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1 July 2021 | Harpers Wine & Spirit (UK)

CEATLIDE
Austrolis

n 28 Movember 27020, China

announced punitive tariffs on
Auwstralian wine of between 1075 and
£1&%, serving a massive blow to an
industry already wounded by three
years of low yields culminating in

L J droughts. bushfires and ceronavirus
“This threat to rural Australia makes

. Covid:15 Ingk like a bag of fairy feoss,”

wrote Australia’s Wine Business Mogazine following

China’s announcement, An order of 1,000 tonmes
of uncentracted fruit was cancelled by one large
company the next day. And the paln was felt by
bwth sides, as many millions of Chinese who love,

pour, sell, distribute and import Australian wine

were left reeling.
China’s Ministry of Commerce falsely accused
Australia of dumping cheap wine there, leaving
™ many chservers question ing why bulk wine was the

only exempt category. And why was wine just one of
: 3 , a swalhie of Australian exports (o be slammed? Wine
Tyson Stelzer looks at the ramifications of s of course just a pawn in a mach langer diplematic
- . : tusshe, It's a timy pawn at that, representing just 1%
China's extreme tariffs on Australian wine exports i ety g il
But for Australlan wine, China ksenormous. now
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1 July 2021 | Harpers Wine & Spirit (UK) (Continued)

the number one ex part market, accounting for
AUS1L.2bn {19% by valus) and the equivalent of
188 million bottles (407% by vohumed

The impact of China’s erippling tariffs wag
swift and deep. Exports to China between December
2020 and March 2021 were just AUS12m, compared
with AUSI25m in the same pericd last year (down
muore than $6%).

“The market has pretty much disappeared,”
bempans Wine Australia CEQ Andreas Clark. "All
that it is going inte China at the moment is a bit of
builk wine, a little high-value wine and some brandy.”

The impact was particulary acute as China was
a premium market with a thirst for fire wine. But
theres more &1 stake than just sales igures, politics
and supply and dermand

“It's nat just the commercial outcomes, but the
genuine and real interactions and camaraderie
that have Fallen away” Clark peints out.

James Lindner of Lamgmesl in the Baroasa
says: "[1's more than just business it's a gemine
relaticnship and a cultural exchange. Bonds have
been made with our Chinese (riends over many
lunches and dinpers.”

The diplormatic tussle = showing no signs of
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"It's more than
just business,
it's 0 genuine
relotionship
ond a cultural
exchonge”

James Lindér,
Lengmeil

abating, and in March China announced it would
leck in its tariffs for five years, Such an extrems
and sudden reaction was a dramatic wake-up call
for Australian winemakers heavily reliant on this
vialatile market. The industry is rambling to pet
its uggs cut of this crumbling basket and looking
where vosend them next,

Taking mainland China out of the equation,
Australia’s wing exports were up 10% by valee and
B% by volume in the 12 months to March 2021, Even
accounting for China, the decling in value was just
4% and merely 1'% in volume,

The key growth market was the UK (see box on
page 30), while the US posted 4% growth in value 1o
wphold s place as Australkas thind export market.
“ware working hard o resusciiate and support the
LIS marker. which ks starting to ahow some sueoess”
reparts Clark.

“The American market is the key” agrees Penfalds
chief winemaher Feter Gaga,. "With 15 times the
Australian population!”

He postulates doing things different ly, perhaps
even trying 1o sell en primeur. a practice viruually
unheard of in Australian wine.

Oceania recorded 7% growth in value, with
the China slvuation accelerating Wine Australla’s
locus in these markets. Activities are current by
under way o link producers with importers and
distribwtors in Thailand, Indonesia, Vietnam,
Singapore and Malaysia,

Posting 55% growth in value, Hong Kong may
appear te be the surprise success stery for Australia,
but in truth its performance was skowed by the
re-routing of shipments destined for China in the
waki of the tariff announcements.

“Hong Kong s an important market for us, but
with the situation there at the moment, domestic
consumption ks not increasing.” Clark reveals.

+
OIVERSIFYING MARKETS

It takes time and investment for wineries 1o dimersify
their markets, and this is noeasy task in the midst of
the most challenging period sinco the Second World
War to actually travel and get on the ground.

"Mothing sells wine bitier than shoe leather! declares
Bellcbaonme Tasmania winemaker Natabe Fryar.

Smart operators saw this coming. "We have been
wiell on the way 10 engaging new markels sinoe
January 20200 says the Barossa's Torbrech Vintners
winemaker lan Hongell. "It's been my primary
directive for ourexport team, This won't replace
China by any measure, but we will find a way to
reshape our footprint.”

The [all repercussions of Australia’s China
catastrophe will take at least another year to fully play
out. Some reprieve on the supply side was granted by
three years of dreught, culminating in Further losses
1o bushfires and smoke taint in some regions in 2020
But 2021 delivered & beunt ful and sxsmplary harsast
—anid at same point 189 million bottles a year destined
for Chibrs will need to find & new home,

“Thers's a massive oversupply in South
Australia, and if you scoount for exports to China,
it's going 1o be very hard for regions that den't =

Heroass Wne [
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1 July 2021 | Harpers Wine & Spirit (UK) (Continued)

hawe a strong reputation.” says winemaker Steve
Pannell of & C Pannell Wines. “l really don't know
where Shiraz and Cabernet are going to go. There i
nowhere for them to go. IUs going to be ougher than
g seen it im my time.”

Already grape prices began to decline in the 2021
harvest, with Forecasziz for increazed downward
pressune in 2022 "There will come a time when
there is a significant shock on the dernand side
s a consequence of the China situation, which will
flaw right through the System ta Lhe growers.
Clark warns.

He highlights that commercial entry-level wine is
particularly sensitive ta glakal supply and demand,

“The realignment af markets and trading
relationships will likely take several years to
play out and the valwe per litre Australia generates
frommarkets replacing China may be less
favaurable so we may face oversupply challenges
and bess reward throughout the supply chain over
the coming years,” ferecasts Richie Vandenberg,
CECQ of Limestane Coast Wines, one of Australias
20 largest wine exporters by value, and supplier of
The Bidder Seg labe] and supermarket brands.

Jr

DOMESTIC DEMAND FOR PREMILM

Another factor that mitigated the impact of the
acule decling in Chinese exportawas a surprise
leap in demneatic demand for Ane wire in the wake
of the pandemic, Australia has fared relatively well
in the midst of corcnpavirus and its lockdawn s have
bieen comparatively short-lived. With international
borders shut tight for 15 months (and counting.

a surphasof discretionary spend ing has fuelled
unprecedented domestic demand for prembium
wine from both on- and eff-trade. To facilitate
social distancing. cellar doar tastings have beon
transformed en masse from traditional free-of:
charge, stand-up format to sit-down. paid, tutored
rastings. Cellar doors reaped the benefits as guests
ook o greater knterest kn their wines, svayed longer
and purchased more bonles.

For all that thiswild year has thrown at them,
the optimism, adaptabilicy and restlience for
which Australian winemakers are known has
ajgain flourished in the face of adversity. "I've seen
winee pulls, the rige and fall of the UK. USA and
now China reflects Hongell. "China veas aur third
altempl as & countey ol getting it right. and we
thaught we were succeeding, witl the highest
prices paid per litre, ot just valee offerings.

Bt all markets rese in time and we adap?.” ]

W Horges Wit B Sped July 2021
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1 July 2021 | Harpers Wine & Spirit (UK)
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TREND WATCH: WINES
THAT SAVE OCEANS

Two recent launches are working with clean-ocean charities to
raisc money and awareness. Australian label Hidden Sea works
with the ReSea Project to remove and recycle 10 plastic bottles
from oceans and rivers for every bottle of wine it sells. They aim
to remove 1 billion single-use plastic bottles by 2030. The range

of four wines — Chardonnay, Sauvignon Blanc, Shiraz and a ros¢
— are grown in limestone vineyards, home to the fossilised
whale that appears on every bottle.

Meanwhile Coastal Reserve works with Plastic Oceans
Europe (see details on plasticoceans.org), donating zop per bortle
sold to the non-profit organisation, which promotes change in
consumer behaviour, corporate and public policy on single-use
plastics. The range includes a French Sauvignon Blane, Spanish
Merlot and Pinot Grigio Rosato from Italy. Look out for the
vegan-friendly wines in restaurants and bars.

These new labels join Sea Change, launched in 2019, which
supports ocean conservation through partnerships with key
ocean and marine charities. The eco-friendly, sustainable range
includes a Provence rosé, Prosecco and the Dolphin label
Chardonnay and Negroamaro from Puglia, which are both
available at Amazon UK. All three brands are also vegan.



2 July 2021 | Drinks Retailing News (UK)

Magazines Trade & Overseas
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he Co-op announced recently that it aims
tosell fully carbon-neutral own-brands by
2025, as part of its ambitious climate plan o
achieve net zero carbon emission by 2040.
Simon Cairns, the Co-op's head of drinks, says
there is “absolutely™ a desire from the Co-op's
customer base for more planet-friendly products and practices
and this has encouraged the retailer to look closely at its own
brands. But, he says, it is important these items don’t come
with a premium price tag.
He says: “The intention from our point of view is that we
have set a clear ambition with our own brand. but we follow
that up with discussions with our branded partners as well
“1 don't want to set suppliers an impossible challenge and
that's why we want to go on the journey ourselves. We want to
try to take a bit of leadership in this space and for the benefit of
our suppliers as well. because ultimately it is a goal that we as

an industry share.”

