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BACKGROUND – ABOUT THE COMPANY 

PlantX Life Inc. (CSE: VEGA/Frankfurt: WNT1/OTCQB: PLTXF) is an all plant-based 

product company. The company, based in Vancouver, Canada, is at the forefront of the 

plant-based lifestyle movement, which promotes environmentally friendly and animal 

cruelty-free living. PlantX operates as a one-stop-shop for all things plant-based, 

offering over 5,000 vegan products as well as meal and indoor plant delivery services 

through its e-commerce website and physical locations. The company is currently 

working on expanding its product lines to include cosmetics, apparel, and its own 

water brand. This vast selection of plant-based/vegan products has earned the 

company the name "Amazon of the plant-based community." While the company is still 

in its early stages of growth in both the e-commerce and vegan product markets, the 

company had significant financial successes in recent quarters. The company's revenue 

increased 201% year-over-year for the quarter ending December 31, 2021, and the 

company generated $1.7 million in monthly gross revenue in March, a 28% increase 

over February 2022. PlantX is capitalizing on the industry's massive growth potential 

by acquiring smaller peers and partnering with celebrity chefs and established plant-

based brands like BESTIES Vegan Paradise ("BESTIES"), as well as by building a 

community of likeminded consumers through its digital platform.  

PlantX, the digital face of everything plant-based, is aggressively expanding its 

customer base, forming partnerships, and acquiring high-quality businesses in order 

to expand its product portfolio. Furthermore, the company is leveraging the expanding 

e-commerce market to provide high-quality items to the plant-based community with 

PlantX products available on thebay.com, amazon.com, Walmart.com, and 

Walmart.ca. The Company is now prepared to enter the $284.10 billion alcoholic 

beverages industry after receiving the necessary authorization to sell and distribute 

alcoholic beverages in its U.S. retail locations in Chicago, Illinois, and Venice Beach, 



	

	
	

4	

California. PlantX's efforts to expand its target markets are yielding results, and the 

company's vision is getting closer to becoming a reality. 

 

INDUSTRY AND TRENDS 

E-commerce 

Over the last two years, e-commerce has grown dramatically as many companies 

around the world – regardless of their size - embraced digital transition as the world 

dealt with pandemic-related challenges. The continuous spread of COVID-19 and the 

emergence of new variants are fueling the growth of the e-commerce industry today, 

with customers increasingly relying on online platforms for convenience and security.  

The pandemic supported the growth of the e-commerce industry, but recent spending 

slowdowns have caused major e-commerce companies to paint a lackluster short-term 

outlook. The decrease in spending, however, should have been expected all along 

after a period of abnormal growth patterns. Inflation is also forcing customers to cut 

back on discretionary spending.  

The global e-commerce market is expected to grow significantly in 2022 as consumer 

buying behavior changes and borderless commerce becomes a profitable alternative 

for online businesses. Although online shopping slowed in 2021 as mobility restrictions 

came to an end in most parts of the world, prompting people to spend more on dining 

out or traveling. This, however, does not imply that the industry's growth will slow in 

the coming years. The reason is simple: e-commerce has been around for many years 

but the industry still has a long way to go to touch the lives of the majority of the global 

population. Before the pandemic, people were hesitant to try online shopping, but that 

appears to be changing now. In 2020, a record number of customers tried online 

shopping for the first time in their lives as it remained the only way to get essential 
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items. Many survey results show that the bulk of these new customers are likely to use 

online channels to purchase goods and services they want in the future as they have 

come to realize the many advantages associated with using e-commerce platforms. 

