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Having spearheaded her own unique and highly sought-after «
digital brand and concept, the multi hvphenate artist - =
creative director - collaborator - influencer Sara Shakeel has o®

" not only cultivated a globally recognizable aesthetie, but has ". e

- \: _ garnered quite the cult following amongst celebrities, brands, . ;
0" press, as well as a staggering mainstream audience of over a %
R0 . million followers on Instagram alone.
¥ For vears now, her flair for all things crystal, glitter, and |
(&}

stardust has caught the attention of industry juggernauts;
4

@ having collaborated with names like Chance the Rapper,

Huda Beauty, La Mer, Lancome, Mercedes Benz, Amazon,

) : :
® € ® Reebok, Jimmy Choo, Coach, and Browns FFashion. to name a

t Al fGVC.

® & 1 Sara's identity continues to expand and morph into an

R ever-evolving form of art. Having designed a capsule

@€ ready-to-wear collection for Browns Fashion, and by
showcasing installations of her works at the NOW gallery in

> , .

23, . London, Shakeel's work refuses to know boundaries.

@ | ~ Atits impetus, she longs for her creations to bring a sense of

healing, empowerment and joy to the world!




‘Each picture heals
a part of me, and I hope
it heals a part of you too.”
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As featured in....

VOGLE
Forbes

HYPEBEAST




0 A S

' e ®

4




Sara Shakeel x Chance The Rapper
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2el x Chance The Rapper

Having garnered his attention on social media,
Grammy award winning recording artist
Chance the Rapper was quick to follow Sara on
Instagram.

Shortly after, the rapper approached Shakeel
with a proposal to collaborate for his debut
album “The Big Day”, as well as the launch,
and promotional rollout collaterals.

Assets for the project included:

- /,Exclusive album cover artwork/ design

o
1 :
rks for “The Big Store”

S A

¥ .L 13 [‘ ’ 'A ‘

.r'
‘I,_l |




= B\Z\\R = o

How an Instagram—Famous Artist Created Chance the

Rapper's Debut Album Cover

You can thank Sara Shakeel for the Swarovski crystal-infused imagery for The Big Day.

e ERICA GONZALES

NBC GETTY IMAGES

f you needed confirmation that Chance the Rapper's album was going to be
I different from his other projects, all you had ro do was look at the cover art.

The Chicago-bred MC had a signature format for his past covers: They're
bold, whimsical portraits of him amid colorful backdrops, created by Brandon
Breaux, and when put together. all three illustrations seem to tell a story. He

appears awestruck on the cover of 10 Day, frenzied on Acid Rap, and blissful on



Sara Shakeel x Browns Fashion

In 2019, Sara was approached by
famed London retailer, Browns
Fashion (under the Farfetch Group)
to collaborate on a multi-prong
partnership.

This exclusive partnership included
designing a limited edition 30 piece-
capsule collection, creative directing
an “Extraordinary” Instagram
olitter filter, curating the window
displays at the retailer’s iconic
Molten Street flagship, as well as
making an appearance for an
in-store signing at the launch event.
The collection sold out globally!
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Exclusive Sara Shakeellproduct
launching Dei:emb_ér 6th|: !
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An immersive art installation to mark the global launch of

Evian’s sparkling water line.



evian

P

About Lot s
Sara Shakeel / /

We've added

sparkles.
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Sara Shakeel x La Mer




Sara Shakeel x La Mer

Luxury beauty brand La Mer took note of
Sara’s work in 2020, and through a series of
brainstorming sessions,
decided to commission a digital campaign
dedicated to a product launch for their
“The Eye Concentrate™.

The partnership included:
- An exclusive digital filter for Instagram

- Bespoke and exclusive content creation
using La Mer brand imagery

- .
-
------

- Sara desighé.dt'v ereative mailer and the
press boxes for the product launch

- The partnership was promoted across - %,

La Mer and Sara Shakeel’s social channels /‘s O VTR EONCENTRATE

X
Conrour peS YEY









Sara Shakeel

The cosmetics giant joined forces with Shakeel
to conceptualize and execute their global
Christmas 2020 campaign featuring
Julia Roberts and Amanda Seyfried.

With Sara’s magical glittery touch, the campaign
went viral globally.




Sara Shakeel
X
Huda Beauty

The beauty mogul, and founder of
olobal cosmetics empire teamed up
with Sara for a campaign that
promoted and celebrated individual
uniqueness and self love.

The glittery stretch marks
envisioned and executed by Sara
was applauded globally, with yet
another partnership going viral on
social media.
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Sara Shakeel X NOW Gallery
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N()W (Jallerv (Greenwich Penlnsula S cultural pfatfimn showcas.lno“ cumng edge? .r
deswn art and fashion exhlbnors announces awar d«Wlnnlnﬂ‘-Paklstanl visual artist -

>
. - Sara Shakeel as this yeal E Younﬁ‘ Artist’ Comnnssmn The annual commission

e celebrates the best rising, talent in the fields of Vlsual arts and ﬂlustl aklolL. .
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Events Overview

To celebrate the launch of the LINDA FARROW x Sara Shakeel
collaboration, LINDA FARROW hosted a week of events in
London to promote the collaboration.

PR Event

On 7th December, the PR team held a dinner for 55 top tier
press and influencers at Isabel in Mayfair followed by an after
party for 100 people in the same venue.

Founder of the brand Simon Jablon and the artist Sara Shakeel
were joined by fans of the brand including Eunice Olumide,
Donna Wallace, Valentina Muntoni, Soraya Bakhiar, Kelly
Eastwood, Johanna Olsson, Janice Joostema, Misse Beqjri and
Giorgina Clavarino.

Guests enjoyed festive cocktails from Artingstall Gin designed
by Paul Feig as well as wine from Rumor Rose.

Customer Event

On 10" December, the PR team hosted a ticketed event for
customers and Sara Shakeel fans in the Draycott Avenue store.

Over 110 tickets were sold on Event Brite with a steady flow of
customers attending the event throughout the night.

Signed and framed Sara Shakeel prints were for sale as well as
the main collection.

LINDA FARROW
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Waha by
Sara
Shakeel

An immersive exhibition
cralted by celebrated
artist, Sara Shakeel.
The attraction will see
her signature crystals
infused into a desert
tent, as well as an
exciting artwork
projection and custom
SwarovsRi
embellishments on
select pieces.
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ara Shakeel x Global Covers
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Sara Shakeel x Global Clients
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“Having gained notoriety for
‘breaking the internet’ multiple times on
Instagram via her works, the
dentist-turned-artist is renowned for
conveying human emotions through
striking and stvlish collage works,
rendering landscapes and portraits, to
create alluring digital, and more
currently, three-dimensional crystal
works.”
Remember these works that went viral,
boasting millions of views?













Why Work With Sara?

Over 1m Large celebrity, Global product Her unique and
Instagram industry, and and brand authentic brand
followers influencer following: partnerships (viral content)
Pharrell
Takashi Murakami
Huda Beauty

Sam Smith
Ashlev Graham
John Demsey
Aimee Song



Instagram Insights

< Posts < Stories

Any v Reach v Last Year v Reach v Last 14 Days v

561.4K




Instagram Insights

< Insights @ < Interactions @

Last 7 Days v Last 7 Days v

Messaging-related insights, such as shares and
replies, may be lower than expected due to new
privacy rules in Europe. Learn More

db

Recent Highlights -
e Content Interactions

Overview

672.1K Post Interactions 89,680
Likes 80,883

90K .

Lope Comments 426
Saves 5107

Shares 3,264