Coverage is reproduced under license from the NLA, CLA or other copyright owner. No further copying (including the
printing of digital cuttings) digital reproductions or forwarding is permitted except under license from the NLA,
http://www.nla.co.uk (for newspapers) CLA http://www.cla.co.uk (for books and magazines) or other copyright body.

Yellow News...

The Hidden Sea

3862.02

+44 (0)20 7264 4700
services@KantarMedia.com
www.KantarMedia.com



2 July 2021 | Drinks Retailing News (UK) (Continued)

Magazines Trade & Overseas

Client:
Source:
Date:

Kingsland Drinks
Drinks Retailing News
02/07/2021

The Co-op has never been solely focused on cost, Cairns
says, because it has always had other considerations such as
Fairtrade, One Foundation or other initiatives it supports, but
this list of “other considerations™ is now growing.

He says: *I would like to think that, when we are choosing
the partner to work with, we will have considerations
around whether or not they are helping businesses to
reduce carbon or carbon offsetting, or whether or not they
are using recycled packaging. or whether or not it is
biodegradable packaging.

“Ido think it is not just about being solely focused on cost
as a buyer anymore; there are so many other facets that are
important to the customer as well and we have to consider
all of those things, but at the same time we still have to offer
agreat product and great value and it is finding that roadway
through it.”

For the drinks sector, Cairns says the most obvious challenge
when thinking about sustainability is that the packaging
weight is directly associated with carbon consumption.

He says: "As an industry, over the years we started to see
heavier and heavier packaging. because we have instilled in
customers the belief that a heavier bottle equates to a better- \
quality product. Changing some of that mindset is quite an |
interesting challenge.

“At the same time, customers now quite rightly say they
don’t want plastics used in the same way they were previously.
Ifit was just a question of taking weight out of our supply
chain, we probably would look at whether we could switch
from glass to plastic, but then the plastic we use would have
10 be recyclable and we then still must have that conversation
with the customer to let them know that it is good” plastic, and
that the reason for the change is about packaging weight.

“But there are brands out there that are looking at things in
adifferent way. We have a brand on the shelf at the moment
|Banrock Station] which is in a recycled PET flat bottle, which,
from a shipping perspective, makes really efficient use of the
space, but it is also a far lighter bottle. Sales are reasonably
good, but quite honestly it is a lone voice at the moment.

“We need to make a bigger splash as an industry to show
we are absolutely going down this route and that it is the right
route. | am not saying the flat bottle is the only answer. I think
we need to really consider the best options and how you can
make change with some scale behind it.”

PACKAGING FORMATS
The Co-op will also be exploring more bag-in-box and canned
drink options.

He says: “There are options we need to explore thoroughly
while also thinking about how customers want to shop in
the convenience channel or via Deliveroo. Is there a better
option than moving around a glass bottle if you are going to be
delivering it on the back of a bicycle? It’s that kind of thinking
which gives us permission to explore different packaging
options.”

Organic wine is another consideration for the drinks team
when looking at sustainability, and this is an area where the
retailer is already starting to gain traction.
would love to get to a stage where we can

Cairns says:

KANTAR MEDIA Coverage is reproduced under license from the NLA, CLA or other

printing of digital cuttings) digital reproductions or forwarding is permitted except under license from the NLA,
http://www.nla.co.uk (for newspapers) CLA http://www.cla.co.uk (for books and magazines) or other copyright body.
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We need to make a bigger splash as
an industry to show we are absolutely
going down this route and that it is
the right route

SIMON CAIRNS

champion more organic production because it is a sustainable
way of producing a crop. The good news is that the organic
wines we have brought in have started to perform well.
Demand is growing but there is more we can do from an
education point of view. We need to explain what it means to
be organic and why it is a good choice to make.

“The viticulturalists and winemakers | have met who have
moved to organic methods are so passionate. They must be
really committed to switch to organic because, on the face
ofit, there is a lot of risk. | think we [as retailers] have got a
responsibility there to support this for the longer term.”

The drinks team is also looking more closely at products
that support sustainable initiatives.

In 2019 for example, the retailer joined forces with Taylor's
port to fund a reforestation project in the Douro Valley.

Last year it teamed up with Brewgooder and Robinsons
Brewery to launch an exclusive beer to help fund clean water
development projects in Africa.

The Brewgooder Foundation is on a mission to use the
power of craft beer to bring clean drinking water to 1L0O0,000
people in developing countries, which Cairns says is “a great

He says: "Another one is Toast Ale, producing beer from
bread that would otherwise go to food waste. We have just
brought some spirits in with a similar ethos called Discarded.
There is some good innovation with Hidden Sea Chardonnay.
For me it is where, as a retailer, we can start to make a
difference.

product that people enjoy consuming, but even better if you
can find a product that is also actually helping to bring about
positive change. That's what we are trying to do, particularly as
the Co-op is community-led.”

Collaboration projects with suppliers, but potentially with
the wider industry too, are important, he notes.

“If we all sit in isolation and come up with our own
individual solutions to the problem, it will take us a lot longer
and it won't be as consistent from a customer perspective.

“If we are a bit more open and working collaboratively about
the shared challenge that we have as a drinks industry, then
actually we will get somewhere far quicker with a collective
voice which resonates more clearly with our customer.
Otherwise you are back to the flat bottle, which is great. but
unless you are an incredibly well-meaning customer it is just
an isolated product on-shelf.

“Customers want to see change in this space. | think very
quickly it will become an absolute ask of our customers and
ifwe are not proactive in this space, we are just not doing the
right thing by them.” ]

copyright owner. No further copying (including the ~ +44 (0)20 7264 4700
services@KantarMedia.com

www.KantarMedia.com



8 July 2021 | Cosmopolitan (UK)

— m"m > subscribe & UK

We earn a commission for products purchased through some

links in this article.

9 best rosés under £10, that
actually taste nice

Because summer has got to start
sometime

by STACEY SMITH -~ JUL 8, 2021
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https://www.cosmopolitan.com/uk/worklife/g36966601/best-rose-wine/

8 July 2021 | Cosmopolitan (UK) continued
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The Hidden Sea recently launched in the UK
and has pledged to remove 10 plastic bottles
from the ocean for every bottle sold — just in
time for Plastic Free July! So far they've
already cleaned up over three million bottles,
and with your help they reckon they could do
one billion by 2030. With notes of red apple
and creamy apricot, we’re happy to do our
bit.

8

The Hidden Sea Rosé

sainsburys.co.uk

£9.00

BUY NOW




6 July 2021 | A Need to Read Podcast (link to Podcast here)

Apple Podcasts Preview

Justin Moran is the serial entrepreneur and most recently co-founder of 'The Hidden Sea Wine'. The
company is aiming to remove 1 Billion plastic bottles from the ocean by 2030 and is currently at 4 million.
We discuss; the idea behind The Hidden Sea, office book clubs, books for building brands, discipline,
how you can really help clear plastic from the ocean, and much more.
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https://podcasts.apple.com/ie/podcast/108-justin-moran-on-building-a-brand-with-purpose/id1506255904?i=1000528048765

8 July 2021 | Daily Express and Daily Mirror (UK)

tikon table top
rgos, was £150,
30 SAVE: E20

— ‘J'
ter Weavers
ster apron,
2lm, was £20,
I16 SAVE: £E4

fyou've had to put your barbie parties on
l the back burner, now is the time to get
fired up as National Barbecue Week is in
full swing.
The weathers still a mixed bag but with
two big sports finals on Super Sunday
Wimbledon and Euro 2020 = theres a reason

BOOZE

Heineken premium lager
(12x330ml), Asda £10 or
three for £21 SAVE: £9

Kopparberg mixed fruit
cider (12x330ml), Tesco,
£11.50 or £10 with
Clubcard SAVE: £1.50

The Hidden Sea rose
(75cl), Sainsbury's, was
£9, now £7 SAVE: £2

" Wolf Blass Yellow Label
Chardonnay (75cl),
Morrisons, was £8.50, now
fF6.50SAVE: £E2

Freixenet Italian
sparkling rose (75cl),
Waitrose, was £12, now £9
SAVE: E3

Burra Brook Sauvignon
Blanc (75cl), Marks &
Spencer, was £7, now £6

. -
to get the covers off. But if your kit is
looking a little worse for wear, theres no
|]l't.'|| Lo [l:ll‘il'.

We've tracked down deals on all you need,
from the barbecue itself to the food and drink,
S0 !"l)ll wontbuma |1(}ll‘ mn _\'I.llil' IJ‘H'LI'I.

Now, together after us: "I'm a barbie girl.,

imemaster SAVE: E1

-piece

rbecue set,

e R a T d a ° Q
N W
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10 July 2021 | Premium Magazine (Sweden)
—i: T}
[{DILA DRYCKER ()| ¥

Pina Colada I cidertappning

Hu larserar Somersby en egen tolkning
av den klassiska sommardrinken Pifla
Colada med smak avfruktig anaras
och troplsk kokas.