As the industry evolves with the changing picture of the Internet, new entrants to the 

market, and healthy competition, quality services offered by online platforms will 

continue to retain existing customers and attract new customers as they become 

accustomed to the ease and convenience of online shopping. Many businesses are 

capitalizing on this trend to increase sales, as it is evident that e-commerce capabilities 

offer direct engagement with end-users, delivering real-time customer information that 

allows businesses to make strategic decisions. Companies now have access to a 

significant amount of data thanks to e-commerce business operations, allowing them 

to track purchasing patterns and trends of customers such as trending product 

searches, which can help a company focus on products with high demand while saving 

money on products with low performance. These invaluable data also assist the 

company in meeting seasonal demands and understanding the tastes and preferences 

of its customers better in comparison to hard-to-digest data available with brick-and-

mortar stores. As a result, businesses with a strong online presence tend to have strong 

customer retention and also enjoy a higher level of repeat sales, and these two 

characteristics will incentivize many new companies to embrace e-commerce in the 

future, thereby leading to an expansion of the products and services available to be 

purchased online. 

According to eMarketer, global online retail sales will reach $5.5 trillion this year, 

accounting for more than one-fifth of total retail sales, and total spending will exceed 

$7 trillion by 2025. In addition to the many reasons discussed above, the increased use 

of smartphones, laptops, and tablets will propel the industry forward. Smartphone e-

commerce sales growth will be substantial in the next few years thanks to the growing 
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influencer marketing niche and the growing strength of social media platforms. 

According to Statista, smartphone retail e-commerce sales will surpass $432 billion in 

2022. 

EXHIBIT 1: WORLDWIDE RETAIL E-COMMERCE SALES 

 

 

While growth may be slow in certain regions and product segments, many key regions 

that were showing sub-par e-commerce growth before 2020 have reported an 

acceleration in growth during the pandemic era, and these regions will continue to see 

significant growth in the next 5 years as well. According to e-Marketer, China, the U.S., 

the UK, Japan, and South Korea will remain the top five e-commerce markets through 

2025, and these markets, therefore, present young e-commerce companies with room 

to grow. 
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EXHIBIT 2: TOP-10 E-COMMERCE MARKETS BY RETAIL E-COMMERCE SALES SHARE, 2021 

 

 

Plant-Based/Vegan  

Plant-based products are growing in popularity as the new generation of consumers 

becomes more aware of how their lifestyle choices affect their health and the 

environment. The rising demand for vegan products has prompted various established 

brands from food to fashion to increase their investments in plant-based items. Statista 

projects the plant-based food market will be worth $161.9 billion by 2027. Another 

factor contributing to the growth of vegan food items is the increasing allergy cases to 

animal proteins. With significant R&D investments, the plant-based food market will be 

worth $44.2 billion in 2022 and will have more than doubled in value by 2030. 
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EXHIBIT 3: VALUE OF THE PLANT-BASED FOOD MARKET WORLDWIDE FROM 2020 TO 2030  

 

Source: Statista 

The change in consumer behavior is apparent as they become familiar with plant-

based products and new initiatives. Furthermore, due to limited resources, rising 

population, and the increasing risk of climate change, certain countries will be forced 

to make noteworthy shifts to sustainable and environmentally friendly products. 

According to Bloomberg Insights, the Asia-Pacific region is predicted to dominate the 

plant-based protein market, with sales reaching $64.8 billion by 2030, due to the 

region's food security vulnerabilities and growing population. On the other hand, 

Europe and North America will report sales of around $40 billion, while Africa, the 

Middle East, and Latin America will each witness sales of $8-9 billion. Meat alternatives 

will have a significant share of the plant-based product market through 2030, growing 

from $4.2 billion to $74 billion in the next 10 years. 
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Many industries are embracing a digital shift because of the pandemic's impact on 

consumer spending habits. As a result, e-commerce platforms represent an important 

step forward in terms of growth for the plant-based food industry. With the direct-to-

consumer model becoming increasingly prominent, the simplicity and convenience of 

online buying will continue to be a key growth driver. Growing environmental 

concerns, a shift toward sustainable products, an increase in the number of conscious 

buyers, considerable R&D investments, and an increase in mergers and acquisitions 

activities will be catalysts for the growth of the plant-based e-commerce industry in the 

coming years. 

