
L
ongtime DERMASCOPE readers 
and subscribers may have picked 
up on the fact that the publication 
would be far less superior without 
the help of its many collaborators 

that make every issue possible, let alone edu-
cational. After being in business for close to 50 
years, one is bound to make countless connec-
tions, and with the assistance of the advisory 
board, contributors, in-house aestheticians, 
and most recently, the DERMASCOPE Ambas-
sadors, the staff is able to have an abundance 
of content, guidance, and expertise. While that 
can be quite demanding, especially with the 
brand’s latest growth of platforms, the team 
at DERMASCOPE revisited its archives and 
decided to relaunch and repurpose its ambas-
sador program, formally known as the Official 
Ambassadors of the Aesthetics International 
Association (AIA). To the tune of trends, what 
is old is new again. 

The DERMASCOPE Ambassadors are a 
collection of licensed aestheticians, medical 
professionals, educators, consultants, and 
creators that will represent DERMASCOPE 
(and its association, AIA) in a big way. Ambas-
sadors will serve as mentors and resources to 
the membership-at-large and be representa-
tives and promoters of DERMASCOPE to the 
aesthetics industry. DERMASCOPE needed 
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professionals who can bring other like-mind-
ed aestheticians and beauty professionals 
to the table to have real conversations about 
the state of the industry and how aesthetic 
professionals can work together to maintain 
a strong presence while providing top-notch  
continuing education.

2022 is sooner that it may seem, and 
DERMASCOPE has already began planning 
the editorial calendar. This continuing edu-
cational planning will be the first substantial 
venture with the new ambassadors, and the 
team could not be more excited to see what 
ideas these 52 ladies and gentlemen will bring 
to the table. While this does not mean the loss 
of the constant topics and themes that DER-
MASCOPE is known for, each of these hand-
picked skin care professionals have a unique 
background, specialty, or mastery that will give 
the editorial content an edge. 

Whether it is Crystal King Booth based out 
of Kentucky and Arkansas who is the founder, 
CEO, and creative director of Inspired Aesthet-
ics Inc., Fizz Facial Bar, and Fizz Franchis-
ing Inc. or Gina Marie McGuire, president of 
GINAMARIE, holistic skin care and cosmetic 
brand of 43 years, there is an ambassador for 
everything. Take Taylor Jameson for example;  
she is a cannabis aesthetician who owns the 
first hemp spa in North Carolina specializing 
in CBD-infused skin and body treatments. The 
Hemp Spa founder’s purpose is to educate on 
the benefits of cannabis and share business 
tips to fellow estys. Another example is Rich-
ard Martin, self-proclaimed as the only male 
spa educator in paradise – Jamaica. He has 
been teaching skin care and body treatment 
practices for seven years and wants to expose 
aesthetic students and professionals to inter-
national practices.

MAJORLY MEDICAL
The DERMASCOPE Ambassadors rep-

resent all that encompasses the aesthetic  
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industry. This includes the medical spa world 
and medical professionals that work clinically 
for significant treatments and results. Kendra 
Joseph, a dermatology physician assistant is 
just one of the many medical representatives 
on the ambassador roster. She lives in New 
York, New York and has a special interest in 
treating people of color. A new contributor 
turned ambassador, Kristen N. M. Johnson, 
nurse, aesthetician, and co-founder of The 
Eclipse Spa walks the line between holistic 
and medical, specializing in the customization 
of holistic, innovative treatments designed to 
promote relaxation, rejuvenation, and proven 
results. Then there is Nancy Miller, registered 
nurse and director of education and research 
at Vi Peel and Felicia Phomsoupha, aestheti-
cian and nurse with a daughter following in  
her footsteps. 

This does not even begin to mention the 
medically focused licensed aestheticians. The 
list includes, but is not limited to Amy Velten, 
practicing for 12 years who splits her time in 
between two medical spas in Beverly Hills, 
California; Chelsea Rullo, an aesthetician at 
Orange Twist in Calabasas, California; Erica 
Suppa, a cancer research scientist who shifted 
careers to become an expert in skin care; Mar-
tha Miller, a skin care and laser professional 
with 21 years of experience; Holly Brown, the 
founder of the first nonprofit to treat skin side 
effects resulting from cancer treatment; Jaime 
Muhammad, owner of a private medical spa in 
the heart of downtown Minneapolis, Minneso-
ta; Kimberly Jordan-Pillette, owner of Skinatic 
Skincare; and Angela Butler, a clinical aestheti-
cian at The Landells Clinic since 2017 with 14 
years of devotion to the industry. The creden-
tials could really go on and on. 