Mrtmr: 1400
Prisy 16,50 kr.
Landd: Sverige

Champagnen hartoner av
dpplen, brioche, vita blammaor
och citrusfrukt. Uermirkt il fisk,
skaldjur eller att dricka som den

ir, bdde till vardags och fest.
Artnn 7555

Prim 305 kr.

Lamd: Frankrike

BARB

| T

"l

Rhubarb Smash Koskenkorva Rhubarb

40 ml Keskenkorva Hoskenkorva Rhubarb sr k"

Rhubark wilbalanserad och frisk, >

20 ml Citronjulce gjord p& farska rabarber 7 -

10 ml Sackerlag och granatipple. Maturlig i

10 Myntablad smak avrabarber | harlig

shummad aggvita kom bination med juldgt Hﬂs‘
granatapple. |

Mt upp alla Ingredierser]  Artne 50300 i (?,

en shaker. Skaka hart och Prriisa 148 kr. ; &

slla ned | et kylt glas med Lamds Finland L

Is. Garnera och servera.

Artnr 50308
Priz: 169 kr.

TH Premium Magazine
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Alexandre Bonnet Perle Rosé
Brut

Perle Rosé Brut har en torr,
riyanserad och mycket frisk
smak med Inslag av skogshallan,
smuttron, kex och bloda pelsin,
Passar perfekt som en somrg
aperitif men aven till fisk, skaldjur
och kyckling

HArtmrs TATL

Pris 309 kr.

Lansh Frankrike

The Hidden Sea Rosé
Ett fantastiskt rasdvin pd
Biag-ir-bax frin vindistri ktet
South Australla med ett lika

fantastiskt mervirde. Varje sald
becor bildrar namligen till att rensa

wirldshaven fran plast genom
ett samarbete mellan Glartz
vinimpart, producenten och
ReSea Project.
Artnn 605108
Pris: 219 kr.
Land: Australi=n

Manté Elderflower & Pear

Xanté Elderflower & Pear arenuppfriskande och
Innowativ komblinatien av s&ta paren

och blommigflader, som kopplar an till vr karlek
far flader | Sverlge.



10 July 2021 | Good Housekeeping (UK)

The best rosé wines to enjoy this summer

Our expert panel tasted 27 rosés to bring you the best for 2021

I BY STACEY SMITH, MELANIE GIANDZ] AND PRODUCTS TESTED BY THE GOOD HOUSEKEEPING INSTITUTE o2
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These also passed...

Freixenet Italian Rosé 75cl,
11.5% AB\, £10.95, 78/100
Sainsbury's Taste The Difference
Fronton Negrette Rosé 75cl,
12.5% ABV, £6, 78/100

Mas de Longchamp Rosé
Alpilles 75¢cl, 12.5% ABV, £9.90,
77/100

The Hidden Sea Rosé 75c¢l, 12%
ABV £7, 77/100

RD_Sé 75cl, 12% ABV, £6, 75/100
Harvey Nichols Cotswolds Pinot
RD_Sé 75cl, 12% ABV, £16.50,
75/100

Oxney Organic Rosé 75cl, 12%
ABV, £17.77, 75/100

Sea Change Provence Rosé 75cl,
13% ABV, £16.99, 75/100
Chéteau Léoube 'Secret de
Léoube' Rosé 75cl, 13.5%,
£32.50, 74/100




14 July 2021 | NPR (podcast link here)
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THE INDICATOR FROM PLARET MOMEY

Australian Wine: Political Football

y 14, 2031 - F:02 BH ET

Sunscrinr

DaSIAN WODDES . STACEY WAHEK SHITH

© 5 tinuto Listen D ooe

B = =

<]

T —

We a The fndicetor ond Plaret Money are looking for our fzll and winter infern for
2021/ eopp! It pad, and pou can do it rernotely from areywhere in the U5, Apply
hare.

Trade wars ars not zlways bout trade. China was once the largest market for
Anstralia's thriving billion-dollar wine industry. And while that Anszia shirar is as
jamamy as it's ever bean, a souring relationship betwean the two governments kas had
a souring effect on trads as well

The Anstralian government has bean vocal zzainst Ching in recent years, ranging from
territory disputes to nman rights concerns. And it was Anstralian Prime Minister
Soott Mormison's call to investigate the origins and initial spread of CORID-19 n China
that added fnel to the fire.

Soon after, China said it was investizating adding bugs tariffs azain=t Anstralizn wine,
wiich it clzimad wonld be to prevent dumping. This is the story of an Anstralia
winemaker who didn't reslly think geopolitics would affect him — untl it did.
Music iy Drop Electric. Find us: Twitter / Ferebook / Newsletter.
Snhseribe to our show or Apple Podoosts, PocketCosts amnd NPR Ome.

chira  sustralis

S The Indicator from Plonet Money sporsors and promo codes

i v 0 =
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https://www.npr.org/2021/07/14/1016147955/australian-wine-political-football

14 July 2021 | SA Wine Weekly (Link here)

‘wine warct us on () (S
LWEEKLY
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THE HIDDEN SEA
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https://youtu.be/08auRstsR1M

INNOVATION THAT MATTERS

0 Sad wines | PIole source Tho Madden Sod

T M

Innavaton

> Sustainabiity > Wine brand promises ta recycie 100 plastic bo

19 July 2021 | SpringWise (Link here)

SPISE

WINE BRAND PROMISES TO RECYCLE 100 PLASTIC BOTTLES

FOR EVERY PLEDGE SIGNED
- SUUS TANABILITY

The pledge will last for the month of July and the brand has also
committed to removing 1 billion plastic bottles from the ocean by 2030

Spottod: Australian wine brand The Hidden
Sca. has promised 1o remove and recyde the
salent of 100 plastic botties with cach
Free July® pledge signed on their

e plodge, customers agree 1o
avoid Burying product c
much as possible. To reduo
snglc-use plastic products | ume overy day. To
v Impact that plastic is

maiing on the health of owr oceans and mvers;
and lo support companics that are working

hard 1o maloe A quantifiabie, tang

b mane swans o

posithe

IMPpact an our CIVIFGAMEN "

For The Hidden Soa, “business as
maans Tat with cach bottie of wine soid, they
remave and recycie 10 plastic botties fom the

ey

ocoan

The intuitve forms part of an am

D= oo
2020 of remowing 1 bilion plastic
020, Since then,

millon plastic
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To be precse, the
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m the world's sooane, squating B
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r 3 milion pla

20, they have removed ov
botties

Arcerding to the Hidden Sea, the
huty vertfiod thiowgh their partner
project ReSea, an accan waste colioction

agency cortfiod indopendently b
party Maorsics Vieriias [DHV GLL This
alows them 1o trace piastc fom occans and
rivers al tha way back to the locaton wheno it
WS recovercd,

co-founder
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of e ok . biom, by my
averwhaiming belicf that we need to protect
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up by resea kest
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For customers, cach bottic of The Hidden Sca
cames Wi 2 custom OR code to transparantly
track the piastic romoved with cach purchase
i this, ;e comaany hopes 1o define o now
standard for oce

plastic clean-ups

According ta the comaany. recycling varied
depending on

cokected On 2

£is, anothir 45 per

ycied and returned to ReSea’s parent
company OWP and 0 per comt
t it necds 15 g Mo Lanah)
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https://www.springwise.com/innovation/food-drink/hidden-sea-sustainable-wine-brand

20 July 2021 | Five Ways to

Five Ways to

Do just about armything—

HOME AEOUT U5 HEALTH JUST ABOUT ANYTHING MONEY SAVING

PRIVACY POLKCY DISCLOSURE POLICY

Five Ways to reduce plastic consumption

BN B . < Q.

Thiz Plestic Free July, Justin Moran froem The |id Jing = which remowves 10
plastic bottles from the ocedan avery time someons Buys o bottle of e’ wine
gives his Top S Tips to reduce plastic consurplion.

Jugtin Moran, co-foundas ol The | - \ s0ys, " O e B3 Bilbon tonnes
ol plastic produced since its invention in the 19308, only B per cant has aver Daan
recycled_ Marny rright lock at this statistic and think... ‘other countries’. Sery to
digaippaint, but over B0% of all cur plastic waste is shipped olf to developing
countries. The UK is the 2nd longest producer of plastic wiaste on the planet.
Were ey beaten by the United States. I's o disgrace”

« Stopusing single use plostic's atogathar Demand your ratoilers chonge. 5o
oibviowshy bring your own Bags Buy fresh oot ond 1 which are Inosa
in suparmarkets, rather than pre-pocked in plastic wrappers. Fruit ond
wenetobles come with norural wropping alreoddy.

« Seek out alternotive [muse) defivery modals for every doy housahold
products. Soops, kundry detergent, shompoos etc. Componies similor
[ {= Y etals L1k

& [om't bary water in plostic boties) Remamiber bottled woter companies dont
produce water, they produce plostic bottkes. this is o simpks woay to reduce
plastic consumiption.