EXHIBIT 4: GLOBAL PLANT-BASED FOOD ONLINE STORES SALES VALUE  

(IN US$ BILLION), 2021-2030 

 

Source: PlantX 

Companies experimenting with alternate meat options are also driving the growth of 

the plant-based food market. With large-scale meat companies entering the market 

with their own vegan meat products to promote health benefits and reduce the 

environmental impact of meat products, the plant-based meat sector has a lot of room 
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to grow. Individuals have been increasingly concerned about their health after the 

outbreak of COVID-19, and the food business has seen several new trends emerge.  

Consumers' lifestyle choices, living standards, and diets are changing as a result of 

increased awareness and scientific breakthroughs. The pandemic has triggered a long-

term shift in the food industry toward healthier, eco-friendly products. These 

developments show no signs of slowing, and demand for plant-based products, 

therefore, is expected to grow exponentially through 2030. 
 

COMPETITIVE LANDSCAPE – MAJOR PLAYERS 

The plant-based industry is growing quickly with food makers ranging from startups to 

well-known food technology and producers are innovating and improving alternatives 

to animal-based protein products. For their efforts in this area, some companies have 

received the UN's highest environmental honor, the Champions of the Earth award. In 

addition to PlantX, the following companies are re-shaping the future of food. 

 

Danone S.A. 

Danone S.A. is a multinational food-products company and the world's oldest yogurt 

manufacturer. In addition to producing and marketing yogurts and other fresh dairy 

products, the company also operates a natural water business, which includes aqua 

drinks; foods for babies and young children; and medical nutrition products. With the 

acquisition of WhiteWave in 2017, the company entered the plant-based food and 

beverage market. Danone owns several plant-based dairy brands, including oat, 

almond, and soy milk, as well as coconut oil-based cheese and spreads, to meet 

consumer demand for healthier, more sustainable options.  
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In 2021, the company stated that plant-based dairy will be the focus of its growth, and 

it announced plans to more than double its vegan sales to $5.4 billion by 2025. While 

plant-based milk will continue to be the most profitable segment of Danon's vegan 

dairy business, the company will also develop dairy-free yogurt, cheese, creams, 

spreads, and dressings as they are the fastest-growing segments in some markets. To 

achieve that goal, last year, Danone acquired Earth Island, the company behind the 

iconic vegan brand Follow Your Heart.  

Plant-based cheese is also one of the fastest-growing segments in this market since 

most fast foods include cheese, and there is an increasing instance of dairy intolerance, 

which explains why Danone's acquisition of Earth Island makes sense. This will allow 

Danone to improve and grow its plant-based product options as well as contribute to 

its goal of increasing plant-based sales globally. The company is also using its large 

footprint to tackle food insecurity with the launch of the Two Good Good Save product 

line, in 2020. This made Danone the first-ever dairy brand to utilize 100% verified 

rescued produce. Two Good Good Save, in partnership with Full Harvest, uses Verified 

Rescued Produce to develop lower-sugar yogurt products with the aim of minimizing 

food waste on farms.  

 

Impossible Foods Inc. 

The pandemic disrupted meat production facilities in 2020, resulting in increased costs 

for meat products, creating a huge opportunity for faux meat companies to grow and 

market their alternative, plant-based meat products, as well as invest even more in a 

meatless future. Impossible Foods, Inc. was founded in 2011 by Stanford University 

Professor Dr. Patrick O. Brown to develop plant-based meat, fish, and dairy products 

with a much lower carbon footprint than animal-based meat, fish, and dairy.  
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To introduce vegan meat substitutes and address the urgent problem of climate 

change, the company worked with a team of top scientists to analyze meat at the 

molecular level and create a world-class archive of proprietary research and 

technology to recreate the entire sensory experience of meat, dairy, and fish from soy 

proteins. The company has experienced phenomenal growth over the last two years 

because of its partnership with large restaurants and franchises such as Burger King. 

