
 
Position: Marketing Manager 
 
 
About the Company 
 
Miksar Foods Pvt. Ltd., is the creator of Naagin Indian Hot Sauce. Launched in the second half of 
2019, Naagin is disrupting the hot sauce market in India with its focus on great taste, strong 
consumer experience and a loud, vibrant and spicy brand identity to go with a sense of humour. 
 
Inspired, unconventional and fun - Naagin is slowly but surely picking up pace amongst urban 
millennials, and without having spent a single rupee on traditional marketing, has become a quick 
challenger to the incumbents in the hot sauce segment. We believe every person has a lifelong 
journey of food discovery that is unique to them. An Indian Hot Sauce - Imagined and rooted in India 
- Naagin is a rebellion against boring condiment choices that have thus far rarely ventured away 
from chutneys and achaars. 
 
 
Summary of The Position  
 
In this position, the candidate is expected to lead initiatives related to marketing, branding, online 
marketplace growth consumer experience, events and sponsorships across digital and offline media. 
He/she will assist the organisation in increasing the brand's visibility and improving our 
organization's growth through events that effectively communicate business strategy and brand 
personality, while also developing strong relationships with the community.  
The position extends to lead brand outreach via festivals, events, content creation, ad-hoc/assorted 
marketing efforts, market research, data analysis and digital marketing.  
 
 
Role & Responsibilities  
 

• Provide support on Brand Activations and Events, including planning and managing branding 
and movement of stock 

• Timely execution of content, event and digital programs with partners, sponsors, etc. and 
align them with the commercial and marketing goals of the company  

• Leading execution – coordinating with all production, event, public relations and digital 
marketing agencies and ensuring execution of all items within defined timelines  

• Manage all Internal stakeholders – to procure and disburse brand assets as required 

• Ensure cost effectiveness and all marketing activities are executed within the defined 
budgets  

 
 
CTC on Offer 
 
Commensurate with experience and fit, with healthy bonus potential on achievement of targets and 
company performance.  
Base Salary: Rs. 25,000 – Rs. 40,000 / month 
Bonus: Yes, on achievement of targets defined during the first 3 months of employment 