HOLISTIC HAPPENINGS
On the other end of the spectrum, holism 

and the practitioners who pursue successful 
client outcomes by treating their skin from 
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the inside out have earned their place in the 
industry. After all, inner health and well-being 
should not be considered a luxury. One am-
bassador who knows this to be true is Toni 
Thomas, five-year holistic aesthetician in 
Brooklyn, New York. She is certified in gua sha, 
reiki, and herbal modalities. Across the pond 
in the United Kingdom, DERMASCOPE has 
Nuno Gois, a facialist and holistic practitioner 
who offers tailored reiki energy healing, body 
and scalp massage, MTAT auricular acupunc-
ture, and Jennifer Young Oncology treatments. 
Additionally, there is Brittany Lanier. Lanier is 
a California aesthetician and certified holistic 
health coach who has built a platform advocat-
ing for skin protection, care, and health after 
being diagnosed with stage 3 melanoma skin 
cancer. And who could forget Nichelle Mosley? 
DERMASCOPE first got wind of this skin savior 
in the 2020 Cover Contest, and she has since 
been featured in a number of past and upcom-
ing issues. Mosley opened Queen City Beauty 
Group in 2017 to focus on integrative aesthet-
ics and holistic solutions.

 BRAND BEAUTIES 
Although this industry is built around the 

professionals working within treatment rooms 
and for clients that make everything possible, 
one must acknowledge the importance of skin 
care brand-affiliated mavens whose efforts ei-
ther create or spread awareness of the inge-
nious products that are the backbone to skin 
success stories. DERMASCOPE’s Ambassa-
dors include Dasha Saian Marchese, co-found-
er and CEO of SAIAN Natural Clinical Skincare. 
After growing up in the industry, Marchese dis-
covered her shared passion with her late moth-
er, Margarita Saian, after getting her aesthetics 
license in 2007. Another second-generation 
aesthetician taking over the family business 
on the ambassador list is Shiri Sarfati. She is 
the executive vice president of Repêchage, a 
beauty and wellness expert, and has a mas-

DERMASCOPE 
Ambassadors 
will...

1/
Offer unbiased 
opinions and 
feedback about 
industry happenings.

2/
Consult with the 
editorial team 
about the future of 
aesthetics and its 
education. 

3/
Identify topics for 
special issues. 

4/
Review any 
questionable editorial 
submissions.
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ter’s degree in cosmetic and fragrance market-
ing from the Fashion Institute of Technology. 

In addition to these DERMASCOPE veter-
ans, the ambassador directory includes Andrea 
Arni, regional educator of BABOR with over 20 
years in the beauty industry; Beata Luberda 
Goodman, advanced regional trainer for Revi-
sion Skincare who has written 50 curriculums 
for continuing education for license renewal; 
Cathy Wainwright, account development man-
ager and educator for Dermaconcepts who 
has attended over 150 continuing education 
courses; Stacey Herman, manager of global 
education and professional development for 
SkinCeuticals and has taught in over 30 coun-
tries; Shawna Rocha, educator for Love2Sugar 
and Hale & Hush who has treatment rooms in 
California and Washington; and Mabel Mach-
abvunga-Butler, owner of Tapira Professional 
Sugar and Body Sugaring & Wellness Spa. It 
takes passion to stand wholeheartedly behind 
a brand, and that is something the DERMA-
SCOPE Ambassadors will never be short on.

EDUCATION DEDICATION 
Even though any skin care professional 

can speak as to how they work as educators 
to their loyal clients, there is a special group of 
professionals that take this notion a step fur-
ther. These are the educators and instructors 
of the aesthetic industry, and at one point in 
every aesthetic student’s career, they wanted 
nothing more than to be as erudite as their fa-
vorite educator. This is why DERMASCOPE had 
to have its fair share of educators as their am-
bassadors. See Brenda Linday – licensed aes-
thetician, aesthetics instructor, and certified 
aesthetic consultant who has developed edu-
cational content and trained countless aesthet-
ic professionals worldwide. Andrea Gregaydis 
also comes to mind. She is the lead instructor 
at Aesthetic Science Institute who currently 
teaches the 1200-hour international CIDESCO 
program. Representing Clonmel Tipperary,  

5/
Consistently 
access each of 
our educational 
platforms, such 
as the magazine, 
webinars, podcast, 
digital events, 
website, and so forth 
to offer feedback. 

