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Limeline Premium Beverages is a premium beverage sales and marketing 
company based in Dubai. The company was established in 2013 by Giorgio 
Vallesi to capitalise on the opportunities created by the rapidly expanding 
Food & Beverage industry of the UAE and the GCC.

The industry has experienced significant growth year on year and has created 
opportunities for products and services which appeal to the region’s sophisticated, 
health conscious, multicultural consumer base.

The idea is simple – Soft drinks for grown ups.

With a clear, dynamic and focused strategy, Giorgio Vallesi and his business 
partner, John Power, set about sourcing premium soft beverages from around 
the world. The selection criteria was also simple, to be chosen, a beverage needed 
to be innovative and unique, made from fresh, natural and healthy ingredients 
and created by people with a shared passion for quality.

Above all, the beverage needed to taste great. 



To gather together the most unique portfolio 
of premium Soft Beverages in the Middle East. 

To build lasting relationships with producers, 
customers and consumers who share our passion 
for natural, healthy and quality ingredients.

Present consumers with intriguing and innovative soft 
beverage options to satisfy their thirst for quality and 
natural products that taste good.

OUR VISION



QUALITY

We strive to ensure that 
superior quality is intrinsic 
in the products we source. 

Not just our products, 
quality permeates 
throughout our business 
philosophy and is the 
foundation on which our 
business is built upon.

INNOVATION

We strive to continually 
evaluate and innovate 
our strategy. We believe 
that imagination and 
creativity are the keys 
to our success.

It is innovation that drives 
our entrepreneurial spirit 
and helps us to deliver 
superior products 
and service.

EXCELLENCE

We are committed to 
excellence in all our 
endeavours.

We believe excellence 
is a process and we learn 
by doing. Our pursuit 
of excellence sets us 
apart and is a measure 
of our success.

INTEGRITY

We believe in honesty, 
integrity, and respect. 

These core values enable 
us to build honourable 
relationships with our 
colleagues, our business 
partners (producers), 
our customers and 
our consumers.

OUR PROMISE



 • Accountancy studies in Italy and Degree in Hospitality Management 
 at Thames Valley University London

• 15 years experience in the Hospitality business. Bar Manager 
 at Hakkasan London, Yauatcha London, Annabel’s London, Okku Dubai

• 5 years as Marketing Manager for White Spirits and Japanese Beverages 
 at MMI LLC in Dubai. Leader in Wine & Spirits distribution in the Region 
 and part of the Emirates Group Holding

• Diploma in Marketing, Marketing Institute of Ireland.  

• Customer-focused and highly-entrepreneurial business development 
 manager with 20 year’s multi-national experience in the beverage industry, 
 including 14 years working in the Middle East.

• 10 years with Pernod Ricard Gulf managing Domestic and Duty Free 
 business at Regional Management level.

FOUNDER

MANAGING PARTNER

GIORGIO VALLESI

JOHN POWER

MEET THE TEAM



Leverage the growing demand for premium 
beverages in a developing and under supplied 
market.

Bring sophistication and creativity to a business 
sector that has mostly seen traders among the 
historical players in the Region. 

Focus on targeted and effective distribution which 
will enhance the appeal and value of our brands.

Lead the way in creating greater consumer 
awareness in the category and educate in 
a way that will appeal.

Organically grow our brand recognition, nurturing 
each one to become a brand of choice to aspire to.   

Passion, competence and focus are our strengths. 
These will drive our success and ensure we deliver 
excellent customer service. 

Expand Limeline Premium Beverages throughout 
the GCC, in cooperation with local partners.

Soft drinks for grown ups!
BUSINESS STRATEGY



GULF CORPORATION 
COUNCIL (GCC) 
POPULATION
CURRENT BUSINESS 

UAE 8 Million

UAE

KINGDOM OF 
SAUDI ARABIA

OMAN

KUWAIT
BAHRAIN

QATAR

OUR TERRITORIES



UNITED ARAB EMIRATES

LIMELINE

5-Star Hotel

E-Commerce E-Commerce

Dry Hotel

Gourmet Restaurants 
(Unlicensed)

Premium Restaurants 
(Licensed)

DUBAI

5-Star Hotel

Gourmet Restaurants 
(Unlicensed)

NORTHERN EMIRATES

5-Star Hotel

Dry Hotel

Gourmet Restaurants 
(Unlicensed)

Premium Restaurants 
(Licensed)

ABU DHABI

UAE BUSINESS FOOTPRINT



• Over 250 licensed 4 & 5 Star Hotels in Dubai
• Over 1,000 licensed Restaurants & Bars
• High concentration of 5 Star Dry Hotels
• All major international gourmet restaurants have 
 established a franchise in Dubai such as Zuma, 
 Nobu & Hakkasan.

• Recent increase in independent restaurant  
 openings with an emphasis on style, 
 sophistication and trendy food combinations,  
 lead by Tom & Serg, Jones the Grocer and  
 Armani Café.

DUBAI ON TRADE CHANNEL



BRANDS



Straight from White’s Fruit Farm in Suffolk 
come some of the finest pressed fruit and 
vegetable juices.

The Soil Association sets a very high 
standard for the growers to meet and we 
often have difficulties obtaining all the 
ingredients that we need. Nevertheless 
we have persevered and the range is now 
wonderfully varied

We are very proud to have been issued 
with our Royal Warrant in 2002 (the year 
of the Queen’s Golden Jubilee). Royal 
Warrants are a mark of recognition to 
people or companies who have regularly 
supplied goods or services to certain 
members of the Royal Family for at least 
five years.

To have such royal approval heightens the 
status of warrant holders, branding their 
excellence and quality and making the 
award highly prized.

www.jameswhite.co.uk



A family business since 1905, Fentiman’s 
has made a mark in the soft drinks 
business thanks to the handcrafted 
selection and quality of ingredients 
used in the recipes.

