increase global
brand awareness by showcasing product excellence through a range or marketing,
and in-person activation opportunities at 5ailGP events.

“With 53ilGP, The Hidden 5ea will be further pasitioned to appeal to an aspirational
and inspirational demographic, with the ability to make a positive impact on ocean
health.”

5ailGP races for a better future, championing a world powered by nature. The
Elobal championship features national teams battling in short, intense races at
iconic stadium-style venues across the globe, At the end of the season, two
championsare crowned - one far the racing championship, and ane for the planet,
named the ‘Impact League”.

“53ilGP and The Hidden Sea’s partnership isa perfect coming together of two
deeply like-minded organisations to raise awareness of climate change and ocean
health,” said Rob Colegate, head of hospitality at 5ailGP.

“luests acrass all of 5ailGP's hospitality areas will now be a part of our shared
mission. We are confident this collaboration will be both educational and fruitful.”

Mow in its third season, 5ailGP sees teams from Australia, Canada, Denmark,
France, Great Britain, Japan, Mew Zealand, 5pain, Switzerland and the United 5tates,
racing at 11 renowned venues around the warld.

After apening in Berrmuda last manth, the league’s mast recent cormpetition wasin
Chicago {18-1% June). Frome there, theyll travel to Plymouth, Copenhagen, Cadiz,
aaint Tropez, Dubai, Singapore, Sydney, Christchurch and 5an Francisco.


https://www.packagingnews.com.au/sustainability/the-hidden-sea-sailgp-partner-to-clean-up-oceans

01 July 2022 | Eco Voice

In partnership with ReSea Project, The Hidden Sea removes the equivalent of 10 single-use plastic bottles from the
ocean for every bottle of wine zold globally. The Hidden Sea haz already removed over 14 million plastic bottles, and
gims to remove one hillion by 2030,

SailGP races for a hetter future; championing a woarld powered by nature. The global championship festures national
teams battling in shart, intenze races &t iconic stadivm-style venues across the globe. At the end of the season, two
champions are crovynied—one for the racing chamgpionship, and one for the planet, named the "inpact League".
Together, Sail P and The Hidden Sea will aim to remove over one million single-use plastic bottles from the ocean
during their global, multi-year partnership.

The Hidden Sea will co-host hospitality experiences around the world with SailzP, including sustainable branded bar
areas and YIP packages and wines for SailGR's Ldrenaline Lounge, Race Yillage, and Media Centre. Incredible viewss
of the races, plus specialist experiences, will all work to creste a better future for everyone, and engage attendees
in The Hidden Sea's very clear purpose; One Wine. One Mizsion. To remove plastic from the ocean.

Additionally, at zeveral events world-wyide, The Hidden Sea has sponsored an incredible and thought-provoking art
installation — created by artist and activist Benjamin “on Wong- that depictz a giant tap spewing out single-use plastic
weaste.

Juztin Moran, Co-founder of The Hidden Sea, said: "This iz the coming together of tvwo companies that are driven to
affect real change. If we do not take drastic action, plastic waste will outnumber fish in the oceans by 2050, There iz
rio Plan B, we must act now to save the sea. Teaming up with an organizstion that shares the same ethos of inspiring
peaple warldvide to take action, will boost our mission and help save the sea

"4z the official wine partner of SailGP, The Hidden Ses stands to increase global brand sveareness by shovwcasing
product excellence through a range of marketing and in-person activation opportunties st SalGP events . With S=ilGR,
The Hidden Sea will be further postioned to appesal to an aspirstionsl and inspirational demographic, with the abilty to
make a positive impact on ocean health "

Raok Colegate, Head of Hospitality st SailGPR, said: "SalGP and The Hidden Sea's partnership is & perfect coming
together of two deeply like-minded organisations to raize avwareness of climate change and ocean health. Guests
acrozs all of SalGP's hospitality areas—including the prestigious LAdrenaline Lounge and Event Vilages around the
weor|d—uwill novy be a part of our shared miszion. We are confident this collaboration will be both educational and
frutful”

Mowy in its third season, SalGP sees teams from Australia, Canada, Denmark, France, Grest Britain, Japan, Mew
Fealand, Spain, Switzerland, and the United States racing st eleven rencyened venues around the world, &fter
opening in Bermuda last morth, the league's most recert competition was in Chicago (June 18-13). From there, they'l
travel to Plymouth, Copenhagen, Cadiz, Saint-Tropez, Dubai, Singapore, Sydney, Christchurch and San Francisco.
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https://www.ecovoice.com.au/the-hidden-sea-and-sailgp-join-forces-to-clean-up-the-worlds-oceans/

09 June 2022 | The Drinks Business (UK)

Consumer Campaign of the Year

Winner: The Hidden Sea for its Ocean Clean-up

Special commendation: Beefsteak for 'Beef up your BEG'
Shortlist

The Hidden Sea for its Ocean Clean-up
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https://www.thedrinksbusiness.com/2022/06/the-drinks-business-awards-2022-winners/

20 June 2022 | SportBusiness Group (UK)
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https://www.sportbusiness.com/news/sailgp-tackles-ocean-plastic-with-the-hidden-sea-deal/

21 June 2022 | grocerytrader.co.uk
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The Australianwine brand isa premium company with ane razor-focused mission: to remove plastic
from theocean. Thecompanywill drop into iconic cogstal locations around the globe as Sall GP's

exclusive, like-minded wine partner.

