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This issue is bittersweet, because it 
is the last issue focused on a specific 
topic or talent. My initial vision for 
SCHMETZ Inspired to SEW was to 
provide a quarterly magazine of 
sewing inspiration with a glimpse 
into the creative lives of today’s 
most talented sewing and quilting 
artists. 

I don’t work alone:  Rita Farro is 
the interview and word crafter; 
Paul Ragas is the digital guru. 
When we started, print magazines 
were plentiful, while digital 
magazines or ezines were new. 
Then after publishing our first 
issue, we revisited our skills, time, 
and readership and decided to 
do a monthly publication for 
one year. With more experience, 
plentiful talent, and positive reader 
feedback, we expanded to a goal of 
thirty-six issues. After three years, 
we said let’s go all out and publish 
100 monthly issues. The initial 2013 
goal morphed and will be reached 
in two months. 

Next month’s issue, #99, is Rita, Paul, and I reminiscing about our 
publishing feat while highlighting a few favorite stories. I know it will 
be a fun memory issue, plus Paul may dare to share a few thoughts 
about working with Rita and me. Lol ... Issue #100 will be the master 
index. See you next month!
Sew SCHMETZ & Grabbit® Too!

Rhonda Pierce
Spokesperson, SCHMETZneedles.com
info@SCHMETZneedles.com

Rhonda modelling her new tunic.
Pattern:  NZP McCalls #8022

Fabric:  sosewenglishfabrics.com

https://sosewenglishfabrics.com/
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The Future of Sewing
What does the future of sewing look like? To answer that 
question, we need to start with several other questions. 

Who is the sewing customer? Why do they sew? What do they 
sew? What is sewing anyway? Is it a life skill? Is it a hobby? 

There is no one right answer to any of these questions because 
sewing is different things to different people. Which is really 
the very best thing about sewing! For some, it’s simply a 
practical skill that comes in handy when shortening pants or 
making curtains. For many of us, it’s our creative outlet; it’s 
how we relax or cope with life. For others, sewing is how they 
support their family. The interesting thing is, sewing itself has 
morphed throughout time. As much as we all hate change, 
most of the time, change is beneficial to the sewing customer.
  

To see our future  we must take a look back at our past.

Since the beginning of time,  sewing was considered women’s 
work. And it was work. In between carrying water to the 
cabin, butchering the chickens, and baking the bread, pioneer 
women had to sew all the family clothes, making practical 
quilts out of the bits and pieces of leftover fabric or chicken 
feed sacks. They did that sewing by hand, under the dim light 
of a kerosene lantern.

The nature of sewing itself changed dramatically with the 
invention of the home sewing machine in the late 1800’s. 
Thanks to some creative marketing by Isaac Singer (SITS # 83), 
the home sewing machine was affordable, and soon became 
a common household appliance.

https://issuu.com/schmetzneedles/docs/its83-nov20?fr=sZTEyNDMzODk3MDQ
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By the turn of the century (1900s), an entire industry had 
developed to satisfy the demand for patterns, fabric, thread, 
sewing machine needles, and notions. Every good-sized town 
in America had an independent department store, and those 
stores had large sections devoted to fabric and sewing notions. 

Eventually, that business model was replaced by large 
department chain stores, i.e., Sears or J.C. Penney’s. Those 
two stores sent out thick catalogs several times a year, with 
sections specifically for all-things sewing. Thanks to their 
comprehensive mail-order business, women living in even the 
most remote areas were able to buy the latest fabric, patterns, 
and sewing notions. 

By the 1940s, the demand for all-things sewing was so great, 
stores sprouted up all over America devoted to just sewing. 
Most towns could boast their own independent fabric store.
  
But another big change was about to happen. That change 
came in the form of chain fabric stores.
  
Take Hancock Fabrics, for example. From the international 
directory of business histories:  Hancock Fabrics is one of the 
leading fabric chains serving the home sewing market. Known as 
’America’s fabric store’, the company retails and wholesales fabric, 
crafts, and other home sewing accessories in 33 states under the 
trade names of Hancock Fabrics, Minnesota Fabrics, Fabric Ware-
house, and Fabric Market.
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Founded in 1957, Hancock Fabrics developed the concept of a 
total fabric retailer. More than just a specialty shop, the first stores 
opened by Hancock Fabrics were cost-efficient and offered a 
greater selection of merchandise to consumers at lower prices. 
Long before the ‘category killer’ catchword was coined and 
applied to the specialty businesses of toys, office supplies, building 
materials, and others, the company revealed in an annual report, 
Hancock Fabrics pioneered the concept of a complete fabric 
store. As opposed to the high cost and limited selection of a mall 
location or small specialty shop, Hancock pursued a powerful, 
cost-efficient store format that permitted consistently lower prices 
and a greater selection of merchandise for our customer. The 
Tupelo-based company perfected its approach to fabric retailing 
as years went by, expanding to communities across the United 
States.

