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VERTICAL LEDGE

A guide for Visual Merchandising




We have put this book together with a

few of our favorite ideas about how to

make pop-ups, retail and other spaces
memorable and enjoyable.

Have a look through and hopeftully you
may get an idea or two.

Enjoy,

Sydney + Andrey
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Fixtures

Use displays that are
all the same style,
texture and material.
Less is more and
allowing the product
to do the talking will
elevate your sales.































VISUAL MERCHADISING CHECKLIST

BRANDED COLOR, MATERIAL AND FONTS

LIFESTYLE PROPS THAT SPEAK TO YOUR IDEAL CUSTOMER
ELEVATED DISPLAY FIXTURES
CLEAN AND CLEAR SIGNAGE FOR PRICING, Q/A

USE OF LIGHTING TO ELEVATE PRODUCT

TEST STATION IF SAMPLES ARE IN USE

USE OF RULE OF THIRDS FOR PRODUCTS

LIFESTYLE PROPS THAT SPEAK TO YOUR IDEAL CUSTOMER
ELEVATED DISPLAY FIXTURES

UNIQUE CALL TO ACTION

EMAIL LIST SIGN UP FOR MORE INFORMATION

SPACE FOR PERSONAL BELONGINGS