As the company continues to expand rapidly in the United States, it debuted in the 

United Kingdom in May with the introduction of two of its most recent products, 

Impossible Chicken Nuggets and Impossible Sausage Patties made from plants. With 

its entry into the United Kingdom, the company has now expanded its international 

presence to seven markets, including Australia, New Zealand, Canada, Singapore, 

Hong Kong, and the United Arab Emirates.  

Impossible Foods was named one of Time Magazine's 50 Genius companies for its 

remarkable growth toward a meat-free future. New York Times awarded the company’s 

flagship product, Impossible Burger, the top plant-based burger, which also received 

the National Restaurant Association's Food and Beverage (FABI) Award. 

 

Beyond Meat Inc. 

Beyond Meat, a plant-based meat substitute firm started in 2009 by Ethan Brown, offers 

a portfolio of groundbreaking plant-based meats made from simple ingredients 

without GMOs, hormones, antibiotics, or cholesterol. The company offers plant-based 

substitutes for beef, meatballs, ground meat, pork sausage links, and patties. Beyond 

Meat, the only publicly listed plant-based company for a long period since its IPO, was 

a big winner in the pandemic due to its first-mover advantages. Aided by 

collaborations with McDonald's, KFC, Pizza Hut, and Taco Bell restaurants to secure 
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long-term competitive advantages, Beyond Meat remains one of the top ten future of 

food companies today. The company’s products are sold in over 90 countries through 

groceries, mass merchandisers, and natural retailer channels, as well as restaurants and 

food service outlets. Beyond Meat has capitalized on the opportunities presented by 

the global disruption of meat production while simultaneously pivoting from restaurant 

sales to retail sales. On the back of a strong performance during the pandemic, Beyond 

Meat is now making smart moves to ensure that it remains relevant in the long run by 

expanding its food service partnerships. 

 

Else Nutrition Holdings Inc. 

Else Nutrition Holdings Inc. is a clean labeled plant-based food and nutrition company 

based in Israel that caters to infants, toddlers, children, and adults. The company 

manufacturers hormone-free, antibiotic-free, gluten-free, all-natural food and nutrition 

products made from almonds, buckwheat, and tapioca. With the rise in cases of dairy 

intolerance in babies, there is a rising demand for organic and clean-labeled infant 

nutrition products, and the company has gained a first-mover advantage in the market 

with its 100% natural and plant-based products.  

According to recent consumer reports, 50 well-known infant nutrition products contain 

high levels of heavy metals. Else Nutrition is redefining the industry and filling a market 

gap with its plant-based and heavy-metal-free baby food products, which are in high 

demand due to a rising shortage of baby food supplies and an urgent need for toxic-

free products. The use of the cleanest ingredients and the most stringent processing 

methods to ensure purity has earned it the Clean Label Project Purity Award for its 

Super Cereal for Babies. Else Nutrition is the first and only infant cereal food company 

in the United States to receive this award, which involves testing for over 400 
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contaminants, heavy metals, and toxins like arsenic and lead cadmium. The company’s 

products have also been approved by the government Supplemental Nutrition 

Assistance Program (SNAP), which means these products will be available to low-

income households. Amazon will accept Electronic Benefits Transfer (EBT) purchases 

of Else’s products as well, allowing SNAP recipients in all 50 states, the District of 

Columbia, Puerto Rico, the Virgin Islands, and Guam to seamlessly get access to these 

high-quality baby nutrition products at a time when consumers are increasingly 

becoming concerned of the health of their babies. 

With significant online sales growth, the company has become the leading plant-based 

infant nutrition company, and it was named the "Best dairy alternative" at the World 

Plant-Based Expo in 2021. Else Nutrition has expanded its retail presence in the United 

States to over 1,300 locations as the demand continues to be strong in both online and 

retail channels. As the company’s products became best-selling items on Amazon U.S., 

Else Nutrition was invited by Amazon EU to open a European unified account, allowing 

the company to sell its items in the United Kingdom, Germany, France, Italy, Spain, the 

Netherlands, and Sweden, a market of approximately 300 million people. 

