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fact or fiction

Do Products Lose Efficacy 
with Long-Term Use?  

by Victoria Prince, L.E., founder of Tori Prince Beauty, LLC

H
ealthy skin does not happen by chance. De-
spite the flawless-skin mindset that is seen 
blasted across social media, beautiful glow-
ing skin takes effort. This effort is divided 
into one’s skin care regimen and the prod-
ucts used, which are an important part of 
skin’s daily diet. Finding the best products 
for one’s skin type is normally the ultimate 

goal. However, skin may not reap the intended benefits with long-
term usage of the same products.

 Imagine searching high and low for the perfect product that 
leaves the client’s skin feeling hydrated, smooth, and supple. 
This product then becomes a holy grail 
tool which leads to the client skipping 
their morning makeup routine. However, 
six months later, the prowl begins again 
for yet another product because this holy 
grail product does not seem to be working 
its magic anymore. For example, skin may 
start to feel tight immediately after use and 
leads to the client packing on extra serums 
and moisturizers to pacify why this prod-
uct no longer serves their skin. Could it be 
dehydration? Have the seasons changed? 
Maybe the client was prescribed a new 
medication? All these factors could play an important role 
as to why the product is coming up short. 

One common reason that products appear to have 
short-term efficacy is because most clients are not aware 
of their skin type. Until they understand their skin type, 

they are not properly equipped to care for their skin and 
will continue to hold on to products. Therefore, clients 

can sensitize their skin by not caring 
for it properly. Choosing products that 
are suitable for individual skin types 
will give a larger return on investment. 
If one does know their skin type and 
has chosen the best products for their 
skin, there is still the possibility that af-
ter using the products for quite some 
time, their skin no longer agrees with 
the selection of ingredients. Though 
this may be frustrating, remind the 
client that approximately every 28 to 
40 days, the body generates new skin 

cells (which slows down during the aging process). The body’s 
inability to shed skin creates several challenges in skin’s appear-
ance and tolerance for products. 

As skin changes, so will the need to add or subtract active in-
gredients from one’s regimen. Products will lose efficacy with long-
term use for several reasons that are based on a case-by-case sce-
nario. Whether a practitioner is recommending products or a client 
is searching for that holy grail product, it is important to understand 
one’s skin type and how to effectively take care of it. It will require 
switching out products here or there, but that is a sign of change and 
change is inevitable. 

Whether a practitioner is 
recommending products 

or a client is searching for 
that holy grail product, it 

is important to understand 
one’s skin type and how to 
effectively take care of it. 


