
Marketing Your Book
Schiffer’s marketing team works closely with our authors to develop a specific marketing 
plan for each book—a culmination of ideas, contacts, leads, etc., that serve as the 
playbook for your book. Below are two lists to refer to when thinking about what you 
can do to support marketing efforts for your title.

First, here are some common characteristics that we have identified in authors who 
have demonstrated success. Think of these as personal goals to achieve when promoting 
and selling your book:

• Be professional
• Be creative 
• Get organized and stay organized
• Get connected: record and communicate new leads meticulously
• Develop a clear, actionable (realistic) vision for promoting your book
• Share your ideas with your marketing team contact, be a part of the process
• Be patient, resilient, and relentless
• Be proactive: put boots on the ground and pick up the phone
• Communicate clearly and concisely
• Become comfortable and confident promoting you and your book

And here are specific actions that you can take to support your title:

• Complete and maintain the Marketing Survey Spreadsheet
• Make a list of your business goals for your book
• Use the author discount to your advantage to resell your book at a margin plus royalties
• Develop an online strategy for promoting and/or selling your book
• Communicate where you envision your book being sold
• Do not jump the gun—especially when planning book events. Be aware of 
when your book is in stock and available
• Communicate key relationships you may have with contacts listed in your 
Marketing Survey Spreadsheet using the “Notes” column
• Contact your marketing team member when you are going to be attending a       
trade show, event, or seminar in your field
• Share reviews of your book and other publicity with us
• Become familiar with the extent of Schiffer’s publishing program
• Before making any assumptions regarding what our sales and marketing efforts  
entail, contact your marketing team member with a concise list of questions 
• Think local: media, event planners, and retailers in your town can be very helpful 
• Go global: share your international sales and marketing leads with us
• Include contact details for any influencers, businesses, or organizations mentioned 
in your book in the Marketing Survey Spreadsheet
• Sign up for Schiffer Publishing’s e-newsletters so you can forward news of your book’s release
• Post about your book to your favorite social network, and make sure to tag 
Schiffer Publishing so we can share your post with our audience

Who Is My Marketing 
Contact?

Here is a list of our marketing 
team members along with the 
categories they manage.

Andrea Thatcher
andreat@schifferbooks.com

Antiques & Collectibles
Paranormal,  UFO, & Folklore
Regional
Schiffer Fashion Press (SFP)

Chris McClure
chrism@schifferbooks.com

General History
Maritime
Military History
Mind, Body & Spirit
Transportation
Weaponry & Knifemaking 

Elizabeth Martins
elizabethm@schifferbooks.com

Arts & Crafts
Animals
Children’s 
Food & Entertaining
Natural Sciences

Jesse Marth
jessem@schifferbooks.com

Architecture & Interior Design
Art & Artists
Contemporary Craft & 
 Decorative Arts
Landscape Design
Pop Culture
Woodworking
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FAQs
Here is a selection of our top FAQs, please see the Marketing Guide for the full list. 

When are press releases/review copies sent out? We send press releases and 
review copies of the book out once the stock of the book has arrived. We will send additional 
copies of the book out as we uncover new leads. The marketing department sends review 
copies weekly. Digital review copies may be available through NetGalley.com and Edelweiss 
earlier than the physical copies have arrived.

Should I send out review copies? If you have a personal relationship with an 
editor/reviewer/writer, it is much more likely that the book will be reviewed if it 
comes from you. But, let your marketing contact know where you are planning to 
send review books because we could have already sent them copies.

Will I be reimbursed for the review copies that I send out? We will send 
you replacement copies of books that you send out and that are reviewed. 

Who buys the books for the author events and signings? Either the store/
location or author can purchase the books. Discuss this with the store. If you or the 
location do not currently have an account with us, we need to be contacted a few weeks 
before the event to set up an account. (Sometimes bookstores under-order, so it is a 
good idea to keep a case in the trunk of your car).

How do I purchase copies of my new book for resale? Contact our customer 
service team at (610) 593-1777 or customercare@schifferbooks.com to order your books. 
Be sure to tell them that you are the author of the book and how many copies you will 
need before it is released so we can consolidate shipments. 

How many books were printed? We do not disclose the print runs of books. We 
print enough to meet the expected sales. As a title sells we are able to print additional 
quantities to meet the demand.

How do I find out how many books have sold? Your biannual royalty statement 
will report the quantity of purchased and paid for books.

What if I find something in the book that I think needs to be revised/
corrected? Please send a letter or e-mail providing details to karenc@schifferbooks.
com. We will place the updated information in the book’s file so that the changes can 
be made when the book is due for reprint.

Is my book listed online through Amazon, BN.com, etc.? Your new book 
should be available through the major Internet retailers; we send our customers 
bibliographic data each season.

Why are some retailers selling my book at such a steep discount? 
Unfortunately, we cannot control the selling price of our books due to price fixing 
laws. There are many companies, Internet and storefront, that use certain books as 
loss leaders to attract customers.

Resources for Authors

As author-driven market ing 
expands, the publishing industry 
now has resources that can be 
helpful for generating buzz and 
driving sales of your title.

Amazon Author Central 
https://authorcentral.amazon.com

Create your Amazon.com author 
page to manage your author profile, 
manage events, and upload editorial 
reviews.

Bookarma
www.bookarma.net

This online platform allows authors 
help other authors market their 
books globally through shared 
social media.

Goodreads
www.goodreads.com

An online community of readers 
offering recommendations and 
feedback. Look into their Author 
Program to promote your book.

Library Thing
www.librarything.com

An online service to help readers 
catalog their books. Become an 
official Library Thing Author to 
reach readers.

If you know of others, let us know: 
marketing@schifferbooks.com
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