& [0 not suppaort take oot restauronts thot serve food in single use plostic Bat in
or [ring your own containers.

s Huy rggs in cordboard boees, rather thon plost: boses.
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Hon aleohols cockiols

Kaaping positiva - Purzle of
pasitivity

Frve Ways Lo get a greal night's
sheep



20 July 2021 | Drinks Retailing News

° ege NEW
Drll lkSReta.I.I].ng CHAMPIONING THE OFF-TRADE SINCE 1863

Home / Analysis i .
= Site Search

A Greener Approach

By Somya Hook | 20 July, 201

Newsletter

Most read articles

14 DAYS 3 MONTH

1 Coors Light ko b rebranded a6 Coors from.

2 Bacasdiintroduces rew Brosser RTD

3 William Geaed & S0 laurches o-commence
platiorm.

4 Ml unchot no-alcohol sltermatives ta
sparling

5 LWC acdds 10 its hard seltzar portiotio with.

6. AGreener Approach

T Heinekse Lunchos imod-edton UEFA s

8

oo Things brewery damaged by lightrang
sk

Q  Dudabiury Gin reveals new sl hires

The Co-op is ambitious in its desire tobe a at the of sustai 30, Virgin Winss lsunches schade Tullers' Tipple
retailing, and this has inspired the drinks team to look at a number of planet-friendly

initiatives. Sonya Hooks speaks with the Co-op's head of drinks, Simon Caims, to find

out more: Digital Edition

The latest digital
The Co-op announced recently that it aims to sell fully carbon-neutral own-brands by ecition can be found
2025. as part of its ambitious climate plan to achieve net zero carbon emission by N hive
2040 .

Simon Caims, the Co-op's head of drinks. says there is "absolutely” a desire from the
Co-op's customer base for more planet-friendly products and practices and this has
encouraged the retailer to look closely at its ownbrands.

There is some good innovation with Hidden Sea Chardonnay. For me it is where, as a
retailer, we can start to make a difference

“What | say to the buyers is, it is great if you can find a good product that people enjoy
consuming. but even better if you can find a product that is also actually helping to
bring about positive change. That's what we are trying to do. particularty as the Co-op

is community-led”

Collaboration projects with suppliers, but potentially with the wider industry too, are
important. he nobtes.

"IF we all sit in isolation and come up with our own individual solutions to the problem,
it will take us a lot longer and it wont be as consistent from a customer perspective.

“If we are a bit more open and working 1::::&I|,.r-1.l'u.'.|-|'.=!1:|'.rv|=.-|'g,.I abaut the shareq challenge that
we have as a drinks industry. then actually we will get somewhere far quicker with a
collectrve voice which resonates more clearly with our customer
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https://drinksretailingnews.co.uk/news/fullstory.php/aid/20558/A_Greener_Approach.html

28 July 2021 | Fashion Journal

FASHION JOURNAL

[ LiFE] 28.07.2021

Where to find Australia’s best
sustainable alcohol

i3

IMAGE VIA @NOTWASTED_/INSTAGRAM
WORDS BY MAGENTA PORTER

Environmentally friendly beers,
wines and spirits.

The Hidden Sea

The Hidden Sea is so much more than just a good drop of vino — with every bottle of wine sold, the company
pledges to remove ten plastic bottles from our oceans and rivers. Its grapes are grown on a unique vineyard
site in South Australia, that has an ancient whale fossil buried beneath it, contributing to the richness and
fertility of the soil of the plot. The company aims to remove 1 billion single-use plastic bottles from the ocean
by 2030. This goal, combined with their range of sustainable practices, makes a Hidden Sea wine one of the
most guilt-free glasses you'll ever devour.

thehiddensea.com
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29 July 2021 | North West Connected (UK)
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KINGSLAND DRINKS AND THE HIDDEN 5EA
CONTINUE OCEAN CLEAN UP MISSION DURING
PLASTIC FREE JULY
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https://nwconnected.co.uk/kingsland-drinks-and-the-hidden-sea-continue-ocean-clean-up-mission-during-plastic-free-july/

29 July 2021 | Business Mondays (UK)

e oz |
BUSINESS
MONDAYS.

LOWDON SOUTH OF ENGLAND MIDLANDS NORTH OF ENGLAND SCOTLAND WALES Nl & IRELAND INTORMNATIOMAL Q

ROHETH OF ERGLAMND

Kingsland Drinks And The Hidden Sea Continue
Mission To Restore The Oceans During Plastic
Free July

By Framessca Galloy - 22 July 202

2 0@ an

Sales Geek Lancaster & South

Idomy= Kingsland Crinks and Austrdiian wins brand The Hidden Sea, stocked in Lakes Expansion
- - | ]

Sainsbury= and Co-op, howe taken ower 83,000 plastic boftles out of the ocean this
Plastic Free July o the brand deubles down on its gocl fo remowe one billion by 2030
Comsurners hove pladged fo reduce plastic waste vio The Hidden Sea webaite os the
wine brond cortinues its miseion restore the ocean. To date, The Hidden Sea has
rernoved over four million plostic botfles from the ocean.

Jusfin Moran, co-founder of The Hidden Seq, says; “The UK is the second largest
producer of plostic woste on the planet, Beaten only by the United Stotes = a
dizgroce. Flasfic Free July is on cpperfunify for people fo make a small changs, which ;
will have o huge impact on fhe plonst Industrial Workwear On Track

To Deliver £lm Lift In Revenue
“On cveroge — every odult in the UK uses 175 plastic botles every year. f people just &

made one slight chonge to the kind of products they buy, collectresly thot is liferally
rilions of plastic bottes that wort end up in fhe coeons eoch years

Consurners have been encouraged to make small chamges fo their plestic use — from
shopping with refoilers that use paper bogg, w=ing foke-aways thot dont w=e ploztic
confainers to using reuscbls dirking botfies.
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4 August 2021 | A Glass With Nina Caplan (Olly Smith Podcast)
(UK)

OHY D
OLLY SMITH ABOUT LATEST RECOMMENDS PODCAST SHOP
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https://ollysmith.com/podcast/nina-caplan/

6 August 2021 | The Drinks Business (UK)

gj'rinks

pusiness

NEWS

The week in pictu res

This week in the world of drinks: The Hidden Sea Wine removed over 63,000
plastic bottles from the ocean in July as part of its billion botile removal pledge,
UK importer indigo Wine releases No Man is an Island wine to rzaise money for
hospitality action, and 5t James bar appoints 2 new head bartender.

The Hidden Sea Wine, backed by Sainsbury’s and the Co-op, removed more than
ane million plastic bottles from the ccean in July, as part of its wider pledge to
remove one billion botiles by 2030. To date, the brand has removed over four
million bottles from the ocean.
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9 August 2021 | Luxurious Magazine (UK)

luxurious magazine

HOME ABOUTUS - EDITORIAL GUIDELINES ~ CONTACTUS  PRIVACY -

The Hidden Sea Creates Waves With Delicious Australian
Wine

by Jeremy Webb Published 9 August 2021 at 09:35

| don't think anyone who reads our magazine is unaware of
the horrendous issue of plastic pollution. Wherever possible,
we 1ry 1o educate through our stories, which is why we chose
to write about The Hidden Sea wine company who are fighting
back against plastic infesting the Oceans.

This article is not telling you about the wine produced by the Australian company The Hidden Sea. The brand
is fighting back against pollution caused by plastic entering the sea. A worthy cause their ethos is an
excellent excuse to buy wine from this new Vineyard for me and all at Luxurious.

The Hidden Sea Name

Twenty-zix million years ago, South Australia's incredible Limestone Coast was covered by & vast ocean,
home to a thriving marine ecosystem. Dramatic ice ages caused the sea to recede, leaving the area rich with
deep limestone deposits containing majestic marine fossils. Ancient mineralised relics, and an extensive
collection of marine life, now lay buried beneath the alluvial scils of this World Heritage site.

One relic of this was the fossilised remains of an ancient whale which contributes to the rich, fertile soil in
their Vineyard. It also has somewhat of 8 hidden superpower as it acts as a unigue, natural filtration system
making it perfect for growing the grapes usad in their award-winning wines.

Retired Australian Football League star Richie Vandenberg and Justin Maran co-founded The Hidden Sea 1o
create a brand that empowers its customers to make change happen with every purchase.

Richie said, “This is not another drinking moment. This is 8 movement. We make premium wine for pecple with
2 social conscience, who want to change the world for good.”
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9 August 2021 | Luxurious Magazine (UK) (Continued)

The Hidden Sea is on & mission to take single-use plastic out of the sea. For every bottle of wine sold, ten
bottles of plastic are removed from the ocean. The brand’s co-founder Justin Maran believes that the anly
way 1o stop plastic going inmto the sea is to stop buying plastic. Single-use plastic is part of our throwaway
culture, and this has to change.

Justin said, “Mine per cent of plastic is recycled. Many might look at this statistic and think... ‘other countries.”
Sovry to disappoint you, but over 60 per cent of the UK's plastic waste is shipped fo developing countries. The
UK is the second-largest producer of plastic waste on the planet—beaten only by the United States. ts a
disgrace.”

The ocean waste plastic clean-up is done in partnership with ReSea Project—a community-driven Danish
company operating in Indonesia, a significant recipient of plastic waste from countries worldwide. The
ReSea Project pays local workers a rate mare than 75% higher than the set minimum wage in Jakarta—
significantly raising their standard of living to remove the plastic.

The Hidden Sea has already drawn aver 4 million plastic bottles from the ocean and is an track 1o take One
billicn plastic bottles out of the sea by 2030

Justin added, “0n average, evary gdult in the UK uses 175 plastic bottles per y=ar If people mads just one
slight change to the kind of products they buy in their weekly shop, it cowd save millions of plastic bottles fram
entening the ocsan every year”

“When consumers stop buying single-use plastic, the industry will have to reassess how it sails products.
Custamer behaviour can force companies to innovats, rethink, and source sustainable materials. The power of
consumer spending is going to be what drives the change.”
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9 August 2021 | Luxurious Magazine (UK) (Continued)

.

