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LESSON OVERVIEW

In This Lesson Students Will:

1. Complete a pre-listening graphic orgonizer.
2. Listen to a short podcast segment.

3. Complete a post-listening graphic organizer
4. Work on a journal entry response.

5. Challenge themselves on an Extend Your Learning choice
board.
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COST OF LIVING
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Cost of Living:Brand Departures

Lesson Overview: Students will learn about o variety of economic topics
after listening to a brief podcast segment.

Materials Needed:
Access to reliable technology computer, data projector, Wi-Fi
Cost of Living grophic organizers (closs set)
C05+ oF Living Podcost Ep|50de Pass the Kleenex, as we pnourn the loss
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Next, ask 5+uden’rs +o F|'.l out the Pre-Listening Cost of '._|vm9 grophic
argonizer. Hove o brief closs discussion ond write down some of the
onswers students share.

Then hove the class listen to the brief segment Pass the Kleenex. as

PRE-LISTENING SAMPLE ANSWERS

Answers will vary.

Favourite brands might include Kraft Dinner,
Quaker, McCain, Nutella, Oreo, President's Choice,
ete.

What are some of your
favourite food brands?
How do you feelif that
brandisn't available at

the store? If o brand isn't availoble, you might feel
e store~

disoppointed becouse the alternative might not
be the same.

we paourn the loss of choice from the Cost of Living Podcast.
AFJrer, hove students watch the suggested video. After watching,
have a brief discussion on what they learned.
After listening to the podcast, have the students complete the
rennaining sections of the Post-Listening graphic orgonizer.
If time permits, have students complete the journal entry. Assess

the journal entry using this method.
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Answers will vary.
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Dif ferent bronds for the some product mean

How do you think the that we hove a choice when we buy. When we
availability of dif ferent | buy, it helps the companies and the veople who

brands fj
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ANSWER KEYS

Brands may have to pax. for space on the
Do you think dif ferent | shelves or for end aisle displays. They may also
brands must pay to sell | need fo pay for advertisements in the store or
theiritemsin a grocery | in the flyer.
store? What might they
have to pay for?

Answers will vary.

Stores put items ot the front or the middle of
How do you think the on aisle (at eye level) to catch the consumer's

layout of a grocerystore | eye first. They may also put necessities, like

influences what you buy? | mik or cheese, at the back of the store so you

have to walk through the whole store, which

means you might buy more.
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COST OF LIVING

Pre-Listening: Brond Departures

SAMPLE LESSON PAGES

PRE-LISTENING SAMPLE ANSWERS

What are some of your
favourite food brands?

Answers will vary.

Fovourite brands might include Kraft Dinner,
Quaker, McCain, Nutella, Oreo, President's Choice
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