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Singer/songwriters Hayes Carll, right, and AllisonMoorer were the highlighted
performers for Ascendigo Blue Aspen 2023, held on Saturday at St. Regis Aspen. The
annual benefit is to help those on the autism spectrum, which is Ascendigo's primary
goal.
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ASCENDIGO BLUE

Editor’s note: This is part
of a series about mayoral
and City Council candi-
dates’ views on the top is-
sues Aspen faces today.

I
n a city that thrives on
high-end boutiques,
posh eateries, chic bars
and lacks workers,

affordable housing, and
locals-friendly business-
es in the core, how do the
candidates for the Aspen
City Council and mayor feel
about downtown’s current
construction status and is
there an answer?

MAYORAL CANDIDATE
TRACY L. SUTTON
Sutton isn’t impressed.
“Residential and commer-

cial construction projects
in the downtown core need
to be completed. We need
a vibrant downtown core
for both visitors and locals
to enjoy. This is critical for
local businesses,” she said.
“I know of cases where

long permitting process-
es have been an issue.

In general, construction
projects have stalled for a
variety of other reasons,
including a lack of work-
ers, inflation, and rising
interest rates.”
“I am concerned that un-

completed projects will con-
tinue to damage the charm
and character of Aspen’s
downtown. Our charming
downtown is essential to
our appeal as a mountain
destination.”
Her solution?
“This issue has been rele-

vant for some time. I think
the city should have ad-
dressed it sooner. We need
measures that speed up per-
mitting processes and dis-
courage long construction

delays. We also need to
discuss with developers
what their specific concerns
are. More than anything, a
process should be initiated
as soon as possible.”

MAYOR TORRE
“Current downtown

commercial construction
is a mess. The unfinished
projects of one developer are
having negative impacts on
our community, businesses
and visitors. These projects
were approved before my
terms. We are trying to work
with these projects to get
them completed, and many
have their permits, but the

Candidates agree:
Core's a mess

Julie Bielenberg
The AspenTimes

What's gone wrong,
and what should be
done?

When Natalie Blooming-
dale launched The SIL in
2017, it was a passion proj-
ect intended to help clients
neglected by the fashion
industry.

“My PR company rep-
resented a lot of female
brands, young brands and
emerging talent,” she said.
“It was disheartening to
see some of these creative
and talented designers not
get the level of exposure
I thought they deserved

because of the rise of affili-
ate marketing. ”
In the early days, The

SIL, an acronym for “Stuff
I Love,” was an incubator
for mostly female emerging
designers looking for rep-
resentation in the industry.
It has since grown into an
online cult shopping desti-
nation for those looking for
high-quality fashion that
can’t be found elsewhere.

“We’re a platform for in-
dependent fashion design-
ers,” she said. “I’m really
marching to the beat of
my own drum by design, I
wanted to keep it individ-
ualized and independent.”
To that end, Blooming-

dale has rejected partic-
ipating in any affiliate
marketing, which she
acknowleged “has probably
slowed growth” since there
is no commission struc-
ture, no incentive for influ-
encers or media outlets to
promote the site.

But that hasn’t stopped
The SIL, which now
carries 27 unique de-
signers, from growing in
popularity.
Bloomingdale credited

her clientele for the com-
pany’s success, emphasiz-
ing how supportive they
have been and how they
are “hungry” for what she
presents because what’s on
The SIL is really only avail-
able on The SIL. “That’s re-
ally our key differentiator,”
she said.
Because of her unique

business model, the de-
signers featured on The
SIL often produce one-
of-a-kind capsules and
capsule pieces exclusive to
them.
“There’s no mass produc-

tion here,” she reiterated.
On Wednesday and

Thursday, Bloomingdale
and her team will host a
trunk show at a private
home in downtown Aspen
featuring a handful of
designers ranging from

The SIL pops up downtown

Sarah Girgis
The AspenTimes

Platform for independent fashion
designers, most of them women

The former Bidwell building site near the RedOnion in
downtown Aspen remainsmainly a hole in the ground.
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Scott Davidson
970.948.4800

Tara Slidell
970.366.1710
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4 Beds | 4 Baths | 2 Car Garage
Open Space Views

Beautifully Maintained, Move-In Ready
Offered for $5,250,000

37Stirrup.com

Horse Ranch Living
970.379.0676
Over 35 years of real
estate experience in
Aspen/Snowmass.
Let my experience
work for you!