The mid-1970s brought a crisis to fabric retailers nationwide 
when market forces pushed many operators out of business. The 
excess expansion of previous years, plus inefficient operations 
and undercapitalization caused the demise of more than one 
shop and chain. Hancock Fabrics, however, weathered all this 
well. Although impacted by excess expansion and the ensuing 
correction process, Hancock Fabrics nevertheless had earned 
profits every quarter for 30 consecutive years since the early 1970s.

The next 15 years brought strong sales growth and earnings gains 
for Hancock. Sales in 1985, for example, totaled $281.6 million, with 
$18.6 million in net earnings. By 1988, sales rose to $315.4 million, 
and net earnings grew to $22.0 million. Hancock continued 
opening more new and larger stores and upsizing existing smaller 
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stores throughout the 1980s. The retailer employed 5,265 people 
in 320 stores during 1985, expanding to 366 stores with 6,051 
employees in 1988.

By 1992, Hancock Fabrics was one of seven major retail piece-
goods chains, with 482 stores, accounting for approximately 24 
percent of the 2,000 full-sized fabric stores in the United States. 
During this year of peak capacity for the fabric industry, Hancock’s 
sales reached $380.4 million, and net earnings rose to $12.1 million. 
Employees numbered 7,390.

Beginning in the 1970s, the demand for fabric to sew 
garments went way down because of the availability of 
inexpensive imported clothing. It made no sense to buy fabric 
and sew a garment that could be purchased at Walmart for 
less. But sewing itself was not dead, instead, the sewing 

customer morphed into a quilting customer. The Quilt Revival 
movement (SITS #81 with Marti Michell) brought thousands of 
new customers into our sewing world. Regional quilt shows 
sprouted up all over the country, and women were eager to 
learn more about this art form. 

Once again, the independent fabric store, now a quilting 
shop, became the new business model. Quilt shops began 
to sprout up in every good-sized town in America. These 
independent stores could offer the classes and give customers 
the individual attention they desired. The International Quilt 
Market, a wholesale trade show, was founded in 1979 and 
catered specifically to independent quilt shops. Quilt Market 
was held twice a year. Fall Market was always at the George 

https://issuu.com/schmetzneedles/docs/its81-sep20?fr=sZjIxOTMzODk3MDQ
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R. Brown Convention Center in Houston, Texas. Spring Market 
moved to a different city every year. With a huge vendor floor 
and an amazing schedule of classes, Quilt Market would attract 
over 30,000 quilt shop owners, teachers, and designers, eager 
to see the latest quilt fabrics, which were not available to the 
chain stores.

During the 1990s the fabric chain stores were forced to 
compete with one another, and it felt like a shoot-out. 
As sewing consumers, we fondly remember the bargain 
shopping of that time, with 40% or even 50% discounts.

The pandemic brought about yet another giant change in the 
way we sew, and in the way we shop. Stores were forced to 
close for months on end. We could no longer attend in-person 
classes or events. Trade shows were cancelled or done virtually. 

During this time of extreme change, sewing morphed once 
again. Suddenly, millions of people started sewing masks. 
The demand for entry level sewing machines went through 
the roof. Although it’s true many stores suffered, many other 
retailers quickly adapted and moved their efforts online. 

Quilting In the Valley in LaSalle, Illinois was featured in SITS #80. 
Lisa Furleigh, the owner of QITV, actually opened up several 
new locations during the Covid Pandemic. QITV already had 
a presence on Facebook, and Lisa had been doing one LIVE 
event each week. After the State of Illinois locked down, she 
started doing her live Facebook talks every single day, and 
her customers responded in a big way. Every day, Lisa would 
ask herself how she could take care of her customers, and at 

https://issuu.com/schmetzneedles/docs/its80-aug20?fr=sN2RmODMzODk3MDQ
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a time when they were feeling alone and afraid, she reached 
out, via Facebook, kept them informed, made them feel safe. 
She promised to deliver whatever they needed, in whatever 
way she could. She and her employees worked long hours, 
bundling kits, preparing orders, and delivering merchandise 
at the curb, wearing masks. She became very comfortable 
delivering product information via her dailies on Facebook,  
and she continues those conversations to this day. 

