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“MAKING TOOTHPASTE SEXY?”
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Opposites
Staples '”"

loujs Viditeo
"

Louis Vuitton

Nicolas Ghesquiere’s collection
offered a mix of historical
oppos’ncs, from chic Parisian
staples tO futuristic blouses:

louisvuircon.com

Rick Owens

Rick Owens lrans\ated his
fascination for the bustles an
panniers of the past into 2 series
of striking bulbous silhouettes.

rickowens.cu

Toothpaste
by Selahatin

These minimal tubes of
roothpaste are flavoured with
natural ingredients, such as
cinnamon and pe rmint.

selahatin.com

Plant-powered
deodorant, by Myro

An clegant, reusable deodorant
case, in a choice of five colours,
with refillable pods available in
five p\ant-powcrcd scents.

mymym.( om
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“IF PRADA MADE
A TOOTHPASTE

THIS IS WHAT IT
WOULD LOOK LIKE.”

“ONE OF THE BEST

IORE FUN AND
PRETTIER.”

ACCORD 1

Wallpaper*

The Daily Telegraph

“INSANELY GOO
LOOKING WITH GRI
AROMAS.”

FRESH MINT AGAIN.”
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THE MISSING PIECE IN THE BEAUTY ECOSYSTEM
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