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Shi Fu Miz是香港首個零廢棄
(zero-waste)音樂節。

「我不喜歡特別挑剔的設計。」 Conner 笑着說。他的設
計輕鬆率性，貼近新生代追求踏實與實驗性並存的個性。他為英
國超模 Adwoa Aboah 於 2017 年 Met Gala 設計的一襲白色晚
裝，因而一舉成名。華麗背後，踏入美艷時尚的時尚事業，卻是
始於一件謙遜、單純的 t-shirt。

「還記得我上大學前 ，跟我姑媽一起度過的那個暑假。」
Conner 的姑媽住在美國偏僻無人的沙漠區內，生活在一間被稱
為「Earthship——地球之船」的房子內。 地球之船的建築物料
是以完全環保的廢途物料打造，能源完全自給自足。這獨特的生
活體驗，給他開啟了環保和升級再造概念這一大扇門。生活在其
中，更激發他無限的靈感：「我作品中最受歡迎的那 t-shirt 裙

子設計，概念就是來自我姑媽家中不斷累積的碎布箱；裏面的兩
件 t-shirt 碰巧對稱地放在一起，這彷彿是命運的安排，真的能
稱為為一拍即合！」

以現有素材再創造，成為了 Conner 的設計重心。「我用的
所有創作材料，全都是二手貨，因此我的設計空間必然有很大的
限制。如那 t-shirt 裙子一樣，要能夠應用手頭上的所有現成服
裝成品作物料，去創造全新的衣服，猶如賦予它們一個新生命，
是極具挑戰的。」

「除了注重材料，我們也要對工廠的生產程序深切了解 。」
Conner 回憶起他在一家較小型的時裝品牌實習的經歷。「當時
我是打暑期工，工廠正好差不多完成上季時裝的生產，而我的工

FRESH PERSPECTIVE
年僅 24 歲的 Conner Ives 剛從倫敦著名藝術學府 Central Saint Martins 畢業，主修女裝 
設計的他被視為英國時裝界的冒起新秀，環保與 upcycling，成為了他的創立品牌的主旨。

作是協助清理車間。品牌工廠慷慨
地把剩下來的布料和半成品都全送
給我，我深刻的記得那種如獲至寶
的感覺……縱然手上所獲得的只是
一堆別人廢棄的布料和半成品，但
這些物資，卻對我往後自家品牌服
裝的製作手法定了調。」

Conner 解 釋， 通 過 對 製 造 過
程的縝密認識，引發到他把「真正
可持續時裝」作為品牌的核心。「可
持續時裝作為一個近期特別熱門及
時 尚 的 概 念， 很 多 時 仍 是 流 於 表
面，作為推廣的口號而已。當我們
開始全情投入以 upcycling 升級再
造為時裝品牌創作主調的時候，發
現時裝界根本沒有『可延續』這個

念頭，但你看，現在所有的品牌都
標籤自己是可持續的。但實際上真
正注重環保的品牌少之有少。」

他以有機棉為例加以解釋：「有
機棉本身可能比較環保，但如果在
漂染和剪裁製作的過程當中，引發
和製造了更嚴重的破壞環境，浪費
資源，這不是本末倒置嗎？」

對 Conner 而 言， 最 有 效 實
踐可持續發展的生活方式，便是減
少或停止消費。「我想，我們現在
的購物習慣實在太浪費了。不要因
為這是一件環保的衣服成為購物的
藉口，反過來說，保持穿自己已經
擁有的衣服，才是最可持續的生活
方式。」

年僅24歲的Conner Ives，
以升級再造的設計被視為 
英國時裝界的冒起新秀。

以布廠剩餘物資製
作的第一個時裝系
列，效果讓人眼前
一亮。

「保持穿自己已經擁有的衣服，才是最可持續的生活方式。」
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Interview Magazine- Print Fall 2020
Kali Uchis by Indiana Piorek 



Unpolished Magazine S/S 2020 Print
Maggie Maurer by Jesse Laitinen
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FASHION / FASHION FEATURES

By Natalie Theodosi
with contributions from Tianwei Zhang
 on May 6, 2020

LONDON — LONDON — Young design students enter the doors of famous

fashion schools every year with big dreams of becoming the

industry’s next darling. With the London schools in particular

pushing students to fulfill those dreams, they work for months

toward that seminal graduate fashion show, hoping to grab

buyer and media attention and embark on their journey to

stardom.