Rhonda Pierce, the Marketing Director for SCHMETZ home 
sewing needles North America, featured in SITS #86, used to 
travel to 20-25 trade shows and consumer sewing and quilting 
events each year. In 2021, she gave over 100 SCHMETZ virtual 
presentations and classes. Like many other sewing teachers and 
designers, Rhonda became proficient with Zoom meetings for 

guilds, retreats, retailer, and machine dealer events. In her pre-
Covid professional life, Rhonda would get on a plane, travel for 
a day, teach a class for 30-50 students, and spend another day 
traveling home. She’d be gone for three days, spending two 
nights in a hotel. 

Rhonda has now become so comfortable with her online 
classes, she can do two presentations each day, sometimes 
reaching 200 students at a time, and never leave her office. On 
a bad weather day, she might do her presentation from the 
comfort of her home sewing room.  

The silver lining of the pandemic cloud has been our internet 
learning curve:  Zoom meetings, online classes, Facebook LIVE 

https://issuu.com/schmetzneedles/docs/its86-feb21?fr=sNzJiZjMzODk3MDQ
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events, etc. The way we deliver and receive sewing education 
and information has been forever changed. 

Sewing and quilt industry trade and consumer shows were 
also hit hard during the pandemic. Most events were canceled, 
while last year some ventured into a virtual format. At this 
writing it’s unclear if shows will ever bounce back to their 
former levels of attendance. 

In her January 2022 newsletter, Quilt Journalist Tells All, Meg 
Cox reported on the future of sewing:  

Karla Overland, owner of Minnesota-based Cherrywood Hand 
Dyed Fabrics, says that 2020 was the year of selling on social 
media and 2021 was the year of virtual quilt shows.

Case in point: the first big regional quilt show of 2022 was Road 
to California. With Covid cases still high in California, attendance 
was spotty though many classes were full. For Karla though, 
there were some advantages. Traffic was light, Karla said. But 
because another vendor didn’t show up, they gave me a much 
bigger booth.

Not only that, Karla got an amazing end-of-show surprise bonus: 
the three brothers who own the Sew Yeah Quilting shop in Las 
Vegas, known for running frequent Flash Sales on their YouTube 
channel, were also at Road to California and asked her if she 
wanted to be one of three vendors in a Flash Sale on Saturday 
morning, the last day. That’s not the usual time they hold such 
sales, but they were able to get the message out quickly to their 
fans. For about 40 minutes of live selling, the brothers held up 
different Cherrywood fabric bundles and customers typed 
into the live chat the number of the bundle they wanted. The 
brothers scooped up all the items they sold and will ship them 

https://cherrywoodfabrics.com/
https://cherrywoodfabrics.com/
https://sewyeahquilting.com/pages/about-us
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from Las Vegas. (If you’re having trouble imagining how this 
works, click here for the video: forward to 44.30 minutes to see 
the Cherrywood flash sale.)

Click here to read Meg’s entire newsletter.

Quilting has overtaken garment sewing as the main reason 
women sew.  So, who are these quilters? Industry data 
suggests quilters are primarily women in their 60s. They 
have some disposable income and some free time. Whether 
these women are spending their money on top-of-the-
line embroidery machines, long arm quilting machines, or 
attending quilt retreats with their fellow quilters, they are 
passionate about their quilting. 
 

During her presentations, Jenny Doan says, Women sew their 
first quilt for themselves, then they sew quilts for their family and 
friends. After they have made a quilt for every single person they 
know and love, they sew quilts for charity.

If it was possible to conduct a survey that could see into 
a quilter’s heart, the data would show quilters to be kind, 
creative, and generous. Because 90% of the time, they give 
away every single thing they make.

The future of sewing is in very good hands.   

— written by Rita Farro

https://www.youtube.com/watch?v=zDlbLiXRDcY
https://myemail.constantcontact.com/Quilt-Journalist-Tells-All-.html?soid=1104232497756&aid=g0A2Z_KDSEU
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Grabbit® myPad™ Needle Organzier

Organize needles by type and size.

#MP
https://schmetzneedles.com/mypad-mp-group

https://schmetzneedles.com/mypad-mp-group
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Needles don't last forever.

Change the needle!

Stitch quality improves & 
the sewing machine performs

better with a new needle!
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