Lynn Tan, founder of The Powder Shampoo, on doing her part to reduce plastic
pollution and water scarcity with her very own line of foaming powder shampoc
’ -
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Founer of locally-made The Pouvder Shampoo,
Lynn Tan, shares how she’s doing her part to
reduce plastic pollution and water scarcity
with her very own line of foaming powder

shampoos

BY JASMINE ALIMAIN

vor her X-year jour
By a8 an entfepie
mur and distributor
for internationally-se-
nowned botandcal
beauty brands such as Phy-
e, Lierac and Trilogy. Lynn
Tan has become more aware
of the devastating ingpact the
beauty indusiry has placed on
the envitonment
“In yecens years, [ve becoms
more aware of the facts and
frgures of climate change. The
mave | read, the more | knew,
the moer it bathered me. | stan
od to question the role | play
in the ecosyitern as 2 distribs
uter, if 1 have been pant of the
problem for e past 20 years™™
expresses Tan in an interview
with CosmeticsDesign-Asia
She adds: “Theres nol a ko
Tcan do as a dastnbwtor. [ don'y
have a say in what the mann
facturers pul insdde the prod
ucts of how they package thim.
Ulnew the enly way lor me to
comiribute was 10 come up with
something on my own.®
In 2021, over 580 billion
plastic botthes wire sold across
all categorien. The haircare in
duntry abone produres over 120

billion undts of plastic yearly
and = one of the biggest ocon-
tribkatnrs of single-use plastics,
What's more shocking is
that only 9% of plastics are
recyched globally and 12% are
inciverated In Sinpapore, onky
4% of plastics pet recycled —
out of the 900,000 tons of plas-
tic wasie genevated yearly —
while the rest is dumped in

landfills and the ncvan
The beauty industry is also 2
maio contributos 1o the glotal
imsue of waler scarcity, given
that water lops the ingredient
=1 in most products namely
= In

pertumes and shamp
fact, a bottle of shampoo con
tains clowe 10 90% of water and
only 10% of active ingredients,

Tan finds it very puzzling
and unmevessary wiry shampoo
would even need 1o be encap-
sulated in water when we're
tust going to add more water
during a hair wash. O top of
that, the extra watier weght
adds pounds o the packag
ing, inevitably contribating to
rising shipping costs and fuel
for transportation. and uhti-
mately leading to more car-
bon emissions

Werried for ber childom's
futuer, the 43.yoar-old is reo
hate in doing her bit o combat

= yor np ity m e compamy

dlimate chunge by developing 4
waberiens shamgxo in a perwder
v ot activates wath waler
A 100% vegan, powder-io-loam
shampoo, The Powder Sham-
Poo makes it easy to be kinder
1o yous hair. scalp and the planet
all at once Tts grosnd breaking
formnulation nelsins the pleastr

able Lather and clearsing power
of Liquid shampsoos and is also
e of common nasties like sul-
phates, parabens, phthalates,
and shones.

A beliover m the bealing
powers of the plants and arp
matheragry, Lyan ensures that
each bottle of The Powder
Shampoo s formulated with
over 20 botanically-derived
ingredienits and live arcmatic
and therapeutic essential oils
including its very own propn-
etary Thyme-Capsulated

A little goes a loog way
io create a rich lather better
than regular shampoes. With
every 100g bottle of The Pow-
der Shampoo., you get o enpoy
1) washes — which means
YOu save on approximately
five plastic botties of sham
pou and 5 litres of waler. By
memoving water from its for-
muda, The Powder Shampoo
eliminates the need for plas-
tic packaging and instead, s
packed in 100% mrusable and
mecyciable aluminiom hotties.

This alsa helps reduce carbon
loctpring by 930%

Currently, The Powder
Shampoo comes in four var-
ants im bright and cheery pack-
aging to cater 10 vanions scalp
types Strengthening & Socth
ing Shampoo for normal and
sermitive scalpe. ennched with
grapedrult exsentlal oil to par

calp and lquorice noot
o stimulate bair growth: Exdi-
hating & Balancing Shampoo
for koose dandrudf flakes, made
with tea tree’ and white wil
low tree bark to remove dead
skin and din buid.up: Invig
orating & Stisnulsting Sham
poo for thinning and sgeing
hair, comtaining bergamo es-
sential cil and ginger extract
to boost arcalation for opti
mal hair growth and ginseng
to strength inllickes: and Pu
rifying & Regulating Shampoo
for elly and linsp hair, boosted
with pepperminl essential ol
0 balance sebum levels and
unclog pores. and papays ex-
tract o exfolate and redoce
inflammation.

With sustainabifity a1 the
ferefront of its philosophy,
The Powider Shampoo aligns
its every effort o doing pood.
On top of reducing plastic
poliution, the haircare brand
partnered with Tree Nation in
Tanzania to further s positive

impact via 3 tnee-planting it
ative. With every bottle of The
Powder Shampor sold, 4 tree
will be planted. The aim is 10
plant | million trees by 2030,
Compéetely seli-tunded and
bootstrapped, Tan's initial slark
up cout set ber hack $500,000
which includes setimg up the
Lactory, bising manpower, pack
aging and raw materals. She
warks with 2 Singapere-based
chemistry lab to develop the
shampoos. and another one
1o test the fimshed produocts
Hoping to quickly propel
hier brand globally, Tan bopes
1o gain Bnancial supporn from
government-led enserprises the
Green Fund. “Funding of this
nature will propel The Fowder
Shampoo globally more swiit
ly 5o that we can fly the Sin
gapore flag high and proud!™
The game plan for Tan i
that in three vears, The Pow
der Shampoo will be 2 wide-
Iv-recognised hair care brand
available globaly via enline
metalers and qualitative relail-
erx. “We would have planted
over 100,000 trees by then
1o, she confidently quijs.
“Liguid cleansing producis
thuat are filled with chemicals,
dihmed with clean water and
wrapped in plastic packaging
have no place in our future
My vision i 1o revolutionise




personal care mdustry with
healthy and sustainable prod
uets that sre good for oS and
oo for the santh =

In this interview with Op-
tiaws, Tan shares her journey
developang The Powder Sham
poo and personal thoughts on
sustainabdity in the beauty in
dusiry.

