
SELF ASSESSMENT PAPER

BUSINESS STUDIES

Answers

UNIT-I: Human Resource Management
Maximum Marks: 30  Timing: 1 Hour

Section-A

 2 Marks Questions

 Ans. 1. Manpower planning may, be defined as, “the 
replacement planning which analyses labour 
turnover, recruitment policy, promotion, 
development and maintenance of employee 
programmes and assess the future needs of the 
organisation so that sufficient number of persons 
may be procured well in time.”

 Ans. 2. The process of recruitment invites application 
from prospective candidates, thus, it is a positive 
process, whereas, selection is the process of 
choosing right candidates i.e., eliminating and 
rejecting the unsuitable candidates out of many 
applicants. Thus, it is considered as a negative 
process.

 Ans. 3. These are the leaves which are earned in the 
previous year and enjoyed in the preceding/next 
years. These are also known as privilege leave. 
These can be carried forward for the quantum 
up to the total of three years and vary from 
state to state as per the Shop and Establishment 
Act. These are encashable on basic salary to the 
employee. The condition for taking these leaves 
usually differ from company to company but 
normally in advance of atleast 15 days. This can 
be clubbed with sick leave if sick leave is not in 
balance with the employee.

Section-B

 4 Marks Questions

 Ans. 4. Apprenticeship programmes put the trainee 
under the guidance of a master worker. These 
are designed to acquire a higher level of 
skills. People seeking to enter skilled traits, to 
become, for example, plumbers, electricians or 
iron-workers, are often required to undergo 
apprenticeship training. These apprentices are 
trainees who spend a prescribed amount of time 
working with an experienced guide, or trainer. A 
uniform period of training is offered to trainees, 
in which both fast and slow learners are placed 
together. Slow learners may require additional 
training.

  Advantages:
  (i) It is a training programme which is designed 

for the employees to enhance their skills and 
will get certain amount as a wage too.

  (ii) It provides a real work experience to the 
employees and thus they feel they are doing 
their normal routine job.

  Disadvantages:
  (i) It is a very time consuming process.
  (ii) It is a traditional style of training. From many 

years, it is being provided to the employees 
on the grounds of traditional approach.

 Ans. 5. Female employees shall be entitled to 180 
calendar days maternity leave with full pay. In 
this regard, no employer shall forfeit her annual 
leave entitlement on account of having taken 
maternity leave. Maternity leave may be taken 
approximately one month before the expected 
date of confinement. Male employees shall be 
entitled to 15 working days paternity leave with 
full pay during maternity confinement of their 
legal spouse.
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Section-C

 8 Marks Questions

 Ans. 6. Importance of Staff Motivation:
  (i) Increases Productivity: Motivation as a 

process leads to an increase in productivity 
of the employee. Motivation meets the 
needs of the employee and thereby creates 
the drive to work at the best of his abilities. 
A satisfied employee will be willing to put 
in more effort towards the betterment of 
the organisation than another disheartened 
employee.

  (ii) Ensures organisational efficiency: 
Motivation plays an important role in 
changing the attitudes of the employees 
in the organisation. Indifferent attitude is 
extinguished most efficiently by motivation. 
The presence of such favourable attitude 
allows the organisation to thrive and be 
successful.

  (iii) Motivation improves performance level 
of employees: Motivation improves the 
efficiency level of employees which means 
the employees start performing the job to the 
best of their ability with minimum wastage 
of time and resources because motivated 
employees always go for best utilisation 
of resources. Motivation bridges the gap 
between the ability to work and willingness 
to work and willingness always improves 
efficiency.

  (iv) Facilitates direction: Direction is an 
important managerial function and forms 
one of its core function. Motivation as 
already mentioned, is a vital part of direction. 
Direction being a process that involves 
directing or initiating action according to 
a plan drawn up, requires the employees 
to work wholeheartedly with commitment 
and loyalty. The process of direction is thus 
possible only when the employees proceed 
in the direction that the manager determines 
and this requires a motivated workforce.

  (v) Helps in changing the negative attitude 
to positive attitude: Motivation plays an 
important role in changing the attitudes 
of the employees in the organisation. 
Indifferent attitude is extinguished most 
efficiently by motivation. The presence 
of such favourable attitude allows the 
organisation to thrive and be successful.

