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AS THEY APPROACH THEIR 30TH ANNIVERSARY AS A COMPANY, ROLDA COSMETICS 

ARE STILL DELIVERING TOP-QUALITY PRODUCTS FOR MEN, WITH THE CATCH PHRASE: 

MADE FOR MEN, APPROVED BY BARBERS. TO CELEBRATE THIS ANNIVERSARY, WE DID 

AN EXCLUSIVE INTERVIEW WITH ROLDA CEO, LUIGI DI GIROLAMO, AKA  

@BY.LUIGI.D. TO HEAR MORE OF THE STORY BEHIND THE BRAND. 

“Rolda was born from an experiment and an 

opportunity I was inspired to take on in the year 

1991 in Caracas, Venezuela,” said Luigi. He 

explained: “I did not have much experience or 

knowledge in the beauty industry, however, I had 

family members that worked in salons and beauty 

shops, which intrigued me to learn. I started to 

work in some beauty supply stores to get more 

and more involved to better understand the beauty 

world. Until one day,  I decided to make a brand of 

my own. I had the opportunity to invest in a small 

warehouse with manufacturing capabilities in a very 

old house with old broken tanks. A machine that 

was partially 100% manual. Right in that rural town 

in Venezuela, that’s where Rolda began.

“I was blessed to have a chemist, who to this 

day is one of the best and most knowledgeable 

chemists that I have ever worked with in my 

30 years in this industry. He trained me for 

about two to three years and taught me about 

chemistry, mixing ingredients or components, 

planning and preparation and that's how I started 

to connect in a very special way with the beauty 

industry. 

“The growth of Rolda has been tied to my 

mission to always provide the best for my 

consumers and customers. Since then, we started 

to work hard with a lot of emphasis on the 

QUALITY of the product without deceiving the 

consumer. 
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“Throughout the last 30 years, by inspiration 

has always come from the beauty and barbering 

industries. I feel so lucky to have connected with 

these sectors, and that I get to work alongside 

them creating products that they love.” 

To many, Rolda is known for their innovative 

hair styling gel. We asked Luigi if that was a 

product that has stuck with them from the 

beginning. Luigi said: “It’s interesting because 

many individuals who know Rolda think that 

we started with hair gel, but in reality, I started 

experimenting and creating hair care treatments, 

and that was the first product I developed for 

salons and beauty supply. My second product 

was shampoo in large sizes for use at salons. 
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“Being exposed to the beauty industry through 

daily door-to-door visits, I realized there was an 

opportunity in the beauty market which I wanted 

to leverage to create a truly revolutionary product. 

I talked it over with my chemist (who at the time 

was like mentor to me), we focused on developing 

a hair gel unlike anything that was currently being 

sold at that time. My goal was to be bring forth 

quality products with a unique touch based on 

what I had seen! I focused on developing products 

without alcohol, incorporating unique fragrances, 

and visually attractive colors. 

“Just like that, I began the creation and 

development process sullied by my inspirations 

to achieve the ideal formula. At the beginning, it 

was very difficult to penetrate the market, since 

there were several larger, better-known brands. 

However, with a lot of hard work and effort, 

persistence, word-of-mouth, and gifting samples 

which led many individuals in the barbering and 

salon sector to provide the products with the 

traction necessary to better position the product!”

So, when did Luigi know he had created 

something special with Rolda. He said: “This 

dream for creating the brand was born in 

Venezuela 30 years ago. In the beginning my 

goal was to focus solely on products for beauty 

supply store and beauty professionals. With hard 

work and luck, a success story was created. In 

the end, consumers liked my initial product and 

created a demand for the product in well-known 

franchises, supermarkets, and perfumery stores. 

The growth was exponential from that point 

onwards. 

“I began this project in the year 1991, but it was 

not until 1997 when I began to see that I could 

no longer fulfil my tasks due to the demand for 

the product. That’s when I knew I had to begin 

to grow the team and hire staff. It was then that 

my first sales rep, Amilcar Gonzalez, joined my 

team. Since then and as a result of the growth, 

the work team has been growing more and more. 

1997 was the year Rolda truly began to grow 

exponentially.”

We asked Luigi, what makes Rolda products 

unique, and what difference do you think it 

makes in the industry. Luigi said: “Rolda is unique 

because of a multitude of reasons, but we are 

most notably known for our dependable and 

high quality specialized ingredients and formulas, 

cologne-grade masculine fragrances in all 

products, and lastly as our slogan says “approved 

by barbers.” The involvement of beauty 

professionals to truly solve both the needs of men 

and barbering professionals really makes us shine.

“Our range of products has expanded to more 

than just hair styling products, thanks to the 

professionals we have had the ability to listen 

to and work with. Our ultimate goal is for each 

product to provide a sensory experience to 

the user and in that process ensure them that 

they will not be harmed by the ingredients. 

Our diverse portfolio not only has brought 

representation to the Latin Urban community 

which many can identify with, as well as 

traditional aspects of barbering.”