A5 an ndustry veleran how in
your gpinion has the beauty
industry ewolved?

1 have soen two sides of the in

durstry evoly Frsthy. | see hils
tami greemwasting laking place
e where Companies atempt

1o portray themsehves with an
evo-friendly tmage that is un
true. For example. they claim
their packaging is an innevs
tive pager bottle i i {lu

ids howsver it is paper on the
outside but lmed with plastic
inside. Or they claim 1o use /e
cycled poran plastic for thewr
packaging and they spend a ot
o marketing dellas to promote
themaselves s being preen but
the reality is that the amount
of moyded plastic used is loss
than 1% of their momthly pro
duction. Or 2 soap bar brand
that promotes feelf 1o be green
Inat their soaps contain chem
tcals that are mot good dor us.
Another receni scandal s how
beauty brands tied up with a
prominent recycling company
1o, again, claim that they are
going greea but the reality i
far from that and now there is
a pending lawsuit on this

To be truly sustainshie, it
starts frem the com valves and
the rondition of the beand. You
cannot claim bo be suitainsble
wiibe you are still indulging in
plastic pacikaging You cannot
claim to be sasiainable if you
are chasing poofits a5 your wop
priority in the company. For
The Powsher Shampoo. we have
three core vahaes - Pland Power
{everyihing we formulate is bo-
lanical and dean and saje for
you and the easth |, Plastic Free
{we wrill mot wse plastc i your
packaging), Planct First (we do

ey,

Tre: Power Shwpos eves 2 e Tt Suelte-tree. pered i deted o

Furyry b gty Shmpon

B0 harm o the planet and we
will akso st aside eamings o
beal the planst]

Om the bright mde, there are
4 kol of niche beauty brands
sprouting sul that are truly
green and trying 1o make a
real differen i 1 e 2 lot
of consumers globally making
the efiort 10 make the switch
and choosing better

1 alse see demand increase
throughout the entire supply
chain. mduding packaging ap-
pliers — who supply matlers for
cnbine delivery packagmg — i
souree and create susiyinable
packagng options. Kaw ingre-
dients suppliers are abso creat-
mg clean and green ingradienis
that are free from nasties and
cruelty-tree

Heow have you &3 & (ORSUME
shop differently now?

Fir the past few years, | have
made some Famches seamiessly
T name sovne examples: |
mnshie cotton pads, Sor cxample,
1o remove muke . [ swached 1o
Laundry strips., oo more powder
o aquid detergen. The major
one personally has o be switch-
g 0 pTind PETEIES S0 Y e
dangghters and | have not been
buysng of uing sanitary nap
kins for over 1wo years. W use
2 io-litre pad in our showes so
that we can fill up cur water in
sade o wse for each shower: This
heips us to monitor the smomm
of water we use each day. And
10 litres i rmsore than sufficient
When we g0 out o buy food
home, we will abways take our
contaners with us for them io
wse to fll up and not bring home
meTe PRIEDC COMEInTS

How de you feel being the
‘owner and oeator of your very
wwn beauty brand?

The Powder Shampoo was ore-

ated from a deep provecation
within me a5 a business leader
1o harness my experience and
know-haw 10 create a ripple
effect that will stast the winds
ol change and break out of the
mould we are 50 accastomed
0. I feels extremedy fulidlng
when | recesve positive feed-
back on The Powder Shampoo
and how their scalp and hair is
w0 much better after using it
This mahes the ecojrensur’s
andueas journey all the more
worttwhile

As 3 manufacturer, are there
ditficulties going green?
Sourcing the right panners for
machines packaging and raw
musterials partners with the sams
wision and iTmegriy i not sasy.
There are alse limited choices
of truly green partners 1 can
work with too

What technology does it use
= is it like laundry detergent?
B i not difficull becanse pow-
der wash i nothing new. Facia)
washing powders have rist
ed fior about a decade, hence
this iechnology is not new.
The concept that it lathers is
the same as a powder deler-
gent but The Powder Shampoo
1% a vegan. chean formula, un
like munst detergents. Wi use
a unique mild, sulphate-frec,
powdered surfactant devived
trom coconul ad is bisde-
gradable

What were some challenges in
making 2 powder shampeo?

Finding the right balance be-
tween all the botanical ingre-
dieits we wanl 10 include and
the essentiad oils we use. We
wern thivigh numeTows chang-
e3 i reach the final formula.

Asie from taving water what

are some of the mamatacturing

benafits of creating waterdess
)

Without water, the wetzht of the
shampo is 100 wersus | e
of shampeo, hence you save
space and carbon footprint for
shipping Also, our 100 sham-
Poo gives you 100 washes, while
100ml shampoo gives you I
washes. Henice mare value lox
maOney, 0o

You will noter that smilar
foaming powder washes are
sold in 40g — 50y packaging
because thut will mean the con-
sumers will have 1o purchase
mivre frequenthy. As 3 sustain-
able brand, we take an ethacal
and a moral appeoach in our
business and we care fior the
and the enviton-

While comsumerism focus-
es solely on profits, sustain-
ability focuses om 3 marally
just and ethical approach, car
ing equally for the consum
et the envitonment, and the
protucess. The Powder Sham-
poo is here w sirike that fine
halance. B