  (vi) Reduces Employees’ Turnover: Motivation 
creates confidence in the employees to get 
their needs satisfied in the organisation itself. 
They always select the alternative to remain 
in the organisation and increase their earning 

rather than leaving the organisation and 
increasing their earnings. With motivation, 
the employee turnovers is less because the 
satisfied employees never leave the job.

  (vii) Helps in achieving the organisational 
goals: The motivated employees always 
try to achieve the organisational goals and 
contribute their best efforts for the realisation 
of organisational goals as they know with 
the achievement of organisational goal 
only they can achieve their personal goals. 
All the employees contribute their efforts 
in one direction of accomplishment of 
organizational goals.

  (viii) Enduring relationship: When employees are 
highly motivated they show a great deal of 
satisfaction in working for the organization. 
The management or the employees should 
attempt to strike a cordial relationship with 
the employees by providing certain possible 
financial and non-financial motivators.

 Ans. 7. Leaders are essentially people who know their 
goals and have the power to influence the 
thoughts and actions of others to gain their 
support and cooperation to achieve these goals. 
In case of leaders these goals are rarely personal 
and generally to serve the larger good.

  The pioneers of Situational Leadership theory 
were Kenneth Blanchard and Paul Hersey. Theory 
says that the same leadership style cannot be 
practiced in all situations, depending upon the 
circumstance and environmental context, the 
leadership style also changes.

  The model encourages the leaders to analyse 
a particular situation in depth and then lead 
in the most appropriate manner, suitable for 
that situation. The four aspects that need to be 
considered in a situation are:

  (a) Employees’ competencies
  (b) Maturity of the employees
  (c) Complexity of the task
  (d) Leadership style
  In the Situational Leadership model, the 

leadership style has been divided into four 
types:

  (i) Telling: Telling style is associated with 
leaders who minutely supervise their 
followers, constantly instructing them about 
why, how and when the tasks needs to be 
performed.

  (ii) Selling: Selling style is when a leader 
provides controlled direction and is a 
little more open and allows two way 
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communication between him/herself and the 
followers thus ensuring that the followers 
buy in the process and work towards the 
desired goals.

  (iii) Participating: This style is characterized 
when the leaders seek opinion and 
participation of the followers to establish 
how a task should be performed. The leader 

in this case tries creating relationship with 
the followers.

  (iv) Delegating: In this case, the leader plays 
a (key role in decisions that are taken but 
passes on or delegates the responsibilities of 
carrying out tasks to his followers. The leader 
however monitors and reviews the process.

ll
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Answers

UNIT-II: Business Communication And Correspondence
Maximum Marks: 30  Timing: 1 Hour

Section-A

 2 Marks Questions

 Ans. 1. It includes all those actions of receiver indicating 
that he has received and understood message of 
sender.

 Ans. 2. Communication is a two-way process, distance 
between the sender and the receiver of the 
message acts as a barrier to communication. 
Noise and environmental factors also block 
communication.

 Ans. 3. In the words of M.C. Shukla and S.S. Gulshan, “A 
report is any written or oral communication in which 

according to the nature and purpose of the report, the 
reporter presents a collection of facts or a number of 
alternative propositions, states his conclusions and (if 
called upon to do so) submits his recommendations.”

OR
  According to C.A. Brown, “A Report is a 

communication from someone who has some 
information to someone who wants to use this 
information.”

Section-B

 4 Marks Questions

 Ans. 4. An Informational Report contains only the data 
collected or the facts observed in an organized 
form. It presents the situation as it is and not as it 
should be. It does not contain any conclusions or 
recommendations. It is useful because it presents 
relevant data put together in a form in which it is 
required by the management to take decisions.

  An Interpretative Report, like an informational 
report, contains facts but it also includes 
an evaluation or interpretation or analysis 
of data and the reporter’s conclusions. It 
may have recommendations for actions. 
An interpretive report which consists 
principally recommendations is also called a 
Recommendation or Recommendatory report.

 Ans. 5. Vertical communication occurs when 
information flows in vertical direction, up to 
down and down to up within an organization.

  Advantages:
  (i) It enables managers to explain the 

company’s policies, procedures, rules etc. to 
the employees.

  (ii) It can be used to educate and train employees 
to improve their knowledge and skills.

  (iii) It helps managers to inform employees 
about their performance, achievements and 
rewards.

  (iv) It provides valuable feedback to management 
in the form of suggestions, grievances etc. 
 (Any two)

  Disadvantages:

  (i) It is time consuming.