Else Nutrition has a patented ingredient manufacturing technique that guarantees the 

greatest level of purity and nutrition. Growing demand for healthy, toxic-free infant 

formula and baby food, government acceptance, and the company’s outstanding 

achievements have put the company in a strong position for long-term prosperity. 

 

Amy’s Kitchen, Inc. 

Amy's Kitchen is one of America’s leading organic food manufacturers. The company, 

which was founded in 1987 and is privately held, manufactures organic and non-GMO 

convenience and frozen foods. Amy's Kitchen produces and sells over 250 different 
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products, all of which are vegetarian-friendly and manufactured with organic 

ingredients. The company also operates a chain of four vegetarian fast-food 

restaurants in California called Amy's Drive-Thru which has 100% vegetarian and vegan 

versions of all menu items. The restaurants are 95% organic, as most ingredients are 

sourced locally. The carbon and water footprints of Amy's Drive-Thru locations are far 

smaller than those of most competitors as they have green roofs and solar panels, and 

tables are built from repurposed woods. With its commitment to promoting organic 

food, Amy’s is now one of the most well-known and well-respected companies in the 

highly competitive and rapidly growing plant-based market. The company continues 

to maintain its originality and a top spot in many organic/natural categories providing 

more than 230 million meals every year. Its products are available in all major 

supermarkets, and online retailers including Walmart, Amazon, Nofrills, Avril, Fortinos, 

IGA, Thrifty Foods, and many others. 

The negative environmental, health, and animal welfare effects of animal-based 

proteins have resulted in increased demand for plant-based food products. The 

movement toward a healthier and more sustainable lifestyle continues to attract new 

players who are innovating and introducing various plant-based alternatives. All the 

leading market participants discussed above continue to introduce new products in 

various categories to meet customers’ demands. PlanX, on the other hand, is emerging 

fast as the top facilitator of taking plant-based food products to end customers through 

its online platform that is dedicated to everything plant-based. 
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PLANTX FINANCIAL ANALYSIS 

PlantX is experiencing rapid growth, with notable improvements seen in each of the 

last few quarters. In the December quarter, the company generated C$2.7 million in 

revenue, and gross profit nearly tripled to C$0.99 million, and PlantX ended the 

quarter with $1.97 million in cash. The company generated $1.7 million in monthly 

gross revenue in March 2022, a 28% increase over February 2022 and a 168% increase 

in net wholesale revenue over March 2021.  

PlantX is capitalizing on the massive growth opportunity in the plant-based industry 

through its online platform, which is a primary driver of its stellar revenue growth. With 

its products listed on various e-commerce platforms, the company is taking steps to 

expand its online presence.  

Although the company's continuous expansion efforts and the acquisition of some 

well-known brands give the impression that it primarily operates brick-and-mortar 

stores, PlantX is at heart a technology driven company, combining both e-commerce 

and retail logistics to provide high-quality products to the plant-based community. 

PlantX's online presence, platforms and growing digital ecosystem differentiate it 

substantially from the rest of the industry and it seems the market may not have fully 

priced this in when conservatively valuing the stock as a retail company, rather than a 

fast scaling technology driven organization.  

At the same time, While retail logistics may appear to be less appealing in the digital 

age, some people still prefer to visit stores and PlantX's strategy aims to serve both its 

online and offline customers while allowing the two verticals to benefit each other. The 

company is partnering with well-known e-commerce channels to reduce operating 

costs while increasing brand awareness. This allows PlantX to invest in expanding its 

physical presence locally in order to bring the 'plant-based lifestyle' closer to its 
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customers, thus onboarding each community to an even wider set of services and 

products available digitally. 