Ahead of COP26, which is taking place in Glasgow in Movember, Justin states, "Governments’ need to work
together to put & Tax on products made from new piastic. This would make recyclad plastic more valuable than
virgin plastic. Just 20 polymer producers account for over HALF of all single-use plastic waste generated
GLOBALLY—and the top 100 accounts for 30%. If just 100 companies made a change to the plastic they used, it
would have & massive effect on the plastic poliution problam.

Globally, we need to work towards 100% of plastic packaging being reusable, recyciable or compostable. in
innovation for alternative delivery models, investment is needed, and greater financial input is required in
services that collect used plastic packaging and recycle it. Until the world unites to stop plastic ending wp in
the acean, well continue taking plastic out of the ocean one bottle at & time.”

| am sure you will agree that Hidden Sea certainly has excellent goals and a great ethos. My colleagues and |
wish them well in all their pursuits.

The Hidden Sea Wine — Where and How?

The Hidden S2a remaove and recycle ten plastic bottles from oceans and rivers for every bottle of wine it
zells. The brand wants to remove and recycle 1 billion single-use plastic bottles from the ocean by 2030, t's
an ambitious goal, but the sea doesn't need half-measures. For more information, please visit
https:/thehiddensea.com.

For more articles, reviews and guides on wines, please click here.
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10 August 2021 | OK Magazine (UK)
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OVER A WHOLE Gy
HOST OF SUNNY 4 o
MUST'HAVES "* £195
THIS WEEK i
B
i

Hat
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The Hidden Sea Rosé
Sainsbury's £9
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September 2021 | Candis Magazine (UK)
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and pumps up iLs new
wings to allow them to
dry and stiffen before
taking to the sky. The
process takes between one
and three hours. After all
the time invested in
reaching its adult form,
a dragonfly’s life on the
wing is brief, lasting just
a few weeks.

Ben Keywood, from
Sheffield Wildlife
Trust, says: “They are
a successful dynasty of
insects, with predecessors
stretching back 300
million years. “Dragonflies

“Being able to

wings up, while

the size of small cars were
flying in the skies at the
same time that dinosaurs
roamed the earth.

distinguish dragonflies
from damselflies is
relatively easy. Generally,
damselflies rest with

THIS MONTH

dragon(lies appear
stockier and rest with
their wings down.

I particularly enjoy the
experience of a hawker
dropping down from
above, presumably using
those huge eves to
investigate me or patrol
its patch. If you want to
help dragonflies, install
a pond in your garden and
reduce or eliminate the
use of toxic pesticides.
With insect numbers in
real trouble across the
country, we can all do
something to help.”

For the best places to see dragonflies, please visit wildlifetrusts.org

CANDIS LOVES...
Wine drinkers can now enjoy
their favourite tipple while
helping to save the
planet at the same

time. As well as being
delicious, for every bottle
sold The Hidden Sea
removes ten plastic \
bottles from the ocean -
with the aim of removing |
ONE BILLION by 2030.
The Hidden Sea has
already removed over 1.6 ' 2
million bottles since last
summer! Sauvignon Blanc and
Rosé both £9, Sainsbury’s;
Chardonnay £8, Co-op.

w

SEPTEMBER SUNDRIES...

Look out for the full
Harvest Moon on
20 SEPTEMBER, so
called because moonrise
starts soon after sunset,
resulting in unusually bright
moonlight from early evening.

On 22 SEPTEMBER., the sun is directly
above the equator, marking the exact
the autumnal equinox
1 hemisphere.

CANDIS.CO.UK | SEPTEMBER 2021 9



11 August 2021 | The Buyer (UK)

THEBUYER @ @

CONMECTING THE PREMIUM OK-TRADE

J Enter your Spirits Now & Save

AWARDS

People's Choice Spirits Awards

launches video brand category

Ifwe all had a pound for every time we were told the “story™
behind a particular brand, wine or spirt then we would not have
to work at all. But there is a big difference between how
interesting, relevant and captivating a product story might be.
Then there’s the skill in how you actually tell that story. Which is
what the People’s Choice Drinks Awards ‘Story Behind The
Label’ competition is all about. The chance for brands, and
drinks companies entering the meards, to also tell the story

0000

MOST FOPULAR

David Gluckman: wiy Ssedilp ks
he Emparae's Hiaw Clotras

How 0 Imvent 3 mon-alcohollc

ks, ki, i

behind their Hquid in its video competition which is being i i ey " Sluckman o Aqua Liba

opened up to the spirits sector for the first time this year. Here's
what spirits brands have to do to enter and why The Buyer is
delighted to be the main category sponsor for both the wine and
spirits categories.

Brucs Jack on the tragic cost of
Cowig-8 In Sout Africa

By Richard

- 0000

2021 Winner: Hidden Sea

The Story Behind the Label competition, in partnership
with The Buyer, has proved a popular category to win in the
People’s Choice Wine Awards which is why it has been
extended to cover spirits for the 2022 awards. The wine
video competition opens in October.

How good are you at telling a story? Are buyers and costomers waiting on every
word as you explain howyour particular spirit came to be and just why they
need to list it in their particular store or restanrant?

Well whether you are a good racontear or not this is an oppertunity to showease
your brand in a way that might bring it to the attention of a whole new andisnca.

The Paople’s Choice Spirits Awards is opening up the Stery Behind the Label
video competition to any brand or business that iz entering products into the
main drinks categoriss this year. What's more it's free to enter and, like the wine
competition, a shortlist of four vidzos will be salected to be shown as part of the

main awards cersmony with invited goests asked to vote for their winner.

people’s choice
spirits awards
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August 2021 | Smiley News
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The vegan wine brand removing plastic from our oceans Next Story @ ©
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Hidden Sea Wine has one, pretty simple mission: to remove plastic from the ocean. “We are not creating another drinking
moment, we are creating a movement,” they say.

The brand launched in 2015. Co-founder Justin Moran got into the wine industry a few years earlier - and it was by chance.
While selling ancther business, he was presented with an opportunity to get involved with a dormant facility in the Limestone
Coast in Australia. “l thought it'd be a cosy winery, but it was everything but that,” he tells Smiley News. “I had a passion for
food and wine, but that didn’t drive me - it was the opportunity that did.”

Alongside his partner Richie, Justin wanted to develop a wine brand with a purpose - one where customers could feel part of

something bigger than themselves. In the early days, it was more of a passion project, he says. But Justin and his team had
always given back to ocean projects, such as Lonely Whale and Project Zero.

[Read More: How miillets can save the environment]

However, he wanted more. Justin wanted to know exactly what was happening with the money Hidden Sea was donating to
these projects. “l wanted to know the tangible impact the business could make,” he says. In early 2020, they started working
with the ReSea Project, a community-driven Danish company operating in southeast Asia where much of the plastic waste
generated by the developed world is shipped.

“We did all our due-diligence,” he says, “we wanted to make sure that before we shared more about our work with them,
everything was done to a high standard and the impact we were making was quantifiable.”

In July 2020, the brand launched its new message: for every one bottle sold, they would remove (and recycle) the equivalent of
10 plastic bottles out of the ocean. The goal? To remove one billion bottles from the ocean by 2030,

So far, Hidden Sea has removed the equivalent of 5.5 million bottles - that's 100,000 kilos of plastic. And now, they're chuffed
they can directly show the impact their business is making.

[Read More: Seaweed is vital in the climate crisis]

Each bottle has a QR code that you can scan, so you can see exactly where plastic has been removed, the number of bottles,
and the stories behind it.

“It was hard to get that tangible change until we met ReSea,” says Justin. “We couldn't track with certainty. But now, we have a
simple yet sophisticated operation. People understand what we stand for and they buy into the movement.”

In the UK, the brand is in Sainsbury’s, Co-op, and in Asda from next month. With Hidden Sea, you can get Shiraz, Chardonnay,
Pinot, Sauvignon, and a rose.

Everyone can relate to the environment, says Justin, but not everyone can relate to wine. Perhaps this is why Hidden Sea has
such an engaged customer base. “People come up to me with passion about our brand because of why we do what we do,” he
says.

“Ultimately, our goal is to make the next generation’s life that little bit better. We have a responsibility as a business to make a
difference and do good.”

“Oh,” adds Justin, “and the wine is delicious.”

Find out more about Hidden Sea Wine on its website.
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5 HOT DROPS
John Lewis & Partners £195 Earrings
F Lavish by Tricia Milaneze at
Wolf & Badger £120
CLEAR
AS DAY HEAD START
Session TURNING Hat Levi's £35
vodka THE TIDE
& soda The Hidden
Two Days Sea Rosé
Drinks £30 Sainsbury's £9
for 12 cans
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Host a hibiscus

bi

These

lea

floral-inspired glazed scones

from Maria Zika are sure to tickle the
fancy of any alfresco garden guests

hese lemony scones are

glazed with vivid fuchsia

icing, the beautiful natural

colour of which comes from

dried hibiseus flowers - or a
hibiscus tea bag. Choose any fresh fruit
you love for this board; a combination of
a few different fruits will look the most
visually striking, Serve up, dig in and pair
up your platter with your choice of boozy
beauties to the right.