Conner Ives x Browns
Courtesy Photo
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Now Ives, who was also part of the design team that launched

Fenty, is turning his attention back to his own label.

“It was never my intention to launch my label this early and I

received lots of advice discouraging me from it. I hear that. But

many companies have hiring freezes in place until 2021, so my

plan is to focus on my own work until we start to understand

what the word ‘normal’ will mean for the next coming years. IWhat’s the Future for Fashion’s Bright Young Things? 
WWD Print by Natalie Theodosi 



HAIM sisters Wearing Reconstituted T-shirt Dresses 
Styled by Rebecca Grice 



The Independent 
Interview By Olivia Petter 





‘Conner ives Finds Beauty in America’
The Last Magazine- Digital 
Shot By Anna- Vitoria Best 
Interviewed By Gautam Balasundar





More or less Magazine Print
Winter 2019- Issue 2 
Shot by Chloe le Drezen 
Styled by Alex Carl



I-d Magazine Print 
Issue no. 353
Shot By Campbell Addy 



‘Relight my Fire’ 
British Vogue November 2018 Print 
Interview by Harriet Quick 





Tatler Magazine Print 
Septemebr 2018
Shot By Louie Banks 



Print Publication 
Jess Maybury by Harley Weir 
Styled by Fran Burns 



Print Publication 
Jess Maybury by Harley Weir 
Styled by Fran Burns 



Dazed & Confused Magazine Print 
Spring 2018 
Shot By Hana Moon 
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Lui Magazine Print 
Summer 2018 Issue 
Styled by Dan Sablon 



Pink Parachute and Coque Feather Gown 
Exhibited in the Cristobal Balenciaga Museoa 
Getaria, Spain 
‘Transmissions’ Exhibit 



Elle list 2018 
Elle UK- Print 



I-d Magazine Print
Issue 352
Shot By Oliver Hadlee Perch 



Bon Magazine- Digital 
Shot by Laurent Amiel 
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Bon Magazine- Digital 
Shot by Laurent Amiel 



ODDA Magazine- Print 
Shot by Conner Ives 



ODDA Magazine- Print 
Shot by Conner Ives 



The Last Magazine- Print 
Adwoa Aboah by Mario sorrenti 



‘Life of the Party’ 
Vogue Magazine March 2018 
Shot by Mario Testino 





Stylist Magazine- Print 
Adowa Aboah Shot by Keziah Quarcoo
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LONDON — Having witnessed the amount 
of waste that fashion has spawned over 
the years, many up-and-coming designers 
have developed a natural instinct for 
upcycling, looking to charity shops, landfills 
— and even the natural world — to source 
materials for their collections.

Among them are Kevin Germanier, whose 
glamorous, sequined creations are made 
using beads found in Hong Kong landfills; 
Conner Ives, who produced two successful 
capsules for Browns by sourcing vintage 
T-shirts at charity shops; Ingy Stockholm 
whose oversize earrings are made out of 
dead wood; and Hôtel Vetements, which 
turns old hotel fabrics into garments.

Still a nascent concept in design circles, 
upcyling can prevent designers from scaling 
their collections and keeping up with the 
production demands of major retailers, 
resigning them to forever be niche labels.

Sourcing itself is one of the first major 
obstacles, but these young designers are 
seeing opportunity in limitations, too.

Hôtel Vetements designer Alexandra 
Hartman started her business by calling 
Parisian hotels and asking for their old 
fabrics. But finding the right ones took a 
lot of time and effort. “The hardest part is 
the sourcing. My requests weren’t always 
very well received and it takes time to find 
the diamonds in the rubble. Luckily, I’m a 
real textile geek: I go to auctions and reach 
out to my network all around France. I 
look for old curtains, sheets, home linens, 
cloths, embroidered handkerchiefs," said 
Harman, adding that one of her greatest 

finds was a pair of embroidered silk 
curtains that belonged to the Ritz.