As strategic partnerships are at the center of PlantX's growth strategy, the company 

recently announced a new partnership with Instacart to enable same-day delivery 

which will strengthen its e-commerce capabilities allowing it to become a one-stop-

shop for anything plant-based. Instacart is a grocery delivery and pick-up service that 

operates in the United States and Canada. Customers can place orders for groceries 

from participating local stores, and a personal shopper picks and delivers the products 

the same day. Customers in Toronto, Ottawa, Squamish, and Chicago will be able to 

order PlantX items online and receive same-day delivery through Instacart. With the 

increasing demand for same-day delivery, this strategic move will assist PlantX in 

expanding its e-commerce reach, boosting customer satisfaction and loyalty by 

making online shopping more flexible and convenient, as well as providing customers 

with easier access to plant-based products.  

PlantX is a fast-growing company in a rapidly changing food industry, and the 

company's future appears bright with the introduction of new products, partnerships, 

and financial success, all of which point to a positive outlook for the company due to 

excellent growth prospects and the effective development strategy. 

 

RECENT DEVELOPMENTS 

PlantX.com, the U.S. PlantX e-commerce platform, had 10,000 new products as of May 

31, 2022, and PlantX.uk, the United Kingdom platform, had 8,000 new products since 

partnering with a UK-based distributor. PlantX Israel, PlantX's Israeli retail outlet, 

collaborated with Wolt Delivery, a delivery platform, and has seen considerable 

revenue growth since its May 2022 launch as well. 
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Little West, a cold-pressed juice company acquired by PlantX in 2021, has seen 

revenue rise 129% year-over-year to $317,000 in April 2022, thanks to its wholesale 

operations. Little West recently secured a new wholesale contract with Alfred Coffee in 

Los Angeles, California, which ensured Little West's wholesale distribution on the U.S. 

West Coast grew meaningfully.  

Portfolio Coffee, another PlantX acquisition, is a specialty coffee retailer that has an 

exclusive wholesale partnership with one of Toronto's top coffee shops. This well-

known coffee shop has committed to buying 1000lbs of Portfolio Coffee beans each 

week, guaranteeing that Portfolio Coffee products are available at all of its Toronto 

locations.  

Peter Rubi, which was also acquired by PlantX in 2021, continues to see monthly 

revenue growth and positive customer feedback. The company’s total revenue for the 

month of May 2022 came to $183,000, up 17% from April.  

One of PlantX's retail stores in Ottawa is also gaining traction thanks to the company's 

collaboration with delivery companies Instacart and Uber Eats. Additionally, the 

company has received Alcohol License grants, allowing it to deliver alcoholic 

beverages across the United States through its U.S. e-commerce platform. Enabling 

same-day delivery through its partnerships with UberEats and Instacart has seen 

positive outcomes so far, which does not come as a surprise.  

PlantX's revenue continues to set new milestones every month, allowing the company 

to scale effectively. Strategic collaborations and investments in increasing the quality 

of the company's existing services and benefits have helped it retain and grow its 

customer base. The company is benefiting from the booming plant-based and e-

commerce industries, as evidenced by its record revenue growth. In less than a year, 

the company has reached the financial milestone of $2 million in monthly sales. This is 
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just the start for the company as there is a long runway for growth globally aided by 

changing consumer habits that tilt the odds in favor of plant-based food companies.  

Although PlantX stock has not fully recovered after falling from its September 2021 

highs, the recent quarter's launch of new features, partnerships, and financial 

performance all point to a positive outlook for the stock. PlantX stock may represent an 

investment opportunity as the stock has a good chance of performing well in the long 

run along with the expected growth of the company’s earnings. 

 

 

Source: WSJ 

 

BUSINESS MODEL ANALYSIS 

PlantX has gradually established itself as a go-to plant-based brand after launching its 

e-commerce platform and is now known as the digital face of the plant-based 

community. The company has taken various strategic steps in an effort to become a 

top brand in this space. Inorganic growth through mergers and acquisitions has been 
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a widely implemented strategy by PlantX in 2021, and this trend is likely to continue as 

the company remains laser-focused on expanding into new product categories and 

markets. These investments in other businesses are not simply to expand its presence 

but also to enter new markets to meet its goal of promoting plant-based, or 

sustainable, lifestyles. The company acquired high-quality businesses such as Peter 

Rubi LLC, an innovative plant-based e-commerce platform, and coffee franchises Eh 

Coffee Corp. and Portfolio Coffee Inc., last year. The company also acquired Bloombox 

Club, Locavore Bar and Grill, New Deli, and Little West. 