Glazed scones
SERVES 8

GATHER UP;

@ 50g granulated sugar

& 1 lamon

® 250g all-purpose flour

@ 30g wholewheat flour

@ 1% easpoons baking powder

@ ¥ teaspoon fine sea salt

® Y teaspoon baking soda

@ 115 unsalted butter, very cold
and cut into 8 pieces

@ 180m| very cold heavy cream,
plus more as neaded

® 1 teaspoon pure vanilia extract

Hibiscus glare

® 1 tablespoon dried hibiscus flowers (aka
flor de jamaica) or 1 hibiscus tea bag

® 125g jcing sugar, sifted

® Pinch of fine sea sait

Barely whipped cream

@ 240m| heavy cream

@ 2 weaspoons confectioners’ sugar
® 1 waspoon pure vanilia extract

To serve:
@ Good-quality berry jam
@& Fresh frum [such as ehérries,
nectarings, and apricots)

Heat the oven to 400°F (200°C). Line a
baking sheet with parchment paper. Ina

small bowl, combine the granulated sugar
and the finely grated zest of the lemon (save
the zested lemon for the glaze ) Using your
fingers, rub the zest into the sugar until
fragrant, for about 1 minute.

In alarge bowl, stir together the all-

purpose flour, wholewheat flour,
baking powder, salt, and baking soda. Add
the lemony sugar to the bowl and stir to
combine. Add the butter and using your
fingertips, rub the butter into the mixture
until there are no butter pieces larger than
apea

Pour in the cream and vanilla. Stirwith a

wooden spoon to form a crumbly dough.
If the dough is too floury and won't come
together, add more cream 1 tablespoon at a
time, until it just barely holds together.

Turn it out onto an unfloured surface

and knead quickly to bring the dough
completely together. Fold it in half onto
itself, as if you were closing a book, then
pat and shape the dough into a circle that
is1inch (2.5 em) thick.

Using a large knife, cut the dough into

8 triangles and transfer them to the
prepared baking sheet. Bake the scones
for 15 to 20 minutes until lightly browned
around the bottom edges. Transfer them
toawire rack to cool.

Make the glaze by squeezing the juice

from the reserved zested lemon into a

small saucepan. Add the hibiscus flowers (or

the tea bag, if using) and warm gently over
medium heat until the lowers impart their
fuchsia color to the lemon juice.

Onee the lemon juice is hot, you can
remove the pan from the heat and
let the hibiseus steep until the colour is
pronounced; about 5 minutes of steeping
should do the trick. Strain into a small bowl
and discard the flowers (or tea bag).

- "'

»
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SPIRITUAL LIVING* * -

5 SPIRITS
TO SERVE
Put the spirit back in
spiritual! We love these

inspired new tipples

Jam to your scones,

Add some Pinkster Gin l
£6.50, pinkstergin.com

Commune with
the moon with Aluna
eoconut rum, £24 95
alunacoconut.com

Be an eco-warrior with
vegan Hidden Sea Sauv
Blanc, £9,
sainsburys.com

Drink mead like our
Celtic ancestors with
Acacia Honey Wine Mead,
£15, honeyheaven.co.uk

Add a spice drop
Lo your cocktail
with Chai Spices

Craft Gin, £20,

’ " holylama.co.uk

In another small bowl, combine the

confectioners’ sugar and salt. Stir
1 tablespoon of the hibiscus-infused
lemaon juice into the sugar. Gradually add
maore juice, 1 teaspoon at a time, until the
glaze is thick but pourable. Drizzle the
glaze over the cooled scones or serve it in
a bowl alongside.

In a medium bowl, whisk the eream,

confectioners’ sugar and vanilla by
hand or using electric beaters until the
eream thickens and holds very soft,
floppy peaks.
1 Assemble by transferring the

barely whipped cream to a serving

bowl and place it on a platter next to the
seones. Spoon the berry jam into a small
serving bowl and set it alongside with
any desired serving utensils. Arrange the
fresh fruit around the other components.

Picky teatimes
Excerpted from Boarnds,
Platers, Piales by Maria
Zirka (Anisan Books).
Copyright © 2021
Photographs by Erin Scott.
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These 7 companies remove plastic from our oceans Next Story @ €©

SmileyMovement Team | 18 days ago

Life Below Water | UN Goals | UN Goals o 0 < share

Businesses are giving back in creative ways - from planting trees, to donating money to charity, and volunteering their staff for
the greater good.

Another way many companies are working towards a more sustainable world is through helping remove plastic from our
oceans.

Marine plastic can be ingested by species in the water, and there are also issues of suffocation and entanglement. Marine
wildlife such as seabirds, whales, fishes and turtles, often mistake plastic for prey, and many die of starvation as their stomachs
are filled with plastic debris.

So, there couldn’t be a better time for businesses to help with the problem. Here are seven companies doing their bit.

The Hidden Sea

The vegan wine brand collects 10 plastic bottles from the ocean for every bottle of wine bought. So far, Hidden Sea has

removed the equivalent of 5.5 million bottles - that's 100,000 kilos of plastic. And now, they’re chuffed they can directly show

the impact their business is making. Read more about the brand with our Smiley News interview.
S

Lick Paint

Lick has teamed up with 4ocean, so for every 2.5 litre paint tin it sells, 4ocean removes 18g of plastic (that's the eguivalent of
two plastic bottles) from the sea. So far, the company has helped to remove just over five tons of plastic from the sea - just
short of 51,000 plastic bottles. Find out more.

Ocean Bottle

When you buy a reusable Ocean Bottle, you're funding the collection of 1,000 ocean-bound plastic bottles in weight. The
company works with Plastic Bank, who ensure 11.4kg of plastic will be collected from the ocean for the sale of every bottle. So
far, the company has collected nearly 2 million kgs of plastic. Find out more.

Lady B Sportswear

The sportswear platform for women sells products that are made from plastic bottles, fishing nets and other misplaced plastics
recovered from the ocean. The vision of the brand is to reuse materials as much as possible to create less waste - it has the
mission: "We are fighting pollution through sport”, and removes Tkg of plastic per sale. Eind out more.

Ocean Beer

The company’s mission is simple: to make a craft beer that whoever drinks it, turns into a “planet-saving hero”. The company
donates 100% of its profits to ocean conservation through the Ocean Born Foundation. Ocean Beer also strives for low waste
and sustainable production across all its products, including labels made from 100% recycled materials, bottles made from over
70% recycled glass and all packaging being 100% recyclable. Find out more.

Bagboard

This is a shopping app and smart bag that helps to remove ocean plastic. Available on the App store or Google Play, you can
earn rewards to spend on your favourite sustainable brands in a brand new in-app marketplace - just by walking around
London (and soon more cities throughout the world) with a connected Smart Bag advertising ethical brands. Plastic Bank
removes ocean plastic on your behalf for each journey. You download the Bagboard app for free on Android or iOS and request
a free Bagboard smart bag to be posted to you. Find out more.

Tabby Firefly

This sustainable clothing company has a ‘One Tee, One Kg' promotion every three months. This means, for every order made
Friday to Sunday, a kilogram of ocean-bound plastic is recovered and recycled - the equivalent of 50 plastic bottles. They
count the orders and fund the plastic recovery that's done through their partners at Plastic Bank. This initiative is spaced out
with other eco weekend promotions, such as tree planting and wildflower meadow planting. Find out more.

Image credit: By somavarapu madhavi / Shutterstock
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22 August 2021 | MailOnline, Mail On Sundays (UK)

TOM PARKER BOWLES m £~

& OLLY SMITH -Ea-:! e

YOU MAGAZINE'S BRILLIANT RESTAURANT CRITIC AND WINE EXPERT

DRINKS: Olly’s organic and ethical picks

Wine should always taste delicious and if it does something virtuous too, so much the better. Fairtrade wines are socially responsible.
Employee-owned projects such as my wine of the week are worth considering, along with wineries saving rare grape varieties. Organic
wines are on the up, while canned wine packaging is said to be infinitely recyclable. And | salute projects such as Hidden Sea - dive in.
WINE OF f FAIRTRADE CASTELLORE r MASSERIA HIDDEN SEA
il THE WEEK . CHENIN ORGANIC PIETROSA . SAUVIGNON
[ MULLINEUX BLANC PROSECCO - VERDECA 2020 BLANC 2020
GREAT HEART =\ (12%), M%), (12.5%), £8.25, /' (12%), £9,
RED BLEND 2019 [ £4.80, £799, Aldi. Morrisons. Sainsbury’s.
(14%), £14.99, hay Co-Op. Organic A scrumptious ‘ Delicious
Waitrose. oot This bargain bubbly rare local Sauvignon
This red blend is zinger that'sa Italian grape Blanc
employee-owned, g supports magical thriving in the removing
ethically inspired community melon-and- hands of a and recycling
and world class. projects in tangerine cooperative plastic from
Gorgeous. - South Africa. fruit-fest. winery. our oceans.
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The Hidden Sea wine backs epic voyage to
investigate effects of plastic pollution and climate
change in unexplored areas in the North Atlantic

Ausiralizn wine broand s comscience — The Hidden Sea
as partnered with award-winning GroundTruth
Productons flm company io Collact new data on climate
change and micra plastice In areas not yat explored by
humana. Findings w £ 1 by o o i 1 Eackh

Thiz ground-breaking expadition ssss alx woman of
varylng expertias sat &all from [caland to
Greamniand through the warkd's mast remote and exireme

by af © Fare o the sauthem tip of Greentand

Zo-founder of The Hidden Sea Juslin Moran =aid: “Supporting Lthis & T =

undersiand that plaslic doesn'i belong in Lhe sea; we bave o stop using P
N T lidden Sea empowers corsumer s o make a tangile d e waid, without 1 eed 1o change
H fe=style. For avany bottle of wine sald, the Hiddan 3= work with the Re 3aa PFE‘JEH to remave and re-:g.--:!s 10x
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bofties Trom our ocaans and waterways and ane on brach
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Hidden Sea Wine partners with GROUNDTRUTH Global to
collect data on climate change and micro plastics

Fublished on 27/08/2021 by Fiona Briggs in Sustainability Time

“gl@ﬁmﬂ-_h

The Hidden Sea Wine has parinered with the award-winning GROUNDTRUTH Glohal company to collect new data on
climate change and micro plastics in areas that have never hefore been accessed by boat. Findings will be used by
scientists and revealed to the wider audience through a cinematic documentary film.