In partnership with ReSea Project, The Hidden Sea removes the equivalent of 10 single-use plastic
bottles from the ocean for every bottle of wine =old globally. The Hidden Se3 has already remowed ower

14 million plastic bottles, and aims to remove ane billion by 23370

SailGP races far a hetter future; championing a world powered by nature. The global championship
features national teams battling in short, intense races at iconic stadium-stylevenues across the globe.
Attheend of thezeazon, twao champions arecrowned—oneforthe racingchampionship, and onefar
the planet, named the®l mpact League’. Together, SailGP and The Hidden Seg will 3im to remove over

anemillion single-use plastic bottles from theocean during their global, multi-vear partnership.

The Hidden Sea will co-hast hospitaliby experiences around theworld with SaillGR, including
sustainablebranded bar areas and WIP packages and winesfor SailGP's Adrenaline Lounge, Race
Yillage, and Media Centre. |ncredible views of the races, plus specialist experiences, will allwork to
create a better future for everyone, and engape attendees in The Hidden Sea'svery clear purpose; Cine

Yine. Cne Mission. To remave plastic from theocean.

Additionally, at several events warld -wide, The Hidden Sea hassponsored an incredible and thought-
provoking artinstallation - created by artist and activist Benjamin von Wong-thatdepicts a gianttap

spewing out single-use plastic waste.


https://grocerytrader.co.uk/the-hidden-sea-wine-and-sailgp-partner-to-clean-up-the-sea/

21 June 2022 | sportindustry.biz (UK)
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https://www.sportindustry.biz/news/shorts-sailgp-tour-britain-pto

21 June 2022 | Sports Insight (UK)
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5ailGP races for a better future; championing a world powered by
nature, The global championzhip features national teams battling in
short, intenze races at iconic stadium-style venues acrosz the
globe. &t the end of the seazon, two championz are crowned—one
for the racing championzhip, and one for the planet, named the
“Impact League™. Together, 5ailGP and The Hidden Sea will aim to
remove over one million single-use plastic bottles from the ocean
during their global, multi-vear partnership,

The Hidden 5ea will co-host hospitality experiences around the
world with 5ailGP, including sustainable branded bar areas and WIP
packages and wines for 5aillGP’: Adrenaline Lounge, Race Yillage,
and fhedia Centre. Incredible viewes of the races, plus specialist
experiences, will all work to create a better future for everyone,
and engage attendees in The Hidden Sea’s very clear purpoze; One
Wine. One Mizsion. To remove plastic from the ocean.

tdditionally, at several events world-wide, The Hidden Sea has
sponzared an incredible and thought-provoking art installation -
created by artizt and activist Benjamin Yon Wong- that depicts a
giant tap spewing out single-use plastic waste,

Justin Moran, Co-founder of The Hidden Sea, zaid: “Thiz iz the
coming together of two companies that are drven to affect real
changze. If we do not take drastic action, plastic waste will
outnumber fizh in the oceans by 2050, There iz no Plan B, we must
act now to save the zea, Teaming up with an organization that
zhares the same ethosz of inspiring people worldwide to take
action, will boost our mizsion and help save the sea.”


https://www.sports-insight.co.uk/news/the-hidden-sea-and-sailgp-partner-to-clean-up-the-sea

22 June 2022 | The Drinks Business (UK)
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Thraugh its existing partnership with the ReSea Project, The Hidden Sea remaoves the equivalent of 10
single-use plastic bottles from the ocean far each bottle of wine sold. 14 million plastic bottles have
already been remaved, with the company stating its aim of remaving one hillion by 2030,

The new collaboration with SailGP will see the brands remowe one million plastic hottles from the

ocean, The Hidden Sea =aid, while raizing awareness of the effects of climate change on ocean health.

Justin Maran, Co-founder of The Hidden Sea, commented of the partnership: "This is the coming
together of two companies that are driven to affect real change. Ifwe do nottake drastic action, plastic
waste will outnumber fish inthe oceans by 2050, There is no Plan B, we must act now to save the sea.
Teaming up with an organisation that shares the same ethos of inspiring people woarldwide to take
action, will hoost our mission and help save the sea”

Rob Colegate, Head of Hospitality at SailGP, added: "SailGP and The Hidden Sea's partnership is a
perfect coming together of o deeply like-minded organisations to raise awareness of climate change
and ocean health. Guests across all of SailGP's hospitality areas—including the prestigious Adrenaline
Lounge and EventVillages around the world—uwill now be a part of our shared mission. YWe are
confident this collaboration will be hoth educational and fruitful

SailGP will host a race in Plyrmouth this summer.
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https://www.thedrinksbusiness.com/2022/06/the-hidden-sea-wine-partners-with-sailgp-to-clean-up-the-sea/

22 June 2022 | Retail Times (UK)

SailGP races for a hetter future; championing a world powered by nature. The global
championship features national teams battling in shar, intense races aticanic stadium-style
venues across the globe. Atthe end of the season, two champions are crowned—ane far the
racing championship, and one for the planet, named the "Impact League”. Together, SailGP and
The Hidden Sea will aim to remave aver one million single-use plastic hottles from the acean
during their global, multi-year patnership.