CAROL HOOD PETERSON



The 2022 dollar volume of
$3.58 billion was a 16% decline
from 2021’s record-shattering
$4.28 billion. Perhaps more
telling, though, was the decline
in transactions. The 1,973 trans-
actions were the fewest since
2014.
Travis Cox, team leader of

Keller Williams Mountain
Properties, said while there’s
plenty of national news about a
cooling real estate market, the
local market is still strong.
While the “crazy times” of 2021

and the second half of 2020
have subsided, Cox noted that
what’s declining in most places
is the rate of price appreciation.
The speed of transactions is also
cooling off, with fewer contracts
being written within a day or
two of a property hitting the
market.
“You don’t want a house to go

under contract in an afternoon,”
Cox said, adding that a signif-
icant portion of those quickly
written deals fell through before
closing.
Alex Griffin, the local manager

for LIV Sotheby’s International
Real Estate, said despite national
and state news, “the sky is not
falling.”
Griffin noted that while interest

rates have risen in the past year,
current mortgage rates are in
the low-5% range. Still, that’s
quite a bit higher than rates in
the 3% range seen in 2021.’

Documentary focuses on
Lake Tahoe housing crisis
The Lake Tahoe housing crisis

is a hot topic, and local resident
Elizabeth Cameron has docu-
mented the difficulties of finding
places to live.
Cameronwas a coach for the

Palisades Tahoe ski team five
years ago, beforemoving away
to pursue other ventures.When
she returned in late 2021 for the
winter season, housing prices had
skyrocketed.
“I was so blown away by how

just five years prior, it had been
so easy to find a place,” said
Cameron. “I was just shocked by
howmuchmore difficult living up
here, from a rental perspective,
had become in just five years.”
The idea struck for Cameron to

create a short documentary about
the housing crisis in the basin,
specifically centered around skiers
and snowboarders. From there,
she posted on Facebook looking
for people to help create the film.
“I was blown away by the com-

munity response and support,”
Cameron said. “So it’s grown into
amuch bigger project.”
Now, the 30-minute documen-

tary, Room and Board, will be
playing at the Mammoth Film
Festival at 10:30 a.m. Saturday,
March 4, and features many voic-
es in the community, including
local snowboarder Irie Jefferson,
Christine Savage with Beyond
the Boundaries and Stacy
Caldwell with the Tahoe Truckee
Community Foundation.
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customizable made-to-order
to vintage and ready to wear.
According to Blooming-

dale, the designers will be
sending special pieces to
Aspen that have never been
sold elsewhere for the two-
day event.
Highlights include Keehn

Deutch, who will be show-
ing their newest collection
and taking custom orders, as
well as ikat coats from ZAZI
Vintage, furs from Chas-
seur NYC, and cashmere

womenswear from Margaret
Birdseye.
The trunk show will also

feature handbags from Los
Angeles-based celebrity
favorite Tyler Ellis and New
York based jewelry line Of
Rare Origin.
“I’ve always flirted with

the idea of somehow doing
something in Aspen, it’s such
a great market,” Blooming-
dale said. “I thought what a
perfect opportunity to high-
light all theses brands that
were started by wonderful
girl bosses. I’d love it if more
people supported them.”

THESIL
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Margaret Birdseye will
bring California cool cash-
mere sweaters toThe SIL
trunk showWednesday and
Thursday in Aspen.

Female-founded ZAZIVintage, which
will be available at The SIL trunk show,
partners with the UN Ethical Fashion
Initiative. The initiative creates and
strengthens social enterprises in emerg-
ing economies by connecting them
globally.

Natalie Bloomingdale foundedThe SIL
to represent emerging designers and fe-
male-founded companies. She's hosting
a trunk show in Aspen this week.

COURTESY PHOTOS/THE COLLECTIVE YOU

Jane Pendry-designed
Dovima Paris will be available
at The SIL Trunk show this
week.
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(970) 945-8775 | ColoradoPoolScapes.com

The Optima® has the best of everything, with room for up to
sevenadults andavarietyof seatheights formed tofit everyone
comfortably. And with 47 upgraded jets and illuminated grab
bars for safety, the Optima does it all. Call or visit us to learn
more about our full range of hot tubs.

ASPEN’S FAVORITE HOT TUB
The sleek Optima 880™ by Sundance Spas

is our most requested spa.

HOME is where yourHEART is
LOVE IT TO THE CORE

FOR MORE INFORMATION ON OUR PROGRAMS

CALL OR SCAN!
970.925.9775 ~ aspencore.org

XOXO

At CORE, we care about your home just as much as you do.
We are dedicated to reducing your greenhouse gas emissions and
helping you save on your energy bills. Call our Energy Concierge
today to stroll you through the ins and outs of making your

space more energy efficient.