  (ii) It suffers from delay particularly when there 
are several layers of authority.

  (iii) Subordinates are reluctant to communicate 
freely with  superiors due to fear of authority.

  (iv) Due to a huge gap between the authorities, 
vertical communication may not flow 
smoothly.  (Any two)
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Section-C

 8 Marks Questions

 Ans. 6. Need of Business Correspondence:
  (i) Helps  in  maintaining  proper relationship: 

Now-a-days business activities are not 
confined to any particular area or locality. 
The businessmen as well as customers 
are scattered throughout the country. 
Thus, there is a need to maintain proper 
relationship among them by using 
appropriate means of communication. 
Here business letters play an important 
role. The customers can write letters to the 
businessman seeking information about 
products and businessmen also supply 
various information to customers. This helps 
them to carry on business on national and 
international basis.

  (ii) Inexpensive and Convenient mode: Though 
there are other modes of communication 
like telephone, telex, fax, etc., but business 
information can be provided and obtained 
economically and conveniently through 
letters.

  (iii) Creates and maintains Goodwill: Sometimes 
business letters are written to create and 
enhance goodwill. Businessmen at times 
send letters to enquire about complaints and 
suggestions of their customers. They also 
send letters to inform the customers about 
the availability of a new product, clearance 
sale etc. All this results in cordial relations 
with the customers, which enhances the 
goodwill of the business.

  (iv) Serves as Evidence: We cannot expect a 
trader to memorise all facts and figures in 
a conversation that normally takes place 
among businessmen. Through letters, he can 
keep a record of all facts. Thus, letters can 
serve as evidence in case of dispute between 
two parties.

  (v) Helps in Expansion of business: Business 
requires information regarding competing 
products, prevailing prices, promotion, 
market activities, etc. If the trader has to run 
from place to place to get information, he will 
end up doing nothing. It will simply result in 
loss of time. But through business letters, he 
can make all enquiries about the products 
and the markets. He can also receive orders 
from different countries and, thus enhance 
sales. (Any four)

 Ans. 7. Communication is defined as a process of 
exchange of ideas, views, facts, feelings, etc., 
between or among people to create common 
understanding.

  According to Rogers, “Communication is a process 
by which people create and share information with one 
another in order to reach common understanding.”

  Feedback is essential in communication so as 
to know whether the recipient has understood 
the message in the same terms as intended 
by the sender and whether he agrees to that 
message or not. Feedback is an integral part of 
communication, and it allows the sender of 
a message to judge how effective it has been. 
Feedback is the final link or component in 
the communication chain or cycle. When the 
receiver of a communication sends a response 
or reply to the message, it is called feedback.
Feedback is essential in all communications as it 
indicates successful transmission of the message. 
Feedback can be defined as the process by which 
the decoder’s (receiver’s) reaction to the message 
is transmitted to the encoder (sender). Feedback 
is the backbone of the communication.

ll
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BUSINESS STUDIES

Answers

UNIT-III: Business Size And Finance
Maximum Marks: 30  Timing: 1 Hour

Section-A

 2 Marks Questions

 Ans. 1. A public company is a company whose 
ownership is organized via shares of stock 
which are intended to be freely traded on a stock 
exchange.

  As per the Indian Companies Act, a public 
company is one which:

  (i) has a minimum paid-up capital of ` 5 lakh or 
a higher amount which may be prescribed 
from time-to-time;

  (ii) has a minimum of 7 members and no limit 
on maximum members;

  (iii) has no restriction on transfer of shares; and
  (iv) is not prohibited from inviting the public 

to subscribe to its share capital or public 
deposits.

 Ans. 2. The local currency shares of a company are 
delivered to the depository bank. The depository 

bank issues depository receipts against these 
shares. Such depository receipts denominated 
in US dollars are known as Global Depository 
Receipts (GDRs). GDR is a negotiable instrument 
and can be traded freely like any other security. 
In the Indian context, a GDR is an instrument 
issued abroad by an Indian company to raise 
funds in some foreign currency and is listed and 
traded on a foreign stock exchange.

 Ans. 3. Angel investors are wealthy individuals or 
groups of individuals who invest money or 
equity financing in start-up or early stage small 
businesses. They are investors who usually 
provide private equity or second-round funding 
for growing and profitable small businesses 
which need money for expansion.