Acclaimed British polar explorer and Antarctic scientist Felicity Aston MBE was joined by 5 other women to undertake this
exiraordinary explorafion.

Sophia Scott, GROUNDTRUTH co-founder, said: “We welcome the support of like-minded people and organisations like
The Hidden Sea who are aclively seeking to be part of the solution as they help to place the plastic problem in the
conscipusness of consumers and retailers. Together we can raise awareness of how everyone has a role in how much
plastic is used and discarded every year”

Sefting off from Reykjavik on August 12th, the team have sailed across the north Atlantic Ocean to arrive at the bays of
Cape Farewell on the southern tip of Greenland before turning inland through the intricate systems of fjords then up the
western coast of Greenland before arriving at Nuuk on Monday 237 August.

lUsing advanced technologies, Team UMIAQ are collecting new data on climate change and micro plastics in areas that are
only accessible now due to the melting of sea ice — directly caused by climate change. The team are also testing
GROUNDTRUTH's newly innovative and exclusive hardware and textiles created by a combination of recycled plastics and
nanoparticles containing solidified atmospheric CO2 captured from the air GROUNDTRUTH, along with their innovation
partners Expedition Air and Polycore Solution, aim to create long lasting products that have a true circular carbon footprint
while helping o reduce the global plastic pollution crisis.

Justin Moran, co-founder of The Hidden Sea, said: “Supporting the expedition to Greenland ties directly into The Hidden Sea
clear purpose — to remove plastic from the ocean. We expect the team to find micro plastics in the most remote part of the
world, an area only now accessible via boat due to the melting of glaciers. We need the world to wake up to the destruction
of our planet. The Hidden Sea and the ReSea Project work together to remove plastic from the ocean, but we need people
to understand that plastic doesn’t belong in the sea and that we must stop using our ocean as a dumping ground. Plastic
pollution is not a case of out of sight, out of mind. It's should be on all of our minds.

“A conversation about how we can all make a meaningful change to how we live is needed urgenily — as a society we have
to take responsibility for our actions and understand the huge damage we are doing before it's too late {o reverse. | am
delighted to be working with the team on this important expedition and documentary — together we can make positive
changes.”

To find out more about The Hidden Sea and its partnership with ReSea to remove plastic from the ocean please visit—
hitps:fithehiddensea.com
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' Hidden Sea plastics: Wine brand
The Hidden Sea has partnered
with Groundtruth Global to col-
lect data on climate change and
micro plastics in areas “never before accessed by
boat”. The findings will be used by scientists and
revealed to the public through a documentary.
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The Hidden Sea,
Orora develop
sustainable pack

By Colleen Bate | 1 September 2021

In keeping with its ‘wine for good® slogan and partnership with
global erganisation ReSea Project, Australian wine brand The
Hidden Sea has launched two now wine variotals packaged and
printed with sustainability in mind. The glass packaging is by
Crora, the printing Is done by Cutler Brands.

The glass bottles for the new 2021 Chardonnay and 2021 Pinol
Grigio wines contain significant recycied content, while the labels
for the bottles are prirted with organic water-based inks, the
colour of which is burned off in the recycle process. The baotties
are packaged in 100 per cent sustainable and recyclable
cardboard materials and the strapping for the boxes is landfill
biodegradable.

Visual appeal s an essential
element in distinguishing the
wines on shelf, :gl:sk g{
world renowned creative
director jon Contino has well
accomplished in creating the
ustrations on the wine
bottles. A New York native who
has worked with some of the
biggest giobal brands in the
waorld, Conting's dgitisation of
hand lettering reveals the
influences of historical New
York, contemporary street art,
and the loct art of hand-drawn

LEARN MORE

The Hidden Sea glass bottles are

lattering, manufactured by Orora from a Newsletter Signup
: : i of virgin raw materials with
The Hidden Sea's co-founder significant recycled content  Sign.up to receive the weekly email

Richie Vandenberg sald: “We

make wines for people that

care, 50 when someone buys our wine, they are not just
satistying their own immediate needs - but also contributing to
something much larger than themsales. And our wines must
therefore reflect this trust.”

newskatter highlighting our bast
content.

Sustainabliity Is integral to the business practices of Orora, who
manufactures the wine battles from & mix of virgin raw materials
with significant recycled content. They're alsa infinitely recyclable
without any compromise on quality

Alarge focus for Orora, which follows Good Manufacturing
Practices [GMPY, s working towards the principles of a circular
econamy, It 5 accredted with the HACCP (PAS223 and
1S022000), OHAS (AS/NZS 4801:2001), Envircnmental
Performance (IS0 14001) certifications.

Orora's Gawler glass
manufacturing plant in South
Australia s a significant user of
recycled glass (cullet) in
Australia, and the plant
currently consumes
approximately 80 per cent of

cullet derived from the South

Austraiian container deposit

scheme.

The company's wine dosures

are manufactured from

aluminium - which contains -

up ta 70 per cent recycled Labels featured on Hidden Seas’

content. Aluminium I5 100 per wire battles are printed In

cent recyclable, and requires arganic water-based inks by

W‘;Spﬁ't!ﬂlﬂ‘ﬂ\_ﬂa uned Cuther Brands and the colour s

10 Create virgin auminum - burned off in the recycle

with no loss of properties or process

quality during the recycing

process.

Bogone's landfil-biodegradable palier strapping is used to P

securely bind the 2 x & wine packs together. Az with all The

Hidden Sea's landfill-blodegradable produds, the straps can be

recycled with other soft plastics.

“Te have removed aver five million plastic bottles from the ecean T :
since july 2020 is something we are so very proud of, it gives us -2

the drive to keep doing what we do and set even bigger goals for
the brand. Here at The Hidden Sea, we're not creating another
drinking movement; we're creating a movement,” said justin

mran‘ m-rnuMH ﬁTh "m m _
c<a
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1 September 2021 | jamieazzopardi.net

JAMIE AZZOPARDI

THE CELEBRITY STYLIST

HOME  CELEBRITY STYLING / STYLING

THE WISH LIST: FATHER'S DAY

The Wish List

WISH
LIST

e that September is finally here! Spring and sprung and w

anks for everythin ofter y

didn't quite hit the mark — and yes it ought that counts but to avoid any disappointm. have done you the favour of creating a list of things

daod is sure to love, use and cele h 50 you can relox and online shop before his big weekend!
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Home . Competitions

The Hidden Sea Tawny Port Packs
'

cf & suelin S ] G S ]

Next Comp

Win one of 2 x The Hidden Sea Tawny Port Packs
valued at $98.00 each.

The Hidden Sea has just launched their Father's Day Gift Pack which includes a limited-edition Tawny Port.
Deliciously sweet, rich and full of Navour, this Tawny Port has notes of ralsin, fig. dried fruits and hazelnut

Page |44

And the best part?

For each Father's Day Gift Pack sold, The Hidden Sea will remove and recycle 50 plastic bottles from the
ocean! Since July 2020, The Hidden Sea has removed over 5 million single-use plastic bottles from our oceans
and waterways thanks to sales, bringing them closer to their ultimate gosk removing 1 billion plastic botties by
2030.

The gift pack (RRP: AUD $#8) also includes:
1. 2xbottles of Shiraz
2. 1xbottle of Chardonnay
3 1xbottleof Pinot Grigio
4. 1xfrosted-black stemiess wine glass (first J0 orders only)

For more on the range visit https./thehiddensea com
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9 September 2021 | The Telegraph

Why we're all drinking more
Australian wine - and the best
bottles to buy

Comfort brands like Hardys and Yellow Tail are
excellent value, but there's so much more to try

Chardonnay and Australian viognier are all soaring in
popularity creoir: rusy MARTIN

By Victoria Moore, Wine correspondent

9 SEPTEMBER 2021+ 11:30 AM
hy do you think the events of the past
year (or two) have increased our thirst for
Australian wine? In the past financial

year, there's been a 23 per cent rise (by value) in
imports of Australian wine into the UR, taking us

The Hidden Sea Sauvignon Blanc

(2020 South Australia, Australia (12%,
Sainsbury’s, £9)

Aussies always used to grumble that no one was
interested in their sauvignon blanc because New
Zealand cast such a long shadow, but they seem
to be doing pretty well at the moment. I like the
calm citrus notes of this one, and Hidden Sea
pledges to remove 10 plastic bottles from the
ocean for each bottle sold.