The business is still in the Fentimans 
family and is owned by the Great 
Grandson of Thomas Fentiman and 
we still make our beverages by the time 
honoured method of botanically brewing 
the finest natural ingredients

Soft drinks made with real juice, 
mix of spices and botanicals, 
to add complexity and flavours.

GLUTEN FREE

www.fentimans.com



In 2002, our tomato juice was declared 
fit for a queen and we were awarded the 
Royal Warrant for it - something we are 
extremely proud of here at James White. 
Royal Warrants are a mark of recognition 
to people or companies who have regularly 
supplied goods or services to certain 
members of the Royal Family for at least 
five years. To have such royal approval 
heightens the status of warrant holders, 
branding their excellence and quality and 
making the award highly prized.

Big Tom is made up from our blend of 21 
fantastic ingredients from around the world 
to make the perfect spicy tomato juice

www.bigtom.co.uk



It’s called CoAqua.

“Co” as in coconut + “Aqua” as in water.

No added sugar. No fat. No cholesterol. 
The fruit of the tropical sun. Blessed by 
Coco. That’s her in the hammock. Do you 
see her? She’s on the label.

We harvest our coconuts in Southern 
Vietnam and package the water at 
source—in glass bottles. A natural liquid 
that has matured to the sound of the waves 
deserves to be packaged in something 
better than plastic or cardboard.The planet 
deserves better and so do you.

CoAqua equals health and simple 
pleasures. All the benefits and goodness of 
delicious, sweet coconut water in a bottle.

www.coaqua.co/



Since 1956, near the Lake Garda, 
Tassoni has been producing Cedrata, 
the most iconic Italian soft drink for 
more than 60 years.

A non-alcoholic sparkling drink, sweet 
but with a hint of sourness to it, of a clear 
yellow color and bearing the aromas 
of the citron fruit.

Originally prepared with the citrons 
cultivated on the western shores of Lake 
Garda, today Cedrata is produced by 
processing the citrons called “Diamante” 
(Diamond) – which grow in the sunny 
southern region of Calabria, in Italy. 
Cedrata Tassoni is a thirst-quenching fizzy 
soft drink which reminds of Italian lifestyle, 
ideal to be consumed in moments of 
conviviality with family and friends.

www.cedraltassoni.it



The Cornelius range of juices is the ‘Great 
Uncle’ to all of the James White brands

Step back in time with our refreshing 
summer favourites - Ginger Refresher and 
Lemon Refresher. Perfect for the picnic 
hamper, these juices are packed full of 
flavour.

And introducing our new Rhubarb 
Refresher! Rhubarb is such a 
quintessentially English favourite for 
crumbles and fools (desserts not people!) 
that we overlook its juice. Its juice is 
naturally tart, but when sweetened with 
delicious pressed apple, it makes a lovely 
refreshing drink.

www.jameswhite.co.uk/cornelius



Welcome to the exciting new taste 
of Qcumber - a unique blend of natural 
cucumber and gently sparkling 
spring water.

Qcumber was born out of one of those rare 
‘eureka’ moments. One summer’s evening 
we were enjoying a drink with slices of 
crisp cucumber in it and the thought came 
to us ‘this could be the next flavour’ ….and 
(after a lot of hard work!) Qcumber saw the 
light of day!

Qcumber contains only natural ingredients 
and is free from artificials sweeteners, 
colours, preservatives and flavouring

Only 27 calories per 100ml!

www.qcumber.co.uk



Dolomia is a Natural Oligo-Mineral Water 
from the Eastern Dolomites’ mountain, 
Val Cimoliana, Italy. The Dolomia spring 
is a UNESCO World Heritage site, 
in an scenic, enchanting place with 
uncontaminated nature.
Its dry residue, 108 mg/L, makes it one 
of the lightest and well-balanced Oligo 
mineral waters available today. It has 
extremely low sodium content (0.16 mg/L), 
and also a high concentration of minerals 
- Calcium, Magnesium and bicarbonate - 
indispensable for preserving the body’s 
daily water/salt balance.
Its special mineralization has diuretic 
properties, making it particularly suitable 
for low sodium diets, an equivalent in low 
calories diets, while stimulating the digestive 
functions.
In 2008, The Italian Ministry of Health, 
recognized Dolomia Mineral Water as 
suitable and recommended for newborn 
babies for the preparation of their formula 
& food, including babies who are breastfed.

www.acquadolomia.it



GOURMET FOOD
There has been a major increase in the arrival of international gourmet restaurants 
and smaller, independently owned restaurants, which have established their 
businesses away from the major 5 Star Hotel environment. Consumers are becoming 
more food savvy and looking for Soft Beverage options that can compliment and pair 
with the quality food proposition being offered.

INCREASED AWARENESS
UAE ranks among the world’s Top 10 Countries with obesity and Diabetes issues. 
Increasingly, UAE residents are becoming more health conscious and are more aware 
of the detrimental effect that sugary, low quality soft drinks can have on their wellbeing. 

DEMAND
We foresee an evolution in the soft drink industry in the UAE as growing consumer 
awareness and levels of sophistication demand a more premium, artisanal, quality 
product. Limeline Premium Beverages is best placed to deliver on this growing 
consumer expectation. 

COMPETENCE
We understand today’s consumer. Our flair for theatre and creative marketing solutions 
sets us apart from all others. Our innovative approach will connect with the market and 
drive our business forward. 

OPPORTUNITIES





For more information, please contact:

SALES - JOHN POWER
john.power@limeline-me.com

+971 50 644 6175

MARKETING & PR - MARTA AMORE
marta@limeline-me.com

+971 50 587 4298

GENERAL INQUIRIES
orders@limeline-me.com

THANK YOU.