Section-B

 4 Marks Questions

 Ans. 4. Features of Venture Capital are as follows:
  (i) It is basically equity finance in relatively new 

companies.
  (ii) It is a long term investment in growth 

oriented small or medium firms at early 
stage.

  (iii) Venture capital not only provides capital but 
also business skills to investing firms.

  (iv) Venture capital institutions disinvest the 
holdings either to the promoters or in the 
market.

 Ans. 5. Features of Private Limited Company:
  (i) A Private company restricts the right of 

transfer of its shares. The articles generally 
state that whenever a shareholder of a 
Private Company wants to transfer his 

shares, he must first offer them to the 
existing members of the company.

  (ii) It limits the number of its members to 200  
excluding members who are employees or 
ex-employees who were and continue to be 
the member. Where two or more persons 
hold share jointly they are treated as a single 
member. The minimum number of members 
to form a Private company is two.

  (iii) A Private company cannot invite the public 
to subscribe for its capital or shares or 
debentures. It has to make its own private 
arrangement.

  (iv) As per Companies Act, 2013, a private 
limited company needs to appoint at least 2 
directors. Although they are not required to 
appoint any independent directors.



ANSWERS |  7

Section-C

 8 Marks Questions

 Ans. 6. Disadvantages of Sole Proprietorship:
  (i) Limitation of Management skills: A sole 

proprietor may not be able to manage the 
business efficiently as he is not likely to have 
necessary skills regarding all aspects of the 
business. This poses difficulties in the growth 
of business also.

  (ii) Limitation of Resources: The sole proprietor 
of a business is generally at a disadvantage 
in raising sufficient capital. His own capital 
may be limited and his personal assets may 
also be insufficient for raising loans against 
their security. This reduces the scope of 
business growth.

  (iii) Unlimited Liability: The sole proprietor is 
personally liable for all business obligations. 
For payment of business debts, his personal 
property can also be used if the business 
assets are insufficient.

  (iv) Lack of Continuity: A sole proprietary 
organisation suffers from lack of continuity. 
If the proprietor is ill, this may cause 
temporary closure of business, and if he dies, 
the business may be permanently closed.

  (v) Not Suitable for Large-scale Operations: 
Since the resources and the managerial 
ability is limited, sole proprietorship form 
of business organisation is not suitable for 
large-scale business.

  (vi) Limited Managerial Expertise: A sole 
proprietorship form of business organisation 
always suffers from lack of managerial 
expertise. A single person may not be an 
expert in all fields like, purchasing, selling, 
financing, etc. again, because of limited 
financial resources, and due to the small 
size of the business it is also not possible 
to engage the professional managers 
in sole proprietorship form of business 
organisations.

  (vii) Few Fringe Benefits: The sole owner of a 
firm loses the fringe benefits which often 
come with working for others. There is no 
medical benefit, no pension, no terminal 
benefits (such as provident fund and 
gratuity), no leave travel concession and no 
house rent allowance.

  (viii) Limited Growth: As the resources available 
to sole proprietor are limited, thus, 
expansion or growth of business is also slow 
and limited.

 Ans. 7. Merits of Trade Credit:
  (i) Trade credit is a convenient and continuous 

source of funds.
  (ii) Trade credit may be readily available in case 

the credit worthiness of the customers is 
known to the seller.

  (iii) Trade credit promotes the sales of an 
organisation.

  (iv) If an organisation wants to increase its 
inventory level in order to meet expected 
rise in the sales volume in the near future, it 
may use trade credit to finance the same.

  (v) It does not create any charge on the assets of 
the firm while providing funds. (Any four)

  Limitations of Trade Credit:
  (i) Availability of easy and flexible trade credit 

facilities may induce a firm to indulge in 
overtrading, which may add to the risks of 
the firm.

  (ii) Only limited amount of funds can be 
generated through trade credit.

  (iii) It is generally a costly source of funds as 
compared to most other sources of raising 
money.

  (iv) Trade credit is available only to those 
companies that have a good track record of 
repayment in the past.

ll
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UNIT-IV: Globalisation And Recent Trends in Business
Maximum Marks: 30  Timing: 1 Hour

Section-A

 2 Marks Questions

 Ans. 1. Here, parties involved in the electronic 
transactions are from within a given business 
firm, hence, the name intra-B commerce, e.g., 
interdepartmental business transactions.

