
 

 

                                                                                                                          

  

VIDEO TRANSCRIPT: (December 2014) 

Interview with Lucie Follett: Co-Founder and Creative Director of Arklu  

WATCH:     http://lott.ie/1Iis  

  
I’m Lucie and I’m co-founder of Arklu. 

Together with my business partner Ian, we are the creators of Lottie dolls.  I’m Creative Director and responsible for 

all product development. 

 

We create dolls, books, toys and games aimed at children between the ages of 3 and 9. Our aim is to let children be 

children, and enjoy all the POSITIVE, DIFFERENT FACETS OF CHILDHOOD, WITHOUT LIMITATION. 

 

We started our business because we knew that there was a desire for something better…something with more 

substance, something INNOVATIVE that is AGE-APPROPRIATE, INSPIRATIONAL, and most importantly, FUN! 

 

So….. we spent 18 months of research to develop Lottie. We worked closely with parents to find out their hopes and 

aspirations for the dolls they want their kids to play with. And why they’re not happy with the dolls that are currently 

on sale in stores. 

 

And the messages came back loud and clear: parents thought that the dolls in stores were TOO ADULT looking, 

forcing kids to become old before their time, and giving kids an UNREALISTIC view on BODY IMAGE. 

So, we listened and we worked really hard to address this and build in all these really strong values that are 

important to parents. 

 

We worked closely with child development experts and scientists to develop a doll with a childlike, age appropriate 

body that is based on the scientific dimensions of a 9 year old girl. Lottie doesn’t wear makeup, jewellery or high 

heels – and she can stand on her own two feet – which is always an important life skill for all girls, big and small! 

 

But more than that – we INVOLVED CHILDREN IN OUR DEVELOPMENT too because we REALLY want to create 

something that is FUN. 

 

We wanted to create something cute, fun and great play, something with great attention to detail, that KIDS - BOYS 

AND GIRLS! – would love to play with.   

 

Lottie is 7 and a half inches (18cm) tall, so she’s just right for little hands to carry around. Her hair is soft and silky 

and doesn’t knot; and where possible we have used natural materials for her clothing. Cottons, corduroys, felts 

http://lott.ie/1Iis


 

 

                                                                                                                          

  

Our dolls wear the kind of clothes that kids wear in real-life, whether that is pretty party dresses, hardwearing clothes 

and boots for muddy outdoor play, sportswear, and fun dress up costumes too.  

 

They are just like the children who play with them in real – life; IDENTIFIABLE, RELATABLE, CHILDLIKE.  

A diverse range of skin, hair and eye colours. 

 

They are doing all the activities that real kids do; be they activities traditionally perceived as ‘girly’, like ballet or 

imaginary tea parties, getting muddy outdoors, being sporty and active, as well as robot building projects, star 

gazing and fossil hunting.  Imaginative dress-up play too, whether as a queen or pirate or superhero.  

 

AND THAT’S THE THING – LOTTIE REPRESENTS ALL THE POSITIVE, DIFFERENT FACETS OF CHILDHOOD, 

WITHOUT LIMITATION. 

 

As Melissa Wardy, author of ‘Redefining Girly’, says: There are many ways to be a girl! 

It’s about balance; it's about allowing girls to see the full range of possibilities open to them, and girls being 

supportive of one another in their interests and activities, however diverse those choices might be. 

Pink in itself is NOT the problem; rather the limitations that have come to be associated with it, and recently 

the constant reinforcement that to like pink or embrace femininity is weak or inferior, which I think is equally 

damaging. Let’s give children the choice.  

 

Yes! It’s been a real challenge to get this far, we’ve faced many challenges along the way, but we have persevered 

because we are really passionate about Lottie. Along the way, we’ve made lots of personal sacrifices because we 

really believe there is a need for something more. Ian sold his house, I re-mortgaged my home. We did it ourselves 

because we really believe in what we are doing and we know there is a demand out there for greater things for all 

our children. 

 

The reaction we’ve had from both parents and kids has been so overwhelmingly encouraging and VALIDATING. 

 

Since our launch in August 2012, we’ve won 19 international toy awards; we are on sale in 30 countries. So 

far this year we’ve sold 300k dolls and 200k accessories. So we know there is demand out there for 

something with more substance! 

And we’ve done this without TV advertising – it has all been word of mouth. 

 

But more than that, the take up and engagement of kids with Lottie has been absolutely amazing.  

All over the world, children have sent us their photos of Lottie going on adventures ……. visiting a pumpkin patch in 

Massachusetts, exploring the Sonoran desert in Arizona, exploring the Eiffel Tower in Paris, visiting Mozart’s house 

in Salzburg, Austria. 

 

http://redefininggirly.wordpress.com/


 

 

                                                                                                                          

  

Even going a GIANT step further and designing clothes for Lottie. Our Super Lottie superhero outfit has been 

designed by six year old Lily from Ohio, the result of a global crowdsourcing design competition that attracted entries 

from as far and wide as the USA, Canada, UK, Australia, France, Germany, Sweden, South Korea and Russia. 

 

And it doesn’t stop here.  Going forward, we are translating Lottie’s strong positive girl message into books and 

animation. It’s so exciting and yes, a huge challenge, but we know that the demand is there for something more and 

we are really excited to be taking Lottie on her next set of adventures. Who knows; the sky is the limit…….or maybe 

even space?!!!!! 

 

//////////////// end 

 

 

USEFUL INFORMATION 

For more information please visit: www.lottie.com  

For hi res photos, interviews and sample requests, please contact Arklu press@arklu.com  

Tel (+44) 77200 59532 

 

Arklu is a young and innovative award-winning toy company, with co-founders Lucie Follett (Creative Director) and 

Ian Harkin (Managing Director) at the helm. 
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