Another growth strategy used by the company is expanding its e-commerce 

capabilities. PlantX launched its e-commerce platform in December in the United 

Kingdom, which is regarded as a global plant-based leader and has Europe's largest 

plant-based market, with meat-free food sales expected to reach £1.1 billion by 2024, 

up from £582 million in 2014. Bloomboxclub Limited, PlantX's UK-based e-commerce 

company, currently sells and delivers indoor plants in the United Kingdom and 

Germany. The company offers a variety of educational resources, including blogs and 

recipes, in addition to a large selection of plant-based goods and indoor plant 

selection. In addition, to ensure its growth in the UK, the company partnered with 

Access Fulfillment, a UK fulfillment provider. 

Last year, the company also launched PlantX Shop, its app designed to enhance 

customer engagement and satisfaction. Customers can self-checkout in all XMarket 

retail outlets utilizing the app's integrated QR code scanning technology, which will 

improve the speed and efficiency of the checkout procedure. In California and British 

Columbia, the company already has completely computerized retail locations that 

accept QR-based payments. Customers can also use the App to access the XFood 

program, which is a meal delivery service that also offers a variety of innovative and 
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unique plant-based recipes. All of the ingredients in the recipe are linked to PlantX 

product bundles that users can buy directly from the store to recreate the recipes.  

As the company continues to experiment with new services to attract customers, it has 

also launched XFitness, an online fitness service with a variety of live and on-demand 

fitness classes delivered by professional instructors, which is available to members of 

XVIP, a membership program that provides PlantX customers with a variety of benefits 

and exclusive membership offers.  

Another strategy followed by PlantX is partnerships. The company has collaborated 

with celebrity chefs and brand ambassadors like Matthew Kenney, Justin Fields, and 

Venus Williams to promote their products, which comes along as an effective strategy 

to increase its brand value. The company has also formed a strategic alliance with 

BESTIES Vegan Paradise ("BESTIES"), a leading brand in the plant-based industry that 

has won "Best Grocery Store" award in the VegNews Veggie Awards for the past two 

years. 

	

	

LOOKING AHEAD 

Today, e-commerce is gradually becoming the primary method for shopping. 

Although spending has slowed in recent months, some regions have only recently 

begun to embrace e-commerce, implying that the market will recover soon as they 

gradually adopt online retail for the benefits it provides, and PlantX may benefit 

significantly from this expected growth as one of the leaders in promoting and 

distributing plant-based products. The plant-based product sector is still in its infancy, 

which means there is a long runway for growth for young companies exploring growth 

opportunities in this industry.  
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PlantX is uniquely positioned to benefit from the industry's rapid expansion by 

gradually expanding its product categories. With a growing customer base, the 

company is quickly becoming a go-to plant-based brand. As its online and 

international presence expands, more profitable opportunities will emerge.  

Moreover, while the market may have valued PlantX as more of a physical retail-

oriented company, it is becoming increasingly clear that they are a technology and 

software-driven company at their core, which plays a large role in their ability to scale 

quickly, and explains why they have been capitalizing on that in recent years. As the 

market begins to understand this, it seems quite possible that we will see PlantX’s 

valuation veer towards those of technology companies which tend to trade at a higher 

revenue multiples due to their agile ability to scale. 