The Hidden Sea will co-host hospitality experiences around the world with SailGP including
sustainable branded bar areas and ¥IP packages and wines for SailGP's Adrenaline Lounge,
Race Village, and Media Centre. Incredible wiews of the races, plus specialist experienceas, will
all work to create a better future for everyone, and engage attendees in The Hidden Sea's very
clear purpose; One Wine, One Mission. To rermove plastic from the ocean.

Additionally, at several events warld-wide, The Hidden Sea has sponsared an incredible and
thought-provaking artinstallation — created by artist and activist Benjamin Yon Wong- that depicts
a gianttap spewing out single-use plastic waste.

Justin Moran, co-founder of The Hidden Sea, said: "This is the coming together of two
companies that are driven to affect real change. Ifwe do not take drastic action, plastic waste will
autnumber fish inthe oceans by 2050. There is no Plan B, we must act now to save the sea.
Teaming up with an organisation that shares the same ethos of inspiring people worldwide ta
take action, will boost our mission and help save the sea”

Rob Colegate, head of hospitality at S3ilGF, said: "SailGF and The Hidden Sea's partnership is a
petfect coming tagether of twao deeply like-minded arganisations to raise awareness of climate
change and ocean health. Guests across all of 5ailGP's hospitality areas—including the
prestigious Adrenaline Lounge and Event ¥illages around the woarld—will nowe be 3 part of our
shared mission. We are confident this collaboration will be bath educational and fruitful
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https://www.retailtimes.co.uk/the-hidden-sea-wine-and-sailgp-partner-to-clean-up-the-sea/

22 June 2022 | Asian Trader (UK)

The Hidden Sea wine and SailGP, the purpose-led global racing charmpionship, have
joined forces in an eight-year partnership to raise awareness of climate change and

ocean health, and remove plastic from the ocean,

As part of the eight-year collabaration, the Australian wine brand will drop into iconic
coastal locations around the globe as SailGP's exclusive, like-minded wine partner,

In partnership with ReSea Project, The Hidden Sea removes the equivalent of 10
single-use plastic bottles from the ocean for every bottle of wine sold globally, The
Hidden Sea has already removed over 14 million plastic bottles, and aims to remove
one billion by 2030,

SailGP, which charmpions a world powered by nature, features national teams battling
in short, intense races at iconic stadium-style venues acrass the globe. At the end of
the seasan, twao champions are crowned—ane for the racing championship, and ane fo

the planet, named the "Impact League®

Together, SailGP and The Hidden Sea will aim to remove aver one million single-use

plastic bottles frorm the ocean during their global, multi-vear partnership.

“This is the coming together of twa cormpanies that are driven to affect real change,”

Justin Moran, co-founder of The Hidden Sea, said.

"If we do not take drastic action, plastic waste will outnurmber fish in the oceans by
2050, There is no Plan B, we must act now to save the sea, Teaming up with an

organisation that shares the same ethos of inspiring people worldwide to take action,

The Hidden Sea will co-host hospitality experiences around the world with SailGR,
including sustainable branded bar areas and WIF packages and wines for SailGP’s

Adrenaline Lounge, Race Yillage, and Media Centre,

additionally, at several events waorld-wide, The Hidden Sea has sponsaored an incredible
and thought-provoking art installation - created by artist and activist Benjamin Yon

Wang- that depicts a giant tap spewing out single-use plastic waste,

Rob Colegate, head of hospitality at SailGR, said: “SailGP and The Hidden Sea’s
partnership is a perfect coming together of two deeply like-minded organisations to
raise awareness of climate change and ocean health, Guests across all of SaillGP's
hospitality areas—including the prestigious Adrenaline Lounge and Event Willages
around the warld—will now be a part of our shared rmission. Wwe are confident this

collabaoration will be both educational and fruitful »
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https://www.asiantrader.biz/the-hidden-sea-wine-unveils-new-eight-year-racing-collaboration/

22 June 2022 | Mature Times (UK)

The Hidden Sea Fose 2021

£8 Sainsbury's

7+

hare of a light red than a rose made with a blend of white and red grape varieties: Shiraz, Cabernet Sauvigne
and Chardonnay. Flavours of creamy apple with a touch of lemon and raspherry.
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https://www.maturetimes.co.uk/paulas-wines-of-the-week-22nd-june-2022/

01 July 2022 | Decanter (UK)
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