 Ans. 2. G2B (Government-to-Business) is a term that 
refers to the online transactions made between 

organizations (subjects) of public administration 
and enterprises (businesses).

 Ans. 3. (i) Globalisation and the knowledge economy.
  (ii) Growing technology throughout the world.
 Ans. 4. “Globalisation refers to the integration of markets 

in the global economy, leading to the increased 
interconnectedness of national economies”.

Section-B

 4 Marks Questions

 Ans. 5. The business originates from the consumer and 
the ultimate destination is also a consumer, thus 
the name C2C commerce. This type of commerce 
is best suited for dealing in goods for which 
there is no established market mechanism, for 
example, selling used books or clothes either 
on cash or barter basis. The vast space of the 
internet allows people to globally search for 
potential buyers. An excellent example of this is 
found at eBay where consumers sell their goods 
and services to other consumers. C2C business 
model helps consumers to sell their assets like 
residential property, cars, motorcycles, etc., or 
rent a room by publishing their information on 
the website. Website may or may not change the 
consumer for its services. Another consumer may 
opt to buy the product of the customer first by 
viewing the post/advertisement on the website.

Customer 1 Customer 2

Want to sell products

Places advertisement

Receives products

Receives money

Want to buy products

Website

 Ans. 6. (i) Lack of consumer focus: An outsourced 
vendor may be catering to the expertise-
needs of multiple organisations at a time. In 
such situations, vendors may lack complete 
focus on organisation’s task.

  (ii) Unknown costs: Although outsourcing 
most of times is cost-effective, but at times 
the hidden and unknown costs involved 
in signing a contract across international 
boundaries may pose a serious threat.
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Section-C

 8 Marks Question

 Ans. 7.  Threats of Globalisation to business:
  (i) Inequality: Globalisation has been linked 

to rising inequalities in income and wealth. 
Evidence for this is the growing rural-
urban divide in countries such as China, 
India and Brazil. This leads to political and 
social tensions and financial instability that 
will constrain growth. Many of the world’s 
poorest people do not have access to basic 
technologies and public goods. They are 
excluded from the benefits.

  (ii) Inflation: Strong demand for food and 
energy has caused a steep rise in commodity 
prices. Food price inflation has placed 
millions of the world’s poorest people at 
great risk.

  (iii) Threats to the Global Commons: Irreversible 
damage to ecosystems, land degradation, 
deforestation, loss of bio-diversity and the 
fears of a permanent shortage of water affect 
millions of the world’s most vulnerable.

  (iv) Trade Imbalances: Global trade has grown 
but so too have trade imbalances. Some 
countries are running big trade surpluses 

and these imbalances are creating tensions 
and pressures to introduce protectionist 
policies such as new forms of import control. 
Many developing countries fall victim to 
export dumping by producers in advanced 
nations.

  (v) Unemployment: Concern has been 
expressed by some that capital investment 
and jobs in advanced economies will drain 
away to developing countries as firms switch 
their production to countries with lower unit 
labour costs. This can lead to higher levels of 
structural unemployment.

  (vi) Standardisation: Some critics of globalisation 
point to a loss of economic and cultural 
diversity as giant firms and global multi-
national brands dominate domestic markets 
in many countries.

  (vii) Dominant Global Brands: Globalisation 
might stifle competition if global businesses 
with dominant brands and superior 
technologies take charge of key markets be 
it telecommunications, motor vehicles and so 
on. (Any four)

ll
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UNIT-V: Business Regulators And Intermediaries
Maximum Marks: 30  Timing: 1 Hour

Section-A

 2 Marks Questions

 Ans. 1. The Securities and Exchange Board of India 
was established by the Government of India 
on 12th April, 1992 as an interim administrative 
body to promote orderly and healthy growth of 
securities market and for investors’ protection. 

 Ans. 2. (i) Regulation of Banking System
  (ii) Currency Printing
  (iii) Exchange Control Management and 

Regulation

  (iv) Monetary Policy Formulation
  (v) Detection and Regulation of counterfeit 

currency notes (Any two)
 Ans. 3. A Stockbroker is an individual / organization 

who is specially given license to participate in 
the securities market on behalf of clients. The 
stockbroker has the role of an agent. When the 
Stockbroker acts as agent for the buyers and 
sellers of securities, a commission is charged for 
this service.