Designers have also been building 
communities with those who share their 
values, which is helping them overcome 
their sourcing challenges: “It’s very 2018. 
People reach out on Instagram, saying ‘I 
have 10 meters of black organza, do you 
want it?'” said Germanier, explaining that 
this type of limitation has also become an 
integral part of his creative process.

Earlier this year Bianca Balti, an Italian 
model who is based in L.A., launched 
a capsule collection of short, snappy 
maternity dresses and matching shorts 
underneath. She works only with 
deadstock fabrics and the collection is 
produced in an L.A. factory that allows 
women to bring their children to work.

Balti said she loves working with 
deadstock because it means the pieces 
automatically become limited-edition and 
when a certain fabric runs out, that’s it. 
“They’re almost one of a kind,” she said, 
adding that she’s planning to expand 
beyond the handful of styles she showed in 
Milan in September, “depending on what 
fabrics we find.”

Ives, who is still a student at Central 
Saint Martins, echoed her thoughts: "For 
me, sourcing is always the first step and 
serves as somewhat of an inspiration pull. 
Larger design houses will pull vintage 
pieces for references and often copy them, 
while I see vintage pieces as the textile 
source. My challenge is to see how I can 
twist it and make it my own. I’ve become a 

bit of a hoarder because of this: My studio 
is filled with boxes of vintage ranging from 
categories of T-shirts to sequin blouses 
from the Eighties."

A new set of rules also needs to come 
into play with regard to retail partnerships, 
as designers working with waste cannot 
abide by industry standards of designing 
four collections a year and then producing 
them in large quantities, given the finite 
nature of their resources.

"It’s almost like haute couture: It takes a 
lot of work to create a garment, you have 
to adapt to the fabric and not the other 
way around," Hartman said. "Shops didn’t 
understand the way we functioned: They 
would ask for large quantities, which was 
impossible for us. Luckily we’ve found 
stockists that understand and support our 
concept. We have five stockists worldwide, 
including Holly Golightly in Copenhagen, 
and will be launching our e-shop next year."

Ives admits to still not having found a 
factory that is willing to work with the 
deadstock fabrics that he uses, but he 
refuses to give up and shift to a more 
traditional production process that would 
make him "like every other design house 
contributing to the problem."

Instead, he handmakes everything he 
produces, from blouses featuring 40 panels 
of vintage scarves each, to the T-shirt 
dresses he created for Browns using vintage 
pieces sourced from organizations such as 
Salvation Army or Goodwill.

"Seeing how something so individual 
and bespoke can be adapted to work en 

masse has been a challenge for me these 
past few years," added Ives. "The way I see 
it, however, there should be no excuse not 
to make it work. We have a consumption 
problem in fashion — it's evident in the 
amount of vintage there is out there. If we 
can do what we do from bolts of fabric that 
pollute the environment with chemical 
dyes, then we can surely do the same 
with materials that have already been in 
circulation and therefore often have more 
character. This also ultimately makes each 
piece entirely unique which I don’t see as a 
disadvantage but rather a selling point."

For the French designer Coralie 
Marabelle — who staged a successful 
upcycling campaign in Paris last October 
— the answer could lie in working with a 
mix of upcycled and mass-produced pieces 
to counter-balance the costs incurred by 
upcycling. "When you mass-produce a shirt, 
design, pattern-cutting and prototyping 
costs are absorbed as you can produce a 
lot of them. An upcycled piece requires 
the same work and same number of steps, 
but there can only be one or two end 
garments," explained Marabelle.

While pieces made of deadstock and 
vintage fabrics are hard to replicate, 
they also present a different, untapped 
opportunity for retailers: To offer their 
customers handmade, one-off pieces 
without the couture price tag.