Rolda products are now available internationally, 

in both Latin communities and traditional 

barbershops across the world. We asked Luigi, 

what has been like seeing his products expand 

all over the world. He said: “Honestly, we did not 

even have an export plan. The initiative to export 

arose due to similar demand for the product that 

occurred in Venezuela. It was the international 

customers who contacted us, given the references 

of the brand any beauty professionals from 

Venezuela and again WOM helped us to continue 

growing. It was not until 2001, when I truly 

began to see the opportunity there was to begin 

exporting to new countries/markets, seeing how 

our products sold themselves! I was so focused 

on the growth that the brand was having in 

Venezuela that I did not think about international 

expansion. The first countries we expanded to 

were Ecuador and Colombia, followed by other 

South American countries

“In 2008, as a result of international growth, 

Rolda opened its second manufacturing plant in 

the city of Bogota, Colombia. With the strategic 

objective of serving Panama, Ecuador, Peru, 

United States, Aruba and new markets, while 

the manufacturing plan in Venezuela focused 

on the ever growing domestic professional and 

consumer market. 

“In the year 2016, I was looking for a way to 

innovate and while looking for inspirations I 

discovered that we had a giant opportunity in 

the professional barbering industry in the United 

States. Today, we export to more than  

12 countries in the world. Looking ahead our next 

challenge is entering the European markets.”

Rolda's slogan is "Made for men, approved by 

barbers". How important is it that you always 

put the barber at the forefront when creating 

products? Luigi said: “Our slogan is the core of 

who Rolda is, a brand for all men, and approved 

by professionals. The slogan was created to 

communicate to the barber that our brand is 

there to solve their needs as professionals. “Made 

for men, approved by barbers” is not just a 

slogan, Rolda tests its products with barbers and 

involves them in the many phases in the product 

development process. With all this, we create a 

connection between the brand, the barber, and 

the consumer.” 

The world has changed a lot in the last three 

decades. We asked Luigi what changes he has 

witnessed in the hair and barbering industry, in 

terms of their wants and needs in their products. 

He said: “One of the most notable changes is that 

professionals (barbers, stylists, etc.) are holding 

products and brands to a higher standard when 

it comes to quality, ingredients, and brand values. 

We take pride in knowing that barbers trust our 

brand and do not hesitate to use our products 

are all cruelty free, incorporate the use of natural 

and at times organic ingredients and extracts, as 

well as keeping the company standard of never 

incorporating ingredients that could cause harm to 

the consumer. We work hard with a research team 

to develop the best formulas. Even when we detect 

that one of our products is becoming outdated, 

we update it so that the consumer always has 

innovative products. The fundamental objective of 

the brand is to develop professional products for 

personal care with an emphasis on men.”

Looking back on the journey of Rolda, Luigi must 

feel incredibly proud of the accomplishments of 

the Rolda brand. He said: “For me it is still part of 

an unbelievable and unimaginable challenge which 

I was able to accomplish, simply a dream... I take 

great pride in knowing that 30 years after I began 

this experiment, we are one of the most trusted 

and recognized brands for barbers in a multitude 

of countries.

“Today, I have even more enthusiasm for my 

work than I had all those 30 years ago. Being in 

a developing country, with a large diversity of 

brands, makes me demand more and more... all 

that competition makes us improve, continue 

to innovate, and grow. This allows me to stay 

on my feet and not let my guard down. My 

1991
1st EDITION CLASSIC GEL

This batch was created by  

Don Luigi himself by hand .

1996
2nd EDITION CLASSIC GEL

Slight design alterations while  

the Rolda team began to  

grow in size.

2001
1st EDITION BLACK GEL

Rolda revolutionized the  

marketing with the first tinting  

gel without any dyes

2006
3rd EDITION CLASSIC GEL

Rolda begins to expand 

internationally into other  

Latin-American  

countries.

THIS DREAM FOR 
CREATING THE 
BRAND WAS BORN 
IN VENEZUELA 30 
YEARS AGO. IN THE 
BEGINNING MY GOAL 
WAS TO FOCUS 
SOLELY ON PRODUCTS 
FOR BEAUTY SUPPLY 
STORE AND BEAUTY 
PROFESSIONALS. 
WITH HARD WORK 
AND LUCK, A SUCCESS 
STORY WAS CREATED.”

customers’, clients’, and employees’  satisfaction 

and gratitude of forming part of a unique brand 

such as Rolda are drives me and my enthusiasm 

to continue. Without a doubt, the internal 

connection between my great work team are 

things that make me feel alive and proud.”

Now looking forward, we asked where Luigi 

would like to see Rolda in the next 30 years. 

He said: “I want Rolda to be a leading brand in 

the global/international beauty and cosmetics 

industry and markets in the next 30 years 

and hope that we are pioneers for new and 

innovative grooming, styling, and care products. 

I hope to be able to replicate the successes Rolda 

had in Venezuela, worldwide. To this day we are 

one of the most recognized Venezuelan brands 

in various countries.” •

2011
4th EDITION CLASSIC GEL

Rolda adds more colors to its  

classic gels as well as some  

design changes to the update  

but remain true to brand

2014
2nd EDITION BLACK GEL

Rolda expands into the USA  

market with the new edition 

revolutionary Black Gel

2018
3rd EDITION BLACK GEL

The iconic Black Gel becomes  

the company bestselling product  

and goes through a few  

design changes.

2021
5th EDITION CLASSIC GEL

Rolda celebrates it 30th  

anniversary with the new edition 

recognizing barbers with the  

iconic barber pole.