With the impressive growth achieved thus far and the expansive digital ecosystem 

PlantX have built, they hold true promise as an emerging technology-driven lifestyle 

and plant-based leader. If PlantX are now able to begin phasing into a lean operating 

model and building towards profitability, as they have indicated in a recent 

announcement, the company could achieve major success and would likely be well-

positioned to reward investors. 
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LINKS REFRENCED 

https://investor.plantx.com/press_release/plantx-announces-q3-2022-financial-results/ 

https://www.statista.com/statistics/1280394/global-plant-based-food-market-value/ 

https://investor.plantx.com/press_release/plantx-announces-the-launch-of-its-e-commerce-

platform-in-the-united-kingdom/ 

https://investor.plantx.com/press_release/plantx-launches-branded-mobile-application/ 

https://investor.plantx.com/press_release/plantx-announces-monthly-gross-revenue-of-

1719577-for-march-2022/ 

https://www.prnewswire.com/news-releases/plantx-partners-with-instacart-to-offer-same-

day-delivery-to-customers-301548932.html 

https://www.statista.com/outlook/cmo/alcoholic-drinks/united-states 

https://investor.plantx.com/press_release/plantx-announces-authorization-of-alcohol-license-

in-chicago-and-venice-beach/ 

https://www.emarketer.com/content/top-global-ecommerce-markets 

https://www.bloomberg.com/company/press/plant-based-foods-market-to-hit-162-billion-in-

next-decade-projects-bloomberg-intelligence/ 

https://www.danone.com/investor-relations.html 

https://www.businesswire.com/news/home/20220518005357/en/Impossible-Foods-

Launches-in-the-United-Kingdom 

https://investors.beyondmeat.com/ 

https://elsenutrition.com/ 
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Disclaimer:	The	stock	market	is	volatile,	and	investors	are	advised	to	do	their	own	research	prior	to	making	a	decision.	Market	
commentary	is	individual	opinion	and	should	not	serve	as	any	form	of	advice.	You	must	always	do	your	own	research.	"Future	
Markets	Research	Tank"	and	any	pseudonyms	or	brands	or	accounts	associated	with	it	are	digital	brand	names	and	do	not	seek	to	
be	any	form	of	financial	advisor	or	equity	research	organization.		We	received	monetary	compensation	for	much	of	the	content	and	
thoughts	presented	and	that	should	be	taken	into	account	when	reading	any	content	presented.	Do	Not	Use	Any	Information	in	Our	
Publications,	social	media	channels	or	anything	else	associate	with	our	brand	to	Make	an	Investment	Decision.	There	is	no	
information	on	our	website	or	distributed	otherwise	that	should	be	used	as	the	basis	for	an	investment	decision.	We	do	not	act,	
directly	or	indirectly,	in	the	capacity	of	any	of	the	following	and	you	should	not	construe	our	activities	as	involving	any	of	the	
following:	(a)	investment	advisor;	(b)	broker	dealer;	(c)	broker;	(d)	dealer;	(e)	stock	recommender;	(f)stock	picker;	(g)	finder;	(h)	
securities	trading	expert;	(i)	financial	planner;(j)	engaging	in	the	offer	and	sale	of	securities;	(k)	securities	analyst;	(l)financial	
analyst;	(m)	providing	price	targets	or	buy	or	sell	recommendations.	The	author(s)/brand(s)	was	compensated	to	provide	
independent	analysis	for	the	company	aforementioned,	which	it	has	been	granted	permission	to	publish.	The	author	received	or	is	
expected	to	receive	the	equivalent	of	forty-two	thousand	dollars	in	return	for	research,	analysis	and	consulting	related	to	this	
content.	Our	activities	involve	multiple	potential	and/or	actual	conflicts	of	interest	–	we	may	receive	monetary	or	securities	
compensation	in	the	very	securities	we	are	promoting.	The	third-party	shareholder	from	which	we	receive	compensation	also	has	
an	actual	conflict	of	interest	since	he	or	she	or	it	is	paying	us	securities	compensation	for	promotion	services	and	such	non-affiliate	
third	party	shareholder	may	sell	other	shares	held	while	we	are	promoting	the	issuer	that	issues	the	stock	held	by	such	third-party	
shareholder.	There	are	no	implied	or	express	warranties	regarding	the	contents	of	our	Publications.	