“Unless you go to a couture atelier, you 
don’t get that kind of level of detail. I could 
pretty much guarantee that the [Conner 
Ives capsules] would be gone too quickly," 
said Ida Petersson, Browns' women's wear 
buying director, about Ives' exclusive 
collections for Browns.

Matchesfashion.com's Natalie Kingham 
created an Innovators initiative to 
celebrate designers working "outside the 
normal fashion remit." And even though 
they were not able to guarantee quantities 
or frequent collections, Kingham saw 
value in working with these designers 
under different terms and offering the 
Matches audience a new proposition.

"Our customers are really interested in 
investing in unique, one-off pieces that 
have a point of difference and this includes 
designers who use deadstock fabrics such 
as Kevin Germanier and Edeltrud Hofmann. 
These pieces have such a unique story and 
aesthetic to them, we want to support and 
work with them in a different way to give 
them a platform and amplify what they are 
doing," said Kingham.

Livia Firth, who runs the consultancy 
EcoAge and has been working with Matches 
to spearhead its sustainability mission, also 
pointed to the advantages that come from 
staying niche and not participating in the 
traditional fashion cycle.

"It's a very smart business," she said. "I 
think when you produce tons and you're 
not in control of your supply chain, you 
might be profitable in the next quarter 
and maybe in the next year or two, but 
soon enough you are going to have a 
huge problem because raw materials are 
becoming more and more scarce. If you 
are small and in control of every single 
element, you can be so much more efficient 
from a business point of view, too."■

Emerging Designers  
Stand Behind Upcycling — 
But Is It Good for Business?
WHILE UPCYCLING INCURS HIGH COSTS AND PREVENTS DESIGNERS FROM  
BEING ABLE TO PRODUCE COLLECTIONS IN LARGE QUANTITIES, IT ALSO  
PRESENTS MYRIAD OPPORTUNITIES. BY NATALIE THEODOSI WITH CONTRIBUTIONS FROM FLEUR BURLET
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A look from 
Germanier’s 

spring collection.

Conner Ives 
x Browns

WWD Magazine 
Written by Natalie Theodosi 



WWD Magazine- Print 
Written by Natalie Theodosi 



Grazia Magazine- Print 
Words by Laura Antonia 



WWD Magazine- Print 
February 13, 2018
Written by Natalie Theodosi 



10 Magazine- Print 
A/W 2018
Styled by Tara St. Hill



Grazia Magazine- Print 
Words by Laura Antonia 





Elle Russia- Print 
May 2018 



Dull Magazine- Print 
Kelela Styled by Kamran Rajput 



Vanity Fair Magazine- Print 
October 2017 
2017 International Best-Dressed List 



Vogue Magazine Ocober 2017- Print 
Sienna Miller shot by Mario Testino 



Purple Magazine- Digital 
Written by Valeria de Valle 
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Written by Valeria de Valle 



Elle UK- Print 
Interview by Lynette Nylander 



Edie Campbell Photographed at 
Love Magazine Party  



Buffalo Zine 
A/W 2017
Shot by Arnaud Lajeunie 



Buffalo Zine 
A/W 2017
Shot by Arnaud Lajeunie 



Re-Edition Magazine 
Issue 8- Spring/ Summer 2018 



Central Saint Martins student Conner Ives presents looks from his collection
Photographed By Derren Gerrish 
Courtesy of Vogue 



Interview Magazine- Digital 
Discovery: Conner Ives 
Interview by Kate Silzer 
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Elle UK- Print 
Designer Spotlught 



Grazia Magazine 
‘Meet the Magnificent Seven’ 
Sarah’s List feature-2017





British Vogue- March 2018 Print 
Feature Written by Adwoa Aboah 



The Sunday Times Style Magazine 
Jane Mcfarland’s Antanae 



Adwoa Aboah at the 2017 Met Gala
 Wearing Custom Conner ives Look 





Rihanna in Conner Ives t-shirt 
May 2017, New York. 



i-d Magazine issue no. 348
 The Creativity Issue by Tim Walker 
March 2017
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March 2017



Adwoa Aboah Photographed in Mexico 



Rihanna wearing Conner Ives photographed 
in Barbados 