6/
Support our 
educational 
platforms to raise 
the standards of 
aesthetics. 

7/
Recommend 
magazine 
subscriptions and 
event registrations 
with special coupon 
codes. 
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Ireland, Sarah Jane McGrath is a clinic man-
ager, skin therapist, and teaches at Kilkenny 
College of Beauty & Sports Therapy.

Morgan Schaaf is an instructor at Aveda 
Institute and Ohio Advanced Esthetic Training, 
as well as the business development manager 
at HydraFacial. A mentor by nature, Shenetha 
Shipp out of Memphis, Tennessee teaches at 
an aesthetics school and mentors aspiring 
writers for a girls’ magazine. Another contribu-
tor turned ambassador, Candice Renee Morri-
son is a laser and aesthetics instructor in Fort 
Worth, Texas, and Hannah Belle Lonsdale from 
Wagoner, Oklahoma teaches continuing edu-
cation and certification courses to licensed 
beauty professionals. Then there is Kirsten 
Sheridan, a CIDESCO diplomat developing 
digital courses for skin care professionals who 
desire to become experts in their field. Last 
but certainly not least, the DERMASCOPE’s 
Ambassadors include “Your Esty Godmother,” 
Mary Nielsen. Nielsen is a licensed instructor, 
podcast host, author, mentor, executive direc-
tor of Spectrum Advanced Aesthetics Institute, 
and all-around steadfast contributor. These 
ladies have dedicated their lives to education, 
and the industry could not thank them enough.

EFFICACIOUS ENTREPRENEURS 
While education will always remain in the 

forefront of the industry, business ownership 
is an undervalued skill that plays a key role 
in the development of an aesthetics career. 
Because the aim of ambassadorship pro-
gram is to unite all aspects of the industry, 
DERMASCOPE had to include the individuals 
who have bridged that gap and have become 
spa and business owners. For example, Lexie 
Choate-Bewley now owns her own skin studio 
after having been the lead aesthetician at an 
award-winning day spa, and Alisha Shumake, 
licensed since 2007, is currently operating as 
a solo aesthetician and building her brand de-
spite the challenges of opening her room right 
before the start of the pandemic. There is also 
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Michelle Esposito. Esposito is a TikTok influ-
encer with 65,000 followers (and counting), 
owner of My Skin by Michelle, and her passion 
for extractions has led her around the world. 

This does even begin to mention the 
rest of the Ambassador proprietors such as 
Melissa Allen, owner of SPA Melissa Allen, a 
DMK-Certified Paramedical Skin Clinic; close 
friend of the magazine, Michelle De Leon, 
a consultant, educator, senior laser techni-
cian, and owner of MD Skin Lab; Skin & Bare 
It’s owner and acne expert Dru Pattan in 
Colorado; Tiffanie C. Orr, the owner of Sweet 
Cheeks Waxing and Skincare and an advocate 
for imperfect complexions; Victoria A. Prince, 
CEO, founder of Tori Prince Beauty, LLC, and 
expert on treating skin of color; product rep-
resentative turned aesthetician, Michelle Rob-
ertson who owns Glo Skin in Tampa, Florida; 
Jewellee Bottoms, owner of Crown Jewel 
Esthetics in Philadelphia, Pennsylvania; Jo-
sanne Stephens, a seasoned expert with 35 
years of experience and owner of Spa in the 
City; and Amber Lockard, a Navy veteran who 
now owns and operates ALL Beauty Skin Care 
+ Makeup, LLC. Without the commitment of 
these risktakers, entrepreneurship would be 
sorely lacking. 

When DERMASCOPE decided to reboot 
the ambassadorship program, the team could 
not have envisioned a better dream team of 
professionals than this collective of aesthetic 
practitioners. Because ambassadors will work 
as extensions of the DERMASCOPE brand, the 
team will never be short of a friendly face or 
helping hand wherever our escapades take 
us. Whether we find ourselves in Baton Rouge, 
Louisiana with Vi Tran, Bloomfield, Connecti-
cut with Lindsay Lange, or Vancouver, British 
Columbia with Lynsey Lundall, there is always 
a DERMASCOPE Ambassador nearby. With 
this lovely new addition to the DERMASCOPE 
network, the magazine can honestly say it 
gets by with a little help from its friends. 
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