Bird in Hand ‘Two in the Bush’

(Chardonnay 2020 Adelaide, Australia
(12.5%, Tesco, £14,)

Bird in Hand is a very successful family winery
in South Australia. Note the alcohol in the wine;
we’re not looking at a blowsy, pineapple 14%-er
here but a cooler, fresher model. The feel is
rounded, with the soft nuttiness of cashew nuts
and a swish of orange zest bringing it to a
mouth-watering close.
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Here’s a clue: it’s not Brexit. Or rather, Brexit is
partially responsible - but only because many
agents brought a chunk of imports forward to
bypass any delays caused by the transition. The
main reason was the closure of bars, pubs and
restaurants through repeated lockdowns; this
laid bare an interesting quirk in the way we
choose wine from Down Under.

Win one pair of
tickets to the fifth
Test, England vs India

. Sponsored
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When it comes to Australian wine we operate on
a two-speed system: we’re more likely to choose
it to drink at home than in a restaurant.
“Australia has a 22 per cent share of the off-trade
and is the leading country by a large margin,
whereas in the on-trade it lies in third place
behind Italy and France,” explains Laura Jewell,
general manager of Wine Australia for the UK
and Europe.

Try these

Pizzini Pietra Rossa King Valley

(Sangiovese 2018 Australia (14%, the Wine
Society, £18)

Australia is still experimenting with sangiovese.
The grape works well here but has a tendency to
lose some of its texture, the crenellations and
edges that make it such an interesting grape.
What I like about this wine is that, while it’s
plusher than most sangiovese from Chianti, it
smells like the real thing.


http://www.telegraph.co.uk/food-and-drink/drinks/drinking-australian-wine-best-bottles-buy/amp/
http://www.telegraph.co.uk/food-and-drink/drinks/drinking-australian-wine-best-bottles-buy/amp/

12 September 2021 | The Sunday Post

Which
Wine?
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Our expert Diana

Thompson chooses the
best bottles for you
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The Hidden Sea Rosé,

South Australia,£7,
Sainsbury’s

A perfect Rosé for all year
round, plus every bottle
sold results in plastic
bottles being removed

from the sea.

Errazuriz Merlot, £9,
Tesco

Great value, great wine,
all in all a classic Chilean

Merlot to enjoy.

M&S Found, Pais,
Chile, £9, Marks &
Spencer

A deliciously
different wine for
many. Pais is one
of Chile’s oldest
grape varieties
and worth looking
out for.

This has lovely
ripe damson and
morello cherry
characters with
welcomed soft
tannins.

It'll be a perfect
match with
the spice and
sweetness of the
chicken wings.
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SCOTLAND.COM
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Bird in Hand “Two in the
Bush’ Chardonnay 2020

Adelaide, Australia

(1 ‘esco, £14)
Bird in Hand is a very suc-
cessful fa A
South Australia. Note the
alcohol in the wine; we're not
looking at a blowsy, pineap-
ple 14%-er here but a cooler,
fresher model, The feel is
rounded, with the soft nutti-
ness of cashew nuts and a
swish of orange zest bringing
it to a mouth-watering close,

ble that no one was interested
in thei wn blanc
because New Zealand cast
such a long shadow, but they
seem 1o be doing pretty well
at the moment. I like the calm
citrus notes of this or d
Hidden Sea pledges to we
10 plastic bottles from the
ocean for each bottle sold.

e

Pizzini Pietra Rossa King

JLusHAR s Sangiovese 2018
) . 8 a (4%, the Wine
CHIANTI iety, £18)
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Australia is still experiment-
ing with sangiovese. The
grape ks well here but has
a tendency to lose some of its
texture, the crenellations and
edges that make it such an
interesting grape, What I like
about this wine is that, while
it's plusher than most san-
glovese from Chianti, it smells
like the real thing.
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Salford make plastic pledge as club
looks to be force for change

By Cam Pattison  September 13, 2021 m 0

SALFORD

Today, the Salford Red Devils pledged to reduce their use of plastic.

This change was prompted by the success of Plastic Free July when the club’s stars
were inspired to join this crusade and reduce their plastic consumption by the efforts of
Kingsland Drinks. The Salford wine-merchant and the official club sponsor has recently
partnered with The Hidden Sea which works to remove 10 plastic bottles from the ocean
for every bottle of wine sold. The club now intends to support The Hidden Sea and the
ReSea Project which is only the second organisation in the world to be certified to
remove plastic from the ocean and rivers.

In their statement, the club noted that on average adults in the UK use 175 plastic bottles
per year whilst 80% of our plastic waste is shipped off to developing countries
exacerbating the problems they face and the issue of plastic pollution.

Salford stars Andy Ackers and Rhys Williams maore than encouraged the club's decision
to follow in the footsteps of their club sponsor. Hooker Ackers said: “We all need {o be
more aware of what happens to our plastic waste. There are many great organisations
like ReSea and The Hidden Sea Wine who are working together to remove plastic waste
from the ocean. We can all do our bit by reducing the amount of plastic we use.”

Meanwhile, Williams, who raised the profile of the club with a spectacular long-range try
against Leeds at Wembley |ast season, echoed these views: “No matter how small the
change is in your plastic consumption — it will make a difference. Swapping a plastic
coffee cup for a reusable cup will mean that your annual plastic usage will drop
significantly

Salford will help The Hidden Sea's alongside fellow partners Sainsbury's and Co-op as
they look to remove 1 billion bottles from the ocean by 2030,

Speaking about Salford’s support, The Hidden Sea co-founder Justin Moran said: “It's
really great to get the support of the Red Devils —it's so easy for fans and supporters to
follow in their footsteps to make a change to how they use plastic. Whether it's swapping
plastic egg cartons for cardboard ones, taking reusable shopping bags to the
supermarket rather than buying more plastic to take plastic home. .. simple actions can

help combat this huge global crisis.” c°a
Here are his top tips for reducing plastic consumption: 0 r L) 9
V==
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HOME  CATEGORIES v ABOUT v  MEDIAPACK GUESTF  The team was inspired to take a look at their collective plastic consumption by the efforts

of local Salford-based wine merchant, Kingsland Drinks, which has partnered with The

Red Devils pledge reduce plastic waste

By Nigel Barlow - September 20,2021 ®0

s

Hidden Sea - a leading ethical wine brand that removes 10 plastic bottles from the ocean
for every bottle of wine in consumers’ hands.

The average adult in the UK uses around 175 plastic bottles every year - and is the second

T

largest producer of plastic waste on the planet, beaten only by the United States. With

60% of the UK's plastic waste is shipped off to developing countries the plastic pollution
problem is growing and action needs to be taken.

Andy Ackers, Hooker at Salford Red Devils said; "We all need to be more aware of what
happens to our plastic waste. There are many great organisations like ReSea and The
Hidden Sea Wine who are working together to remove plastic waste from the ocean. We
can all do our bit by reducing the amount of plastic we use.”

Salford Red Devils, has pledged to reduce its plastic use - as The Marine Conservation
Society’s Great British Beach Clean begins with over 400 beach clean ups taking place
across the UK.

ReSea Project is the second organisation in the world to be certified to remove plastic from
the ocean and rivers. It's clean-up process ensures the highest level of traceability,
meaning that the reclaimed plastic from oceans and rivers can be traced all the way back

to the location where it was recovered.
he plastic waste recovered from oceans and rivers is sorted,

Rhys Williams, Winger at Salford Red Devils said from ; “No matter how small the change is
in your plastic consumption - it will make a difference. Swapping a plastic coffee cup for a
reusable cup will mean that your annual plastic usage will drop significantly.”

The Hidden Sea Wine, backed by UK retailers such as Sainsbury’s and the Co-op, has taken
over took over 6.5 million plastic bottles out of the ocean to date, as it moves towards its
goal to remave 1 billion by 2030.

Justin Moran, co-founder of The Hidden Sea said; “It's really great to get the support of the
Red Devils - it's so easy for fans and supporters to follow in their footsteps to make a
change to how they use plastic. Whether it's swapping plastic egg cartons for cardboard
ones, taking reusable shopping bags to the supermarket rather than buying more plastic to

take plastic home... simple actions can help combat this huge global crisis.”
Justin’s Top Tips for reducing plastic consumption are -
Stop using single use plastics altogether! Demand your retailers change. So obviously bring

your own bags. Buy fresh fruit and vegetables which are loose in supermarkets, rather than
pre-packed in plastic wrappers. Fruit and vegetables come with natural wrapping already.

Seek out alternative (reuse) delivery models for everyday household products. Soaps,
laundry detergent, shampoos etc. Companies similar to loopstore.co.uk

Don't buy water in plastic bottles! Remember bottled water companies don't produce water,
they produce plastic bottles.

Do not support take out restaurants that serve food in single use plastic. Eat in or bring

your own containers.

Buy eggs in cardboard boxes, rather than plastic boxes.
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24 September 2021 | By the Glass - Halliday Wine Companion
Podcast
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