Section-B

 4 Marks Questions

 Ans. 4. Functions of SEBI:
  (i) Registration of brokers and sub-brokers and 

other players in the market.
  (ii) Registration of collective investment schemes 

and Mutual Funds.
  (iii) Regulation of stock brokers and portfolio 

exchanges, and merchant bankers.
  (iv) Prohibition of fraudulent and unfair trade 

practices.
  (v) Controlling insider trading and takeover bids 

and imposing penalties for such practices.
  (vi) Calling for information by undertaking 

inspection, conducting enquiries and audits 
of stock exchanges and intermediaries.

  (vii) Levying fee or other charges for carrying out 
the purposes of the Act.

  (viii) Performing and exercising such power under 
Securities Contracts (Regulation) Act, 1956, 

as may be delegated by the Government of 
India.

  (ix) To promote development of Investor educa-
tion

  (x) Training of intermediaries
  (xi) Conducting research and publishing infor-

mation useful to all market participants. 
 (Any four)

 Ans. 5. Objectives of IRDA:
  (i) To promote the interest and rights of policy- 

holders.
  (ii) To promote and ensure the growth of 

insurance industry.
  (iii) To ensure speedy settlement of genuine 

claims and to prevent frauds and malprac-
tices.

  (iv) To bring transparency and orderly conduct 
of financial markets dealing with insurance.
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Section-C

 8 Marks Questions

 Ans. 6. Mutual funds sell shares to individuals, pool 
these funds, and use them to invest in securities. 
When mutual funds use money from investors 
to invest in newly issued debt or equity 
securities, they finance new investment by firms. 
Conversely, when they invest in debt or equity 
securities already held by investors, they are 
transferring ownership of the securities among 
investors.

  By pooling individual investors’ small 
investments, mutual funds enable them to hold 
diversified portfolios of debt securities and 
equity securities. They are also beneficial to 
individuals who prefer to let mutual funds make 
their investment decisions for them. The returns 
to investors who invest in mutual funds are tied 
to the returns earned by the mutual funds on 
their investments. Money market mutual funds 
and bond mutual funds determine which debt 
securities to purchase after conducting a credit 
analysis of the firms that have issued or will be 
issuing debt securities. Stock mutual funds invest 
in stocks that satisfy their specific investment 
objective and have potential for a high return, 
given the stock’s level of risk. 

  Because mutual funds typically have billions of 
money to invest in securities, they use substantial 
resources to make their investment decisions. 
In particular, each mutual fund is managed by 
one or more portfolio managers, who purchases 
and sells securities in the fund’s portfolio. These 
managers are armed with information about the 
firms that issue the securities in which they can 
invest.

 Ans. 7. Role of Food Safety and Standards Authority of 
India:

  (i) Provides scientific advice and technical 
support to the Central Government and the 
State Governments in matters of framing 
the policy and rules in areas which have a 
direct or indirect bearing on food safety and 
nutrition.

  (ii) Helps in searching, collecting, collating, 
analysing and summarising relevant 
scientific and technical data particularly 

relating to food consumption and the 
exposure of individuals to risks related to the 
consumption of food, contaminants in food 
and residues of various contaminants.

  (iii) Promotes, co-ordinates and issues guidelines 
for the development of risk assessment 
methodologies and monitor and conduct 
and forward messages on the health and 
nutritional risks of food to the Central 
Government, State Governments and 
Commissioners of Food Safety.

  (iv) Provides scientific and technical advice and 
assistance to the Central Government and 
the State Governments in implementation of 
crisis management procedures with regard 
to food safety and to draw up a general plan 
for crisis management and work in close co-
operation with the crisis unit set up by the 
Central Government in this regard.

  (v) Establishes a system of network of 
organisations with the aim to facilitate a 
scientific co-operation framework by the 
co-ordination of activities, the exchange 
of information, the development and 
implementation of joint projects, the 
exchange of expertise and best practices 
in the fields within the Food Authority’s 
responsibility.

  (vi) Promotes co-ordination of work on food 
standards undertaken by international 
governmental and non-governmental 
organisations.

  (vii) Promotes consistency between international 
technical standards and domestic food 
standards while ensuring that the level of 
protection adopted in the country is not 
reduced.

  (viii) Promotes general awareness as to food safety 
and food standards.

  (ix) The Food Authority may from time to time 
give such directions, on matters relating 
to food safety and standards, to the 
Commissioner of Food Safety, who shall be 
bound by such directions while exercising 
his powers. (Any eight)

ll


